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PRIORITIES RATIONING W.P.B. 


WAGE STABILIZATION REGULATIONS 


LIMITATIONS CEILING PRICES 


ALLOTMENTS 


SOMEDAY... 


Someday the above familiar war-time terms and 


expressions will be only a memory and not a part 


of every order or business deal. 


Someday, all of us will have to acknowledge the 
benefits of war-time rules and regulations—the day 


when our boys come marching home again. 


Someday. and we hope very soon, conditions will 
permit us to supply you with all the Irwin Auger Bits 
and Screw Drivers you need, as we have for almost 
sixty years. 

Someday it will be “business as 


WY: 
- x (€) d NY usual” with no strings attached. 


Another star has been added to our Army-Navy “EF” 
Flag for efficient production of war materials. 





NO. 7 IN THE “AMERICAN” SERIES 
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OF UNITED STATES NAVAL VESSELS IN ACTION 





Peel 


— 4 MENASCO 


From a painting in color by Milton Menasco* 


THE KOMANDORSKIES 


Under cover of the Battle of Midway the Japs had occupied Kiska 
and Attu at the outer end of the Aleutian chain. These outposts 
looked toward a future offensive against Alaska and the continental 
United States. American planes attacked every day when the fogs 
would permit, which was infrequently, but the Japs kept digging 
in. The only answer obviously was a surface blockade to keep them 
from getting supplies. 

On this assignment, Admiral McMorris, with a squadron consis- 
ting of one old heavy cruiser, one old light cruiser and four destroy- 
ers, was cruising far to the west off the Komandorskie Islands in 
February, 1943 when a Jap convoy was reported to the east. It was 
guarded by two heavy cruisers, two lights and eight destroyers — 
just double our force, now between our ships and their base. 

Admiral McMorris formed his line and headed south, firing 
steadily. Hits could be secn on the Jap heavies. Our heavy cruiser 
was being hit too and just about noon she got a bad one which 
brought her to a full stop. One 
of our destroyers had already 
started to make a smoke screen. 





AMERICAN 






Now Admiral McMorris 








launched the others in a desperate torpedo attack. Nobody expected 
to see those destroyers again, but as they charged in it became 
evident how good our gunnery had been. On one of the Jap heavies 
only two of the ten guns were still in action; the other had a big 
fire amidships and now both turned away while the American ves- 
sels steamed through to safety. 


It was a strangely decisive battle in which no ships were sunk, 
but it ended the Jap attempts to supply their Aleutian outposts and 
‘ . 
a few months later both were in our hands. 


* * * 


American ‘‘Superior’’ Pure Manila Rope is one of the many essential prod- 
ucts with which war is waged. Although it gradually disappeared from the 
trade after war started it has been produced in huge quantities for hawsers, 
tow lines, cargo nets, debarkation nets, handling lines, rigging and hun- 
dreds of other vital uses. Drawing on more than half a century of rope 
making experience, American has produced good rope for important civilian 
uses from substitute fibres. These ropes are carefully made and reliable. 
Order them from your nearest source of supply. 


*PREE PICTURE SUITABLE FOR FRAMING-—A full-color reproduction 
of the above painting, with a chart and additional details about this en- 
gagement, may be had upon request. Write for your copy today. 


AMERICAN ROPE 


TWINE 


e OAKUM «+ PACKING 


AMERICAN MANUFACTURING COMPANY, Noble and West Sts., Brooklyn 22, N.Y. Western Factory: ST. LOUIS CORDAGE MILLS, St. Louis 4, Mo 
Sales Offices: Baltimore, Boston, Chicago, Houston, New Orleans, Philadelphia 
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This advertisement in the SATURDAY 
EVENING POST touches off Yale’s “Fire 
Fighter” Promotion. 


The latest in Yale & Towne’s continuing 
series of wartime promotions for its dealer- 
customers ties up with the nation-wide War- 
time Forest Fire Prevention campaign. 

The Yale advertisement in the Sept. 30 issue 
of the SATURDAY EVENING POST calls 
attention to the responsibility all Americans 
have to preserve their forests. It then reminds 
readers of the many products for outdoor use 
that they can purchase at your store. 

You can get the most out of this promotion 
— and benefit from the great publicity which 
will be given to Wartime Forest Fire Preven- 
tion — by exhibiting a reprint of this POST ad 
and building a display of camping, hunting, 
fishing and other outdoor equipment around 
this fire prevention theme. (Your local fire 
warden will be glad to help you.) 

Until Victory makes it possible for us to 
provide you with Yale Locks and other kard- 
ware bearing the familiar YALE trademark, 
we shall continue to plan promotions such 
as this, which will help you make more sales 
of the types of goods that are still available. 





A NEW TYPE OF 
/ 





Seviag what equipmen: we could, we 
found safety on « bare hillside ~ thea 
joined in when the hre-fghters came. Be- 
fore the flames could be checked, they 
bad killed off acre: of valuable dimber .. . 
upset so entire community . . . and iaci- 
dentally ruined some of our equipment 
Were wv burned up, too! 


‘The next morning, in the oearby 





town's hardware store where we 
Consult your hardware dealer. Your 


community can obtain much of its 
fire-fighting equipment . . . stirrup 
and back peck pamps ... Spades... 
hoes ... right in its neighborhood 
hardware store. There, too, you will 
find the camping and woods equip- 
ment you need for your healthy out- 
doors expeditions this autumn. 

Although your hardware dealer 
cannot supply you now with all the 
YALE quality locks and builders’ 
hardware that you might want... 
since the products of Yale & Towne 
factories are on active war duty . 
++. you can always count on him for 
or = read that sound patriotism 
allows. In spite of shortages in many 
lines, you will be surprised at the 
wide variety your hardware dealer 
can still supply. 


~ YALE ~ = 


THE LOCKS RECOMMENDED BY THE WORLD'S LEASING LOCK EXPERTS 
THE YALE & TOWNE MFG, CO., STAMFORD, CONN., U.S.A. 

















YALE PUTS 

3 BIG SALES 
MOVERS INTO 
YOUR BUSINESS 





The name YALE 
helps make the Fale 


THE YALE & TOWN 


Makers of the famous Yale line of Locks, Door Closers, Merdwere, Pumps, 
Hoists and industrial Trucks, 


SHOP AT YOUR LOCAL HARDWARE STORE 
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MANUFACTURING CO. 


STAMFORD, CONN., U. S. A. 
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STANLEY 
HARDWARE 


for Community Buildings | — 













































The public-spirited American idea 

of erecting Community Centers, 
Clubs and Memorial Buildings will . 

“A eget es; s NER: . be resumed with peacetime. And, in 
recommending Stanley Hardware for ' 
these projects, you will be doing your 

community a good service. 

= 3 You can depend on Stanley for : 
- ar 
wide variety and for the efficient long - 
lasting performance. The Stanley “> 
z moe oe Works, New Britain, Connecticut. : Po 
w- 
Ww- 
W-i 
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FREE—MATS and ELECTROTYPES 


Tie in with Mortite’s National Advertising Campaign 


running each month in 30 publications with 15,000,000 circulation. Advertisements in your local papers will 
bring customers to your store for Mortite Utility Tape. It’s fast selling and profitable. Order through 
your Jobber. 

Here are some of the mats and electrotypes furnished free to merchants who handle Mortite. Write for 
them by number to J. W. Mortell Co., 508 Burch St., Kankakee, III. 
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Bee, VOVE 
: THE UTILITY TAPE OF MANY USES ee 
idea ER-UPPER 
j A pliable plastic that comes all ready TN a 
for use inside or outside. Unrolls like A tat 
ers, ribbon. Adheres to any clean, dry sur- Pp li able = 
me me Ln _ holes on seatne Plastic that LC 
° wi e fingers and it stays put. Will not 1 holes i = 
, ; ; plugsholesin TT" 
will or chip off. Can be painted. niall anne ms 
° screens, 
1, in casements, Th 
i = drainboards, 1 
> for ; = sinks, bath- To co W-281 Electrotype from woodcut. 
> i= tubs, etc. H ’ W-281M Mat from woodcut. 
our ‘ > Stops rattles. Hh 
8 oe In winter # 
3 "= weatherstrips oH 
b “ . ~ 
% @ A good plugger- @ Permanent glaz- windows. 
for | easel cracks in ing for wood or metal MANY USES IN THE HOM 
; around screens, win- Keeps out dust and dirt, mosquitoes, 
ong — cacoments, tran @ Plugs fie coma flies, ants and other insects. | 
: © Keeps out dirt, dust /@undry tubs, etc. Easy to apply. Unrolls like ribbon. | 
ley H and vermin © Makes good pack- Adheres to any clean, dry surface. 
a © Stops rattles ing and gaskets Just press into place and it -- 
ut : About 80 feet to box, $4 25 put. Does not shrink, crack or chip. 
7 : enough for 5 windows........ . About 80 feet to box. $ 1.25 
: enough tor 3 windows.... W-282 Electrotype from woodcut. 
= pie | W-282M Mat from woodcut. 
\ ane 
W-290 Electrotype of complete advertise- W-291 Electrotype of complete advertise- 
ment for newsp2per use. ment for newspaper use. 
W-290M Mat of complete advertisement for W-291M Mat of complete advertisement for 
nMewspaper use. newspaper use. 
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— W-273  Electrot Il uses, 2” wide. 
— W-294 Electrotype for all uses, 2” wide. or pall ia. pape = wie 
W-294M Mat, 2” wide. ; a 
. > Electrotype, 4” wide. W-285  Electrotype, 4” wide. 7 
2 -295 t, 4” wide. % ” wi 
x W-292 Electrotype for all uses, 2” wide. # - W-285M Mat, 4” wide. 
W-292M Mat, 2” wide. 
W-293 Electrotype, 4” wide. 
W-293M Mat, 4” wide. DISPLA 





Attractive 2-wing dis- 
play printed in 2 colors. 
15” high, 21” wide. Set 
it up on counter or in 
window with several 








| i MTeeery care boxes of Mortite Util- 
4 ae - ity Tape from stock 
W-283 = Electrotype, 134” wide. and watch it make sales. 


W-283M Mut, 1%” wide. 
W-284 Electrotype, 3” wide. 
ce W-284M Mat, 3” wide. 
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Buueprints of tomorrow’s 
smart new styles in Chrome Ac- \ 
cessories for Bathrooms and : 
Kitchens ...are taking shape today in 
Gerity thinking! 

Tomorrow's Gerity Accessories—in- ‘ 
cluding towel bars, soap dishes, tumbler 
holders, cabinets and similar items— will be 
in tune with new trends in home decoration. 

And Gerity Chrome Fixtures will be proved- 
and-practical for lifetime durability . . . they'll 
defy cracking, peeling, checking, tarnishing 
and breakage. 

Watch Gerity grow in postwar Leader- 





et 


ship! Make your plans today to get 
Gerity Accessories tomorrow! Gerity- 
Adrian Mfg. Corp., Adrian, Mich. 


TOSS TOS Si NOW Bie a 7 


TOMORROW’S DREAM 
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HOME WILL HAVE GERITY CHROME 
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SENSATIONAL FALL 


ADVERTISING PROGRAM 


POWERFUL NEWSPAPER, 
RADIO AND DISPLAY CAMPAIGN READY 
FOR EARLY RELEASE 


HUNDREDS OF THOUSANDS OF DOLLARS 
TO BE POURED INTO KEY MARKETS 


The greatest specialty success 
of last winter—im fact the great- 
est specialty success in many 
decades—was hung up by A 
BRAND NEW ENTRY into 
the lists—the sensational new 
product known as AIR-WICK. 

With the peak sales period 
approaching, Seeman Brothers 








along the Eastern Seaboard 
and in its first few months in 
the Middle West, have broken 
ALL EXISTING RECORDS. 
Here is a permanent potential 
market of UNPRECEDENTED 
SIZE. 

As you know, AIR-WICK is 
that sensational household de- 





AIR-WICK. They need it... 
want it...re-order again and 
again. And each sale means 
a substantial profit—for the 














plan to bring out their big guns | odorant which contains “‘acti- | standard size AIR-WICK bot- 
for an ALL-OUT ATTACK, | vated” chlorophyll... the | tle retails at 69c with a gener- 
: starting in early Fall...asales | ONLY’ PRODUCT OF ITS | ous mark-up. Get your share 
' attack, based on AIR-WICK’s | KIND containing “activat of this highly profitable busi- 
4 proven record of success. chlorophyll ... and is fully | ness. Get your orders in NOW 
Rarely, in the history of | protected by U. S. Patent. —to assure yourself of an ade- 
specialty selling, has such an Cool Fall days mean that | quate supply. 
; ambitious program been placed | windows must be closed. There National Distributors Seeman 
; behind any single specialty | is bound to be an-enormous | Brothers, Inc., Hudson and 
P product. Reason: AIR-WICK | increase in AIR-WICK sales. | North Moore Streets, New York 
5 sales, during its first full year | Your customers all know | 13, N. Y. vet. we, 2.000.678 


ME | EEREIY kills kitchen odors ... the only product of its kind that contains “activated” EUITCTINLs 
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“IN SILEX WE TRUST” is the rule with people COIN MONEY with Silex postwar develop- 
who know coffee makers. It’s the coin of the ments. Not only important coffee maker .im- 
realm for quality—the standard against which provements. But sensationally new items— 
all coffee makers are judged. like the Silex automatic electric steam iron. 





HEADS OR TAILS—YOU WIN! Selling GOLDEN GIRL. Meet Sally Silex. Your cus- 
coffee makers is a sure thing, when you can tomers are meeting her—in the biggest national 
tell customers “‘Here it is—a Genuine Silex.” advertising campaign in coffee maker history. 
“Just as good as Silex’’ doesn’t ring true any In 1944 her friendly smile appears in 
more. Too many people already know, Silex some 180,000,000 magazine copies. 
advertising is telling other millions, that only ‘ And each time, she tells folks about 
Genuine Silex can make clear, full-flavored - the mouth-watering goodness of 
Silex coffee . . . that only Genuine Silex has the .4j  Silex-brewed coffee. And each time, 
patented FLAVOR-GUARD (filter. aa in her pleasant, intimate way, Sally 

reminds people that ‘Only a genuine 


GOOD AS GOLD on your shelves. Silex turn- Silex can make Silex coffee!”’ 


over is another exclusive Silex feature that . 
can’t be counterfeited. And remember, featur- 
ing Silex adds to your reputation for carrying £ 


the top brand in every line. 
TRADE MARK REGISTEREO VU. 5. PAT. OFF. 


THE SILEX COMPANY - HARTFORD 1, CONN. + Creators of the Glass Coffee Maker Industry 
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Edward Katzinger Company’s new streamlined name j 


' A 
7 . 
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is only the first step in a program for peacetime /“% 
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G-E dealers’ lead in the postwar market. 





Your distributor is organizing G-E Service Train- 
ing meetings in your vicinity. He’ll be in touch with 
you to let you know the time and place. Ask him 
about the “T” Plan and other G-E service helps. 


Brand-new material 


Much important new service information will be pre- 
sented in this series of meetings. Among the features 
will be: 


@ A slide film on washer wringers. The repair pro- 
cedure for the W-1000 wringer will be covered in 
detail. And a script book will enable you to take 
the story home after viewing the film. 


@ A slide film on the new FEA Refrigerating Unit. 


The major mechanical features and servicing pro- 
cedure will be presented. This is a “‘must see” 
picture! Also complete with script book. 








@ Small appliance shop-repair manual. For the first 
time, in one manual, detailed shop instruction is 
made available on irons, coffee makers, toasters, 
percolators, roasters, mixers, and cord sets. 





@ G. E. in the Low-Temperature Field . . . Postwar. 
You'll get a preview of General Electric’s plans for 
Home Freezers and other low-temperature equip- 
ment. 

@ New Refrigerator Operating Manual. This fine 
new manual covering all models is intended for 
customer distribution. You'll find it an excellent 
good-will builder. 


@ Discussion of Postwar business. You’ll find it 

helpful to know of prospects for business after the 
war...and what G.E. is doing now that should 
help in the postwar era. 














10 


New GE Service 


Previous courses were attended by more than 18,000 
servicemen—the New School will further increase the 


























@ And many other additional subjects, both new and 
, review, crammed full of profitable information. 








Movies, slide films, and expert instructors will give a 
review of major appliance repairs... high spots taken 
from previous courses. 


“T"’ Plans 


General Electric has left no stone unturned to provide 
every bit of information needed to make service busi- 
ness profitable. The “‘T’’ Plans are another example 
of this. These are the home-study courses. . . already 
taken by more than 4000 servicemen. 


The first ‘““T”’ Plan covered G-E refrigerators. It was 
received so enthusiastically that it was followed up by 
a Plan on G-E ranges. General Electric plans to con- 
tinue this practical form of instruction. 





Plus plenty of printed helps 
General Electric has spared no expense to provide 
complete guides for your service work. First, there’s 
the “PRODUCT MAN”—a monthly service maga- 
zine which totalled more than 500 pages of valuable 
service aids in 1943. More than 4000 dealers get this 
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School starts in October 


magazine. Be sure you are a subscriber. Price, $1.50 
per year. 

In addition, there’s the new service manual on G-E 
Scotch-Yoke refrigerators. And, of course, there’s the 
Appliance Service Handbook—a 214 page service 
story on all General Electric major appliances. More 
than 10,000 copies have already been distributed. 


No matter what G-E product you’re interested in, 
there’s service information available. 


An opportunity you can’t afford to miss 


These new G-E Service Training meetings will help 
you make the most of your repair business now and 
after the war. They have been planned to bring you a 
wealth of service information on many G-E lines. 





The postwar battle for business is bound to be a 
hard one. General Electric is offering you the oppor- 
tunity to get set for a bigger share of the appliance 
business by training yourself now. General Electric 
Appliance and Merchandise Dept., Bridgeport, 
Conn. oe 


TUNE IN: “‘The G-E All-Girl Orchestra,’’ Sunday 
10 p.m., E.W.T., NBC. ‘‘The World Today’’ 
news, every weekday, 6:45 p. m., E. W. T., CBS. 


General Electric is working night and day to speed 
the attack. 


You can help, too, by buying and holding more 
War Bonds than before. 


Everything Electrical for After-Victory Homes 


GENERAL @ ELECTRIC 
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OOD sash cord means “money 

the bank” to you. Look for the PURITAN 

label—your guarantee of quality cord. Puritan 

Cordage Mills, Inc., Louisville, Ky... . 
manufacturers of sash cord, clothes line, and 


braided and twisted cotton cords. 
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The big reason you’ve had for NOT selling 
aluminum paint is passing out of the picture. 
WPB restrictions have been eased and alumi- 
num paint is again becoming available. 

So it’s a good time for you to recall the rea- 
sons FOR selling it. You can recommend 
aluminum paint strongly whenever any of the 
seven advantages shown above are desired— 
and can actually sell it again in accordance with 
current government regulations. 

This combination of advantages cannot be 


Beautifie 
buildings al 
©quipment 


matched by any other type of paint. But to 
get all these advantages’ in fullest measure, 
high grade aluminum pigment is absolutely 
necessary. Durability, color and reflectivity are 
especially affected by impurities. 

Your reputation as a dealer in high grade 
paints can best be enhanced by handling only 
aluminum paint containing Alcoa Albron Pig- 
ment, made from 99+% pure aluminum. 

Atuminum Company OF America, 1984 Gulf 
Building, Pittsburgh 19, Pennsylvania. 


ALUMINUM PAINT 


ALCOA ALBRON PIGMENTS ARE MADE UNDER PATENTS OF METALS DISINTEGRATING CO., INC. 
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* STAR RANGES HAVE BEEN LEADERS SINCE 1895 *® 





“Our Wichita customers 


are highly pleased with 
























their DVS gas ranges.” 


For a quarter of a century, Hellums has been making 
friends in Wichita, Kansas, through the simple proc- 
ess of supplying residents with quality furniture for 
their homes. 


Mr. Earle W. Hellums, general manager of the Hel- 
lums Furniture Company, Inc., is a veteran in the 
home furnishings business. The success of his store 
is due in a large measure to his uncanny ability to 
select merchandise that will appeal to his customers. 


wey 


“The integrity of a manufacturer,” says Mr. Hellums, 
“is quite as important as the quality of his product. 
My judgment in the matter of taking on the DVS 
White Star gas range line many years ago has been 


bo 


- 


bit 


vindicated by the success we have had with the line. 
My customers are highly pleased with the product 
and I am highly pleased with the treatment accorded 
me by the DVS organization.” 





Earle W. Hellums, The Hellums 
Furniture Company, Inc., Wichita, 
Kansas. 


BACK THE ATTACK— 
BUY BIGGER BONDS 
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(Ready Now) A BORG-WARNER INDUSTRY (now Available) 








*& DETROIT VAPOR STOVE DIVISION, BORG-WARNER CORPORATION, DETROIT 26, MICHIGAN *& 
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Fome Cookware that ap ntly to housewives, 


They like its bright beauty—ig@gleaming, easy-to-cle 

' chrome finish. They appr@Mate O10 Fashioned’ 
better cooking qualities, i I size and its durability 
“They know that cast irom distributes heat evenly — 
retains heat longer. They'll tell you that in more ways; — 
than one @1D Fashioned is the brightest spot 
the kitchen! 
Consider these facts when planning your post-war 
sales lines: O18 Fashioned is a proved money maker. 
It sells fast. It creates satisfied customers. Profit mar- 
gins are liberal. Increased manufacturing facilities will 
mean volume production—quick deliveries. And well- 
voretae sales and advertising programs will aid in 

ringing more and more customers into your store. 


Write TODAY . . . and learn more reasons why 
@ld Fashioned Cast Iron Chrome Cookware will be 
one of the brightest spots in your future sales plans. 


OLD 


FASMKONED 
CAST IRON CHROME COOKWARE REMEMBER: 


“Che Brightest Spot in the Kitchen” More War Bonds mean more bullets, 
more tanks, more planes . . . and more 
security for you later. 











Sales Department oh BUY MORE WAR BONDS NOW! 


1490 MERCHANDISE MART 3450 DENTON AVE 


HICAGO, ILL DETROIT 11, MICH x £8 
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Join the Fall DUST=-STOP*” Parade 
for some Easy Profia / 


/ THE PARADE of timely and hard- 
hitting Consumer Advertising starts 
now—in September. Month after month, in 
five leading magazines, these powerful 
Dust-Stop ads will pre-sell your customers 
—reach more than 12,000,000 families. 


























FIBERGLAS* 


18 


3 THE PARADE of Dust-Stop buyers has 


also started—-fall is always the “peak” 
season for sales. With a shortage of furnace 
fuel predicted for this winter, owners of 
forced-warm-air furnaces will buy their air 


filters early—possibly buy again before the 


winter is over. 












*T M. REG US. PAT OFF 
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Z THE PARADE of FREE Dealer Helps 
is now ready—to help you build profit- 
able Dust-Stop business this fall. Imprinted 
folders and mailing pieces, newspaper mats 
and radio spot announcements, smart dis- 


play material for windows and counters, 
ALL are yours, FREE, for the asking. 


BETTER ACT NOW if you want your full share of this big 
fall business. Contact your Dust-Step Supplier at once... 
or write Owens-Corning Fiberglas Corporation, 1934 Nich- 
olas Building, Toledo 1, Ohio. In Canada, Fiberglas Canada, 
Lid., Oshawa, Ontario. 
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[> AIR FILTERS! 
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Constant pushing on swinging doors 
adds a little whisper of dirt or wear 
that builds up to a blot on an other- 
wise cleanly decorated room. 


Formica laminated plastic push and 
kick plates stop this smear campaign 
cold. 


Their color never wears off or 
* fades. 

The blows they get never leave 

marks. 

The dirt they collect washes off 

completely with soap and water. 

Unlimited washing does not affect 

their original lustre. 


Their colorful beauty is a perpetu- 
ally attractive decorative note. 


Formica kick and push plates come in 
colors that harmonize with doors of 
every color and finish. They do not 
crack, check, chip, corrode or absorb 
grease or water. They come in all 
popular sizes, individually packed and 
are easy to sell. 
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COMPANY 


PROVE AVENUE 


OH I O. 











NOW YOU’LL SELL 
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MORE DUCO CEMENT 


Over 10,000,000 messages 
each month will help swell 
your sales volume 


In these leading national magazines, 
Duco Cement advertisements now are seen 
every month by your customers; by those 
who want to make the old things do by 
repairing broken articles now hard to re- 
place... by the model builders... and by 
the hobbyists doing wood working, leather 
crafting, and the dozens of other home 
occupations that call for Duco Cement. 


This program means a bigger demand 
than ever for Duco Cement , . . and that 
means extra profits for you! You can rec- 
ommend Duco Cement for almost every- 
thing. It strongly binds wood, china, 
crockery, glass, leather and metal. It’s 
clear, waterproof, flexible. Easy to use— 
dries quickly—joins permanently. 

Tie in with this Duco Cement adver- 
tising. Display Duco Cement prominently 
on your counters . . . see how quickly 
a reminder sells it . . . how quickly profits 
mount up. Check your stock—and order 
Duco Cement from your jobber, whole- 
saler or warehouse now if your supply is 
low. E. I. du Pont de Nemours & Co. 
(Inc.), Wilmington 98, Delaware. 


IN 10¢ AND 25¢ SIZES 
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RING UP QUICK, EASY SALES! 
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TRADE MARK 


READY-PASTED 
BORDERS 


Sensational New Line Paying 
42% Clear Profit! 34 New Patterns 
for 101 Uses in Every Home! 









NATIONALLY ADVERTISED! 


ver- 
ntly 
ckly 


AND HERE’S HOW UNITED 
HELPS YOU SELL! 








ofits 

rder Display Fixtures that show all the patterns...do their own 
ole- selling job. 

y 1s Self-selling package full of eye-appeal. Of purse size; needs 
Co. no wrapping. 






@ The new name for 


profits in ready-pasted Free Ad-Mats for newspaper ads. Tie up with DEX national 
borders is DEX— America’s advertising. 











ate ; most complete, most colorful PLUS... A consistent series of advertisements in the national 
line! Ask the dealers now handling DEX. They're magazines that are creating demand for DEX Borders right 
8 getting $17.59 profit on each $24.29 investment. in your town now! 
: That’s 42% clear profit! 
And DEX is practically self-selling. Every pat- UNITED WALL PAPER FACTORIES, INC. 
tern is designed for multiple uses in every type Chicago 54, Illinois 
room. It’sa purse item, requires no wrapping or World’s Largest Producers of Wallpapers — 
a extra sales help. The customer selects from the Creators of Patented Ready-Pasted Wallpapers and Decorations 
a Display Fixture you get FREE with your first order. 
Pe You merely hand over the package. The Display 
Fixture does % of the selling for you! e I a em ae ee ee — 
S h f th : : } United Wall Paper Factories, Inc., Dept. H-9 
Oo get | ae j share oS these easy, consistent General Offices, Merchandise Mart, 
profits. Clip and mail the coupon at right for { Chicago 54, Illinois. 
complete details on DEX—the big money maker ! Quick—rush me full details on DEX Borders. 
in ready-pasted borders. Act now! | This does not obligate me in any way. 
You'll want the de- | Firm COOP O CEES E CeO E ORO REESE EOE EL EOL ESE SESESS 
) ee tails on this new MN ad aigeatdeaicks dan ipiesasneeawiedeees « 
ve - o : Wb daebads cons Deak a cen das weed eee 
@ Just dip in clean water and apply! profit maker. Clip | ete _ 
© Ideal for all plain or painted walls. and mail the cou- BE FR 66 65:65 59 085 59:4 95648 6058s S050 45 
Matches any color scheme. pon today! Be PAO 6 IRs 6:0 656660 60 2b hbsn 08 0 60sie se 
@ Guaranteed washable, fadeproof. Guar- { ahi ricsdebestncatiexts ies et See 
\ anteed to stick or money back. sank a. i IMPORTANT: If you are a jobber, 
FACTORIES, INC. | please state how many men you travel......... 
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BOY - THAT L.OF 
GLASS SURE CUTS 
EASY. (75 A MONEY 

MAKER, TOO 





Storm Sash Glass Replacement Spells Dealer Profits 


Colder weather’s not far off warmer areas, window glass for replacement and 
glass for table and furniture tops are standard 





With storms, and chills and gales; 
Sell L-O-F Glass for broken sash 
And double your fall sales. 


profit items which require small storage space and 
are easily handled with low overhead. 


Of course most Hardware Dealers appreciate 


September is the month when homeowners begin the easier handling, easier cutting and reduced 
to think of preparing for winter. Broken windows, breakage of Libbey-Owens-Ford’s Quality Window 
broken panes in storm sash, putty and many home- Glass—important features due to L-O-F’s longer 
applied insulating items are good sales leaders for annealing process. If your stock is low, prepare ™ 
the Hardware Dealer. With the government em- for this extra, seasonal business by ordering 
phasizing “Winterizing” homes as a means of fuel more L:O-F Glass from your own Glass Distri- 


conservation, Storm Sash glass replacement is more butor. Libbey-Owens‘Ford Glass Company, 3694 
important than ever. For Hardware Dealers in Nicholas Building, Toledo 3, Ohio. 








LIBBEY: OWENS - FORD 
a Gueat lame in GLASS 
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GREATEST IN ALL 
ALT TIMOR 


Gwé MIRACLE WALL FINISH ADVERTISING! 
MIRACLE RADIO SHOW WITH DUNNINGER! 














f0hé COAST-TO-COAST NEWSPAPER CAMPAIGN! 


foe NATIONAL MAGAZINE ADVERTISING! 


fore SUNDAY SUPPLEMENT ADVERTISING! 
| a a eS 


Kéuzewe NEW WINDOW AND STORE DISPLAYS! 
| 








TURKEY DIS-MEMBERED 
AND GOBBLED UP! 


CRYSTOLON 
KNIFE SHARPENER 


Individual cartons in blue and yellow to match the Individual cartons and display in beautiful 
colors in the handsome display. tones of green. 


This has no reference to World Politics or War Aims but to the peaceful pursuit 
of carving Thanksgiving, Christmas and New Year’s “birds”. _ 

For the carver, the old reliable ‘‘Kantbreak’’, fourteen inches of satisfaction for 
fifty cents.* A few slithering strokes from heel to toe and how that knife 
does cut. 





Like its reputation, the ‘‘Kantbreak’”’ lasts for many years. 


For the table knives, the ‘‘Crystolon” (silicon carbide) at 35c} retail; makes 
them as keen as the carver and with scarcely any effort; just tiny, diagonal, 
filing strokes on the bevel of the blade. 


Only 7!% inches overall to fit the kitchen drawer, and in six handle colors to 
match any decorative scheme. 


Two fast turn-over items. Ask for them by their full name from your jobber 
and be ready for the holidays. 








“Dealer Cost $3.90 per dozen; $3.96 west of Denver. {Dealer Cost $2.73 per dozen; $2.77 west of Denver. 


BEHR-MANNING « TROY,N.Y. 


DIVISION OF NORTON COMPANY 


Also Makers of Coated Abrasives Since 1872 
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TRAP THIS RAT THAT 
RUINS WARTIME MOTORS 


Sludge is the enemy of internal combustion motors. . . it 
scores rings and bearings and fouls the finest lubricating 
oil. WIX takes it out of the oil stream and keeps wartime 
motors CLEAN! 


This famous “sock” type, oil filter refill construction throws its 
full weight into the job of keeping lubricants sludge-free . . . even 
the Knit Cover filters, too! No chemicals—no abrasives—just a 
beautifully engineered, sludge-hungry element that makes oil go 
farther and do more in any filter equipped motor. 


With this ONE COMPLETE LINE, many hardware dealers 
have found that an enormous and highly profitable market exists 
for them. Because, there’s a WIX model to fit EVERY 
oil filter replacement need they meet . . . on tractors, 
trucks, stationary engines and all manner of filter pro- 
tected motorized equipment. Ask for the whole profit- 
making story for hardware dealers NOW! 
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WIX ACCESSORIES CORPORATION # GASTONIA ¢ N°-C- 


WAREHOUSES: NEW YORK . CHICAGO . ATLANTA . KANSAS CITY, MO. « MINNEAPOLIS . DALLAS . LOS 
ANGELES . SAN FRANCISCO . CANADIAN FACTORY: WIX ACCESSORIES CORP. LTD., 161 Bay St., Toronto, Ont, 
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ELON SO ES ee a 


THROUGH the years, the extra tough, extra 

durable film of Pol-mer-ik Linseed Oil has been 

thoroughly tested and proved both in the = % 
laboratory and on the job. 


In addition to adding extra life to the paint 


job, Pol-mer-ik has the added advantage of | N XS E E D Ol 5 


better flow and leveling. This produces a beau- 

tifully even film with a minimum of brushing. ’ 7 
Remember Pol-mer-ik Linseed Oil — “the Fie bln puinling 

extra value oil at no extra cost.’”’ And until war 

needs again permit its sale — specify ADM 

Replacement Oil, which conforms to W.P.B. ARCHER-DANIELS-MIDLAND COMPANY 


Order M-332. ROANOKE BUILDING * MINNEAPOLIS, MINNESOTA 





POST WAR Seo? - 


ALL STEEL. . “LEED 





COOKING and HEATING 


~ I |] STOVES 


ween 80 FOR IMMEDIATE DELIVERY 


range, with brick-lined 
firebox. Fully insulated 
oven. Roll-out broiler 


Eeoee ft — We're all out for Victory — but not for Victory 
eaeciiamaas Models. Each of these fast-selling Paragon Stoves 
and Heaters is part of our regular line of kitchen 
appliances. No substitute material is used. Avail- 
able for immediate delivery, these stoves will 


boost your sales both today and after the war. 





432 se 4 ie: - it 
All-steel coal range 2 fe ze Pree Wodel 4436 


with steellined fire 


box, and polished steel “ge ‘ om | Be ; 
cook top. Roomy bak- SF gs ee sal | Fully insulated  all-steel 


img oven. Scientifically ‘ x ‘ “ 

mre to echieve eo z Be Reg Th ae cooker with roll-out broil- 

both beauty and econ Be on ys . 

omy ‘ 2 er and automatic top 
; lighter. Compactly de- 

signed for performance 


and beauty. 














Wlodel 


R400 oe ©) PARAGON UTILITIES CORP. 50 Van Dam St. Brooklyn 22, New York | 


Full-enameled, _ brick "é ee , ; ’ ’ ’ 
ae gees. ee An Kindly send me complete information, including 
reversi w- " . . 

culates hot air on all e : our costs, on the following items: 


4 sides. Finished in 
best grade porcelain 


enamel with walnut ; i. 3 s MODEL 4436—All Steel Cooker 

eis 7 r MODEL 456 —Bungalow Range 

MODEL 432 —All Steel Coal Range 

MODEL R400—Full Enamelled Coal Circulator 
MODEL R200—Black No-Smoke Coal Circulator 


Model 
R200 


Economy mode! styled 
for warmth and utility 


Brick tined Easy to op ADDRESS 


erate Black Japannec 


finish Closed toe base Dept. HAA 





Paragon Utilities Corp, 50 Von Dom st., 


Brooklyn 22, New York 


PERMANENT DISPLAYS: N Y FURNITURE EXCHANGE, SPACE 1613 > CHICAGO FURNITURE MART, SPACE 1044 
- SAN FRANCISCO WESTERN FURNITURE EXCHANGE, SPACE 538 
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Coleman Design, Coleman Engineering, Coleman Quality 
Construction and High Heating Efficiency Have Made This 
Floor Furnace The Outstanding Leader In America Today! 





(p COMPLETE LINE OF COLEMAN HEATING APPLIANCES \ 
TO HELP YOU DOMINATE YOUR HEATING MARKET! 





Many Space Heater Floor Furnaces—Gas, Oil, Butane Many Sizes Woter Heaters, 20 to 60 Gal. 
Models Choice of Fuels Central Heat Plants Gas, Oil, Butane 


A NEW LINE OF PROVED SALES LEADERS. Before the war, Coleman Floor Furnaces far outsold all 


other makes. One Coleman Oil Heater Model was the largest selling model of its kind in America. After the 

















home in the mass market. Space Heaters, Floor Furnaces, Central Heat Plants, Water Heaters—Gas, Oil or 
\. See Write for descriptive literature. 


WATCH FOR THIS ADD 


IN THESE MAGAZINES! (MANY IN 4 COLORS) 


war, there will be a complete new line of Coleman Heating Appliances to take care of the heat needs of 





AMERICAN HOME... ... + + «= + October ORR Ss 3 tue se te th September 18 

SATURDAY EVENING POST. ... . September 30 MACFADDEN WOMEN’S GROUP ..... October 
ae ££ © eee 6 6 8 vi r 14 

> MAGAZINE... .. . ~ p ge ewe 2 oF Meseuber 

SARE i TS a November 11 COUNTRY GENTLEMAN ......- September 

POPULAR MECHANICS ....... September PUGGaeemve FARMER. . «cs ew tw ee October 

POPULAR SCIENCE. . . . . . «= - September HOLLAND’S MAGAZINE. . . .... . October 
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America’s Number One Manufacturer of Warm Air Heating Plants Announces 


A NEW KIND OF FURNACE 
DESTINED TO SWEEP AMERICA! 


COSTS LESS!... MORE EFFICIENT!... AMAZINGLY COMPACT! 
ALREADY PROVED IN THOUSANDS OF HOMES! 







































IMPORTANT “WARM FLOOR” 
PRINCIPLE keeps floors 
warm. Floor-level air is 
drawn down into furnace, 
quickly warmed and re- 
turned into the room. 


80% OPEN REGISTER per- 
mits speedy airflow 
throughout the house 
into every corner. 


° ee AIR-INTAKE CHAMBER per- 
mits floor-level air to flow 
—> rapidly into heating cham- 
ber—no restricted airflow. 


Se EXCLUSIVE PATENTED 
STREAMLINED BOTTOM 
gives 35% faster warm air- 
flow—more heating capaci- 

ty. Just as streamlining 
makes the plane fly faster, 
streamlined design WED} 

Py) 


makes air “fly” fast- 
‘ er thru the furnace. 


NEEDS NO BASEMENT— 
it is set in the floor it- 
self; no ducts needed. 
Powerful warm airflow 
principle gives better 
living comfort. 


ECOG Ge RE etc J 


BURNS CLEAN AUTO.- 
MATIC FUELS! No shovel- 
ing, no work; no ashes, 
no bulky dirty fuel; 
models available for 














gas, oil, butane (gas 
model shown). 


FREE! 


. «Whe “Inside 
Story of Tomor- 
row’s Home 
Heating”, a book 

i ili f solid fact: 

See How Air Is Warmed, Sterilized, a aor) 

And Circulated 3 to 5 times an hour, in It’s Called A “Floor Furnace” Because It aes Wace of We 

an average 5-room house. This is an ex- is Set In The Floor. It is one of a WHOM hhecthann thet wilt ho I 


rere 1] aur ‘ available— what is most prac- 
group of advanced, but proved, heating tical—and what will do the 




















MOME HEATING 





ample of the real, practical Coleman “heat 
magic” you can have after the war. The chart 

















above shows how Coleman “air flow” creates plants developed by Coleman engineer- best heating job. Let it help 

warm-floor comfort, even distribution of ing genius. Coleman will bring it to you you make practical plans 

heat from floor to ceiling. And, as you see, at a much lower price than you may —write for Me PM kg to 
ned bas eather atv h id i he st for less effici Coleman Lamp & Stove Co., 

you need no basement, no costly air-ducts, ave paid in the past for less eliicient, Wudten 1. Benen 

with this advanced kind of heat. less comfortable heating. Gas, oil, butane 


models will be available. 


THE “HOT” NAME IN HOME HEATING 





S ) 
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BLAKE & LAMB Steel Traps 


have weathered the difficulties, the inevitable changes of four wars— 
the Civil War, the Spanish-American War, World War I and World 


| War II. 


° 
| In the current conflict, our friends of the hardware trade have been 
among the first to subordinate immediate profit considerations to 
the far-sighted welfare of the Nation. Naturally, we are proud of 
our distributors. And we are grateful for their understanding of the 
impossibility, under war conditions, of completely satisfying the tre- 
mendously increased demand for Blake & Lamb Steel Traps—with- 
out sacrificing the quality of this famous old brand. 














More BLAKE & LAMB are sold today than ever in trapping history! 


THE HAWKINS COMPANY 








AMERICA’S OLDEST TRAP MANUFACTURERS 
SOUTH BRITAIN, CONNECTICUT 
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ORDERS POURING IN/ 


Overwhelming 
TRADE 
ACCEPTANCE 


FACTORY FACILITIES 
ARE TAKING CARE OF THEM 






















Submitted to Under- 
writers’ Laboratories 
Inc., for approval. 
Submitted to Electrical 
Testing Laboratories, 
inc., for certification, 










IN THE NEW 
RED PLASTIC 
CAN 





LLOYD PRODUCTS COMPANY 
Dep't. HA-9 PROVIDENCE 5, R...I. 


Representatives in 23 Leading Cities. Export Office 13 E. 40th St., N. Y. C. 
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Fast-Selling Full Line 
_ ef Gas Pressure Appliances 








Wl 


When Uncle Sam Flashes the Green Light that lifts restrictions 
on materials, Coleman will immediately start manufacturing 
and delivering these popular gas pressure products. 


War production for victory has not required radical alteration 
of our factories. During our all-out war activities, great quan- 
tities of Coleman products have continued to be produced for 
the armed forces. The urgency of the times has also brought 
the development of new, amazingly efficient gas pressure prod- 
ucts that will boost dealers’ sales to a new high! 








For Outstanding 
Achievement 
in War Production 








% Even now limited quantities of some Coleman Appli- 
ances are in production and will be ready for essential users 
in the véry near future. Keep in touch with your jobber. 

















A F 
pa fo ae “ ’ sam Supplying Coleman 
a _— Keep Em Working parts and repairs for Whe 
The “NEW” your customers’ Lamps, Lanterns, Irons and Stoves alum 
Coleman is a real war-time service. Besides making immedi- 
a set diate sales, you are building goodwill and good busi- | oe 
Coleman = ness for the future: Order parts from your jobber. ¢ Mam 
Floodlight Lanterns b 
ee THE COLEMAN LAMP AND STOVE COMPANY tr? 
TH TH i Wichita Chicago Philadelphia Los Angeles JOB 
ii} ’ ui (T-644) 
ai fi} \ Coleman Cabin and 
f If j \ Trailer Stoves A 
eee Sue 
Coleman - 
Daylight a 
Lamps 
MAN 
SEPT 


32 HARDWARE AGE 











lumi ki ils will c back 
aluminum cooking utensils will come ack to THE GUARANTEED MS 
your store—fast!—because Aluminum Goods A MIRRO PRODUCT 


A PROMISE YOU’LL PROFIT FROM 
When aluminum comes back, VIKO and COMET \ B / 


Manufacturing Company plans it that way now— 


because of the time-proved MANUFACTURER- 
JOBBER-RETAILER system of distribution! /eqmmer 
45K YOUR JOBBER, THE POPULAR ALUMINUM 


Panes ad wi Wy mG 0 o - . 
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SEE DE 
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TITY CEM@e 


SPEE-DEt 
WUTY Comte 
terprea! Sie 

Heanpares 





“SPEE-DEE” Utility Cement 


Sells well as a hardware item. It is not just an 
ordinary cement. “Spee-Dee” Utility Cement is 
waterproof, flexible, transparent. It is used for 
patching grain sacks, binder canvases, tents, 
awnings, tarpaulins, leather goods, splicing belt- 
ing, and for repairing crockery, chinaware, cellu- 
loid, wooden articles and many other materials. 
If your jobber cannot supply you, write for near- 
est distributor’s name. 


OWOSSO PRODUCTS COMPANY ' 
Manufacturers of "Spee-Dee" Products 


OWOSSO, MICHIGAN 




































@A new idea for 
cleaning and dusting— 
not rags, but soft, ab- 
sorbent, downy YARN 
that molds into easily- 
used balls. It licks up 
the dust, eats up the 
grime, soaks up water 
and grease. So inexpen- 
sive to use, you throw it 
away when finished. 


TRY IT YOURSELF 
Send for 
FREE SAMPLE 


Your store name on a 
gotene will ont. Big 
ple Package F 


RETAILS 
FAST AT... 





> 4 y KAUDERS - STEUBER CO. 


221 N. LA SALLE ST., CHICAGO 1, ILL. 





















HEAVY DUTY e WATERPROOFED 
HYDRO-TEX 


INDUSTRIAL APRONS 
Aprons That Can Take It! 


Your Customers Will 












vv 
ey Come Back for More 
TOUGH! Because They’re 
p Double-Treated — Impregnat- 
7-| ed bya synthetic waterproof- 
ing process ° Resistant to 
Oils, Fats, most Acids - Stur- 
dily made — reinforced at all 
: points of stress - Always soft 
and pliable - Washable — 
~~) won’t shrink, turn color, stick 
. or peel. 
colors, ades and 
weights of material. 
MACHINISTS’ 


For Street and Industrial Wear 


STURD Y—WATERPROOFED—Will not crack, stick 

or mildew—Soft and pliable in all weather—Color Olive '*~ 

Green—3 Sizes—Smartly Styled—Individually packaged. 
HYDRO-TEX Products Are Priced Right! 
Distributed Only Thru Jobbers and Dealers 





564 WEST ADAMS ST 
CHICAGO 6, ILLINOIS 


HYDRO-TEX CORP. 








MEAN BUSINESS! 


Attractive and practical packing makes it easy to 


SELL PROTEX and FILM-X Brands. 
ITY makes REPEAT customers. 
Available in 5-gallon UTILITY CAN, 1 and 5 quart 
lithographed sealed cans, 15, 30 and 55-gallon drums. 
Miscellaneous Farm Oils and Fly Spray in 1 qt., 1 gal. 
and 2 gal. oblong screw cap cans, 5 gal. Utility Can 
and drums. 

If you want to MAKE MONEY selling oils and 
greases, write or wire, giving name of your jobber. 


Their QUAL. 





Jobbers in 40 States, Canada and Mexico sell APEX Products 





APEX Ol PRODUCTS CO. 
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The ; 
buy | 
man 
with 
short 
lumb 
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The answer to that is easy! People like to 
buy paint from a merchant they know...a 


man whose judgment they respect...a man 
with a stake in their own community — in 
short, the independent paint, hardware or 


lumber dealer in their locality. 


And that’s the man Martin-Senour has 
always done business with. That’s the man 
for whom Martin-Senour is making plans 

. right now. Plans to supply him with 
even better painting products . . . plans to 
give him aggressive support in finding new 
markets and developing more effective pro- 
motional methods . . . plans to help make 
his future really secure. 


If you are that man, let Martin-Senour talk things over with you...soon! 
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More Timber Cut with Less Effort 
and Fewer Filings * 


...that’s why Saw-Users order \" 

fh : 
SIMONDS Crescent-}- \Ground CROSSCUT SAWSY 
= -s \ 








: : 
; 
ee 


ay 











are no spots in the plate to cause it to bind. 
All of which means faster cutting with less elbow- 
grease ...and longer periods between filings 
. .. because Simonds Crescent-Ground Crosscut 
Saws hold their keen points and stand up longer 
Simonds Crescent- under toughest cutting conditions. That’s why 
Ground Crosscut Saws start with special Simonds so many saw-users order them regularly. 
steel which is hardened and tempered in specially 
designed heat-treating furnaces. Then these saw 


blades are ground ... both sides at once... to : * 5 | M Oo N D g 
assure a uniform taper all the way from the teeth . 
Special Crosscut Saw Files 


to the back of the saw ... which means a uniform 
kerf. So the teeth on these saws require less set. RED TANG Crosscut Files have equal width from heel to 
point, giving added filing surface for longer wear. These 


The kerf is narrow, the saw runs easier, and there files do the job faster and easier .. . and give the saws a 
keener, longer-lasting point. 














BRANCH OFFICES: 1350 Columbia Road, Boston 27, Mass.; 127 S. Green 
St.,. Chicago 7, Ill.; 228 First Ave., San Francisco $, Calif.; 311 S. W. First Ave., 
Portland 4, Ore.; 520 First Ave. So., Seattle 4, Wash.; 31 W. Trent Ave., 


—-. SHORTEN THE WAR 





PRODUCTION 
TOOLS FOR CUTTING 
METAL, WOOD, 
PAPER, PLASTICS 
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NUCUT means new file-cutting effici- 
ency. Try a NUCUT and you'll im- 
mediately see why this is so. The 
coarse teeth cut clean, deep, true. The 
fine teeth level the surface smooth. 

This improved combination of both 
coarse teeth and fine teeth in the 
patented NUCUT “Wavy Teeth” 
construction makes possible two fil- 

ing operations at the same stroke, 
—without scraping or skidding. 


MORE CUTS WITH NUCUTS 


NUCUT Files are made in types, 
shapes and sizes for practically 


Ts ee ee 


a 
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every filing need,—for cutting, shap- 
ing and finishing such materials as 
stainless steel, iron, aluminum, brass, 
copper, slate, wood, fibre and plastics. 
On these and other materials, a 
NUCUT demonstrates time and again 
that it does more work, faster, easier, 
and with less effort. 

Your jobber will be glad to suggest 
the proper lengths, shapes and cuts 
you need to meet your particular 
requirements. 


HELLER BROTHERS COMPANY 


America’s Oldest File 
Good Tools Since 1836 


Newark 4, New Jersey * Newcomerstown, Ohio 


wUctl 


wavy So TEETH FILES 


tek THE WHITE TANG 





Each instrument 
of war made by 
yux 


for Uncle Sam, 





its sole customer — 





must be Accurate... 


Dependable... 


True. 


In the post war era 
of tomorrow 

each clock 

bearing the name 
gux 


will be 





Accurate... 
Dependable... 
True. 


* 
BUY MORE WAR BONDS 
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Here they are .. . the original arrangements of some of 
America’s greatest show tunes, just as you heard them 
across the footlights . . . conducted by the man who made 
them — Russell Bennett! 


Bennett is the dean of Broadway's orchestrators. Dur- 
ing the past 20 years his wizardry and deft imagination 
have sparked the tunes of such solid hits as Showboat, 
Carmen Jones, Girl Crazy, Rose Marie and a host of others. 
Bennett is a musician’s musician — the man every band- 
leader looks to for what’s what in music. SONORA achieved 
the scoop of the year by signing Mr. Bennett to direct a 
hand-picked band for this sure-fire album of tunes 
beloved by millions. Bennett's arrangements never sounded 
better than in this brilliant record group, recorded with 
Sonora’s typical bell-like quality of tone. 


RADIOS « PHONOGRAPHS «© RADIO-PHONOGRAPHS ‘+ 
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“Broadway Hits’ is a nationally advertised ‘Series E”’ 
Album—Truly “Melodies that Will Live Forever.” Get 
on the Bennett bandwagon today—and see your SONORA 
Record jobber for the complete list of fast moving 
“Series E”’ Albums. 


SONORA RADIO & TELEVISION CORPORATION 
325 N. Hoyne Avenue: Chicago 12, Illinois 


Broadway Hits of Today! 
I Love You, from Mexican Hayride « Oh What a Beautiful 
Morning, from Oklahoma! « Thou Swell, from Connecticut 
Yankee « You Are Love, from Showboat « WhyDol Love You, 
from Showboat « Summertime, from Porgy and Bess » Speak 
Low, from One Touch of Venus « Surrey With The Fringe 
On Top, from Oklahoma! 


RECORDS RADIO- PHONO-—~RECORDER$ 
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They have served you well before 
and we assure you they will again! 


J te Gita 


@ , ‘ 
— 


kesorl 


Cray haga 





ARS bring about many 

changes in maps and in 
the existence of countries 
and their industries. Victory 
will again be ours, along 
with the continued existence 
of American industry and 
the many familiar products 
we have become so accus- 
tomed to enjoy with our 
high standard of living. 


National 


BUILDERS’ 
HARDWARE 


will be back in full circu- 
lation soon, we hope, among 
those familiar American 
products that served you so 
well in the past. 


The many fine service rec- 
ords already established by 
this quality line of hardware 
will be further extended in 
the postwar building period 
when new designs and re- 
cently developed new mate- 
rials will feature the line. 
Let us cooperate in ‘filling 


your priority orders. 


STERLING 


National Manufacturing Co. iiiinois 
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RIGID LABORATORY CONTROL 


Upson products 


eee iS every-day practice in making 


Out of every lot of Republic Upson 
Quality Bolts and Nuts, many are 
always destroyed to protect the 
others—and to protect YOU. 


Some are pulled apart to test their 
strength and toughness. Others 
may be ground and dented to de- 
termine hardness — or tested by 
other methods. 


The CLOSE CONTROL of the man- 


ufacture of these dependable Upson 
headed and threaded products cov- 


ers every step in production — 
starting with the processing of the 
ore. Each heat of steel is carefully 
guarded by the world-famous metal- 
lurgical laboratories of Republic. 


Because ALL production opera- 
tions are controlled by ONE 
closely-knit organization, respon- 


sibility for delivery and perform- 
ance is centralized. 


Look at a Republic Upson Quality 
Bolt, Nut or other product. Notice 
the full heads, accurate shanks and 
clean threads. They’re always like 
that—ready for fast assembly — 
able to hold tight. 


REPUBLIC STEEL CORPORATION 


BOLT AND NUT DIVISION ° CLEVELAND 13, OHIO AND GADSDEN, ALA. 


Berger Manufacturing Division _« 
Niles Steel Products St 
Union Drawn a Division 


REPUBLIC 


Division « ~ 


Culvert Division 
aoe Tubes Division 


BOLTS AND NUTS 


Other Republic products include Woven Wire Fe 
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PUT YOURSELF ON THIS MAP—you and your store and your problems ; ; 3 
and you've surrounded yourself with a network of service that was 
built specifically for you. You have taken the first step towards building 


ALABAMA 
Birmingham — Alabama Applance Company, jac. 


ARKANSAS 
ot ya Ca 
Texarkasa—Buhrman- Pharr Niaréware Company 


Oil Burner Co. Inc. 
New Havee—Asseciated Oil Burner Co, Inc. 


fist ; 
gravee Lurie Compson. _ 
fone Ecole Compeny, i 


a bigger, better and more profitable business tomorrow. 





psapevpenty 

Louis ville—Louisville Ta sed Stove Company 

Le ay 
Lake Charles— 


| pene 
New Orleans — . v. 
Seepat-teletanan tn. Tilted 


Some Rice & Miler Company 

d—The Emery-Waterhouse Company 
MARYLAND 
Balti mere— Baltimore Floor Covering Sales Ca. 


NEW yous, 
W.A. Case & Son Mig. Ca. 
Sethi Es fg. 


Buffalo—_W. Beto W. Ane Sen Mig. Co. 
Jamestown—W. A. Case & Son Mig. Co. 

Aird-Don Co. 
Piatsbergh—A. H. Marsal Ce. foes” 
Premera e 

4 . Co, 

Goldberg Whatesate Supply 
Utica—W. A. Case & Son Mig. Co. 
NORTH CAROLINA 
Charlotte—American Hardware and Equipment Co. 
Lexingten— Peerless Mattress Company 
Magnelia—). A. Smith & Company 


PENNSYLVANIA 
—a 


Erie—W. Ee W.Acue Cte Mi ce Co, 
Lancaster—Eshelman — 
Phitadelphia— Warr 


min Lewis & See 


Wer are Bene Cong 


HODE ISLAND 
Piitoce ton Elfman Carpet Company 


SOUTH ja a gan ~~ oy , 
ne. 
p—— eet Hardware and Equipment Ca. 


SOUTH DAKOTA 
Aberdeen—The Jackson Hardware Ce. 


TENNESSEE 


Memphis Orgill Brothers Hardware 
Nanutie— WA. Case & Son Mig. Ce. 


TEXAS 

Amarilie—Amarille Hardware Company 
Dailas—Graybar Electric C , Inc. 
abe ep Hardware 
San Aeeae beoyaer Ele Electric 
UTAH 

Salt Lake City—Barwick and Company 
VIRGINIA 





WEST VIRGINIA 
Bluefieid—Bluefield Hardware Company 
Charleston—R. H. Kyle and Company 
me a & Sons 
Hardware & Supply Company, Inc 
eoreer & ot Las 
WISCONSIN 
Green Bay—Brauman Paper Company 
Milwaukee— 


Westeat Hindmarsh fe 
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(ONE OF THE FOUR KEYS TO ( ) YOUR POST-WAR PROFITS) 


A) 


No MATTER WHERE YOU ARE LOCATED—east of the Rockies—you are within 
easy phone distance of one of the 110 Bird Distributors listed on the 
opposite page. 

Get to know your Bird Distributor. . . turn to him... no matter what 
your problem. You'll always find him ready and anxious to give you 
the benefit of all his facilities. By working together, you and your 
distributor can give your customers the best of service possible under 


the present difficult conditions of product shortages and allotments. 


This network of service took 8 years to perfect. It was planned and 
developed for a single purpose—to help you sell more floor covering 
faster. It's important today, and doubly important for the competition 


of tomorrow. 


It's a practical down-to-earth, profit-making service that reflects the 
policy of helpfulness and fair dealing that has been an integral part 
of Bird dealer relationship since 1795. 


* * * * * 


Get acquainted with Rubberlike, the new composition 


floor runner for all heavy traffic floors. It sells on sight. 


FOR HOMES Ay) 7% | _— Non who know L a, FOR INDUSTRY 
ll 


au gin ar the best know 3 if = 


ASPHALT SHINGLES « INSULATED SIDINGS RUBBERLIKE FLOOR RUNNERS . INDEX 
INSULATION BOARDS + FLOOR COVERINGS a a 
SHOE CARTONS : BUILT-UP ROOFS 

WALLBOARDS + BUILDING PAPERS BIRD-FIBRE WOOD FRAME CASES 


Bird & Son, inc. + East Walpole, Mass. - New York « Shreveport, La. + Chicago, III. 
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a 
L &H WILL BE READY thin 
Ls 


HEN the time comes to 
return to peacetime pro- 
duction, the complete line of 
L&H Gas and Electric Ranges, 
Electric Water Heaters, Oil 
Stoves and other products 
will be ready! Planning for 
postwar leadership is an ac 
tive project at L& H, 
The plant of Lindemann & 
Hoverson is still produc 
ing precision-built war 


sy 


goods, It will continue to do 

so until Victory is won. 
The micro-precision so im- 
perative in war work will 
be apparent in postwar 
L&H products, And this 
complete line will sparkle 
with new ideas in streamlin- 
ed design and practical con- 
veniences for housewives. 
Now is the time to plan 
your postwar prosper- 


A. 3. LINDEMANN & HOVERSON CO. 
Since 1875 
MILWAUKEE, WISCONSIN 


cs cs 


Seoutactarers of ELECTRIC BARGES + ELEGPaC WATER BEATERS © GAS BARGES + Cid STOVES > PORTABLE OVENS + GIL HEATERS » Wicks 


COW) 
\ 
ity! Why not plan your 
future with Lindemann & 
Hoverson — the complete 
line that is backed by 70 
years of successful manufac- 
turing and merchandising? 





\ 


TO MAKING THESE WAR GOODS: 





L&H PRODUCTION IS NOW DEVOTED 





HARDWARE 


AGE 





“lhe 
MOST FAMOUS NAME 


IN AMERICAN 
HOUSEWARES 


PLANNING FOR TOMORROW 


‘Today a large part of our production is devoted to essential war 


work which continues to be the country’s most urgent business. 
While we are supplying as much Rid-Jid merchandise as we 
can, we are planning for the day when developments and im- 
provements will make Rid-Jid products of greater value to you. 


@ RID-JID IRONING TABLES @ RID-JID LADDERS 
@ RID-JID CLOTHES RACKS @ RID-JID WOODENWARE 


THE J.R. CLARK COMPANY 
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WHEN THE LiguTs Go ON AGAIN 
ALL Over THE WORM? : 


complete stocks 
for complete living! 




















When Mr. and Mrs. America will step out and 
into your store with confidence and catch up Victron Ventilators in the kitchen, bath, 
with time. When they can buy brand new rumpus room. 

Victron Fans to replace those that have served 
so long and well. When they can renovate 
their stuffy kitchens once again with Victron 
Ventilators or put healthy wholesome air in 
their post war homes. When even the laundry 
will feel the touch of your service and one more 
housekeeping drudgery eliminated with a 
spanking new Victron portable ironer. 








Today you and we, alike, buy bonds to speed 
the day when the lights will go on again all 
over the world . . . to the day when electrical 
dealers will look once again to VICTOR for 
the things electrical that make good friends 
' and good business. 

Victron Exhaust Fans everywhere for 1 


comfort. 


cx. THE MARK OF ()xa4tY IN THINGS ELECTRICAL gen 
. O 
It sot 
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A timely message 
from one of America’s 
Hardware Leaders. . . 


. - -“setting our sails together will 


bring bigger sales to 


E’VE heard it said that the future 

of independent merchandising de- 
pends upon io loyalty of this group or 
that, in the keenly competitive days that 
lie ahead, Loyalty is certainly a definite 
essential to success in the independent 
hardware field. In fact, I believe that the 
independent hardware trade i is so strongly 
intrenched because the great bulk of the 
hardware trade is mindful of an ‘All for 
one and one for all’ spirit. 


“To my way of thinking, our current 
system of hardware merchandising places 
all well-intentioned manufacturers, jobbers 
and dealers in the same boat. That boat is 


Together we steer a common course — 


- Onward.. 


. though storm winds blow! 
It isn’t the gale, but the set of the sail, 
That determines which way we go. 


ee, | WRO 


UC 


us all’? — touis -. Hilt, Director, 


National Retail Hardware Association 


designed and built for all three to sail to- 
gether and, naturally, the more we pull 
together and function as a crew, the great- 
er will be the" measure of our success. 
propane. | much depends on loyalty, and 
it must bind all three of us — manufactur- 
ers, wholesalers and retailers — into a 
mutual assistance pact. In other words, 
setting our sails together will bring bigger 
sales to us all.” 


Master Padlocks 


Pree t DOUBLE CaS 2 


MASTER LOCK COMPANY, Milwaukee 10, Wis., Worlds Leading Padlock Manufacturers 
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For YOUR 







THESE FALL 


BUSINESS 
BOOSTERS 












WALL PAPER! 
GUARANTEED DELIVERY 


Are your customers tired of looking at the same old line 
of patterns? Add zip to your assortment and zest to your 
selling by stocking Devoe Quality Wall Papers . . . de- 
sign selections by men who know decoration. . . patterns 
and tints created to suit the most fastidious buyers. 
Investigate our Giant Value Wall Papers for your 
leader line. Complete line of ceilings, including the 
ever-popular 
cracked ice and 
broken glass pat- 
terns. Replace war 
casualty items 
with Devoe Wall 
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The Farm e line... made. 


+ bythe makers of Superkleen Brushes 
_* .s has been built to fill the demand 
-, , for popular priced, serviceable: 
“brushes that will do the countless ~ 
_ painting jobs i 
community... 
























BLACK ROOF PAINT 


Roof Paint market will be greatest in 
decade this fall .. . shortage of labor 
and materials make protection with 
roof paint essential. 


CASH IN on this lush market with a NAME brand .. . Devoe 
Paints have nation-wide consumer acceptance ... EX- 
TREMELY COMPETITIVE IN PRICE. 











FIRST AVENUE AT 44th 


STREERS 


MEW YORE 37 
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PLUMBER lounche: 


mi . 
ightiest Promotion on 


DRAIN PIPE CLEANER 


‘tra 
de has ever known! 





“Deal” 

(Expires Dec. 

cans ECONOMY PLUMBER 
r-- Retail Value $6.00 


? 2 doz. 
° Drain Pipe Cleane 
FREE 3 — 25¢ cans - °°” Retail Value , 
aia 
Total Retail Value 6.75 Your Price Only 
this offer comes to you during © 
ial for their Dealers! 


ated. Just thenk — 
in the mood to do anything spec 





Act Fastit! This “Deal” moy never again be repe 
“Seller's Morket™ when very few monufacturers ore 













Fix it Yourself” 
tion which tells consumers 
ucet to @ toilet flush 


2 e packed with easy-to-read 
fix everything in a house from a leaky fo 
ill want a FREE copy- A sufficient 





d ‘It's Fun to 





DIGEST entitle 


















how to 
tank. Every one of your customers W 
quantity to meet your needs will be sent to yOu FREE. 
ae 
RADIO — Outstanding Home Economics Personalities 
with huge established audiences will direct listeners to 
Hardware Merchants to buy ECONOMY 
¢ “It's Fun to 


the stores of 
PLUMBER pro 
Fix it Yourself. 


ducts and get 2 FREE copy 2 










BUSINESS-BUILDING NEWS- 
are 


PAPER MATS in various sizes 
Send 


you for local advertising tie-ups- 


E proofsheets- 









x 
FA 
Radio Pe ams 
alivies wii 


ell th 
eir + 
; audience 
s about 






ECOR 

cieeaae 1 PLUMBER DRAI? 

‘ 7 : : 

ne R, ECONOMY SOOT ~ ad 
many other E ak 

aged CONOMY 

on't get left af the post lade 
“ — get 

SHARE in these saasiewe 







available to 
for your FRE 









This Home Digest of ® 

epairs 

: This 4- 

pronged dri 
demand for aaey Sela 
| ECONOMY P seh DRANG 
tenon i normous incr 

IN PIPE CLEA gore 
NER and 





will bring you call 
many different a wlan RN, ? 
: ordw & 
ems — not jus * / 
the scaeveuay : . ae a=; P7 Eo 3 
one ats r time-prov 
i ecionk en ECONOMY 
ECO Y PLUMBER tradem her te ee 
pay terre ork has been fa «ag ood 
. ECONOMY UME RAR "PIPE 
PIPE 





it yourself and you will 
say 


de pe best job of cons 
ucotion ever wae 
field. Send fo done in the hard CLEANER i 
f your quantity Aerts contt is absolutel 
inv . y FREE 
Babies" are cement the ann 7 Speer ae 
supply you, wri ten. If for som g after current “ 
, write e rea Wa 
Jobber NOW! direct to us. Pick up oe pened Jobber Mii 
ne and call 
your 


tue ECONOMY PLUMBER co 


Chicage Offi 
6941 S. M al 
errill Avenue an ae relia 
. Sixth Street 
et 





SEPTEMBER 14, 1944 

















Steady, even fuel flow 
regardless of oil temperature 
with “DL” FLOAT VALVES 








The automatic fuel 
flow compensator 
does it! 

















The viscosity of fuel oil varies with 
the temperature. Cold fuel oil flows 
slowly—warm oil, freely. Without 
the automatic compensator, the fire 
in the burner would die down if 
the fuel were cold. If the fuel were 
warm, too much would be fed to 
the burner, with resultant waste 
and overheating. 








The automatic compensator “feels’ 
the temperature of the fuel oil and 
raises or lowers the position of the 
float—increasing or decreasing the 
head pressure on the metering valve 
to maintain constant fuel flow. 

















E bec automatic fuel flow compensator consists of a piece of thermo- 
static bi-metal which supports the float.;When the fuel oil is cold 
the bi-metal warps and raises the float—allowing the oil level in the 
float valve body to rise. When the fuel is warm, the bi-metal com- 
pensator warps in the opposite direction, lowering the float and con- 
sequently the liquid level. Since the fuel delivery through the metering 
orifice depends upon the head pressure above the needle and the 
viscosity of the oil, this action of raising or lowering the float results 
in a uniform rate of fuel delivery regardless of fuel temperature. 


This method of compensation, using the temperature of the fuel, is an 
important feature. 


It is but one of the many reasons why you should insist upon “DL” 
equipped heaters when you are selecting a line to sell. 























“DL” Heating and Refrigeration Controls + Engine Safety Controls « Safety Float Valves and Oil Burner Acces- 
sories * Radiator Valves and Balancing Fittings * Arco-Detroit Air and Vent Valves © “Detroit Expansion Valves 
ond Refrigeration Accessories « Air Filters * Stationary and Locomotive Lubricators. 
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BURGESS 


HANDIGO 


«pune INDO oOR 
with the ov 
a GAME °o 


a vot o 
to all tion every 









bit 





g skitt FOR GRO 
nN FOR yOUNGSTERS 





Youngsters as well , 
get @ thrill out phys armas 





a ‘ e Appeals ages—Ae 






YOU CAN SELL HUNDREDS OF SETS 


dents can -_ 
hundreds 
of sets just. 
nts just by 1 putting in an attractive 










only ele alg for themselves... jin a few 
; "t- 
Simpl ill ca te A also 






m2 aoe" a? 
Han oadigott balls 


t— ete - of num mbered 
tion sheet, In attractive at 


- pETat PRICE $200 









Set 
COMPLETE 


BURGESS BATTERY. 


Avenve 





180 N Wabash 
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«41% PROFIT MARGIN... 


with New TAPERLITE Streamlined Assortment 


For a quick and continuous response—for 
real profits, order your striking new counter 
display of Will & Baumer Taperlites. 


Taperlites are the only popular-priced hand-dipped 
candles with the Firmfit End that prevents tipping and 
dripping . . . and they’re made with all the style and 
fine craftsmanship that are Will & Baumer standards. 


Now! Advertised nationally in womens magazines 
totalling nearly eight million circulation MONTHLY! 


Free! This Handsome Counter Display Stand 


. . . with your order for the new Introductory “As- 
sortment 1,000” containing: 

8 doz. 10" Taperlites to retail at 15c a pair 

8 doz. 15" Taperlites to retail at 20c a pair 
TOTAL RETAIL VALUE 
COST TO DEALER ‘ 
DEALER’S PROFIT $6.80 or 41% 


Standard Color Arrangement—2 doz. White; 1 doz. 
Old Ivory; 1 doz. Blue; 2 doz. Red; 1 doz. Foliage 
Green; 1 doz. Yellow. 











Other colors available if desired: Cream, Pink, Dark 
Blue, Apple Green, Sunshine Yellow, Peach. 

Display Dimensions: Length 24", width 17", 

height 6". Six compartments hold four each 

of 10" and 15" sizes. 

< =~ 

ORDER Your Introductory Assortment from Your 
Wholesaler TODAY! If He Can’t Supply You, Mail 
Your Check for $10.00 Direct—Terms: 2%, F.O.B. 
Factory, Syracuse, N. Y. 


WILL & BAUMER CANDLE CO., INC. 


Established 1855 
Fancy Candles Sales Office: 
15 East 32nd St., New York, N. Y. 


DISPLAY STAND Factory and General Offices: Syracuse, N. Y. 





Some of Our Latest Numbers —Beautifully Colored Salt & Peppers for Collectors 


Made of mould composition. $3.00 per doz. pairs. In gross lots $2.75 pe doz. pairs, but the gross may be as: et emene over fifty different num- 
bers. But never less than “2 doz. of a number. For our fuil line of latest numbers, send for our sot ‘Zz of illustrated price lists " 


All Salt & Peppers are packed ‘/2z doz. pairs of a number in a box, /2 doz. pairs smallest quantity sold. We have a tromeddaied assortment of Salt & 
Peppers for collectors. Fully illustrated price lists mailed on applicatio n. 


x 


NO. 4248Z FROGS 
1% inches high, Green with White 
breasts. 


NO. 4249Z TEAPOTS nO. anvex 
1% inches nidh, White, Pink and Blue witb . 
hand painted flowers. AN ENTIRELY 
STRINGHOLDER 
Made of terra cotte 
composition, in the 
shape of an apple, 
beautifull 5 
in paren | colors, Ap- 
ple Red and Yellow 
with slightly tinted 
green leaves. 7 inches 
long, $7.80 per doz. 
Packed % doz. in 
NO. 4245Z box. In three dozen 
ASTONISHED SCOTTIES lots, $7.20 per doz. 
2% inches high, White, Pink 
and Blue. 


<< cn 


lla 


LEO KAUL 


NO. 4329Z BEAUTIFULLY COLORED WALLPLAQUES 


Tremendous value! Made of terra cotta composition, 
colored ever so true to nature. Apples, cherries, red 
raspberries, peaches, bananas, and oranges. From 31 to 
3% inches high. $2.00 per doz. Packed 2 doz. equally 
assorted in box. $21.00 per gross pieces. 


We carry a large line of GIFT 
GOODS from $1.80 to $90.00 
per doz. Complete set Z of 
Ilustrated Price Lists will 
be sent to any HARDWARE 
DEALER on application. 


NO, 4142Z BLOWNGLASS SWAN WEATHER GLASS 
A very correct barometer, indicating approaching storms, 
as far as from 5 to 24 hours away, also all other changes 
in temperature. 2% inches high, boxed individually $4.00 
per doz. smallest quantity sold. 





115-119Z So. Market Street 
CHICAGO 6, ILLINOIS 
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IMPORTING 
AGENCY, Inc. 








79Z 
a 
OLDER 
rra cotta 
in the 
n apple, 
decorated 
lors, Ap- 
| Yellow 
y tinted 
7 inches 
per doz. 
doz. in 
re dozen 
per doz. 
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The New Decorating Sensation! 20 Million Sold in A Year !! 


Sell TRIMZ—the colorful Ready-Pastea 
Borders your customers simply dip in water and apply. They’re 
easy 15-20-29c sellers . . . they offer a maintained profit of 42% 
..an average of 4 packages per sale... all-season selling 
possibilities ... dozens of washable, sunfast patterns by fa- 
_—7 4 mous designers . . . free ‘‘self-selling’’ counter dis- 
Ay plays ...free merchandising aids .. . and 
/] forceful NATIONAL ADVERTISING! BO 
Order an All-Room Opening Assortment ew 


now to assure early delivery. y 
e 2 —_ LA 
Tye” NATIONALLY 
“a ADVERTISED! 


Finn 


‘FREE DISPLAY 


MM Colorful billboard-type counter 

=i display is shipped FREE with 

=} allinitial orders of Trimz Ready- |’ 
i Pasted Borders. | 





Now ... 57 new, colorful designs have been added to 
Meyercord’s fast-selling Decal line—including companion 
designs to match Trimz Ready-Pasted Borders. Sell Trimz 
Borders and Meyercord Decals together .. . for larger 
sales and more profits! Order an Opening Assortment 

of brilliant, new Meyercord Decals today. 


THE MEYERCORD CO. 


CHICAGO 44, ILLINOIS 


Sole Distributors of Genuine Trimz Ready-Pasted Borders 
and Manufacturers of Meyercord Home Decorating Decals 
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isin Miia | How to turn 
Gale t Pade | ONE Sale into TWO 





the only company that looms the pad it sells 


and cach pad ts 


cy WAFFLE 
2 WNITTED 


ee 


For greater resiliency 
... faster heat ana 


moisture absorbency 
... better ironed work! “Related Selling” is an old story ... but many 
paint dealers are now finding new profits in this 
reliable merchandising method by applying it to 
paint and PRO-TEK. 

It’s easy— because they just naturally go together. 
Here’s how: 

Every time you sell a can of paint, suggest a jar 
of PRO-TEK as well. If the customer happens to be 
one of the few who don’t y:t know PRO-TEK’s 
benefits (millions are learning about PRO-TEK 
through Du Pont’s national advertising), tell this 
brief story: 

PRO-TEK is a greaseless cream which prevents 
paint and grime from sticking to the skin. PRO-TEK 
is applied to hands and arms before starting work. 
It acts like an invisible work glove, then washes off 
quickly when the job is done, leaving the hands 
free from stains. 

Even if you sell only one customer in three, you’!! 
do a fine business on PRO-TEK! E.I. du Pont de 
WAFFLE-KNITTED Nemours & Co. (Inc.), Wilmington 98, Delaware. 


IRONING BOARD PADS* 


and COVERS 
y SELL PRO-TEK 
7 
4 WITH PAINT 
Its unique construction, plus quality-control from M " e Extra Pr fit 


start to finish, make TEX-KNIT the outstanding 


brand! With military needs getting first call on 

our padding, we are only able to supply a por- PRO-TEK is sold in 8-oz. Jars listing 

tion of our customers’ needs. However, to new at 35¢, also [a galion and 5-gal. cans 
for the factory trade. 


accounts we suggest putting in a reservation for 


your share in the future. 


HAND PROTECTIVE CREAM 
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Universal's “U” Plan for “V” Day is now 
being enthusiastically promoted by over 
16,000 dealers from coast-to-coast. Two of 
its important features, the “Dealer’s Digest” 
and the “100 Letter Plan” only recently an- 
nounced are already being used effectively 
to promote post-war business. 

The second phase of the-“U” Plan includ- 
ing many new coordinated merchandising 
services is in preparation. Geared to your 
needs, they will be released at a time to aid 
you most. A Store Planning service will 





help you arrange your store for increased 
trafic—bigger post-war sales! Sales Train- 
ing material will help you secure and train 
a hard-hitting sales staff. 

Universal is bringing many important 
merchandising aids to all “U” Plan dealers. 
You don’t have to be a Universal déaler 
to join the “U” Plan—just 
fill in the coupon now! 

It costs you nothing! Do 
it today! 


LANDERS, FRARY & CLARK 
New Britain, Conn. 


Gentlemen: 


I wish to become a “U” Plan Dealer—please send 


free “U” Plan for “V” Day Plan Book to 


Name. 
Address 
a eae 
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» » After the grim N& 

business of war is fin- 

ished that soldier will be 

coming home to a well 

earned vacation. Most folks 

at home are making plans for it 

now. Their letters are full of 

“What we'll do when you come 

home.” And you can just bet your 

boots that fishing, hunting, camping and touring trips are 
among the most talked of activities now being suggested for 
millions of these outdoor-hardened veterans who enthusi- 
astically claim “it’s a date!’ *> This calls for Ta-Pat-Co 
equipment... sleeping bags, life-save vests, boat cushions, 
and other specialties that add comfort and safety to outdoor 
vacations on land and on water. Our entire production is now 


ft a Pp 
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.. NOT until there is less 
need of Hardwood and Duck 
by our fighting men will we 
be able to accept orders. 





going to the armed forces, but each day brings us nearer the | 


Victory, which will enable us to fill peacetime demands. 


> It’s not too early now for you to make a date with your | 


wholesale sporting goods distributor, and plan for peace 
while you fight for victory. 7 


TA-PAT-CO STAY-A-FLOAT HAS / } 
GONE TO WAR, When peacetime returns this 

famous patented life -save and swim vest will again 

make water sports safe for young America. 


TA+PAT-CO KAPOK PRODUCTS 
Life Save Vests © Duck Hunters’ Life Save Vests © Stay-a-Fioat 
Child's Swimming Belts © Life Seve Cushions ¢ Outing Cushions 
Teboggan Cushions © Ring Buoys © Boat Fenders © Camp Cushions 
Camp Mattresses © Parkas © Sleeping Bags © Dog Mats 


in peace and in war, the leading manufacturer 
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of Life-Save Equipment and Sleeping Bags 


| TUCKER Hardwood Chairs 


stand up well. They serve 
for years. They are sturdy, 
well-built, good values. ° 


After the war, you will want to 
know more about TUCKER 
Cots, Folding Chairs and Camp 
Specialties. 


yy DUCK AND RUBBER COMPANY ° 





FORT SMITH, ARKANSAS 


HARDWARE AGE 
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THEY'LL STILL INSIST ON 


On AMERICA’S war production front, ““Thermos” 
P 





has become a lunch-time favorite of thousands 
upon thousands of workers. To meet this added 
demand, Thermos production is being kept at 
highest possible peak. 

When Peace returns, this multitude of new 
friends will join “old-timers” to further swell 


“THERMOS” 





the market for “Thermos” brand vacuum ware. 
When that time comes, Thermos will be ready 
to help you serve this great postwar Thermos mar- 
ket—with popular and salable vacuum-insulated 
products for home—office— factory —school. 


THE AMERICAN THERMOS BOTTLE CO., NORWICH, CONN. 
Thermos Bottle Co., Ltd., Toronto + Thermos Limited, London 





TRADE-MARK REG. U.S. PAT. OFF, 
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The fact tag on every Whitney 


hamper is a silent, dependable salesman for you. It 
calls attention to the special hardwood back frame with 
large head screws ... stresses the sturdiness of the top 
frame ... points out the doweled legs which are chucked 
and glued into the frame ... tells about the fabric being 
tightly shrunken to the frame to prevent loose fitting sides 
and unsightly bulges ... and it illustrates the smoothly 
sanded interior frame surfaces for the protection of dainty 
garments. Yes, the fact tag on a Whitney Hamper closes 
every sale quickly and easily, and cuts down on precious 


selling time. Offer your customers the best and you make 


the best profit showing for your department. 


BEST KNOWN IN THE PAST — BEST KNOWN IN THE FUTURE 


— Whitn ey 
HAMPERS 


F. A. WHITNEY CARRIAGE COMPANY, .SAence 7858 
LEOMINSTER, MASSACHUSETTS 


(A Timely Check-list, Suggested for Use in 
Selecting Your Post-War Housewares Stock) 


[] Has the DEPENDABILITY of the product created 
good consumer acceptance? 


Is the product available in all the wanted sizes 
and colors? 


Is the quality of the product uniform? 


Is the product sold by all leading Hardware 
Stores? 


Are suggested retail prices maintained? 


Is the product nationally advertised? 





Does the product provide a good, high gross 
profit? 


Will the product be available through the hard- 
ware jobber? 


The Answer is YES 
for SANETTES 


ao 
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WHEN THEY ARE AVAILABLE 


MASTER METAL PRODUCTS, INC. 


321-J] Chicago Street Buffalo 4, N. Y. 





HARDWARE AGE 
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American history gives us a day in September to remember and forever 
cherish. Detained off Baltimore, on a hostile man-of-war, and confined 
to its deck during the dawn’s early light of September 14, 1814, Francis 
Scott Key saw, that despite an all-night attack upon Fort McHenry, our 
beloved flag was still flying over its ramparts. Then and there, with 
pride unbounding, he wrote into words and later to music the stirring 


si olay olelare listo Mi =felalal-tammolt ian (elalolalel Me Walialctag) 


In our glorious archives there are other days, but few fill us with as 


much feeling as does the spirit of the Anthem. With reverence, there- 


fore, we place a thought-garland to the day it rededicated us as the 


Tolale Mol Mist da-t-Melale Mi dal-Malolaat-Mol MR Late slack’? 


« 


ENGLISHTOWN 2S CUTLERY, Léd 


230 FIFTH AVENUE. NEW 








PLUMBLINES 


TO OPPORTUNITY 


When you plan for the 
future, let these straight 
facts be your guide: 





The lifting of wartime 
restrictions will open 
the floodgates on a rec- 
ord-breaking demand 


for farm equipment. 








For seventy-five years, Planet Jr. 
has made the farmer’s work 
easier—has helped him grow 
better crops. 
Planet Jr. Garden Tractors and 
Planet Jr. specialized Planting, Fer- 
tilizing, and Tillage Tools are the 
leaders in their field. 


OU’'LL be ready with the right answer when 
tomorrow's opportunity knocks if you'll 
build your plans around 
the famous Planet Jr. line. 95 
Write for the catalogs that 
give the full story of 
Planet Jr. Tractors and 


Planet Jr. Farm and 
Garden Tools. 


Planet Jr. 


FARM AND 
GARDEN TOOLS 


S. L. ALLEN & CO., Inc. 
3425 N. Sth Street Philadelphia 40, Pa. 
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PHOENIX 


JUNIATA 
HORSE and MULE 
SHOES 


Because of increased 

food demands, today’s 

work animals are forced to be on their feet more... 
to work longer arid harder than ever before. They 
can maintain this gruelling pace only if their feet 
are in proper condition. 


You can help keep America’s work animals healthy 
. . « by recommending and selling Phoenix and 
Juniata Horse and Mule shoes . . . the finest available 
. .. they are fashioned from highest grades of steel 
to give added protection and longer wear. 


Phoenix and Juniata shoes are sold by leading dealers 
through regular trade channels, 


FREE — Here is a FREE booklet every horse- 
man should have. Tells all about the care 
of horses’ and mules’ feet. Write today for 
your free copy and details of FREE distribu- 


tion to your customers. 


PHOENIX MANUFACTURING COMPANY 


JOLIET, ILLINOIS 


HARDWARE AGE 








~ SUSTRITE 


for the midnight 
patrol 


‘Bde of varied industries today are making good use 
of Justrite Lanterns for the midnight patrol. And, many others 
have need for, or can use one of the many Justrite Lanterns ta 
help make work safer for their employees. 


The Justrite line of lanterns — Twin-Bulb Safety Lantern — 
Inspector's Lantern — Railroad Lantern — Electric Headlight — 


Penlight and Service Light — are favorites wherever there is need for brilliant 
yet utterly safe light. 


And Justrite Safety Lanterns are SAFE — approvals by the Under- 
writers’ Laboratories, Inc., the U. S. Bureau of Mines and safety depart- 
ments of industrial companies throughout the country — attest to this. 


Sell Justrite — and Sell Safe Light. 
HERE IS PART OF THE JUSTRITE LINE. 


*At present the Penlight 
and Headlight are avail- 
able for Army and Navy 
contract purposes only. 


————— 


Safety Lantern Headlight* Service Flashlight Penlight* 
(3-cell) 


JUSTRITE MANUFACTURING COMPANY 


2063 North Southport Ave., Dept. A-3, Chicago 14, Ill. 
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TURNER TESTED TORCHES are known and 
preferred throughout the country because 
of just such superior features as (1) 
blow-proof pump construction, (2) the 
double—rolled and soldered safety seam 
which locks the bottom to the tank shell. 
(3) “socket-—wrench construction" of the 
hexagon feed pipe inlet which makes turn- 
ing impossible and guards against leakage! 











Write for priority and delivery information... 
ns ms nai 4 iB W PRAE thy ; ve 
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—the Solder that Sells Itself 


| customers 





METAL MENDER'! 


Irs always an 


| uphill job to sell a 


product which your 

don't 

know. So if you're 

not stocking Kester 

Metal Mender 

you're missing some mighty 

profitable sales. Because Kester Metal Mender is 
the best known brand name in the field—a familiar 


| name in household and workshop alike. 


Cash in on this profitable consumer acceptance 


which Kester has built in the last 45 years. Stock 
and prominently display the attractive green 
Kester carton in your stote. Your solder sales will 
increase, turnover will be rapid, and repeat busi- 


ness will be automatic. 
(Frest Duality 


Order Kester Metal Mender 
from your jobber today. 


Buy War Bonds 


KESTER SOLDER COMPANY 


4207 Wrightwood Avenue, Chicago 39, Illinois 
Eastern Plant: Newark, N. J. 
Canadian Plant: Brantford, Ont. 


KESTER 
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j published by th milking 
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_. . AND SOME DE LAVAL SEPARATORS TO MEET URGENT NEEDS 
Under War Production Board authority a limited quantity of De Laval 
ured. Although the quantity is not sufficient to meet 


1 Dealers are placing new De Laval Separators where 


Separators is being manufact 
1 do the most good in the production of 


the current demand, De Lava 


they are most urgently needed and wil 
butterfat — the most valuable of all animal fats and a vital basic food. 


& BACK THE ATTACK -- BUY WAR BONDS 
THE DE LAVAL SEPARATOR COMPANY 
SAN FRANCISCO 19 


NEW YORK 6 CHICAGO 6 
65 BROADWAY 427 RANDOLPH ST 61 BEALE ST 
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MORE BABIES 
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Eclipse moutpep propucts co. 


Manufacturers of Eclipse and San DURO Plastic Trays, Bathroom | 
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BORN THIS VEAR means 


MORE SALES for 
dL LMA 
Plastic Diner Seis 


_ 


- 


TUMBLER 


DINNER DISH CEREAL BOWL 


Here's a “break” for new parents! It’s the new 
Eclipse San DURO Baby’s Dinner Set. Designed by 
child specialists, made of durable all-plastic, the 
new set offers many features that aid greatly in 
child training and feeding. 


The plastic tumbler, for instance, is just the right 
size for tiny chubby fingers, and is shaped to pre- 
vent slipping. The dish and cereal bowl have wide 
bases to prevent tipping, and high rounded sides 
that make eating easier, without spilling. Made in 
bright children’s colors, lustrous finish, they are 
strong, and can be washed in hot water without dis- 
coloring or marring, and will withstand hard use. 


Advertised in PARENTS’ Magazine 


National advertising in PARENTS’ MAGAZINE will mean 
ready acceptance and demand for new San DURO Baby’s 
Dinner Sets! Tie in with this promotion with colorful 
DISPLAY CARTONS available. 


A “a jobber for details and prices, or write direct. 


5151 North 32nd Street, Milwaukee 9, Wisconsin 


Accessories, Toilet Seats and other Plastic Products. 











VICTORY IS NOW 
ASSURED! 





coueeties 
segerncres 





AMERICAN INDUSTRY 
HAD WHAT IT TAKES! 


Over two hundred of our em- 
ployees are already in the 
Armed Services of this Country. 
We want those boys back with 
us just as soon as possible and 
on the job again. That is one of 
the post-war plans we are think- 
ing of! 


It is our purpose to keep our 
friends in the trade posted as 
conditions change or develop. 


neW HAVEN 
CLOCK CO. 


__NEW HAVEN, CONN. 


. HARDWARE 
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Here's Your Stopper For World Series Week ! 


This timely display makes it easy to identify your store as local 
Shaving Headquarters and profit from radio’s greatest selling force 
... the World Series broadcast. Write for it—plus miniatures for your 
counters—and focus the powerful spotlight of sports interest on your 


business. The Gillette Safety Razor Company, Boston 6, Mass. 


ry sERIES 


rh ive year 
for the OPsuccess = ue 
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Priming the Market 
for... 


You can look forward to a big business in Sav- 
age, Stevens and Fox rifles and shotguns just as 
soon as we get the “go” signal on production. 


National advertising like that shown above looks 
beyond the first rush of easy selling. It seeks to 
maintaina continuing demand for Savage-Stevens- 
Fox rifles and shotguns. It aims to assure you a 
ready sale and quick turnover of these well-known 
products, in the future. 


SAVAGE ARMS CORPORATION 
Plants at Utica, N.Y. and 
Chicopee Falls, Mass. 
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EMIND your trap customers 
and prospects that once a 
muskrat puts his foot in a Victor 
“Stop Loss”* Trap he’s well on his 
way to market. He hasn’t much 
chance to escape through “wring- 
off”. The Victor “Stop Loss” guard 
will see to that. This delayed-action 
guard makes it next to impossible 
for the trapped leg to be gnawed 
off—and loss through “wring-off” 
is reduced to near zero. 


The Victor 1VG “Stop Loss’”’ illus- 
trated is the muskrat trap. The Vic- 
tor long-life spring is designed for 


Animal Trap 


LITITZ 


1c Muskrat 


Behbseeubeuenens Mu 


added strength where most need- 
ed. Welded pan, welded cross and 
bottom help to lengthen trap life. 
The trap that holds the “rat” is the 
trap that holds the customer... 
that’s why it’s sound hardware mer- 
chandising to recommend Victors. 


#REG. U. S. PAT. OFF. 


y of America 
PENNA. 


Victor Traps Bk 
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When peace comes.. 


it will be Grand 


A product may be the world’s best, 
but its sales depend largely on the 
strength of its distribution. So, in 
addition to planning a fine postwar 
Grand Gas Range, an outstanding 
distributor network has been organ- 
ized, with a list of names that reads 
like a ‘‘Who’s Who” of appliance 


merchandising. 


| 
| 
| 
| 
| 
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| 





This basic groundwork will assure 

i GRAND dealers of quick delivery of 

TENNESSEE VALLEY ee ranges, quick service on parts, con- 
ASSOCIATED MARKETERS 

structive merchandising help, and a 

smooth-geared working relationship 


for profitable postwar business. 


FEN CAS RANGES 


RA oO ) LIANCE C MPANY 
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OMETHING definite about Clarion radios for post- 
war can now be revealed. 


Here are seven of many important reasons why you as 
a Dealer will soon say: 
"Yes, Clarion is the radio for me.” 


1 Startling new developments in FM receivers with ex- 
clusive Clarion features, 

2 Engineered to assure trouble-free performance and 
long life. 

3 A radio built to defeat destruction caused by DAMP- 
NESS... FUNGUS and all adverse weather conditions. 


4 A new high degree of selectivity. 


22 . * . 
5 Super-sensitivity to capture the weakest signals. 


6 Precision engineering. New close tolerances. 
7 Smartly designed cabinets of enduring beauty. 


These are a few of the features that will give*the Clarion 
line the turnover and profit you are looking for. 


Write for the hame of the Clarion distributor in your 
territory. Don’t miss the complete Clarion profit story. 


WARWICK MANUFACTURING CORPORATION 


4640 West Harrison Street, Chicago 44, Illinois 
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THE OIL MUST GET THROUGH! 


@ We rarely think of the unglamor- 
ous oil tanker as a vessel likely to win 
fame and glory in war. Yet the Pan- 
Maryland, built by the Kearny Yard of 
the Federal Shipbuilding and Dry Dock 
Company, has won Navy and Maritime 
citations for rescuing 27 seamen from the 
Atlantic, and for her record in carrying 
oil to the United Kingdom. Her skipper 
was awarded the Merchant Marine Dis- 
tinguished Service Medal. 





Said Admiral Land to the ship- 
builders: “You have reason to be proud 
of these tributes to your handicraft.” 
Said the shipbuilders to Columbian 

Rope: “Your Company was among those which contributed ma- 
terially to the construction of the tanker Pan-Maryland. For that 
reason, it is the desire of U. S. Steel’s Federal Shipyard to share 
with you the commendation received by the vessel and her builder.” 


That’s the way to win wars: teamwork. 


COLUMBIAN ROPE COMPANY 
Auburn, “The Cordage City,” N. Y. 
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A job that's never finished 
The men who design and produce 
U-S-S Cyclone : T 

i ity. Even to- 
to improve quality. 
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\ 7E’RE all agreed that our armed forces and those of our Allies 

have earned the right to all the equipment, bodily comfort and 
protection from disease that America can give them. Their needs 
are still large and they come first. . 

But after these needs are met, there usually is a limited supply of 
Cyclone “Red Tag” Hardware and Screen Cloth for essential home 
requirements. 

Your jobber will do his best to distribute his allotments fairly. 
So keep in touch with him. There’s always a chance he may have 
some “Red Tag” Hardware and Screen Cloth for you. He’ll be glad 
to keep you advised on the situation and help you if he can. 


CYCLONE FENCE DIVISION 


(AMERICAN STEEL & WIRE COMPANY) 
Waukegan, Illinois - Branches in principal cities 
United States Steel Export Company, New York 


STAT E24... & ee 
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AND STAMPS 


@ Why does this Taylor series mean a lot to you? For 
two reasons: First, it’s the only national advertising 
campaign now running on household thermometers 
and barometers. Second, it’s among the best-read of 
all national advertising campaigns. These two facts 
add up to a terrific pent-up demand for high quality, 
dependable Taylor Instruments. A demand that Taylor 
is all set to help you supply just as soon as the materials 
and manpower are available! Taylor Instrument Com- 
panies, Rochester, N. Y., and Toronto, Canada. 
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This ad appears in: 
September 2nd 
NEW YORKER, 
September 18th 
TIME, 
and November 
PARENTS’ 
MAGAZINE. 
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MEAN 


ACCURACY FIRST 


IN HOME AND INDUSTRY 
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NEW SALES APPEAL 


Your Customers Will Go for This Model's 


Beauty, Convenience and Efficiency 
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POSTWAR BEAUTY available today. 
Modern rounded beauty of the Mascot 
Circulator adds charm to any room. Top, 
base and front in glistening walnut-grained 
porcelain enamel. Sides of perforated en- 
amel, which harmonize with the grained 











HERE is the circulating heater of Tomor- 
row—with all the beauty, convenience 
and efficiency your customers expect 
AFTER the war. Note those handsomely 
perforated sides, top and bottom. This 
insures equal distribution of heat PLUS 
QUICKER STARTING. Air duct between 
drum and firebrick lining, and cored 
baffle below flue collar outlet preheat 
secondary air for better combustion. De- 
signed for customer convenience—priced 
and termed for REAL PROFIT. 


Height 47”; Width 25”; Depth 2314” 
Approximate Shipping Weight 386 Ibs. 





POSTWAR CON- 
VENIENCE. ... It 
holds 100 pounds 
of coal and burns 
3 to 6 days, a la 
bor- saving feature 
that helps attract 
friends. 


enamel and give a two-tone effect. 














POSTWAR EFFI- 
CIENCY ... Engi- 
neered for an equal 
distribution of heat 
from floor to ceil- 
ing. Unique direct 
radiation to “living 





POSTWAR EQUIPMENT. . Every feature 
to insure comfort, convenience, long life; 
automatic pipe damper draft control; porce- 
lain enamel humidifier pan; extra heavy re- 
volving grate with draw center; large ash 
pan and swing-type ash doors; joints 
throughout are ground fit. 
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NOW IS THE TIME TO 
BUY MORE BONDS 





MASCOT 


CIRCULATOR 


Ilustrations, prices and terms 
of complete line on request 


THE 
MASCOT STOVE COMPANY 
Dept. A 


Chattanooga, Tennessee 
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— only one kind of screen test 
in the South Pacific—just ask a 
Navy man who chaperons a frisky PT 
boat on nightly forays against the 
enemy, and daytimes fights tropic 
damp and boredom in a hidden hut. 


That’s the non-Hollywood screen 
test against disease-carrying insects... 
against damp, rust and corrosion. The 
armed forces’ screen test against all the 
destructive elements of Nature that 
made LUMITE a new star...on the 
world’s fighting fronts. 


For LUMITE is the new plastic screen, 
woven from Saran*, that laughs at heat, 
*A product of the Dow Chemical Co. 


The new 





















































cold, rain, snow, acid fumes and salt 
air; says “no!” to rust and corrosion, 
and “yes!” to longer life. 


American men will be coming home 
from battle fronts sold already on 
LUMITE plastic ,window screening for 
their homes . . . offices . . . plants. Be- 
cause they'll have proved to themselves 
by experience, the tough durability of 
LUMITE under every conceivable ad- 
verse condition. 


Tomorrow’s postwar product is be- 


* ing pre-sold to millions of Americans! 


Tomorrow’s postwar market ready at 
hand for “cease firing!” 


plastic screen 
cloth : | 


Chicopee Manufacturing Corp., Sales Office: 40 Worth St., New York 13, N.Y. 


World’s Largest Makers of Plastic Screen Cloth 


TESTED (NV WAR 
READY FOR PEACE 


* Will not rust or corrode... 
long-lasting 


* Non-staining...no streak- 
ing of sills or sidewalls 


* Strong, resilient ...no 
dents or bulges 

* Unaffected by fumes 
or salt air 


* Translucent... admits 
more daylight 


* Non-inflammable 


* Will be competitively 
priced 


Memo to the Trade: 

Investigate LUMITE New Plastic 
Window Screens now for postwar 
market possibilities—and profits! 
Write for information today. 
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LOOKING AHEAD IN LOCKOLOGY 




















Vesa 


AMERICA’S FIRST LOCKMAKERS 


THE EAGLE LOCK COMPANY «+ TERRYVILLE, CONNECTICUT 


SUBSIDIARY OF BOWSER, INC. «© ESTABLISHED 1833 


Buy War Bonds Today so there will be a Tomorrow 
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A TOUGH SPLICE 


they now have. They'll appreciate your thoughtful- 
ness. If you need extra copies of our booklet, ‘“‘Making 
Ropé Last Longer”’ just let us know. 


Everyone has cooperated magnificently in the con- 
tinuing struggle to balance military and non-military 
rope needs, 

But the problem isn’t licked yet. The armed forces 


Kathercaner ud Medkthe tpt CLY MOUTH 


Japs hang on to our supply of Manila fiber. Rope still 

must be conserved. THE ROPE YOU CAN TRUST 
Making the rope we have last only 10% longer is the 

same as adding many millions of pounds to our exist- 

ing stocks. 

Continue explaining to your customers the impor- 

tance of rope conservation, and point out ways they 

can keep weather and misuse from sabotaging the rope 
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ieee SERVICE-QUALITY-ECONOMY 


pOLTiTe 


gg og ‘HOLTITE Gastenings 


For ANY application—in ANY Material 


and regular slotted heads . . . packaged in 


/ 


R i uli / 
‘CED pep sce” 


For over 40 years, Continental Screw Com- 


pany has been a dependable, substantial 
source for all types of quality fastenings. This 
modern, spacious plant of over 6 acres of 
floor space is completely equipped with the 


attractive boxes with legible, color-coded 
labels for quick identification and time-saving 
inventory. 


Railroad sidings adjoining our plant, and 


latest precision machinery and every scien- 
tific laboratory facility to supply fastenings 
that you can sell with full assurance of de- 
pendable, enduring performance. 


The nationally distributed HOLTITE line 
includes a wide range of precision-made 
Screws, Bolts, Nuts and allied fastenings fur- 
nished with HOLTITE-Phillips Recessed Heads 


one of the largest airports in the state, vir- 
tually in our own back yard, will make our 
post-war delivery service unsurpassed in the 
industry. 

To reduce bookkeeping time and effort, 
concentrate your purchases—stock the 
HOLTITE line of dependable fastenings. 
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U. S. 
Patent 
No. 2,252,869 


TUF-FLEX 


For greater sales and profit you 
should be handling this remark- 
able, unbreakable, general purpose 
blade. 

Severe side strains or twists 
won't break it. The teeth won’t 
strip. They cut fast and clean. Their 
performance in drill rod and alloy 
steels is excellent. 

It’s an all-hard, super-tough, 
super-flexible blade that eliminates 
the necessity for two stocks. 

Let us prove to you that Tuf- 
Flex is the best blade for you to 
concentrate on. 


‘Diohe tt Out™ 
Millers Falls complete line of hacksaw blades are 
well known for their ability to “take it.” Super tough 
and durable, they can “dish it out” too. Today’s heavy 
work schedule calls for almost constant use, yet their 
cutting edges hold true and sharp, long after ordinary 
blades wear out. 

Take for example, Tuf-Flex, guaranteed to be the 
most economical general purpose hand blade ever 
developed. Unusually flexible and tough, it will cut 
soft or tool steel rods with equal effectiveness. Made 
from a patented analysis steel that eliminates teeth 
stripping and severe side strains under the most 
abusive tests. 

Included in the line of Millers Falls hacksaw blades 
are the Blu-Mol Molybdenum, tungsten and high 
speed steel, both hand and power . . . a blade for 


every job. They're available now for prompt shipment 
in many sizes and pitches. Details on request. 


MILLERS FALLS COMPANY 


Greenfield, Massachusetts 


MILLERS FALLS 
TOOLS 
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removes rust from 
chromium 


This ideal rust remover belongs on every hard- 
ware counter. RUST-I-CIDE is a rapid seller, 
attractively packaged, with a good profit, and 
helps other sales. It removes rust in a matter 
of minutes, is an excellent chromium cleaner. 
Those hard - to - remove stains on vitreous 
enamel rapidly disappear with RUST-I-CIDE. 


If you are not stocking RUST-I-CIDE, do so now 
... it is inexpensive: 4 oz. bottles—25c, 8 oz.— 
45c, 16 oz.—75c, quart—$1.20 (and gallon— 
$3.60), with a better-than-average profit for you. 











Call your distributor; Hf he com 
not supply you 


WRITE US, TODAY! 


RUSTICIDE PRODUCTS CO. 


3125 PERKINS AVE. CLEVELAND 14, OHIO 
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‘HOW MUCH LONGER 








... Will it be? 


It seems years and years since most chain orders from 
our distributors were stamped “SHIP FROM STOCK’ 
as a matter of routine. How much longer it will be be- 
fore this old rubber stamp goes back into action depends 
entirely upon how much longer Uncle Sam and our 
Allies will need our production. Right now it is stills 
full-time round-the-clock job, and while we miss ou 
contacts of yesterday, we know it’s the first duty you 
would have us do. 


You'll share our pride in the swell job CM Chain is doing 
on land, sea and in the air all over the world becaus 
this is the same CM Chain in all its types and sizes tha 
did such an outstanding peacetime business for you. 





| We share your confidence too, that “it won’t be long 
| now” so we're going to get that rubber stamp all inked 


up ready for service as usual right after we all celebrate 
the exit of the axis and give thanks for Victory. 


COLUMBUS=*McKINNON 


CHAIN CORPORATION 

(Affilicted with Chisholm-Moore Hoist Corporation) 
GENERAL OFFICES AND FACTORIES: 126 Fremont Ave., TONAWANDA, N.Y. 
SALES OFFICES: New York, Chicago and Cleveland 
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‘48 -State Farm Tet” 


Only Perfection Milk Filter Discs Give You This 
Dramatic Sales Story and National Advertising 


A new merchandising story! A new success story! Yes, America’s 
oldest maker of Milk Filter Discs climaxes 18 years of Perfection Milk 
Filtering with the now famous “Nation-Wide Farm Test” (made last 
year)—enabling nearly a million dairy farmers to prove to themselves 
the speed, efficiency, and extra wash resisting strength and trouble- 
free milk filtering of Perfection Milk Filter Discs! 

Only Perfection Milk Filter Discs can give such convincing proof of 
extra value to help you boost sales! Only Perfection Milk Filter Discs 
give your dairy farmer customers all the features they want and need 
for efficient, time-saving, trouble-free filtering! Cash in with Perfection 
—nationally advertised. Order from your jobber! 


Freight Prepaid on 5 Cases 
; Perfection Milk Filter Discs are packed 100 discs to a box, 36 boxes 
TER! bis: nag try PERFECTION to a case. Freight is prepaid on drop shipments to dealers of 5 cases 
J me ; or more. Order from your hardware jobber today. Profit by Schwartz 











b 4 ini = - advertising and the fast, trouble-free performance of Perfection Milk 
e : ig, i ie 5 Filter Discs. 


SCHWARTZ MFG. COMPANY For Smaller Producers 

















— “THAT TWO RIVERS, WISCONSIN First quality, but lighter construc- 
ders from America’s Oldest Maker of Milk Filter Discs tion and Pali Ageredl lor use 
STOCK where top capacity is not required. 
vill be be- Elgrade Discs mean extra volume 
n depends and profits. 100 discs per pack- 
d _ geoomsernce . — = | age; 36 packages per case. Order 
i a ae pre Se eta from your jobber. 
it is still a : re ss ; 
miss our 
duty you 
Tage P pt ss “4 Colorful Displays to Help you Sell 
nis doing Ads like the one shown “ee in 
: Country Gentleman, Hoard’s Dairyman 
d because ae and other national farm papers. Five- 
. — piece colorful window display and new 
sizes that " if "Million Package Test” card are given 


free to help you sell. Write for details, 
yr you. 


t be long 
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celebrate 
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Hix topay often needs help. Willing 
but inexperienced employees require 
guidance in the technical knowledge of 
the things they sell. They need the 
authoritative background that inspires 
confidence in customers, 

For instance: Knowledge of the use 
and care of files — of how to recom- 
mend The right file for the job—comes 
with schooling in filing fundamentals. 
Yet you haven’t the time to give a 
behind-the-counter “course” to each 
new salesman, 

And you don’t have to — Nicholson 
will do it for you. With decades of 
varied experience and established 


leadership, Nicholson has built up a 
‘NICHOLSON FILE 


wealth of filing “know-how.” As an 
added service to customers everywhere, 
we have compiled this “know-how” in 
a comprehensive, thorough and easy- 
to-read digest—for you and your sales- 
people. There is absolutely 
no charge! 

It’s all here in “File 


the coupon below and mail it in — 
today! Supply of “File Filosophy” is 
limited. Ask only for minimum num- 
ber of copies required for yourself and 
interested employees. 


{ORT ONES. RE 
< 


3 
. 9? 4 : NICHOLSO 
Filosophy” —48 richly : 25 Acora - god ong 1, U.S.A 


illustrated pages of up-to- 
date information on those 
indispensable tools of all 
mechanics and industry — 
files; on the which, where, 
what and how of filing. 
Send for as many copies 
as you need. Just fill out 


COMPANY, 


(Also Oanadian Plont, Port Hope, Ontario) 


Please send 


PROVIDENCE 1, 


copies of “File Filosophy.” 


R. I. U. s. A. 
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Informal Editorial Comments... 





Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 








Post-War Federal Tax Revision 
To Avoid Unemployment and to 
Encourage Business Expansion:— 


N O single action 


that Congress can take is more 
important than an intelligent 
revision of federal tax sched- 
ules for the post-war period. If 
full employment of available 
American workers is to be 
achieved when the war is over, 
business must have the free .op- 
portunity to expand both its 
markets and scope of produc- 
tion. This cannot be accom- 
plished under the burden of 
current taxation, which, if con- 
tinued, would strangle business 
to the point where it could not 
obtain investment moneys, ex- 
pand and thereby provide de- 
sired employment for peace- 
time production, 

Many members of Congress 
know these facts. All business 
men know them. A few en- 
lightened labor leaders appre- 
ciate the mathematical truths 
involved. As yet, the Admin- 
istration has not committed it- 
self, for or against. The tax 
revision program for the post- 
war period should transcend 
all partisan political argu- 
ments and should be decided 
solely on economic grounds. 


Only two complete pro- 
grams have been offered. 
These are the so-called “new 
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Ruml Plan” and the “Twin 
Cities Plan.” While they differ 
somewhat in concept and per- 
formance, they both aim at the 
common objective—an oppor- 
tunity for business to be profit- 
able and thereby be encour- 
aged to expand and, in doing 
so, to be in position to pay its 
way and help maintain a high 
level of employment by pri- 
vate enterprise instead of pub- 
lic dole. . 

Both plans are important to 
every citizen, especially those 
in business or who-own part of 
a business. In a measure, al- 
most everybody comes under 
the latter classification, even 
those who own only one share 
of some enterprise. ; 

In this issue of HARDWARE 
AGE are two articles on this 
subject which every reader 
should carefully consider. One 
is an analytical discussion of 
both plans mentioned, written 
by J. K. Lasser, eminent tax 
expert. This story starts on 
page 100. The other impor- 
tant treatment of this vital tax 
subject is a news story, fur- 
nished by the Committee for 
Economic Development (C.E. 
D.). This story is primarily a 
discussion of the new Ruml 
Plan which C.E.D. is sponsor- 
ing. Both stories merit ex- 





tremely earnest consideration. 
The C.E.D. story starts on page 
90. 

Basically, the C.E.D. Plan 
(or new Rum! Plan) would re- 
duce drastically all corporate 
taxes and compensate by an 
adjusted personal income tax 
schedule. Part of the argu- 
ment is based on the proper 
claim that when corporations 
are taxed the same money is 
taxed twice—once from the 
corporation and again when 
part of that which is left is 
paid out as salaries and in divi- 
dends and is again taxed. 

Neither plan, as now consti- 
tuted, may become law, but if 
sufficient business men and cit- 
izens become interested and 
truly understand the basic fac- 
tors involved, one plan or the 
other, with, perhaps, modifica- 
tions will be enacted and a bet- 
ter post-war America will be 
the result. Remember that the 
original and complete Ruml 
plan did not go over, but a 
semi-Ruml Plan is now in 
force and has proven a good 
fiscal move—for it brought in- 
to the tax arena literally mil- 
lions who never before had 
directly helped pay for their 
own government and its neces- 
sary expenses. 




























































Post-War Trends in 


Hardware Wholesaling:— 


OME interesting data on 
post-war hardware whole- 
saling trends are reported in a 
recent issue of the Distribu- 
tion Newsletter, as follows: 
“55 per cent of hardware 
wholesalers from New York to 
California, participating in the 
DNL Survey on Distribution 
Trends, reported plans to ex- 
pand number of lines they will 
carry postwar compared to pre- 


war, while less than LO per 
cent plan to drop any prewar 
lines. 

“Harassed by wartime short- 
ages 21 per cent of hardware 
wholesalers reported entering 
the mill supply business since 
Pearl Harbor and most of 
them plan to stay in it. Further 
to bolster wartime volume, 17 
per cent have added toys. 
games, gifts and 12 per cent 


* * * 


The First Self-Service 
Retail Hardware Store?:— 


S far as we know, the first 
story of the first com- 
pletely “self-service” retail 
hardware store is told in this 
issue on page 92. There have 
been various experiments for 
partial “self-service” opera- 
tions in the past and at its 1944 
dealer convention, Ace Hard- 
ware Corp., for example, in- 
troduced a “self-service unit” 
—but here is a complete “self- 
service retail hardware store.” 
It is operated by C. J. Mast 
Hardware, Inc., Spokane, 
Wash. If it proves successful 
the same idea may grow rather 
rapidly, in certain sections. 

Frankly, we don’t believe 
that the self-service idea is en- 
tirely satisfactory for most 
hardware stores because a 
great factor in successful hard- 
ware retailing has been a ser- 
vice angle that frequently in- 
cludes as much advice on the 
use of certain goods as selling 
effort to make the sale. 

If the super-market program 
continues to grow it is fair to 
assume that self-service hard- 
ware departments or complete 
stores of that type may be in- 
cluded. Many super-market 
set-ups now include complete 


86 





hardware stores, often a branch 
of some well-established local 
hardware firm, but as yet we 
have not seen a completely 
self-service operation for such 
enterprises. 

Department stores are giv- 
ing a great deal of thought and 
planning to self-service depart- 
ments and also to expanding 
their hard lines offerings, and 
so the whole idea of self-ser- 
vice departments or even com- 
plete self-service stores may be 
an important post-war develop- 
ment in the retail hardware 
field. It will surely bear close 
watching and careful study. 

The experiences of C. J. 
Mast Hardware, Inc., will be 
highly interesting to all hard- 
ware men—but it will take a 


* 


Anti-Trust Laws 


Overhauled and 


HE Sherman Anti-Trust 

Act was enacted in 1890 
and its companion, the Clayton 
Act, in 1914. That makes these 
laws 54 and 30 years old re- 
spectively. They were defi- 
nitely needed at the time and 





added furniture, to their lines. 

“32 per cent did not handle 
electrical appliances prewar, 
but definitely plan on doing 
so, postwar. 

“85.7 per cent of the hard- 
ware wholesalers predict that 
they will handle more nation- 
ally advertised brands, 55.5 
per cent more private brands.” 

From the same source is a 
report that mail order stores 
will greatly increase their per- 
centage of factory or national- 
ly known brands and thus re- 
duce their proportion of pri- 
vate brand goods. 


year or more of peacetime op- 
erations to provide conclusive 
data, as present day upset con- 
ditions, with manpower and 
merchandise shortages, etc.. 
may tend to discolor the con- 
sumer reaction and that is the 
only acid test. 

Mr. Mast is to be congratu- 
lated for making what is truly 
a great and drastic experiment 
in retail hardware operations. 
From his experiences may 
come an entirely new concep- 
tion of hardware distribution 
—or at least a guidepost for 
partial future operations in 
this business. 

The story is told on pages 
92 and 93, of this issue. With 
Mr. Mast’s cooperation we 
shall plan to watch the devel- 
opment of this unusual store 
and will keep our readers in- 
formed. 


* 


Should Be 
Revised:— 


have served usefully, in the 
public interest, for much of 
that time. Their age alone is 
not a factor in appraising their 
current efficiency and/or basic 
desirability but we do feel that 
(Continued on page 138) 
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WINTHROP R. HOWARD 


WV ores all of us 


turn from the gigantic task of 
building for war to the equally 
gigantic task of building for peace, 
we will need the understanding 
and support of our future citizens 
who will help to shape the world 
after victory. And that, I feel sure, 





EDITOR'S NOTE: Mr. Howard is 
vice-president of Junior Achievement, 
Inc., which seeks through its program 
to teach American youth the prin- 
ciples and value of the American Sys- 
tem of Free Enterprise. Through his 
cooperation with Junior Achievement 
Mr. Howard is particularly mindful of 
the tremendously important place the 
youth of today—tomorrow’s adults— 
will play in our post-war plans and 
activities. He briefly outlines the 
aims and achievements—in this arti- 
cle—of American youth through its 
own efforts in Junior Achievement 
programs. 


sums up the attitude of the hun- 
dreds of business men who are to- 
day actively sponsoring the Junior 
Achievement program locally and 
nationally. Today, when all of us 
are thinking and planning for the 
post-war era, the Junior Achieve- 
ment program assumes an even 
greater meaning than it has in the 
past. 

We know that Junior Achieve- 
ment is not merely another youth 
organization. It is the only or- 
ganization which uniquely pro- 
vides the opportunity for young 
people to find out for themselves 
the workings of the incentive or 
profit system. And it is for the 
good of this nation that our young 
men and women must know, first 
hand, the opportunities and prog- 
ress that lie ahead under this sys- 


tem. 
The Junior Achievement pro- 
gram not only breeds self-reliance 






“Junior Achievement” and) Pt 


By WINTHROP R. HOWARD 


President, 
The Rawlplug Co., Inc., 
New York City 


and initiative, it creates that under- 
standing of American business 
which will be urgently needed in 
the post-war period. Without that 
understanding we may find that 
we have won the fight but lost the 
principles for which we fought. 


What It Is—What It Does 


You can best define Junior 
Achievement as a business training 
program for young boys and girls 
between the ages of 14 and 21 to 
provide them with the chance to 
find out how and what makes our 
business work. This objective is 
accomplished not through text- 
books but by the practical method 
of setting up small model com- 
panies which are run and operated 
by the young people themselves. 

With the aid of three adult ad- 
visers assigned to each ‘group, 
members of each company learn 
every phase of business operations, 
and in the process find out what 
makes our economic wheels go 


_ around—and what makes them 


stop. They raise their own capital 
—by selling stock at 50 cents per 
share, pay rent and wages, elect 
their own officers and produce and 
merchandise their own products. 
By taking each job in the company 
in turn, every boy and girl learns 
by practical experience the prob- 
lems that face the shop foreman, 
cost accountant, production man- 
ager, director and president of a 
business concern. They learn of 
the mysteries of stock issues, time 





“They shall beat their swords into ploughshares 
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and) Post-War Planning 


This business training program for 


young boys and girls helps develop 
better business men and women and 
is one way of solving the problem 
of building a better nation in the 
days following our final victory 


sheets, payroll, sheets—and above 
all the importance and functions 
of capital, and how labor and man- 
agement can work together. 

From the workbenches of these 
miniature businesses have come a 
variety of products including 
house signs, novelty jewelry, wood 
and leather goods, handbags and 
ornamental scarecrows for Victory 
Gardens. Toys are a_ popular 
product with many companies. 
Others specialize in services such 
as printing, bookkeeping, tending 
lawns and producing radio pro- 
grams for local advertisers.- 


13 Headquarters in U. S. 


Today there are 13 local Junior 
Achievement headquarters in vari- 
ous parts of the country staffed by 
specially trained directors. De- 
mands for its program are con- 
stantly increasing and plans are 
being made for nationwide expan- 
sion. A significant trend in the 
past year has been the increasing 
interest and cooperation of educa- 
tors who recognize this program’s 
educational and training impor- 
tance. Superintendents and prin- 
cipals of high schools help in the 
recruiting of Junior Achievement 
members realizing the importance 
these days of keeping the minds 
and hands of young people busy 
in constructive activities. 

Charles R. Hook, president, 
American Rolling Mill Co., is 
president of Junior Achievement, 
and S. Bayard Colgate, chairman, 
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Colgate-Palmolive-Peet Co., is its 
chairman. These are only two of 
the prominent national leaders and 
industrialists who are serving as 
officers and directors of the or- 
ganization. Others include Roy 
W. Moore, president, Canada Dry 
Ginger Ale; Robert L. Lund, ex- 
ecutive vice-president, Lambert 
Pharmacal Co.; John E. Nelson, 
vice-president, Gulf Oil Co., and 
William EE. Lewis, _ president, 
Owens-Illinois Glass Co. 

What the youngsters get out of 
the program is best told by Junior 
Achievement members themselves. 
As James H. Sturn, Verona, Pa.. 
describes it: “Junior Achievement 
has changed the words ‘American 
System of Business’ from merely a 
phrase to a living actuality which 
must be preserved.” Young James 
is only one of the millions of 
young people who will help shape 
the America in which we will live 
tomorrow. As a Junior Achieve- 
ment member, he is preparing 






Hardware Age 
Post-War Forum 










“They shall beat their swords into plough 
shares, and their spears into pruning hooks 


himself for the job that lies ahead 
for all youth—the job of helping 
to rebuild a war-torn world. It is 
a privilege and an opportunity to 
give him and others like him a 
helping hand by supporting Junior 
Achievement. 

Junior Achievement is my 
hobby. But it has much greater 
significance for me than the usual 
type of hobbies. Recently I was 
asked how I could afford to give 
so much of my time and effort to 
the organization in these busy 
times. My reply was that I could 
not afford not to, that the support 
I am giving this youth organiza- 
tion is part of my job and respon- 
sibility as a business executive. 
Today when all of us are thinking 
and planning for the post-war era 
the Junior Achievement program 
assumes an even greater meaning 
than it has in the past. 





Join the Hardware Age Post-War Forum! 


Although the war will not end tomorrow, when peace finally comes 
our country will enter a period of unparalleled prosperity and ex- 
pansion. Every branch of industry will feel the full force of this ex- 
pansion and all of them will experience an added keeness of com- 
petition. There also will be many new phases of distribution. All branches 
of the hardware industry should be preparing for the day of peace 
and should be making plans for the post-war period now! 

The Hardware Age Post-War Forum is devoted to an exchange of 
ideas on this vital subject of post-war thinking and planning. You are 
invited to take an active part in its deliberations and to contribute your 


ideas upon this vital subject. 


and their spears into pruning hooks.”..... ii, 4; Michah, Iv, 3 

















The C.E.D. High 
Employment Tax Plan 


Committee for Economic Development issues details 
of its plan for post-war federal tax revisions. Basic- 
ally, the suggested program would relieve cor- 
porate taxes and compensate this slack through 
adjusted income taxes. Program is geared to en- 
courage business expansion that would provide 
needed full employment and stop taxing same 
money twice. 


HE, LL employment 


and the creation of millions of new 
jobs through expansion of private 
business should be the goal of fed- 
eral tax revision after the war. 
This is the gist of a far-reaching 
set of tax recommendations issued 
September 6 by the Research Com- 
mittee of the Committee for Eco- 
nomic Development (C.E.D.). 
The C.E.D.’s High Employment 
Tax Plan, issued after a year atid 
a half’s study of taxation and its 
effect on employment, was devel- 
oped by some of the country’s 
top tax experts and businessmen, 
including Ralph E. Flanders, Paul 
G. Hoffman, and Beardsley Ruml. 


Federal Tax Cut Urged 


Calling for a “new era in tax 
policy in the United States,” the 
C.E.D. urges that federal taxes be 
substantially cut after the war is 
over and that main reliance for 
funds to run the Federal govern- 
ment be placed on the personal in- 
come tax- Taxes on corporate 
earnings, under the C.E.D. Plan, 
would, in effect, be a pay-as-you-go 
tax on the income of the stock- 
holders, similar to the pay-as-you- 
go tax now collected from business 
on wages paid out--and would be 
at the same rate. 

The report challenges the no- 
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tion that inanimate objects such as 
corporations can be taxed, point- 
ing out that all taxes have come 
eventually from the pockets of in- 
dividuals. Taxes on corporate 
earnings. come only partly from 
the pockets of the stockholders, 
the report states, because indirect- 
ly they come also from the pockets 


-of the consumer and from the 


wage-earner in two important 
ways: first, in higher prices; sec- 
ond, through a tendency to keep 
down wages. 


Expansion Smothered 


But perhaps the most impor- 
tant way in whith taxes on corpo- 
rate earnings hit the pocketbook 
of the man in the street is by 
smothering expansion of business 
and thus reducing the number of 
job opportunities. 

Reform of the federal tax sys- 
tem is essential if high-level em- 
ployment is to be attained, the 
report points out, for two reasons. 
First, the federal budget after the 
war will of necessity take so great 
a proportion of the national in- 
come that where, when, and how 
it takes the money out of the stream 
of business will have greater effect 
than ever before upon production 
and employment. Second, because 
the present tax system is so ex- 
traordinarily repressive. “If the 
deliberate aim were to hold down 


the peacetime volume of employ- 
ment,” the report remarks, “our 
present tax system would go far 
to accomplish it.” 

The Research Committee, which 
compiled the report on the basis of 
studies by outstanding taxation ex- 
perts, believes that the post-war 
federal budget will be at least $16,- 
000,000,000 to $18,000,000,000, 
apart from funds required for so- 
cial security and debt retirement. 
“The lower figure is about 2% 
times—the higher almost 3 times 
—the ‘highest revenue raised in 
any single year before the war.” 
On the basis of $140,000,000,000 
national income, it is equivalent 
to $500 per family of four, com- 
pared with $156 in 1940, if the 
tax load were spread evenly over 
the population. 


Sum Can Be Raised 


Yet this huge sum can be raised. 
the Committee believes, and at the 
same time taxes can be reduced 
considerably from present rates, if 
high employment can be attained. 
It envisions 55,000,000 people at 
work, and a national income of 
$140,000,000,000, figures based 
on studies by the Department of 
Commerce and the Federal Re- 
serve Board. 

“High as this may seem,” says 
the report, “this Committee is con- 
vinced that such a national income 
is not only attainable, but will ‘be 
surpassed within the first decade 
after the war. The sole reason for 
being of the Committee for Eco- 
nomic Development is to help 
make that happen; and its experi- 
ence and observation in the more 
than 2,000 communities in which 
its autonomous committees are 
now active give ground for confi- 
dence in the achievement of this 
goal. Indispensable to this achieve- 
ment, however, is a drastic and 
courageous revision of our tax sys- 
tem, removing the many blocks 
that will prevent the needed growth 
in the number of jobs.” 

The five major conclusions pre- 
sented are: 

1. The personal income tax 
should provide at least half of the 
total federal taxes collected, at 
rates which would give all tax- 

(Continued on page 196) 
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Major Appliance Repairs Keep Customers 
Satisfied and Build Up Profits 


Mahler Hardware Co. of Faribault, 
Minn., is also acquiring a list 
of post-war appliance prospects 





The store’s service man is qualified to make any kind of a repair on 
refrigerators. A pickup and delivery service is an aid to customers. 


Mavoe appliance 


repairs on electric refrigerators. 
washing machines, vacuum clean- 
ers and milking machines, are all 
done at the service shop of the 
Mahler Hardware Co., Faribault. 
Minn., with the result that many 
appliance customers are well sat- 
isfied and will give the store con- 
siderable appliance business when 
war restrictions are lifted. 
According to Donald Mahler. 
owner, the store has a service man 
who is able to handle any sort of 
a repair on an electric refrigerator. 
This is a big asset to a repaii 
shop during wartime, says Mr. 
Mahler, because many towns and 
cities are short on experienced re- 
frigerator service men, and it 
means a lot of refrigerator repair 
business. 
“While we prefer to have people 
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bring in their heavy appliances to 
our shop for repair, this is not al- 
ways feasible,” says Mr. Mahler. 
“We maintain a pickup and de- 
livery service, for our service man 
must make many routine minoi 
service calls to town and farm 
homes every week. We try to route 
such calls, so that we can conserve 
time, gasoline and tires.” 

This store works its service 
charges the following way on out- 
side service calls. There is a mini- 
mum service charge of $1.25 on all 
calls, or 6 cents per mile. An ar- 
rangement like this works out very 
well. The customer who lives at 
the greatest distance must pay 
the added cost of a service call. 
which is quite fair, The Mahler 
service man makes about 115 ser- 
vice calls outside per month. Oc- 
casionally he has to make a trip 
to Minneapolis and St. Paul in 
order to get needed parts for ap- 









pliance repairs. The rest of the 
time is usually spent at the service 
shop in the store finishing up re 
pair jobs. 

“We are trying to take care of 
our appliance customers the best 
we can,” says Mr. Mahler. “Not 
only has the service been profitable 
to us, but it is providing us with a 
fine list of people who will want 
to buy appliances as soon as the 
war is ended. Such a head start 
should be of great value to us in 
selling in the. post-war era. In re- 
pairing refrigerators there are 
naturally a lot of service calls in 
the home. We distribute manufac- 
turers’ bulletins telling owners how 
to care for refrigerators and ap 
pliances, and this reduces the num- 
her of minor calls and leaves more 

(Continued on page 120) 





Small jobs on washers are done at 
the home. More serious repairs are 
brought to the store repair shop. 
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The front of the store showing the self-service turnstiles at the extreme left. Every 
department is indicated by a red illuminated sign which glows steadily day and night. 





America’s First| 5 


C. J. Mast of Spokane, Wash., has adapted 
the self-service method of merchandising to 
his new store and pronounces it a success. 
This is believed to be the first complete 
self-service retail hardware store 


“| 
TS working out 


just fine!” This is the way C. J. 
Mast, proprietor of C. J. Mast 
Hardware, Inc., at Spokane, 
Wash., stamps the approval given 
the revolutionary new idea in self- 
service hardware stores by his 
Spokane and surrounding Inland 





SERVE YOURSELF & SAVE 


“PP waé : 









The store front is brightly illuminated at 
night and serves to attract the passersby. 
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night. 














Empire customers. Claiming his 
new store features are the first to be 
used by any hardware store in the 
United States, proprietor C. J. Mast 
comments on this feature at his 
new store as follows: 

“One of the big results of in- 
stalling turnstiles at the entrance,” 
says Mr. Mast, “is that it reduces 
the number of undesirable persons 
entering the store bent upon steal- 
ing merchandise. They look in 
and see the barriers to their exit 
and think twice before entering. 
We experienced a lot of stealing in 
our former location but here there 
has been very little.” 

There are many excellent fea- 
tures in this new store besides the 
novel idea of turnstiles. Spotlessly 
clean in its entirety, the new store 
interior presents a most pleasing 
appearance to customers. Spic and 
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The chinaware, glassware and gift department is at the rear of the store in an ultra 
modern arrangement. Fluorescent lighting shows up the merchandise to best advantage. 


span with shining paint, the store 
shelving and bins are easily acces- 
sible to purchasers. The contents 
of every drawer, bin, and cabinet 
are displayed on the outside of 
each compartment. Customers may 
inspect the various articles at their 
leisure as they walk through the 
establishment. 


Assistance Given 


One of the most important psy- 
chological aspects in selling is the 
well-known fact that customers in- 
variably like to handle things 
which they are considering buying. 
At Mast’s they can indulge this 
to their heart’s delight. Here the 
policy is, you may wait on your- 
self and help is gladly given if it 
is desired. 

At the rear of the store is found 





Self-Service Hardware Store 


the new gift department. Here is 
shown a complete array of glass- 
ware, china, and a “gift corner” 
where pictures, albums, and art 
objects are displayed. 

Stock supplies are stored in the 
store’s basement. Here, also, is the 
pipe department where various 
sized piping and valves are stored. 
In the basement, too, repair work 
is carried on. 

Returning to the main floor, an- 
other pleasing feature abcut this 
store is the arrangement of the 
various department headings at 
shelf-top and extending around the 
store. Each heading is lighted by 
a concealed neon tube. Colored 
red, these various headings are 
continually lighted, day and night. 
And at night, the advertising value 
of this ring of colored headings 

(Continued on page 147) 
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One-Fourth of Store’s Display Space 






Given to Paint and Related Lines 





Bright displays, featuring manufacturers’ display panels and sample boards draw traffic to this department. 


P.. is a major 


line at the Fruehauf hardware store 
in Lakewood, Ohio, and an out- 
standing attractive and clean paint 
department is a big factor in mak- 
ing the line a major seller at this 
store. Display panels furnished by 
the manufacturer show a wide 
variety of uses of various finishes 
obtainable with the quality line 
featured. There is plenty of illu- 
mination to show off the clean and 
spacious department with its aisles 
arranged for free traffic flow. In 


addition to panels supplied by the 
maker, the store makes extensive 
use of manufacturers’ display ma- 
terial, color books, and_ style 
books. About one fourth of. the 
store’s display room is given over 
to paint and related lines. 

The store itself is painted about 
once every three years at which 
time the entire interior color 
scheme is changed. Carl E. Frue- 
hauf explains this by saying, “This 
gives people something different to 
look at on the same principle as 
we regularly change our merchan- 
dise displays. Windows are our 


Cleanliness, lighting and space 
factors in building sales for 


Carl E. Fruehauf, Lakewood, Ohio 


best advertisement for paint and 
related lines.” 

In normal times the store prides 
itself on its complete range of 
shades of paint offered by the 
maker. Because of the war, some 
shades have been temporarily dis- 
continued and have been quickly 
cleared from the store’s stock in 
order to enable it to concentrate on 
the shades not affected by the war. 


WAR "Time tp 
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China and glass- 
ware are displayed 
on glass shelves 
along the store’s 
sidewall near the 
entrance. The dis- 
play extends from 
floor level up to 
the case‘s top. 











Dinnerware and Gifts Form Backbone 
Of This Store’s Wartime Volume 






















Lynn R. Beeman, Wabasha, Minn., 
T has found that a feminine touch 
HE touch of a wom- is important in featuring the line 


an’s hand is plainly visible in the 
fine dinnerware, glassware and 
gift section at the Lynn R. Beeman 
hardware store, Wabasha, Minn. 
This department, which forms the 
backbone of the sales volume in 
the store, is managed by Miss 
Eileen Riester. The firm operates 
another store at Red Wing, Minn. 

Miss Riester has worked out her 
displays ideas very effectively at 
the Wabasha store. For example, 
the main door of the store opens 
close to a sidewall display area. 
Obviously, there wouldn’t be room 
for a massed display at this point, 
or even a counter display without 
retarding the normal flow of traf- 
fic. To solve this problem, Miss 
Riester placed glass shelves along 
the wall from almost floor level to High grade dinnerware and gifts are featured on a central table. 
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Glassware is shown on staggered shelves, an arrangement which 
is practically certain to catch the attention of the store patrons. 


the top. of the wall case and has 
displayed glassware, pottery and 
a variety gift items at this spot. 

“The idea has worked out very 
well,” she says. “This is naturally 
a place which will catch the atten- 
tion of people as they enter the 
store, and we are anxious to make 
use of it. Hardly a woman ean 
leave the store without stopping to 
inspect this display, and very fre- 
quently some extra sales will be 
made.” 

The items on these glass shelves 
have been arranged artistically, 
giving no semblance of crowding. 
Each stands out to claim its fair 
measure of attention. In fact glass 
shelving has been used throughout 
the entire sidewall area on which 
mixing bowls, glassware, china 
and enamelware are shown, and 
this makes an effective display. 
The various items are so shown 
that numerous shelves can be 
utilized to good effect, beginning 
almost at floor level. Flower pots, 
enamelware, mixing bowls and the 
like are displayed at floor level. 
while on higher shelves more at- 
tention is given to dinnerware, 
pottery and glassware. 

This sort of display gives the 
entire section an open, attractive 
appearence and the sales of the de- 
partment show that women like 
this sort of arrangement. Dinner- 
ware at this store sells from $5.95 
and up, with quite a few sales 
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being made at $15 and $25. The 
store does considerable business 
with both town and farm people. 
Farmers, as a rule, buy the larger 
piece sets and are often in the 
market for replacements. 

One center table in the store has 
been very effectively arranged by 
Miss Riester. She has several 
samples of the better grades of 
dinnerware on display in wire rack 
sets, and flanking these are several 
small boudoir lamps. A shelf at 
the top in the background shows 
colored glassware. 

“We are able to supply many 
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women with gifts and various 
items from our department,” says 
Miss Riester. “We have enlarged 
our gift section whenever we were 
able to secure items which we 
thought our trade would like. As 
a result, satisfied customers have 
recommended our store to their 
friends and we have secured many 
new customers in this manner.” 

Aisle space through these depart- 
ments is sufficiently wide so that 
women can browse about looking 
for gift items, etc. without feeling 
crowded. This is important in sell- 
ing additional items, the store man- 
agement has found. 

Miss Riester also gives the din- 
nerware, glassware and gift sec- 
tions considerable window display 
quite regularly. Newspaper and 
handbill advertising is also used 
occasionally to drive home the 
story of articles that make the 
housewife’s task more pleasant and 
convenient. 


Glass shelving is also used in displaying mixing bowls and enamelware. 
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The advertisement reproduced above is an example of still another Remington 
Arms Company consumer advertising campaign specially designed to reach your 
customers. Advertisements such as the above are directed regularly to high school 
students. Other Remington consumer advertising campaigns appear regularly in 
outdoor, general, trapshooters’, rifle shooters’, boys’, police department, big game 
hunters’ and farm magazines. Remington Arms Company, Inc., Bridgeport 2, Conn. 
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Selling Used Firearms an Aid 
To Firm and Local Farmers 


Goodall’s Cash Hardware not only 
makes a profit on them but finds 
that they are useful in keeping 
up contacts with local sportsmen 


Some of the used firearms displayed upon the top of 
a sidewall section in the sporting goods department. 


= Raymond 


Goodall, owner of Goodall’s Cash 
Hardware, Harvard. Ill.. found 
his new gun stock limited. he im- 
mediately set about acquiring used 
guns for his trade. His first step 
in this program was to insert ads 
in his local newspaper advertising 
for used guns and stating that he 
would pay a fair price for those 
which were acceptable. He was 
surprised that during the period 
of one year he was able to pur- 
chase 40 guns in this way from 
people in Harvard and the vicinity. 

“I made money on those guns 
and also was able to satisfy a good 
many farm customers.” says Mr. 
Goodall. “Some of the guns I was 
‘able to repair myself and put into 
good operating conditions. Others 
I had to turn over to a gunsmith. 
However, there was a ready mar- 
ket for them and they went fast. 
I am still buying guns wherever | 
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get a chance to pick up sume good 
ones. People who have guns for 
sale know this and bring them in 
for me to look at.” 

Along with the sale of used 
guns, there is the sale of cartridges 
and shells. Most of the purchasers 
are farmers and they are allowed 
shells for rodent control. By co- 
operating with his farm customers 
and helping them to fill out the 
required papers, Mr. Goodall has 
worked up quite a business in 
ammunition. His store is located 
in a town which is in the center of 


a hog and corn growing area. 
There are many rodents to dispose 
of and the Goodall store is head- 
quarters for those farmers who 
are willing to spend money for 
ammunition to hunt them. 

“This used gun activity helps 
me to keep in touch with many 
sportsmen and brings them into 
the store,” says Mr. Goodall. 
“Many folks have more than one 
gun and now are willing to sell 
one of them during the war pe- 
riod. I figure my activities in this 
field are going to help my sport- 
ing goods department a great deal 
after the war as well.” 

In his present sports goods and 
gun section, Mr. Goodall also car- 
ries dog harnesses, bicycle fenders 
and parts, fishing tackle and other 
items. Goodall is a sportsman 
himself and so he is aware of the 
needs of sportsmen and the things 
they like. He plans to enlarge his 
sports department in the post war 
era. he declares. 


HARDWARE AGE 





We burn handles to save them 


CTUALLY burned in the flame of a high tem- 
perature furnace, True Temper Fire Hardened 
Handles are produced from “A” quality ash or hickory. 


The flame sears the wood, hardens it and seals the 
-pores. Water cannot enter the seared surface—snow 
and ice will not stick to it, therefore, weather will not 
raise the grain. ‘Termites: and insects. will not eat. the 
flame hardened and seared wood. 


Oldest Method of Preserving Wood 


Indians fire hardened the points of spears and 
arrows to give them piercing power. Farmers fire 
harden the ends of fence posts—they last 3 to 7 years 
longer. Timbermen, when they can, avoid cutting 
burned over timber because it quickly dulls edged 
tools. Slightly burned stumps stand for years after 
unburned stumps have decayed. 


Fire Hardened—Best to Use—Finish 


It is equal to the hand rubbed polish on used tool 
handles. Paul Criss, World’s Champion Axman, calls 
it “Spit Finish” because it equals the finish produced 
by old time tobacco-chewing lumberjacks, who made 
their axe handles super smooth by the liberal use of 
tebacco juice and the friction of calloused hands. 


Natural Beauty More Than Skin Deep 


The beautiful seal brown color of True Temper 
Fire Hardened Handles is due entirelyto heat treatment 
—no paint, lacquer or stains are used. 


True Temper Fire Hardened Handles thus are— 
Finest Value—Best to use—Most Attractive Appear- 
ance. Produced exclusively by The American Fork 
and Hoe Company, Cleveland, Ohio. 


HEAT TREATMENT OF WOOD HANDLES, IN FLAME OF HIGH TEMPERATURE 
FURNACES, TO GIVE STRENGTH, DURABILITY, BEAUTY—AND PROTECTED BY REGISTERED 
TRADEMARK —WAS ORIGINATED AND DEVELOPED BY THE MAKERS OF 


TRUE TEMPER PRODUCTS 
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QO), the tax front may 


be won or lost such vital objectives 
as jobs for the deserving, prosperity 
for your business and decent secur- 
ity. 

You may not like to study eco- 
nomic and tax problems, but you 
must do so anyway. Taxes affect each 
of us too vitally to “let George do 
it” or even the experts. This is par- 
ticularly true today when all serious 
students agree that our post-war 
salvation lies in creating a business 
climate which insures the continu- 
ing of a high level of employment. 
Obviously that can only come with in- 
centives to business. 

Many big things are in the air 


right now which can set the pattern 
for the post-war period—your post- 
war situation—be you a merchant or 
manufacturer and whether employer 
or employee. Several proposals de- 
signed to foster peacetime  produc- 
tion, employment and sales have 
already been advanced. 

Take, for example, the new Ruml- 
Sonne plan, authored by “pay-as-you- 
go” Beardsley Ruml and H. Chr. 
Sonne via the National Planning As- 
sociation. Or “The Twin Cities Plan,” 
sponsored by sbusiness leaders in 
Minnesota. 

How many business men know 
more than superficially what these 
proposals contain—or how exten- 
sively they may affect the welfare of 
their own businesses? What have 








TABLE I 





Comparative Federal Income Taxes 
(Man, Wife and One Child) 











Net Income 1928 1944 Ruml- Twin* 

Before Exemptions (Actual) (Actual) Sonne Cities 
$2,000 None $145 $80 $20 
6,000 $24 1,135 770 556 
10,000 92 2,415 1,730 1,302 
16,000 349 4,960 3,550 2,650 
25,000 1,009 10,000 6,760 5,140 
40,000 2,894 19,890 12,900 10,152 
100,000 15,754 69,000 45,430 35,572 
Exemptions 3,900 1,500 1,500 1,800 





* Omission of 5 per cent retail sales tax would mean exemptions and taxes 


closely parallelling those shown above under Ruml-Sonne plan 
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Changing the} T 


By J. K. LASSER, C.P.A. 


these plans in common? How do 
they differ from each other and 
from the constantly changing tax 
system under which you have been 
struggling? ; 

The late nineteen twenties, the 
whole of the thirties and the forties 
to date have not given us govern- 
mental tax policies which make for 
post-war prosperity. This is not as 
debatable as eloquent politicians, 
on both sides of the fence, may seek 
to have us believe. Most of us know 
only too well that war—hateful, 
tragic war—accounts for the uni- 
versal prosperity we are now ex- 
periencing. 


Must Try Something New 


That we must try something new, 
no longer seems debatable. That the 
new tax policy should be based as 
far.as possible on experience rather 
than theory, seems sensible. Forti- 
fying this belief, The Twin Cities 
Plan says: 

“The national debt and other 
burdens growing out of the war 
will be so heavy that to defray the 
necessary governmental expenses 
and to service that debt, a national 
income far in excess of any we 
have known in the years of peace 
will be necessary. Foremost among 
the steps that must be taken is the 
development of a tax system that 
will stimulate and encourage high 
levels ofproduction and consump- 
tion.” 

Close to this same line of rea- 
soning, the Ruml-Sonne plan says: 

“We must prepare now. The first 
goal of post-war planning should 
be better living through enough 
jobs and lasting jobs. All of us— 
business, labor and agriculture— 
agree that there must be adequate 
incentive to encourage risk and 
responsibility; otherwise dollars 
saved will not be dollars dared for 
backing new possibilities for new 
jobs opened by new ideas, nor will 
the new ideas themselves be forth- 
coming.” 


HARDWARE AGE 





mh 








w do 

and 
; tax 
been 


yrties 
vern- 
e for 
at as 
ians, 


cnow 
eful, 


J ex- 


new, 
t the 
d as 
ither 
‘orti- 
‘ities 


yther 
war 
7 the 
nses 
onal 
Y we 
eace 
nong 
3 the 
that 
high 


imp- 


rea- 
ays: 

first 
ould 
ough 
us— 


uate 

and 
lars 
1 for 
new 
will 
orth- 





the| Tax Laws Is Your Business! 


Some new tax proposal, possibly the Ruml-Sonne 


or the Twin Cities plan will control your future 


The Twin Cities Plan originates 
largely with representatives of so- 
called big business and banking. The 
Ruml-Sonne plan emerges under 
auspices widely regarded as highly 
pro-New Deal. The common belief 
that “all is not well as is” therefore 
becomes all the more significant and 
increasés the desirability of under- 
standing both the Twin Cities and 
Ruml-Sonne plans. 


The Plans Outlined 


Let’s take the Twin Cities Plan 
first. It boils down chiefly to: 

Corporate Taxes. 40 per cent on 
earnings of over $50,000; graduated 
rates on earnings under $50,000. 

Personal Income Taxes. Normal 
tax of 10 per cent plus surtaxes 
ranging from 6 to 50 per cent. The 
effective tax rates, including both 
normal and surtaxes, represent sub: 
stantial savings all along the line 
over the rate provided in the revenue 
act of 1944. (See Table I) In ad- 
dition, the individual will save hav- 
ing to pay on 40 per cent of all in- 
come received in the form of divi- 
dends. But he must pay a new 5 
per cent retail sales tax—or else 
face higher surtax rates and lower 
exemptions. 

Taxes Abolished. Excess profits 
tax, capital stock tax and tax on in- 
ter-company dividends. 

Changes in Credits. Business given 
better break on carry-forward and 
carry-back of operating loss deduc- 
tions and unused excess profits 
credits that survive repeal of the ex- 
cess profits tax. 

Tax on Dividends. Individuals pay 
no tax on 40 per cent of the dividends 
received by them. 

Retail Sales Tax. 5 per cent and 
with no exemptions, 

Excise Taxes. Retained at 1943 
levels. 

Capital Gains Tax. Provides for. 
incidental changes favorable to both 
individuals and companies. 

Now let’s take the Ruml-Sonne 
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plan, the principal highlights of 
which are: 

Corporate Taxes. Abolished, pro- 
vided that measures are adopted to 
prevent the use of the corporate form 
as a device (a) to avoid payment of 
individual income taxes, and (b) to 
secure undue tax advantages over 
partnerships and unincorporated 
businesses. A small franchise tax of 
5 per cent on corporations income 
is included. 

Personal Income Taxes. Normal 
tax of 16 per cent plus surtaxes rang- 
ing from 1 to 50 per cent. The effec- 
tive tax rates, including both normal 
and surtaxes, are considerably lower 
than present rates. (See Table 1) 

Taxes Abolished. Corporate in- 
come tax, excess profits tax capital 
gains tax and tax on inter-company 
dividends. 

Excise Taxes. Retained only on 
tobacco, alcoholic beverages and 
gasoline at approximately 1943 
levels. 

Social Security. Financing re- 
vised to stop building up of reserves 
at times of under-employment. 

Tariffs. No increases. Gradual re- 
duction of tariffs and freer trade. 

Capital Gains Tax. Retained in 


its present form for the time being. 

How do these two plans, which are 
attracting so much attention, shape 
up as regards agreement? As I see 
it, a comparison of the two indicates 
these important points: 


Comparing the Plans 


1. Both plans regard a high level 
of employment as the major objec- 
tive. 

2. Twin Cities does not directly 
concern itself with price levels, while 
Ruml-Sonne holds elimination of 
corporate income tax will reduce 
price levels, hence widen consump- 
tion and thereby contribute to higher 
living standards and greater employ- 
ment. 

3. Both plans stress the drawing 
out and putting to work of risk 
capital as a primary requisite to at- 
taining a high level of post-war em- 
ployment. 

4. Both plans make relatively light 
of “balancing the budget” or retir- 
ing of public debt during periods of 
substantial unemployment although 
both stress the importance of do- 
ing so whenever better than normal 
levels of employment are reached. 

5. Both undertake to eliminate so- 
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called double taxation, viz., the high 
taxing of corporate earnings coupled 
with high taxation of the dividend 
income received by individual stock- 
holders from the earnings of the same 
companies. But this indentical ob- 
jective is attained by distinctly dif 
ferent methods. Twin Cities taxes the 
individual on only 60 per cent of 
what he receives in the form of 
dividends. Ruml-Sonne eliminates the 
corporate income tax altogether (al- 
though leaving the so-called fran- 
chise tax which is in truth a 5 per 
cent tax on corporate income). 

6. Both cut the surtax rates on in- 
dividual incomes. 

7. Both premise their plans on a 
much higher level of national income 
than prevailed before the war—viz., 
Twin Cities on 120 billion and 
Ruml-Sonne on 140 billion. For 1929, 
the highest peacetime year, national 
income stood at 83 billion. 

8. Both disregard, protemps at 
least, changes in estate and gi‘t 
taxes, and seek no significant cur- 
rent change in tariff and miscellan- 
eous revenues. 

9, Twin Cities counts on excise 
taxes producing 4 billion, whereas 
Ruml-Sonne counts on | billion less 
(1944 fiscal year yielded 4.4 billion). 

10. Twin Cities proposes a new 
retail sales tax of 5 per cent to raise 
1 billion, while Ruml-Sonne turns 
thumbs down on a sales tax. 

ll. Twin Cities seeks 5 billion 
from corporate income with its 40 
per cent plan, while Ruml-Sonne 
with a 5 per cent franchise on cor- 


porations seeks only 1 billion from 
this source. 

12. Twin Cities seeks 5 billion 
from individual income taxes while 
Ruml-Sonne, relying on this as the 
principal source, wants 13 billion 
from individuals and expects to get 
a part of it because of the increased 
business activity and increase per- 
sonal income from dividends which 
will result from elimination of cor- 
porate income taxes. 

13. Twin Cities makes much of 
“carry over,” “carry back” and “loss 
credits” to make good years (in- 
cluding war years) give tax help to 
corporations in their bad years, while 
Ruml-Sonne skips over this phase 
entirely. 

14. Both plans aim at simplifica- 
tion of the tax system and keeping it 
stable so business can do its own 
planning with knowledge of what it 
can expect. 

15. Both proposals keep the per- 
sonal income exemptions at low 
levels, with Twin Cities offering a 
slightly larger exemption if there is 
an acceptance of its sales tax pro- 
posal. 

16. Twin Cities makes incidental 
changes in the capital gains pro- 
visions while Ruml lets this phase 
ride. 

17. Both seek to avoid taxes ever 
being retroactive. 

18. Both plans assume a federal 
budget of 18 billion exclusive of 
social security—and believe this 
colossal sum can be realized on the 
income side even though it is several 








TABLE II 





Comparative Federal Budgets 
(in Billions) 





Receipts 


1944 Fiscal 
(Actual) 


Ruml- 
Sonne 


Twin 
Cities 





Personal Income Taxes 
Corporation Taxes 

Retail Sales Tax (5%) 
Excise Taxes 

Estate, Gift, etc. Taxes 
Customs & Miscellaneous 
All other sources 


Total Receipts 
Expenditures 
Interest on Debt. ......... 
Military & Naval 
Veterans 
Agriculture 


Foreign Reconconstruction, etc. ....... 


Public Works 
Miscel!aneous 
All other 


Total Expenditures 


$5 $13 $18.25 
5 l 15.19 
2.8 None None 
4 3 4.46 - 
a & 2.03 
L a 43 
0 0 3.78 


18 18 
5. 
5. 


2.54 
1 93.63 





The highest peacetime expenditure of the Federal Government was $9 bil- 
lion in 1940. This outlay was met in substantial part by deficit financing. 
The average Federal outlay for the period 1931 to 1940 was $6.7 billion. Tax 
collections during this period averaged $3.7 billion, with the peak of $5.3 
billion being reached in 1938. 


102 


times greater than any previous 


peacetime tax return. 

19. Both accept personal income 
tax rates which are very much 
greater than prewar rates; Twin 
Cities also accepts higher rates on 
corporation income, though consider- 
ably lower than present rates. 

20. Neither plan relies .n public 
works as a major means vi assuring 
jobs. 

21. Neither plan is presentea is a 
final answer or cure-all; each is 
modestly submitted as a contribu- 
tion to more intelligent thinking and 
action in the highly vital field of 
post-war tax policy. 


Personal Observations 


So much for a general compari- 
son. As a specialist on the subject of 
taxation, the writer has also been re- 
quested to set forth, for the readers 
of this magazine, some of his per- 
sonal observations with respect to 
these two plans. So here goes. 

Politically, the Twin Cities plan, 
in spite of its sales tax feature, ap- 
pears to have more chance than the 
Ruml-Sonne plan because it will be 
difficult to persuade Congress to pass 
up the “easy revenue” already be- 
ing taken from “impersonal corpora- 
tions” and to get Congress to face 
the “onus” of securing the major 
revenues from personal incomes, 
however sound the latter policy may 
be. Nevertheless, Rum] fathered the 
pay-as-you-go plan which, while not 
at all popular in many important 
quarters, finally went through on 
merit. 

Twin Cities and Ruml-Sonne are 
not out of bounds as regards what 
can be realized from either corpor- 
ate or personal income taxes when 
the national income stands at re- 
latively high levels. This is demon- 
strated as a fact for the fiscal year 
ending June 30, 1944, when Federal 
taxes yielded the record sum of over 
40 billion dollars . . . nearly double 
that for the previous fiscal year. This 
year’s yield breaks down to over 18 
billion from personal income tax 
payments and over 14 billion from 
corporations, of which latter sum 5.2 
billions represented corporate income 
taxes and 9.3 represented excess 
profits taxes. Twin Cities and Ruml- 
Sonne each seek an overall total of 
but 18 billion . . . Ruml-Sunne one 
billion from corporate taxes, versus 
5 billion for Twin Cities . . . Twin 
Cities 5 billion from personal in- 


- come taxes versus 13 billion for 


Ruml-Sonne. 
Tho Ruml-Sonne plan speaks of 
a 5 per cent franchise tax on corpora- 
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tions by which is meant not a tax 
on capital but a nominal tax on an- 
nual corporate income. With this 5 
per cent tax, plus a tax on retained 
earnings the Ruml-Sonne plan still 
expects 20 per cent of the “easy” 
corporate money taken under the 
40 per cent Twin Cities plan. 

The Ruml-Sonne plan recognizes 
that elimination of corporate taxes 
and dependency on individual rates 
may also lead to failure to pay 
dividends. That will avoid payment 
of taxes by stockholders. And so 
Ruml-Sonne proposes a feeble de- 
vice to stop that. It encourages 
bringing back of the old undistri- 
buted profits tax with an impost of 
16.5 per cent on undistributed earn- 
ings. A great deal of experience with 
that tax suggests that much more 
than it is needed. 

Both plans concentrate on corpor- 
ate business. They forget that just 
as much tax incentive is needed by 
unincorporaed business which is gen- 





erally smaller business. I think that 
our post-war planning must give 
vent to a specific stimulus for greater 
employment in this large group. 

Under the Twin Cities plan, the 
corporate tax ratio is pegged at 40 
per cent but pegging at this or any 
other similar level does not assure 
that business will aggressively under- 
take to expand production, markets 
and employment. Even virtual eli- 
mination of the corporate income 
tax, as proposed by Ruml-Sonne 
gives no positive assurance that 
corporations will take the risks nec- 
essary to step up employment. 

As a matter of fact, the present 
excess profits tax on corporate in- 
come is a very positive method of 
encouraging spending and risking. 
Continuation of such a tax, but with 
more latitude as to allowable types of 
expenditures, might do a good deal 
to create post-war business activity 
and employment. This will sound 
radical to some, but after all, if we 
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want to attain a high level of em- 
ployment, we must find a number of 
effective ways to induce companies 
and individuals to spend and take 
risks. 

Under the Ruml-Sonne plan, there 
being no tax on corporations, there 
is no real offset for losing money. 
Under today’s scheme, if we lose 
money, as.a result of risks taken, 
we get a credit advantage by a carry- 
forward or carry-back. The Twin 
Cities plan amplifies and improves 
such provisions. But here, too, the 
plan favors corporate business and 
forgets partnership and proprietor- 
ship. It would return part of the 
wartime taxes to corporations. That 
makes sense if the same encourage- 
ment were given to all business, 

The Ruml-Sonne plan makes the 
point that elimination of the Federal 
tax on corporation income will pro- 
duce lower prices, higher wages, 
larger retail sales and greater earn- 
ings for stockholders. Distribution 
under these three headings would be 
up to individual management and 
cannot, therefore, be measured in ad- 
vance, but some benefits should ac- 
crue in all of the stated directions. 
Ruml-Sonne also points out that the 
Federal Income Tax on corporations 
tends (1) to raise the cost of goods 
and services and in some cases to 
pyramid them, (2) to keep wages 
lower than they otherwise might be, 
and (3) to limit the yield on risk 
bearing investment. 


Positive Step Needed 


A large part of this is true, but 
I question whether broad reduction 
or elimination of corporate taxes is 
the cure-all. We need a more positive 
step that will bring tax relief where 


there is proof of a contribution to 


employment. To permit a conserva- 
tive corporation to pile up reserves 
through a lower tax burden is not 
fair to the enterprising small busi- 
ness that will risk its capital seek- 
ing new markets. The latter deserves 
an incentive because it might lose 
its entire grubstake. The non-risk- 
ing business should pay more of the 
tax bill necessary to finance govern- 
ment when it will not gamble the 
capital to produce jobs. 

Twin Cities states “relatively 
heavy corporate income tax rates 
are not as harmful to the private en- 
terprise system as are heavy in- 
dividual income tax rates, for the 
reason that the latter shut off at the 
source all possibility of venturing 
of capital by individuals.” Whether 
this can be completely proved still 
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With three years of war certain—prob- 
ably much more before housewives can 
again buy to their hearts’ content— 
and an average of 1,700,000 marriages 
yearly, you will soon have an untapped 
market of over 6,000,000 housewives 
—all new prospects for Horton’s sen- 
sational post-war Do-All Ironers and 


Washing Machines. 


Pre-war pioneering in the young house- 
wife market proved to Horton engi- 
neers which ironer-features are most 
acceptable, most in demand. Here, in 
this research, is the secret of the sen- 
sational post-war Horton Do-All. 
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market represents volume sales and 
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There’s nothing flimsy about 
the “TEDDY” Applicator, 
it’s well constructed through- 
out—made to give the house- 
wife long, satisfactory ser- 
vice. It spreads the wax and 
polishes the floor. The block 
and handle are both made of 
| durable hardwood. The 
Lambswool Pad is removable, 
washable and replaceable — 
when old pads are worn out, 
new refill pads are available 
| at small cost. Two handy 
sizes: 8” x 2” block—48” han- 
dle and 11” x 2” block—48” 
handle. Retails profitably at 
$1.00 and $1.35 each. 
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remains something of a question. 
Its premise is that large fortunes al- 
ways provide the working capital for 
American business. This does not 
prove that. It was Couzens and his 
$1000 that really staked Henry Ford 
and it will be small contributions 
from all of us who will gamble that 
will make these ventures possible. 
The era where individual families 
build whole industries by their colos- 
sally large investments is passing or 
has already passed. Today, risk capi- 
tal must be drawn from a wide 
variety of sources. This means in 
small lots, more often than not, if 
we are to be successful in a national 
sense. Neither plan goes far enough 
in providing specific incentive to 
risk taking on the part of small in- 
vestors in new enterprises and in the 
cértain expansion of older ones. 
Without such stimulants, are we 
not likely to see a situation where 
business tackles only mildly the ex- 





pansion needed to assure post-war 
employment? Are we not likely to 
see small business still hampered in 
its efforts to finance even normal 
growth, let alone ambitious expan- 
sion? Are we not likely to find in- 
vestors seeking primarily the area 
where capital gains offer assurance 
of lower taxes? And, if so, can any- 
one truthfully say that capital gains 
on already outstanding stocks of 
business corporations, or on _ real 
estate already existing, represents an 
actual contribution to post-war em- 
ployment? 


Must Ponder Questions 


We must all ponder such questions 
as these in developing the nation’s 
future tax policy. The final plan 
cannot be devoid of social considera- 
tions. It cannot fail to preserve 
democracy of opportunity as repre- 
sented by new businesses, both big 
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and small. It cannot fail to offer re- | 
wards and inducements to the in- 
dividuals and the companies, both 
big and small, who actually put their 
money and sweat into stepping up 
business postwar, thereby providing 
additional employment. 

Viewed in this light, the Twin 
Cities and Ruml plans stand as im- 
portant contributions. In general, 
where they are in agreement, they 
appear soundest—and where they 
differ there seems to be the greatest 
need for continued study. 


Spark Is Lacking 


Both of these lack the spark which 
gives direct aid to the source that 
supplies the business stimulus, that 
is, the business, large or small, that 
will gamble its funds to employ 
people. My hunch is that direct ex- 
emption to them alone is our salva- 
tion. One way to get that is to set 
up a tax system like that proposed 
in the Twin Cities plan. Then give 
complete tax freedom for a limited 
part of the post-war period to any 
business, large or small, incorporated 
or not, with proof that it has risked 
capital to provide jobs and security. 

Discussions on future taxation 
should run up and down the line not 
only in business circles but in farm, 
labor, banking and all other circles 
necessarily concerned with this vital 
matter. The wider the discussion the 
more intelligent the ultimate solu- 
tion is likely to be. 


Must Be Overhauled 


In certain ways each of the Twin 
Cities and Ruml-Sonne plans. will 
appear radical to other than the 
sponsors. But individually, and 
taken together, they indicate how 
greatly—tradically if you please— 
our tax system must be overhauled. 
In the interest of the post-war 
prosperity of the nation as a whole 
—in the interest of business both 
big and small . . . those who risk 
and engineer the active use of capital 
must be given a better break than 
accrues to those who simply sit and 
wait. For on the venturers, in large 
measure, all America depends. 







































You and the 


@ Sounds like a lot of orphans. 


And they are, in a sense, the 3-million 
couples that have married since Pearl 
Harbor. It’s anyone’s guess as to how 
many of those twosomes involve a hus- 
band overseas ...a wife living out of an 
overnight bag as she follows her soldier 
mate from this camp to that... or even, 
at home, a wife and husband separated 
by war jobs in different parts of the coun- 
try. Any way you look at it, this huge 
group of potential homemakers is long- 
ing for that spot which “there is no place 
like” and everything that goes with it— 
including electrical appliances. 


To pave your way with these newlyweds, 
Hamilton Beach is already at work with 
advertising that centers squarely on a 
group you'll want to reach... wives for 
whom postwar planning helps to fill 


.* 
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the void in the anxious days of waiting. 

Another group, potentially profitable 
to you, is made up of women with chil- 
dren under eighteen ... women to whom 
a food mixer and vacuum cleaner are 
more necessity than novelty. 

Here, again, Hamilton Beach advertis- 
ing uses space where it counts... in two 
leading magazines, 75% of whose read- 
ers are mothers. 

That’s the kind of market-by-market 
sales help you can expect on a food mixer 
loaded with exclusive features and on 
tank and floor type vacuum cleaners that 
will be second to none. 

And if it’s service help you need, one 
of the 28 authorized Hamilton Beach 
Service Stations listed below is ready 
right now to give you a hand with parts 
or complete repairs. 





Baltimore, Maryland 

Roland Electrical Co... ++++0+++418-424 E. Pratt St. 
Boston, Massachusetts 

Electric Motor Service Co..sseseees 
Buffalo, New York 

Dynamo & Motor Exchange, Inc....+-.++41-45 Elm St. 
Ceder Rapids, lowa 

Stalker Electric. .....+se06 «+115 Second Ave., S. E. 
Chicago, Illinois 

Complete-Reading Electric Co.....123 S. Jefferson St. 
Cincinnati, Ohio 


o+++151 Pearl St. 


Beresford Electric Co...ssseeeees o++-334 E, Fifth St. 
Cleveland, Ohio 

Acme Electric Vac & Washer Service Co...+.-++++ 

oC esde ven deuel 5008s e6h 6050066 2123 E. Second St. 


Denver, Colorado 

Midwest Electric Wiring Co.. ....323 W. Colfax Ave. 
Detroit, Michigan 

Cooley-Van Howe Service Co...ccseccesesesecee 

ceenesescovcooceesqoeseo 744 Michigan Theatre Bidg. 
Indicnapolis, Indiana 

Apex Electric Service Co.....+++++419 Big-Four Bidg. 
Kansas City, Missouri 





Latest News on 
PRIORITIES 


and 


WAR-TIME ORDERS 
on page 154 








dent Elec. Mchy. Co...... 300 Southwest Blvd. 
Little Rock, Arkansas 
Treadway Electric Co., Inc.s sseeeeeeess 206 Scott St. 
Los Angeles, California 
Eloctric Lighting Co.....sees oeeecee 216 W. Third-St. 
St rling Electric Co...ssscceevecees 31-33 S. Fifth St. 
New York, New York 
Raading Electric Co., Inc....seeeececs 200 William St. 


HAMILTON BEACH COMPANY ~ RACINE, WIS. 
Division of Scovill Manufacturing Company 
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Omaha, Nebraska 


Vac. Cleaner Standard Service..... 2208 Farnam St. 
Philadelphia, Pennsylvania 

Hubbell Elecfric Co... 2... ee eeeeee 220-22 S. 11th St. 
Pittsburgh, Pennsylvania 

Ferry Electric Service Co... ...+-+05 127 Fourth Ave. 


Portland, Oregon 

Morrison Electric Service.....0seeseeeececereees 
Salt Lake City, Utah 

Time & Instrument Co.....2-see0e8% 222 Dooly Bldg. 
San Antonio, Texas 

Martin Wright Electric Co... ee seeccrrccccereces 
Navarro St. at the Auditorium 


San Diego, California 


J. F. Zwiener Electrical Co... eeeceeserees 229 B St. 
San Francisco, California 

Will M. Aronson Co... ..eeseecceeees 955 Folsom St. 
Seattle, Washington 

Electrical Engineering Co... .+seeeee+ 2012 Third Ave. 
Spokane, Washington 

Maxwell & Franks.....-+++ ooeeeceee +619 First Ave. 
St. Louis, Missouri 

Brandt Electric Co.....- oeccecccccess e904 Pine St. 
St. Paul, Minnesota 

Hoeft Electric Co., Inc.....-seseeeseees 54 E. Fifth St. 
Washington, D. C. 


Central Armature Works, Inc... .625-27 "D” St. N.W. 


HAMILTON 
BEACH 














“Every fire .. . results in the wasting of manpower, critical materials and human and mechanical energy.” 


Do Your Part in Defeating the Axis 


By Eliminating All Known Fire Hazards 


Cooperate in observance of National Fire 
Prevention Week, Oct. 8-14, in your place 
of business, home and community. Check 
your premises for fire hazards and urge 
other people to take similar precautions 


ee nation- 


al fire loss~—caused by preventable 
fires alone is estimated as amount- 
ing to $761 every minute of every 
day. In the past nine years, fire 
damage in this country has just 
about doubled and the toll in 
human lives from fires is also con- 
tinuing to soar steadily upward. 
Whether fire ruins or partially 
damages a modest home, a fine 
mercantile establishment or a war 
plant—every fire is an out and out 
assist to the Axis. Every fire, no 
matter how limited its actual dam- 
age may be, results in the wasting 
of manpower, critical materials 
and human and mechanical energy. 
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And what is even more horrible, 
fires all too often take numerous 
human lives. Hardwaremen always 
should give thorough consideration 
to the problem of fire prevention 
but they can push the fight even 
further by helping to observe the 
annual National Fire Prevention 
Week, Oct. 8 to 14, inclusive. 
Fire destruction this year will 
likely total $400,000,000 in this 
country, including preventable fires 
of known origin and those the 
causes of which are unknown. 
Fire losses in this country—from 
known causes alone—in the decade 
ended Jan. 1, 1943, reached the 
total of $1,074,361,437 according 
to reports of the National Board 
of Fire Underwriters. And un- 





Poster offered free in reasonable 
quantities by the National Board 
of Fire Underwriters. 85 John St. 
New York, 7, N. Y. 22 W. Adams St.. 
Chicago, 6, Ill.. and Merchants Ex- 
change Bldg., San Francisco, 4, Cal. 
It is in red, black, gray and white 
and measures 19 by 23 in. Sold at 
$10.00 per 1000 copies. Stickers 
showing design in miniature form 
are available in rolls of 500 and 
1000 at 20 cents per 1000. 
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Sorry, but no more 
RAY-O-VAC LEAKPROOFS 


till after Victory 


Those Ray-O-Vac LEAKPROOF Batter- 
ies that your customers want are all going 
to our fighting men. They furnish the 
heartbeat of communication systems, 
handie-talkie, bazookas, flashlights and 
other instruments of war. 
















RAY-0-VAC LEAKPROOF 


0s Cound te be the Post-War Leader 


It's the battery that STAYS FRESH because its sealed- 
in-steel construction prevents power leakage. It is guar- 
anteed not to harm the flashlight by swelling or corro- 
sion. Millions of men are learning the reliability of Ray- 
O-Vac LEAKPROOFS under life-and-death conditions. 
It's the cell they’re going to insist upon when they 
return from the fighting fronts. 














FLASHLIGHTS CY:\ 4 @3'/:%3) BATTERIES ite = 


RAY-0-VAC COMPANY, MADISON 4, WISCONSIN - OTHER FACTORIES AT CLINTON, MASS. - LANCASTER, OMIO - SIOUX CITY,IA - FOND BU LAC, WIS. - MILWAUKEE, Wis. 
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“DOUBLE-HEADER” for TODAY 






























































Remember 
too, Corbin offers p/us 







SCREWS: Wood and Drive, Lag, Machine, 










be pretest 5 nny Cap and Set, Sheet Metal, Self- 
id bolts that : ee : 
make for better Hard- ‘Tapping Machine. , 






ware Business. For 
instance: 





NUTS: Machine Screw and Hex Semi- 
BOLTS: Stove and Sink. 

Also Escutcheon Pins and Chain. 

_ @ CORBIN-PHILLIPS aud REGULAR SLOTTED © 













THE CORBIN SCREW CORPORATION 


The American Hardware Corporation, Successor 
NEW BRITAIN, CONN. Warehouses: New York, Chicago 







SCREWS: - NUTS - CHAIN 






reported fires, of unknown origin. 
swell the grand total of fire dam- 
age to an even higher and infinite- 
ly more staggering total. Of those 
reported fires, of known origin, 
15.87 per cent were caused by 
matches and smoking, these fires 
accounting for property loss of 








SELF INSPECTION BLANK 
for 


MERCANTILE 
ESTABLISHMENTS 


(Approved by the National Board of 
Fire Underwriters) 


l. Are there any accumulations of 
dirt or rubbish on the premises?..... 


3. Are the packing and shipping 
rooms cleaned thoroughly at closing 
PEELE BES OR 

4. Is there any unnecessary com- 
bustible material in the yard or 
a 8 Se pe i ee 

5. Is there any oily waste or other 
greasy material outside of approved 
wonte Comet Ss sis eons sets ek a be 

6. Are any waste cans not emptied 
daily after closing hours?........... 

7. Are there any broken windows, 
plastering, partitions, flooring, or 
other similar defects? .............. 

8. Are any aisles obstructed?..... 

9. Are any entrances obstructed? 

10. Is any woodwork or other com- 
bustible material too near steam 
pipes, boilers, flues or furnaces?.... 

ll. Is the fuel supply safely stored? 

12. Are there any open flame lights 
near combustible material?......... 

13. Are there any broken electric 
fixtures or loosened wires?.......... 

14. Are electric cords looped over 
nails or in contact with any other 


15. Are gny electric fuses replaced 
by wire or other improper current- 
carrying materials or devices?..... 

16. Are fire doors or shutters ever 
left open at night, or on Sundays or 
SS oe hash s alain. w gangant-s ears 

17. Are fire escapes obstructed, 


18. Are there any violations of 
rules on smoking?................ 
19. Are all water pails, hose, noz- 
zles and chemical extinguishers in 
place and in good condition?....... 
20. Are any sprinkler heads coated 
CAR ESS Ses 
21. Are any sprinklers obstructed 
by partitions, piles of merchandise, 
CEN rs etc dn ok. eee) he ids eee 
22. Are any sprinklers or sprinkler 


23. How many sprinkler heads are 
eet Gh QURNWOT - SS 2 5... 2 8: 

24. Is there any part of the 
premises that the watchman fails to 
SE 35. 0s 00 BRE- 2d SELES Bal dom 
25. Are window openings pro- 
tected from exposure fires?......... 
26. Is combustible stock storage 
isolated by fire walls? 
27. Where is the nearest fire alarm 
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$170,026,761.. Additional data ‘as 
to known causes of other fires suf- 
fered in the same decade are out- 
lined in the table showing Fires 
Resulting From Known Causes, 
shown on page 112. 


Can Prevent Most Fires 


Most, though not all, fires can 
be prevented. About as complete 
a fire prevention check list as any 
store might use is the “Self Inspec- 
tion Blank for Mercantile Estab- 
lishments,” prepared with the ap- 
proval of the National Board of 
Fire Underwriters, giving 27 ques- 
tions for store owners or managers 
to answer for themselves. This list 
shown elsewhere in these pages 
contains some very simple factors 
to consider, and most of them ap- 
ply to all stores regardless of their 
size. Be a very particular “house- 
keeper” if you would prevent fire 
—hbe a fussy one in fact. For 
your own home yeu can verv well 
utilize the “Home Inspection Blank 
for School Children” also ap- 
proved by the Fire Underwriters. 
Check on both lists for vour home, 
store, warehouse and office. And 
as the school list states “Check Up 
Today—Tomorrow May Be Too 
Late.” ; 


Relationship of Weather 


The chart on page 112 as to the 
relationship of weather to loss of 
life and damage to property shows 
that property loss caused by fire 
reaches its peak in January with 
loss of human life reaching its 
peak in December. Says the Board 
of Fire Underwriters, “The reason 
for this hccomes apparent when it 
is considered that as soon as cool 
weather hegins, people everywhere 
start operating heating plants in 
their homes, and stores and fac- 
tories do likewise in order to fur- 
nish comfortable working condi- 
tions. Many stoves and furnaces 
are not in safe condition and 
others are low in efficiency. They 
need to be cleaned and checked 
for worn or damaged parts. In 
wartime, when there is a shortage 
of labor. it is especially important 
to do this early to allow ample 
time for expert repairs. Later in 
the cold months, under the strain 
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ATRIBIy 
0) DEPENDABLE" 








The performance records made by over | 
2,000,000 BRIGGS & STRATTON Engines | 
testify to their perfection of design, their fine | 


engineering, and to precision production. 








Manufacturers of all types of appliances, tools and equipment requiring dependa- 
ble, compact power units are invited to investigate the performance record of 
Briggs & Stratton engines. The latest models are backed by the experience gained 
in twenty-five years of continuous production of AIR-COOLED Gasoline Engines. 
BRIGGS & STRATTON CORPORATION, Milwaukee 1, Wisconsin, U. S. A. 
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GREAT NECK’S 
“B”’-LINE SCREW 
DRIVERS 


Carpenters, mechanics, 
even housewives will find 
this line of Great Neck 
screw drivers a handy, effi- 
cient work-aid. 


MARDENED ond TEMPERED 
o— STEEL BLADE 








— HAND 


-— COPD 


Great Neck B-line Screw 
Drivers are twist - proof. 
Easy-grip wooden handles, 
plus ans and tem- 
pered steel shafts. Shaft 
extends straight through 
handle, and is riveted se- 
curely and capped at end. 
Working end of screw driver 
specially heat treated to 
withstand wear of constant 
use. 

Packed 1 doz. per box and 3 doz. 


per box, with attractive counter 
display card. 


Great Neck Saw Mfrs., Inc., tool 
specialists for many years, also manu- 
facture hacksaw blades, keyhole sow 
blades, coping saws, etc. Also, spe- 
cially designed screw drivers and wood 
chisels with mod- 
ern RED-AND.- 
BLACK PLASTIC 
unbreakable han- 
dies. Craftsmen 
who know what 
they want, know 
the trade mark. . . 


GREAT NECK SAW 
MANUFACTURERS, INC. 
MINEOLA, N. Y. 
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FIRES RESULTING FROM KNOWN CAUSES 


As reported to the National Board of Fire Underwriters in a single decade 
(Fires reported, the causes of which were unknown, are not included) 


UNITED STATES 
January I, 1933, to January 1, 1943 


Number of 
Claims Cause 

1,132,410 Matches—smoking .... 
839,445 Misuse of electricity..... 


291,114 Exposure (fire originating off 
ee 
272,559 Sparks on roofs ........... 


? 


271,802 Overheated or defective alain 


ee, Oe: eeeee is 


249,951 Lightning SEP re oS eee 


237,103 Stoves, furnaces, boilers and their 


ON Ce See ae 
227,160 Open lights ....... 


213,052 Petroleum and its products 
172,620 Hot ashes and coals—open fires. 
109,864 Ignition of hot grease, etc.... 


64,431 Spontaneous combustion 


55,204 Gas—Natural and artificial ... ee! 
39,851 Sparks arising from combustion.... 
32,064 Rubbish and litter ........ 


28,341 Miscellaneous—cause known but not 


GUNG i... ieee cies 
25,337 Friction, sparks from running 
weeiiners ...225........ 


25,089 Explosions 
13,832 Fireworks, balloons, etc. . 





3,851,229 





Property Loss 

alue Per Cent 
$170,026,761 15.83 
93,576,083 8.71 
it Pee 145,684,577 13.56 
We Fete se 64,898,535 6.04 
ee ... 108,957,805 10.14 
Tee 50,493,100 4.70 
: 96,462,927 8.98 
area’ 25,698,221 2.39 
pd dean thes 78,416,173 7.30 
24,931,284 2.32 
15,313,658 1.43 
88,123,989 8.20 
14,471,383 1.35 
21,425,603 1.99 
Sehs «Suet 8,142,255 76 
17,500,011 1.63 
Saad 26,515,750 2.47 
PTE 21,441,632 1.99 
= ee 2,281,690 21 
$1,074,361,437 100.00 











of continuous and forced opera- 
tion, many other heating plants 
cause fires that could have been 
prevented if an adequate checkup 
had been made before the heat- 
ers were started.” 

Besides checking your own home 


and business premises enlist the 
aid of public officials, chambers of 
commerce, safety councils, other 
businessmen, trade associations, 
schools, theatres, hotels, restau- 
rants, boy and girl scout troops, 
lodges and other organized groups, 

































































pen WINTER BRINGS GREATEST FIRE DANGER, te 
Deaths from Fire TO AMERICAN LIFE AND PROPERTY Property tomes 
1,000 $50,000,000 
900 aie $45,000,000 
Deaths from Fire 8 
800 $40,000,000 
700 \ $35,000,000 
600 | Fs . - a= \ \ $30,000,000 
/ \ \ 
500 $25,000 
v4 = TS Property Lowes BN i 
a 
— $20,000,000 
july Aug. Sept. Oct. Nov. Dec. Jon. feb. Mor. Apr. May June 
SOURCE: Fire Deaths— Six-Year Average Property Losses —Ten-Year Average 
U. S. Census Burecu National Board of Fire Underwriters 














Showing how cold weather increases the fire hazards. 
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HOME INSPECTION BLANK FOR SCHOOL CHILDREN 











gg (Approved by The National Board of Fire Underwriters) 

Schools, fire departments, chambers of commerce, or other local institutions 
are given full permission to reproduce this model form in sufficient quantities 
to cover their respective communities. : 

The teacher is requested to give one of these sheets to each of her pupils 
to take home. The questions should be answered by the pupil with the help 

Cent of the parents and returned to the teacher on the following day. The teacher 
83 should take up the sheets when properly filled out AND TURN THEM OVER TO 
71 THE FIRE CHIEF. 
56 SO RR ee aan eS 8 Eee Pee or Town ............ 
4 2. Is there any rubbish, such as old papers, broken furniture, etc., in the 
aE TSS, oY rey Pewee err rer ror ry rs CT er re eke 
14 3. Is there any rubbish or scattered kindling in the basement or cellar?. ... 
70 4. Is there any flammable rubbish in the yard?...........-.-++++++sseesee 
5. — weeds on vacant property been cut and removed along with dry 
eaves? ..... MEN. ise Sig ened des sd ede dae s sabi ake neers Gwe ness 6s 
4 6. Are floors under hot stoves protected by metal, brickwork or cement?.... 
0 7. Are walls, ceilings and partitions protected from overheating of stoves, 
2 es akin Sd covics veiatnsaseeNecewsbenegcsd esses 
3 8. Have you metal containers for ashes and are they promptly disposed of? 
= a & j= SCOR DD OSS EBS OS OE COCO F 6 oS HSH OHOHESHSCEBHSEHHSEHECESEHE SE SSCHSCHHESCOBOCOE®S 
; 9. Do you keep your matches away from heat and out of the reach of 
9 SS es eee Eee TS. er rere ro ee eee 
6 10. Do you have an ample number of ash trays throughout the house?...... 
ll. Are all fireplaces equipped with effective spark screens?............ 
3 12. Are the chimneys in good repair?........ Se CREME E poet Po 
13. When were they last cleaned?.................:seceeeeee reese re ereee 
7 14. Do stovepipes pass through attic or closets?...............----see eee: 
9 15. If there are any unused stovepipe holes, are they covered with paper or 
1 other combustible material?.............:..--sseeeeeeeeeeeees steeeeees 
‘ 16. Do you ever endanger your own life and possibly others by using gaso- 
) line for dry cleaning purposes?................ccc ccc e eee cet ce scenes 
17. If your house is oil heated, is the burner oiled and cleaned before each 
ee SS OLE OIE OR TTT Ee Or EEO TELS. Ge 
18. If you have gas connections made with rubber tubing, are there shut-off 
valves at end of pipe or not until after rubber tubing?............ 
the 19. Name all the purposes for which kerosene is used in your home?. 4, 
~s of 20. If you use a “dustless” oil mop, do you keep it in a safe place when 
OP Wr WH so igrc rs So ei ec crec 0c SE Ss Seka aeepemes > aeeas 
ther 21. If you use an electric pressing iron, is it equipped with a metal stand 
ions, and either a heat control or a safety pilot light? ...................-. 
22. Are there any frayed electric cords or temporary wiring connections?. . 
itau- 23. Do you know how to turn in an alarm? ............. 0... cece eee ee eens 
ops, 24. Where is the fire alarm box nearest your home?............. : 
ups, CHECK UP TODAY—TOMORROW MAY BE TOO LATE 
thly in promoting local Fire Prevention _are available from any of the three 
“A Week observance. branch offices of the National 
Board of Fire Underwriters—85 
Use Window Displays John St.. New York 7, N. Y.; 222 
100 Hardware stores may tie in with W. Adams St., Chicago 6, IIl., or 


Merchants Exchange Bldg., San 
Francisco 4, Calif. — reasonable 
quantities are free of cost, quanti- 
ties at $10.00 per thousand. 


the campaign to an added degree 
with a window display featuring 
00 the Fire Prevention Week Poster 
shown in these pages. In your 
display you can feature national 
D0 fire statistics quoted in these pages, 
or bring it closer to home by get- 
ting like data for your community. 
20 You might also show samples of 
burned material from a local fire. 
with appropriate comments on an 
0 explanatory sign. Cooperation of 
local fire department officials, fire 
wardens, air raid wardens, boy and 
0 girl scout groups, schools and 
other organizations civic and social 


Advertise the Event 


The hardware dealer could even 
go a step further by devoting some 
of his advertising space to Fire 
Prevention Week. In this connec- 
tion he could call attention to ap- 
pliance and heating equipment re- 
pair and maintenance services and 
to fire extinguisher recharging 
facilities. If he does not already 











might be enlisted in making your 
display a more interest arousing, 
action compelling one. 

Fire Prevention Week posters 
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offer to service extinguishers he 
might well consider such service 
as a help to his community and as 
a good will and profit builder. 








SELL STAR 


UNBREAKABLE 4, 
SPECIAL 
FLEXIBLE 



































































ALL-AROUND 
Why 3 


At the work bench in the 
tool room, in the mainte- 
nance department where 
emergency repair jobs are 
always “rush” on the assembly line, 
and in the small sub-contractors’ shop. 
STAR Hack Saw Blades are the choice 
of mechanics who know the value of 
quality fast cutting blades. You can 
build up store reputation and profits 
too, by selling STAR. And don’t for- 
get — repeat business on items like 
STAR Hack Saw Blades adds volume 
and builds good will. 





CUSTOMERS WANT “Know How’ 


“Metal - Cutting” — Clem- 
son’s carefully prepared 
instruction. book on the 
selection, use and care of 
hack saw blades; gives 
practical suggestions on 
types of blades to use on 
different classes and 
shapes of metal; how to ‘ 
adjust the blade properly 
in the hand frame; how to “place” a power 
hack saw blade, or the outline metal-cutting 
blade in the machine. Included are specifi- 
cations and drawings illustrating the right 
and the wrong way of doing various metal 
sawing jobs. Copies will be sent you for 
distribution to your customers. 







OST 
6211 


CLEMSON BROS., INC. 


MIDDLETOWN, N. Y. 





HACK SAW 







BLADES 


ara 


wo Machine 














They Keep Reminding Farmers 
Ot Their Needs—Sales Follow 


Waterloo Hardware Co. features a 
stock that interests everybody — 
from farmers to local beekeepers 





Pails of all types and for all purposes are featured on 
this table which is located near the rear of the store. 





Harnesses, sweat pads and many other items for horses 
are to be found along the wail adjacent to the office. 
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ON AVAILABLE GOODS 


| is one of Amer- 
ica’s greatest agricultural states. 
Vast herds of hogs and cattle, and 
millions of bushels of rich, yellow 
corn bring prosperity to her hard- 
working farmers, and this pros- 
perity is channeled also to numer- 
ous hamlets, towns and cities in 
the state. 

The Waterloo Hardware Co. of 
Waterloo, Iowa, has a large num- 
ber of items which farmers buy to 
help them in their job of keeping 
America and her allies well fed, 
and the store finds that such farm 
goods are profitable to merchan- 
dise, according to C. U. Chicker- 
ing, owner. 

In a big agricultural state like 
Iowa there is a steady demand by 
farmers for items such as dairy 
barn and poultry house utensils 
of all sorts. The company has one 
large table near the rear of the 
store which contains a fine supply 
of such items in considerable va- 
riety to satisfy the needs of all 
farmers. There is everything on 
this table for farmers from cream 
cans, milk pails and garbage pails 
to poultry watering fountains. Ad- 
ditional stock in such items is car- 
ried in a large 100 by 100-ft. 
basement. Farmers coming into 
the store invariably head for this 
pail section as there are usually 
one or two items they want. 

Another important section is 
that showing harnesses, sweat pads 
and other needs for farm horses. 
There are still many horses in use 
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Postwar Planning That Can 
Make a Lot of Money for You 


LL the postwar planning isn’t being done by 
business and government. Much is being 
done by farmers themselves . . . planning how 
they can save time, save labor, and keep their 
farms on a high income level. 


A recent survey shows that one out of every five 
farmers will make extensive improvements as 
soon as the war is won—new buildings and equip- 
ment or old ones remodeled and reequipped. 


You can well go after this market for stalls, 
stanchions, ventilation, metal windows, water- 
cups, litter carriers, salt cups, hay tools, pulleys, 
track, and other equipment for barn, hog house, 
and poultry house. 

Jamesway is making it easy for you. In thirty- 
one different farm magazines, with more than 67 
million messages a year, Jamesway is telling the 
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story of the utility and quality of Jamesway 
equipment. Farmers are learning that many of 
the most important developments in barns and 
barn equipment have been pioneered by James- 
way... that many of the finest barns in the 
country are Jamesway built and equipped. 


Because of increased capacity resulting from the 
war, Jamesway is enlarging its dealer organiza- 
tion. This is an opportunity for strong, alert, ag- 
gressive dealers to prosper with us as we hope 
to prosper with them. Your territory may be 
open. Write or wire for full particulars of the 
attractive Jamesway Dealer Franchise. 


JAMES MFG. CO., Dept. HA-944 
Elmira, N. Y. Ft. Atkinson, Wis. Oakland, Calif. 


$ 
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The former oilcloth 
rack is now devoted 
to a display of rat 
poisons. There is a 
great demand in the 
Waterloo area for 
this merchandise. 


Remedies for stock 

and poultry occupy 

a large section and 

are shown in a mass 

display well up to- 

ward the front area 
of the store. 


Cattle sprays and a 
number of insecti- 
cides are also near 
the front. They are 
featured on a three 
level fixture which 
attracts attention of 
the customers. 


in Iowa, despite an increase in 
mechanization, and the Waterloo 
Hardware Co. finds that a depart- 
ment showing harness and allied 
needs is a profitable one. The sec- 
tion is placed close to the main 
office and gets very fine display 
and excellent indirect lighting. The 
harness items are hung on pegs on 
a light colored wall background, 
while smaller goods are displayed 
in a step-up glass shelf arrange- 
ment, while still other items are 
shown in a below countertop level 
setup, featuring a number of 
handy shelves. The stocked items 
are kept clean and in order at all 
times. 


Converted Oilcloth Rack 


When oilcloth stock became 
hard to get, the store converted an 
oilcloth display rack into a rat 
poison headquarters. The cans of 
rat poison fit neatly into the 
shelves of the former oilcloth rack 
and thus can easily be seen by any 
farmer coming into the store. Be- 
cause rats are always a menace in 
a corn and hog state, rat poison 
sells well to progressive farmers 
who wish to get rid of the rodents. 
It is estimated that one rat con- 
sumes between $3.50 and $5.00 
worth of grain annually, so farm- 
ers know it is worth while getting 
rid of them. 


Poultry and stock remedies are 
also needed by farmers and the 
Waterloo Hardware carries a large 
stock of these items, The mass 
display idea is used in featuring 
these remedies. During the greater 
part of the year they occupy a key 
spot well up toward the front area 
of the store. Both areas above 
and below counter top levels are 
used for the mass display of the 
items and this helps to secure more 
business. 


“We sell a lot of poultry and 
stock remedies,” says Mr. Chick- 
ering. “Farmers are progressive 
hereabouts and they want to con- 
trol and combat diseases. Our dis- 
plays help to remind farmers of 
such articles when they come into 
our store.” 

Cattle spray and insecticides in 
general as well as barn disinfec- 
tants tie in very well with the other 
farm lines, and these items are 

(Continued on page 147) 
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AVAILABLE NOW! 


1t Plomb Distributors in limited quantities 


iia Plomb 
_<dife, Midget Tool 
‘ Sets 


(1/,” Square Drive) 
















Three different assortments of 
Plomb’s famous Midget sockets 
and attachments may now be 
obtained through your Plomb 
Jobber if you act promptly. 









Set 4700-A, as illustrated, includes 
nine sockets, sliding bar and spin 
type handle. 4700-B is identical 
plus no-drag ratchet. The 4700-F 

set is composed of nine sockets with 

both hinge and pin handles. 














Remember that your Plomb Distributor’s sup- 
ply of these tools may be limited. See him today 

and make your selection or write us for the name and 
address of the one nearest you. Plomb Tool Company, 
Box 3519, Terminal Annex, Los Angeles 54, California. 



















Pyroxylin handle 
spinner 


Thin wall Plomballoy 
sockets 


24 gauge metal box 
61/,” x 25/,” 4 ae 





Buy a War Bond Today 
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“Furniture Accounts for About 
30 Per Cent of Qur Volume” 


Peter M. Hentges of 
Dyersville, Iowa, is 
featuring furniture 
and hardware in twin 
stores which may be 
entered through a 
single door 


Furniture is displayed down 
the entire length of a long 
department. There is plenty 
of aisle space for traffic. 


Sous years ago Peter 


M. Hentges, of Dyersville, Iowa, 
decided to add furniture to his 





business. He was very fortunate 
in being able to get a building 
where an entrance from the hard- 
ware section could be cut into an 





Everything in this section is immaculate and is kept in that state. 
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adjacent store. Today his hard- 
ware and furniture departments 
have separate display areas. 

At the front of the twin stores, a 
customer can enter a main’ door 
and go into either the hardware or 
furniture section. There is also a 
connecting area between the two 
stores somewhat back from the 
center. The office of the firm is 
placed between the two stores—en- 
abling Mr. Hentges to keep a close 
supervision of both departments. 


A Major Line 


“Furniture accounts for about 
30 per cent of our volume,” says 
Mr. Hentges, “and has been a good 
line for us. The two departments 
work out very well together. It is 
usually the home owner or renter 
who buys both hardware and fur- 
niture, so the lines are sold to the 
same customers. We like to have 
two separate display areas for 
hardware and furniture, as this 
works out to the best advantage. 
We find that we can use the same 
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sales force to handle both depart- 
ments and this means a saving on 
overhead.” 

The furniture stock in the store 
is well displayed down the long 
length of the department. The 
premises are kept immaculate at 
all times, and this is an asset in 
selling furniture, Mr. Hentges 
points out. 

The store does a business with 
both town and farm customers. 
Farmers are very heavy buyers, 
for they have larger families and 
often purchase considerable furni- 
ture at one time. 

Mr. Hentges also has quite a 
stock of pictures and finds that 
these sell very well in his furniture 
department, especially those hav- 
ing a religious motif. Lamps of 
all kinds and odd pieces of furni- 
ture, in addition to the heavier 
outfits, are in steady demand at 
all times. 


Step-up Display 
Shows More Items 
OON & JOHNSON of Austin, 


Minn., used well constructed 
step-up displays in front of many of 
its long display tables, and thus is 
able to show a great deal of addi- 
tional merchandise and achieve more 
sales. These step-up displays usually 


A large stock of 
pictures is one of § 


the features of 
this section and is 
a never failing 
source of profits 
for this firm. 





have three levels, the first being 
several inches from the floor. Space 
between each level is about 10 in. 
The top, or fourth level, so to speak, 
is level with the main counter or 
table display and can also hold con- 
siderable merchandise. Such an ar- 
rangement affords considerable space 
for cross aisle traffic, by eliminating 
bulky display corners. 





You can show a variety of articles on a step-up display 


of this type which has the added virtue of saving space. 
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Major Appliance 
Repairs Keep 
Customers Satisfied 
(Continued from page 91) 


time for us to do the major repair 
jobs.” 

Washing machine repairs, both 
electric and gasoline driven, are 
done at this shop in considerable 
volume. Replacing of rolls and 
minor repairs involve no delivery 
problem, but more serious repairs, 
affecting the whole unit do. In the 
latter case, the machine must be 
brought into the shop. This in- 
volves pickup and delivery in num- 
erous cases, and this is a hardship 
during wartime. However, a large 
percentage of farmers are cooper- 
ating by bringing in their washers 
for repair, and this helps a great 
deal. Washer repairs at this shop 
range from $2.00 to $20.00. 

The store also handles repairs 
on gasoline and electric stoves, 
waffle irons electric irons and the 
like. Repairs of this type are ap- 
preciated by people in wartime. 





IN THE FISCAL YEAR 1942, ex- 
penditures for the 48 states amount- 
ed to a grand total of $4,820,492,000. 
During the same year, total federal 
expenditures amounted to more than 
32 billion dollars. a 
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National War Fund Seeks 
To Raise $250,000,000 


22 Groups Including USO and United Na- 
tions Relief Societies Cooperate to Raise 
Funds in One Campaign to Carry On 
Their Work. Also Includes Home-Front 


Agencies of Local 


The National War Fund will 
again coordinate the fund raising 
campaigns of 19 different major 
war relief agencies, with the ex- 
ception of the American Red 
Cross, including those for U. S. 
servicemen and women and for 
United Nations relief, this fall. 
The total objectives of some 10,- 
000 of these federated campaigns 
will be in excess of $250,000,000 
and the campaign dates are to be 
set by the local community War 
Fund. Through this set-up, the 
agencies cooperating in the Na- 
tional War Fund will not have to 
raise money in separate cam- 
paigns, and thus will be able to 
devote full time to their relief 
activities. Citizens, corporations, 
social, political, fraternal, re- 
ligious, and other organizations, 
will therefore be asked to con- 
tribute to one general fund in- 
stead of to 19 different cam- 
paigns. At one time, and with a 
single gift, Americans may con- 
tribute to the vital welfare needs 
of their individual community, 
to the well-being, comfort, and 
happiness of those in the armed 
forces, and to emergency relief 
for innocent victims of war 
among the United Nations. No 
one is asked to give directly to 
the National War Fund, but to 
give to their Community War 
Fund, which represents the Na- 
tional War Fund. 

This money allows the USO to 
operate some 3,000 clubs and 
units in the Western Hemisphere 
from Alaska to Brazil and from 
Newfoundland to Hawaii. It pro- 
vides for the USO-Camp shows 
which entertain our fighting 
forces in every combat zone, in 
hospitals where men convalesce 
from wounds and in camps and 
stations in the western hemis- 


Community Chests. 


recreational and _ educational 
needs of our men who are prison- 
ers of war, and provides clothing 
for those whose homes and be- 
longings have been destroyed by 
war. 

The local War Fund organiza- 
tion of your committee will pro- 


vide dealers with display ma- 
terial to promote this annual 
drive, including sets of paper 
flags of nations represented by 
the agencies of the National War 
Fund, official window trims, 
posters, and the like. One trim 
contains a 30 by 37 in. back- 


ground panel of the National 
War Fund emblem, eight photos 
of fighting front and allied relief 
activities, together with a sheet 
of local copy. 

Member agencies of the Na- 
tional War Fund are: USO, 
United Seamen’s Service, War 
Prisoners Aid, Belgian War Re- 
lief Society, British War Relief 
Society, United China Relief, 
United Czechoslovak Relief, 
American Denmark Relief, 
French Relief Fund, Greek War 
Relief Association, American Re- 
lief for Italy, Friends of Luxem- 
bourg, American Relief for Nor- 
way, Polish War Relief, Queen 
Wilhelmina Fund, Russian War 
Relief, United Yugoslav Relief 
Fund, Refugee Relief Trustees 
and U. S, Committee for the Care 
of European Children. 


NATIONAL WAP FUND 
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phere. It helps to meet the 
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THE WAR FUND EMBLEM 





S. PICKUP 


LOWELL 


whose appointment as man- 
ager of the Chicago office oj 
The Stanley Works, New 
Britain, Conn., was annqunced 
in the Aug. 3lst issue of 
Harpware Ace. 


SENNE SALES MGR. 
SPRING DIVISION 
CLEVELAND WIRE 


Earl J. Senne has recently been 
appointed sales manager of the 
spring division of The Cleveland 
Wire Spring Co., Cleveland 14, 
Ohio. Mr. Senne has served in 
a sales capacity with this com- 
pany since 1910, with the excep- 
tion of service with the intelli- 
gence division of the U. S. Army 
during World War 1. The com- 
pany has announced the retire- 
ment of Joseph F. Ursem, who 
has been with the company con- 
tinuously since 1896, and since 
1903 has been sales manager of 
the spring division. During his 
48 years in the spring industry, 
Mr. Ursem has made many 
friends among the veterans of 
the early automotive industry. 





HARDIG VP CHARGE OF 
SALES FOR NATIONAL 
TOOL COMPANY 


Edward G. Hardig has recently 
been named vice-president in 
charge of sales and a director 
of the National Tool Co., Cleve- 
land, Ohio. Douglass, C. Al- 
bright was also named vice- 
president and assistant to the 





LANNING MDSE. MGR. OF 
ELECTRIC RANGE DEPT. 
FOR WESTINGHOUSE 


R. M. Beatty, manager of the 
Electric Range Department of 
the Electric Appliange Division 
of the Westinghouse Electric & 
Manufacturing Company, Pitts- 
burgh, Pa., has announced the 
appointment of Melvin E. Lan- 
ning as merchandise manager of 
the range department. 

Mr. Lanning first came with 
Westinghouse in 1915 in the 
Denver, Col., office. He served 
in World War I from 1917 
to 1918. At the end of the 
war, he returned to Westing- 
house in the electric appli- 
ance sales in the Colorado 
area, principally promoting elec- 
trical ranges through the public 
utility companies and also selling 
smal] appliances and fans. In 
1933, he was connected with the 
Westinghouse Electric Supply 
Company in Salt Lake City, Utah, 
and in 1935 and 1936 he oper- 
ated his own appliance dealer- 
ship in California and the next 





MELVIN E. LANNING 


year went with the Intermountain 
Appliance Company, Westing- 
house Appliance Distributor in 
Denver, Col. He has been sta 
tioned in the Westinghouse St. 
Louis office since 1937, serving 
successively as southwestern dis- 
trict range supervisor, south- 
western district sales develop- 
ment manager and merchandise 





president. 


supervisor. 
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Wholesalers, Manufacturers Announce 
Tentative Program for Joint Meeting 


In Atlantic 


As previously announced in 
Harpware Ace the annual joint 
meeting of the American Hard- 
ware Manufacturers Association 
will be held Oct. 16 to Oct. 19, 
1944, inclusive, with headquar- 
ters and sessions at the Marl- 
borough-Blenheim, Atlantic City, 
N. J. A total of 1000 guest 
rooms have been allocated for 
the convention, some at the head- 
quarters hotel the balance at the 
Claridge, Brighton and _ Shel- 
burne Hotels. This meeting will 
be the 50th annual meeting: of 
the National Wholesale Hard- 
ware Association and the 89th 
semi-annual session of the Ameri- 


can Hardware Manufacturers 
Association. 
Registration will commence 


Monday morning, Oct. 16, in the 
Lower Lobby, Marlborough Side. 
At 10 o’clock, Monday morning, 
the executive committee of the 
NWHA will have its meeting 
and the American Hardware 
Manufacturers Association execu- 
tive committee will meet at 1] 
A.M. To permit maximum op- 
portunity for informal trade con- 
ferences, no formal business ses- 


SSS eee —— 


FIKE MANAGES RUSSELL, 
BURDSALL & WARD 
ROCK FALLS PLANT 


Foster E, Fike has recently 
been appointed manager of the 
Rock Falls, [ll., plant of the 
Russell, Burdsall & Ward Bolt 
& Nut Co., Port Chester, N. Y. 
Mr. Fike succeeds the late Allen 
N. Bradford. Mr. Fike joined 
the company in 190] as a sten- 
ographer at the Rock Falls 
plant, which was then Cobb & 
Drew. a branch of the present 
Cobb & Drew, Inc., Plymouth, 
Mass. When the plant was pur- 
chased by the R.B.&W. in 1907, 
Mr. Fike transferred his affilia- 
tion to the present company. He 
continued as assistant to Mr. 
Bradford until 1920, when he was 
transferred to the sales depart- 
ment to become western sales 
manager located in Chicago. He 
remained in that position until 


City, N.J., Oct. 16-19 


sions of either association will 
be held on Monday, either in the 
daytime or the evening. 


Individual open sessions of 
both the manufacturers and 
wholesalers’ will start 10 A.M., 
Tuesday morning and the Na- 
tional Association of Sheet Metal 
Distributors will hold an open 
session that afternoon at 2:00 
o'clock. 

Manufacturers and wholesalers 
will hold a joint session Wednes- 
day morning at 10 A.M. Meet- 
ing plans for Wednesday after- 
noon are at present tentative, 
subject to later developments. 

Both associations will hold 
their annual meetings on Thurs- 
day morning in individual ses- 
sions, each scheduled to be called 
at 10:00. 


Charles F. Rockwell, 342 Madi- 
son*Ave., New York City 17, is 
secretary-treasurer of the Ameri- 








can Hardware Manufacturers 
Association. George A. Fernley, 
505 Arch St., Philadelphia 6, 
Pa., is secretary-treasurer of the 
National Wholesale Hardware 
Association. 


tory. When the present Chicago 
office was reopened, Mr. Fike re- 
mained at the Rock Falls plant 
of R. B. & W. as sales manager 
until his new appointment as 
plant manager. 





KENYON GEN SALES 
MGR. INLAND RUBBER 


Minnesota Mining & Mfg. Co., 
St. Paul, Minn., recently an- 
nounced the advancement of H. 
C. Kenyon to the position of gen- 
eral sales manager of the Inland 
Rubber Corp., Chicago, Ill. The 
Inland Rubber Corp., a subsid- 
iary of the Minnesota Mining & 
Mfg. Co., has an entirely inde- 
pendent sales organization for the 
development and expansion of 
sales of Inland and other prod- 
ucts that will subsequently be 
added to the present Inland line. 
Mr. Kenyon will direct an active 
sales campaign of Inland vulcan- 





Rock Falls took over that terri- 
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izing equipment and tire patch- | 





H. C. KENYON 


ing materials. He joined the 
company as a sales representative 
in 1922 and for the past 10 years 
has been a division sales man- 
ager with headquarters in Phila- 
delphia. His headquarters will 
be located in Chicago. 


On Sept. 1, the executive 
offices of The Eagle Lock Co. 
were moved from Terryville, 


Conn., to the Mercantile Bldg., 
at 100 N. Franklin St., Chicago 
6, Ill. H. Lee Murphy, president, 
and Rollin B. Plumb, vice-presi- 
dent in charge of sales, are now 
making their headquarters at the 
Chicago address. The move was 











H. LEE 


MURPHY 


POIRSON GEN. SALES 
MGR. FOR FLINT 
DISTRIBUTING CO. 


R. W. Poirson reeently 
signed his position as Chicago 
division manager of the 
acousticun division of the Dicto 
graph Products, Inc., Chicago, 
Ill., to join the Flint Distributing 
Co., Salt Lake City, Utah, as 
general sales manager. The Flint 
Distributing Co., represents 
among other companies, the fol- 


re- 


sales 


lowing: Nash Kelvinator Corp.. 
Detroit, Mich.; Bendix Home 
Appliance, Inc., South Bend, 
Ind.; and the Zenith Radio 


Corp., Chicago, Ill. Mr. Poirson 
was formerly associated with the 
General Electric Co., appliance 
department, Chicago, Ill. Later 
he became affiliated with the 
Kelvinator Corp., Detroit, Mich., 
where he served as mountain 
states district manager, and na- 
tional sales manager of its laun- 
dry equipment department. 





The Eagle Lock Co. Moves Offices 
To Mercantile Bldg., Chicago, Ill. 


made as part of a general pro- 
gram to bring about the closer 
coordination of all Bowser owned 
companies. 


*On the same date the Chicago 

store and sales office of The 
Eagle Lock Co., was also moved 
to 100 N. Franklin St., Chicago 
6, Til. 





ROLLIN B. PLUMB 














Delta Mfg. Sponsors 
Postwar Contest on 
Homeworkshop Plans 


Stating that “manufacturers 
and retailers may make post-war 
plans to their hearts’ content, 
but their ultimate success de- 
pends on the post-war plans of 
the consumer,” Walter E. Schutz, 
manager, sales promotion, The 
Delta Mfg. Co., 620 E. Vienna 
Ave., Milwaukee 12, Wis., man- 
ufacturers of homeworkshop 
power tools, has announced his 
company’s Post-War Planning 
Contest. The purpose of the 
event is, according to Mr. Schutz, 
to aid hardware dealers and the 
Delta company in preparing for 
post-war business on Delta Home- 
craft power tools. 

Awards offered are a first prize 
of $1,000 (retail value) in Delta 
homecraft power tools—for post- 
war delivery—and a total of 199 
other awards for shop plans for 
homecraft hobbyists. This con- 
test is intended to encourage con- 
sumers to think about their post- 
war homeworkshops, whether for 
expansion of present shops or the 
establishment of a new one. It 





it intended to crystallize the 
craftsman’s thinking as to type 
of machine, size, order of pur- 
chase, probable price and proba- 
ble place of purchase. Informa- 
tion obtained would be helpful to 
the dealer and the manufacturer, 
says the company, in planning 
production, stocks and promotion. 

A display piece offered dealers 
outlines the general nature of 
the contest and has affixed to it 
a pad of information sheets giv- 
ing complete rules and directions. 
Extensive consumer advertising 
will call attention to the event. 





LEWIS RESIGNS AS 
TREASURER FROM 
AM. STEEL & WIRE 


Robert E. Lewis has recently 
resigned his position as treasurer 
of the American Steel & Wire 
Co., Cleveland, Ohio, subsidiary 
of U. S. Steel Corp. Mr. Lewis 
has been elected president of the 
Cleveland Wire Spring Co., an 
independent company, also in 





ROBERT E. LEWIS 


Cleveland. Mr. Lewis has held 
various credit and accounting 
posts in the east and practiced 
as a certified public accountant 
in New York State before be- 
coming assistant director of bank- 
ing and cashiering of the New 
York World’s Fair in 1939. He 
was later appointed comptroller 
of the advertising agency, Batten, 
Barton, Durstine & Osborn. In 
Sept., 1941, he was made assis- 
tant to the treasurer of the Amer- 
ican Steel & Wire Co., and the 
following May was elected trea- 





surer of the company. 





CLARKE AGAIN DIST. 
MGR. FOR LINDEMANN 
& HOVERSON COMPANY 


Gordon Clarke, who has bem 
Rationing Officer for the OPA in 
the Chicago, Ill., area has re 
cently returned to his former 
position as district manager for 
A. J. Lindemann & Hoverson Ca, 
Milwaukee 7, Wis., in LIllinois, 
Indiana, Ohio, and adjacent ter. 
ritory. Mr. Clarke has been with 
the company since 1926, but 
when the war started took on his 
government duties. 

The company has also an 
nounced the appointment of But- 
ler Bros., as an exclusive whole. 
sale distributor for Lindemann & 
Hoverson gas ranges in Chicago, 
and northern Illinois. Stanley 
Graham, now in charge of the 
development of major appliances 
for Butler Bros., at the company’s 
headquarters in Chicago, will 
temporarily supervise these lines 
at the Chicago branch. 





STERN BROS. SELL 
TO G. J. FISHER 


Stern Bros., 358-360 Bloomfield 
Ave., Montclair, N. J., hardware 
dealers, which operated as 1 
partnership has recently been 
sold to George J. Fisher, Linden, 
N. J. 
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TRUESDELL SALES MGR. 
CROSLEY MFG. DIV. 


L. C. Truesdell has recently 
been named sales manager of the 
manufacturing division of The 
Crosley Corp., Cincinnati, Ohio. 
Mr. Truesdell will continue with 
his former responsibilities as as- 
sistant commercial manager, but 
in addition will now have direct 





L. C. TRUESDELI 


charge of all field operations. For 
the past 20 years he has been as- 
sociated with various phases of 



























B. T. ROE 


merchandising, principally in the 
appliance field. Formerly he 
served successfully as sales pro- 
motion manager and as refriger- 
ation sales ‘manager for the 
Sterling Radio Corp., Kansas 
City, Mo. He later operated his 
own retail appliance business 
through stores in Kansas City. 

Mr. Truesdell joined the 
Frigidaire division of the Gen- 
eral Motors Corp., in 1933 as 
sales manager in its Kansas City 
branch. Since 1939 he had been 





in Frigidaire’s Dayton, Ohio, 
offices as manager of the major 
dealer development department. 
Mr. Truesdell succeeds B. T. 
Roe, manager of distribution, who 
has joined the J. N. Ceazon Co., 
Los Angeles, Cal., Crosley dis- 
tributor, as vice-president and 
general manager. 








ESTABLISHED IN N.Y. 


The Maisco Sales Co., Inc., 101 
Walker St., New York City 13, 
N. Y., has recently been formed 
by three men to act as manufac- 
turers, agents and distributors of 
marine and industrial supplies. 
John D. Gillespie, president, has 
been connected with the marine 
hardware business for over 30 
years, the past 10 of which have 
been spent as New York man- 
ager of the Thomas Laughlin 
Co., Portland, Me.; C. Harold 
Irish, treasurer and vice-presi- 
dent, has been with the Thomas 
Laughlin Co. for 30 years, and 
will act as office manager. Paul 
T. Dalton, secretary, was with the 
same company for nine years, 
and is now in the army, stationed 
in Louisiana. 

The telephone number of this 
new company is CAnal 6-0910. 


| 
| MAISCO SALES CO. 
| 








PENNSYLVANIA RUBBER 
TO MAKE HAND BALLS 
AND SQUASH BALLS 


The Pennsylvania Rubber 
Company, Jeannette, Pa., an- 
nounces the addition this fall of 
handballs and squash balls to its 
sporting goods line which now 
includes Pennsylvania Champi- 
onship Tennis Balls and a com- 
| plete line of badminton shuttle- 
cocks. Two handballs, the Navy 
ball with the 2%-in. diameter 
and the official size ball will be 
produced. The squash ball will 
be the regulation ball. It is 
planned that volume production 
will be attained in advance of 
the fall and winter playing 
season. 

SPARK PLUG DIV. 
GENERAL MOTORS 
EARNS FOURTH STAR 


For outstanding production 
achievement, the AC Spark Plug 
division of General Motors, Flint, 
Mich., has won for the fourth 
time the Army-Navy production 
award. The plant was given the 
Army-Navy “E” pennant on 
Sept. 2, 1942. A second award 
was made on June 19, 1943, and 
a third on Jan. 8, 1944. 

























FULLER TOOL CO., 207 West 25 — New York 1, 
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Natural Hardwood 


Handle with Steel Butt. 
Finest Chisel Tool Steel 


cut Ebony wood. 
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Precision ground; 

extra sharp edges. 
Packed | doz. to a box 
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Attention Retailer: 


Fe @ 


TIVES: A, &. Fuller, 16 © ation 3. New York 13, N. Y. 
Assoc 


col Co., 
ue 


iN CANADA: Fuller 
SENTATIVE: M. 


Davis, 


6724 Ne 


19 . Jefferson St. 
Ltd., “4s. Wein fon St., Montreal 
. Smediey St., Philedeiphia 26, Pe. 


. Chicago, iil. 





Order Thru Your Regular Hardware Jobber 














Take All Kinds of 
WEAR and ABUSE 


Ash and Garbags Cans, handled week 
after week, are bound to get the worst 
kind of treatment. Despite all warn- 
ings, people will kick and bang Cans 
around. Under such treatment, a 
cheap, light, poorly-constructed Can 
will last only a short time. But a Witt 
Heavy-Gauge Can “takes it” for many 
years—easily outlasts 3 to 5 of the 
ordinary kind. 


THE WITT CORNICE CO. 
Winchell Ave., CINCINNATI 14,. OHIO 
Originators of the Corrugated Can 
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Duration Puality 


Until R/M Woven Glass and woven asbestos wicking 
can be had again, R/M Tri-Ply Wicking will do... 
and do very well. Here’s why: 


1. Hard outer ply resists wear and tear. 


2. Middle layer of crimped asbestos felt 
sends fuel racing-to-the-rim for quick 


lighting. 


3. Inner layer of soft asbestos paper keeps 
fuel-supply uniform. 


4. Rippled construction permits wick to be 
rolled without buckling or breaking; assures 
proper alignment and seating of wick in 
burner-channel. 


5. Tri-Ply construction effects complete fuel- 
vaporization, reduces carbonizing. 


n/M Tri-Ply Wicking comes %”, 1”, 1%”, and 1%” 
wide——SIX FEET TO THE BOX, 12 boxes to the carton. 
Also in cartons of 100 feet. 
Sell duration-quality R/M Tri- 
Ply Wicking. Ask your jobber. 
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The Savage Arms Corp., Utica, 
N. Y., is marking its 50th anni- 
versary in the gunmaking indus- 
try this year. Peace time manu- 
facturers of Savage, Stevens, and 
ox sporting arms, the company’s 
three plants, in Utica, N. Y., and 
Chicopee Falls, Mass., have been 
producing large quantities of 
caliber 50 Browning aircraft ma- 
chine guns, Thompson subma- 
chine guns, and military rifles. 
The Utica plant has _ been 
awarded the Army-Navy “E” pen- 
nant, with two stars, for con- 
tinued excellence in production. 
\ total of some 3,950 Savage em- 


ployees from the Utica and Chic- | 


opee Falls plants are in the 
armed services, 

The company’s first rifle was 
produced by Arthur W. Savage 


in 1895, forerunner of the Savage | 


Model No. 99. Mr. Savage’s 
rifle introduced the hammerless, 
solid breech design. Passing 
years saw the introduction of the 
Savage 250-3000, one of the first 
of the high velocity flat tra- 
jectory-type cartridges, followed 


Savage Arms Corp. 
Marks Golden Jubilee 


300 cartridge. In 1917, during 
World War 1, plant facilities 
were greatly expanded for pro- 
duction of Lewis machine guns. 
Following the war, Savage re- 
sumed the manufacture of high- 
power and small bore rifles and 
shotguns, and entered the elec- 
trical appliance field with the 





and dryer, followed by the Savage 





introduction of the Savage washer | 


|ironer, ice cream cabinets, and | 


low-temperature truck _ plates. 
| Early this year, the company ac- 
|quired the Worcester Lawn 
| Mower Co., and will produce a 
|line of lawn mowers as soon as 
conditions permit. 

| In 1920 the J. Stevens Arms 
|Co., Chicopee Falls, Mass., was 
merged with Savage Arms Corp. 
During the next decade the 
Page-Lewis Co., 
Arms Corp., A. H. Fox Co., and 
the Crescent Arms Co., were pur- 
chased. As the entire Savage 
“Clan” is concentrating on meet- 
ing bond quotas and producing 
guns for the ultimate victory, no 
formal program is contemplated 





by the development of the Savage! to celebrate this anniversary. 











E. A. BONNEVILLE 


‘BONNEVILLE REGIONAL 
MGR. FOR CROSLEY 


E. A. Bonneville has recently 
been named regional manager 
for The Crosley Corp., Cincin- 
nati, Ohio. .For the past 14 
years, Mr. Bonneville has been 
associated with the Times Appli- 
ance Co., a branch of the Gray- 
bar Electric Co., New York City, 
as vice-president in charge of the 
appliance dealer division. He is 
a member of the New York Ad- 
vertising Club, of the New York 
Board of Trade, Latin American 


MILWAUKEE STAMPING 
NAMES SEVERAL 
NEW DISTRIBUTORS 


The Milwaukee Stamping Co., 
Milwaukee, Wis., manufacturers 
of Bathe-Rite prefabricated 
shower cabinets, recently an- 
nounced the appointment of sev- 
eral new representatives. Ray- 
burn-Judd Co., 355 Ninth St., 
San Francisco, Cal., will handle 
the Bathe-Rite line in San Fran- 
cisco and surrounding territory. 
C. R. Smith is in charge of the 
Rayburn-Judd San Francisco of- 
fice. Donald E. Wells, 420 Para- 
mount Bldg., Des Moines, Iowa, 
will represent Bathe-Rite show- 
ers in eastern Iowa, while in 
southern Ohio and northern Ken- 
tucky territories, Charles Homan, 
3302 Los Antiridge Ave., Cincin- 
nati, Ohio, will distribute the 
line. 


ATLAS ASBESTOS TO 
AGAIN MAKE GLASWIK 
ASBESTOS WICKS 


The Atlas Asbestos Co., North 
Wales, Pa., recently announced 
that Glaswik and Flamemaster 
asbestos wicks will again be pro- 
duced and made available to the 
trade, but until the full demand 
can be met, Victory Asbestos 
wicks will replace the scarcer 
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YERIGAN PRODUCT 
SERVICE SUPERVISOR 
GEN. MILLS APPLIANCES 


M. C. Yerigan has recently 
been appointed product and ser- 


assistant manager of the appli- 
ance department to general engi- 
neer for the war products depart- 
ment where he handled contracts 
between the company and sub- 
contractors. 


Display...Talk Up WHITNEY GRASSES 


Definitely—September's the ideal month to sow grass seed. 
This idea is catching on fast in the public's mind, with so many 
lawn experts stressing the value of fall planting for earlier and 
healthier lawns next Spring. Tie in with this trend! Profit by it! 
Stock up Whitney Super-Refined Grass Seeds—display them— 
advertise them. There's a Whitney blend to meet every need 
and every pocketbook. Write for Whitney's new dealer catalog. 
Contains many new exclusive dealer helps and price schedule. 


Whitney Seed Co., Inc., Buffalo, N. Y. 


=> 

















JACKSON 


WHEEL BARROWS 
LAWN ROLLERS 
CONCRETE CARTS 
SALAMANDERS 
DRAG SCRAPERS 
MORTAR PANS 
MORTAR MIXING BOXES 


Meet Exacting 
Demands with 
Superior Products 


Jackson has always maintained 
dependable service and will con- 
tinue to do so. This fact is your 
assurance of always being in posi- 
tion to meet your customers de- 
mands satisfactorily under present 
or future conditions. You'll never 
have to speculate on the line of 
wheel barrows and related equip- 
ment which it will be to your ad- 
vantage fo sell. 

A Jackson wholesaler is near you 
ready to serve your needs. 


JACKSON 


MANUFACTURING CO. 
Harrisburg, Penna. 
Est. 1876 














PHILADELPHIA PLANTS 
OF PHILCO CORP. 
RECEIVE THIRD STAR 


For outstanding achievement 
in producing materials essential 
to the war effort, the Philadel- 
phia plants of the Philco Corp., 
have won their fourth Army-Navy 
“E” award, in the form of a 
white star. War products being 
manufactured for the armed 
forces, include radar equip- 
ment, electronic and _ radio 
communications equipment for 
planes, ships, tanks and the 
ground forces, bazooka rocket 
projectiles, shells and fuses, and 
storage batteries. 








. C. YERI 
mT ae M. W. HOWE BUYS 


vice supervisor of General Mills, HOWE HARDWARE 


Inc., Minneapolis, Minn., new Milford W. Howe, Canton, 
home appliance department. Mr.| N. Y., recently purchased from 
Yerigan is a graduate of Ohio | the Charles P. Howe Estate the 
Northern University. He has | entire stock, fixtures, buildings, 
been associated with the West- | etc., of the Howe Hardware, 71 
inghouse Electric & Mfg. Co.,| Main St., which he will here- 
Mansfield, Ohio, where his duties | after operate under his own 
were primarily associated with | name. The business was estab- 
the electrical appliance activities | lished 56 years ago and Mr. 
of the company. Upon discon- | Howe, who is a director of the 
tinuance of the manufacture of | New York State Retail Hard- 
electrical appliances, he was] ware Association, plans an ex- 
transferred from his position as | pansion program. 




















LUX CLOCK MFG. CO. MERITS “E” PENNANT: The 
Municipal Stadium, Waterbury, Conn., was the recent scene 
of the presentation of the Army-Navy “E” for great accom- 
plishment in the production of war equipment, to The Lux 
Clock Mfg. Co, of the same city. In the presence of the 
company employees, their families and friends, Lt. Col. T. L. 
Hapgood, executive officer of the Springfield Ordnance Dis- 
trict, made the presentation. Fred Lux, vice-president of the 
company, in accepting the award, emphasized that the Lux 
Clock Mfg. Co. is now devoting its production 100 per cent 
to war materiel. Other speakers included Paul Lux, president 
of the Company; Herman Lux, secretary of the company; 
Mayor John S. Monagan, Mayor of Waterbury; Lt. Commdr. 
Raymond T. Fish, and Herman J. Weisman, M.C. Pvt. Manuel 
Almeida, wounded veteran of the Italian campaign, pinned 
“E” buttons on six representative employees. Left to right: 
Fred Lux, vice-president of the company; Paul Lux, president 
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of the company, and James O’Laughlin, an employee. 


HARDWARE AGE 
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The first post-war meeting held 
recently by The D. W. May 
Corp., 1 E. 42nd St., New York 
City 17, in the Grand Ballroom 
of the Hotel Commodore was at- 
tended by 1500 metropolitan 
New York and northern New 
Jersey radio, television, refrigera- 
tion and electrical appliance re- 
tailers. D. W. May, who pre- 
sided throughout the evening, 
greeted the guests and intro- 
duced the first speaker, the guest 
of honor, Dr. Alfred N. Gold- 
mith, vice-chairman of the 
Radio Technical Planning Board, 
and chairman of Panel 1 of the 
Planning Board, which is study- 
ing the set-up for all future fre- 
quencies for radio, television and 
other services. Dr. Goldsmith 
gave a short address on the com- 
mercial side of television. Ernest 
H. Vogel, vice-president of The 
Farnsworth Television & Radio 
Corp., was the next to be intro- 
duced, followed by Paul J. Dan- 
ids, general sales manager of 
Barlow & Seelig Mfg. Co. 

Later the guests went to the 
west ballroom where the post-war 
merchandise was on display. 
Myron Cohen, radio and night 
dub master of ceremonies, pro- 
vided a very entertaining show 
for those present. Refreshments 
were served throughout the eve- 


lay Corp. Post-War Forum Attended 
By 1500 Radio-Appliance Retailers 


ning, and pipes and tobacco were 
given to each guest. 

The nine different companies 
in the fields named above ap- 
pointed D. W. May Corp. as dis- 
tributor in the New York area. 
The companies included Farns- 
worth Television & Radio Corp.; 
Coolerator Co., Health-Mor. Inc.; 
Electromaster, Inc., Wilcox-Gay 
Corp.; Barlow & Seelig Manufac- 
turing Co.; Glenwood Range 
Co.; Hubeny Bros., and the Ken- 
Rad Tube & Lamp Corp. Gerald 
Hulett, vice-president of Electro- 
master, Inc., Detroit, Mich., told 
the group that his company ex- 
pected to produce 100,000 elec- 
tric ranges, even though steel 
and nichrome wire still remain in 
a comparatively tight supply. 
John H. Ganzer, vice-president 
of the Coolerator Co., Duluth, 
Minn., stated that his company 
has plans to put an anpual post- 
war production of 150,000 ice- 
cooled refrigerators before con- 
sumers through distributor-dealer 
channels. The company will also 
market electric refrigerators, an 
item never produced by the com- 
pany, and half as many home 
freezers. 

Similarly, Albert E. Kramer, 
vice-president of Health-Mor, 
Inc., stated that his company ex- 
pected to start partial production 
of vacuum cleaners by next May. 








DAVIS MID-ATLANTIC 
REPRESENTATIVE FOR 
FULLER TOOL CO. 


Fuller Tool Co., manufac- 
turers of hand tools and cutlery, 
27 W. 25th St., New York City, 
has recently appointed M. M. 
Davis as its middle Atlantic rep- 
resentative. His territory will 
comprise the entire states of 
Pennsylvania, Delaware, Mary- 
land, and Washington, D. C. Mr. 





Davis has been connected with 
Surpless, Dunn & Co. for the 
past 15 years. He will continue 
his present sales offices at 6724 
Smedley St., Philadelphia 26, Pa. 





WOODWARD WIGHT CO. 
DISTRIBUTES FOR 
CROSLEY IN SOUTH 


Woodward, Wight & Co., Ltd., 
wholesale hardware distributors, 
451 Howard Ave., New Orleans, 
La., has recently been appointed 
as distributor of The Crosley 
Corp., Cincinnati, Ohio, in south- 
ern Louisiana, southern Missis- 
sippi, southwestern Alabama, and 
northwestern Florida. I. C. Deck- 
har is president of the company 
and has been with it 30 years; 
E. H. Barrios, vice-president, 20 
years; W. L. Peters, vice-presi- 
dent, 45 years; R. U. Lea, vice- 
president, 19 years, and M. F. 
Hilbert, secretary, 31 years. The 


warehouse and offices. 
will handle a full line of Crosley 
parts, and will have well quali- 
fied servicemen to provide effi- 





M. M. DAVIS 





SEPTEMBER 14, 1944 


cient servicing and repairing. 





for refinishing 


Takes off grime, grease and wax at a 
stroke of the rag. Deadens the gloss and 
sets up a slight tack. The new finish has 
a perfect . Goes on easier, spreads 
perfectly —no “crawling” or pulling 
away. 
Order from your jobber 

Write for information 

WILSON-IMPERIAL COMPANY 

Dest. H-94, 115 Chestnut St, Newark 5, N. J. 
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-and for Post-War, too! 


Today hundreds of different Hodell chain assemblies 
—some with attachments, some without—are play- 
ing a vital part in the production of America’s tools 
of war. If chains figure in your wartime production 
—or in your post-war plans—let Hodell engineers 
help you. Send blueprints for a prompt estimate. 








company operates four other 
warehouses besides its main 
building, which consists of a! @ 


The firm © 
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Meets the Needs of 
EVERY PROSPECT 
and ALL USERS! 


Post-war days (and we hope 
they’re not too far away) will 
bring an unprecedented de- 
mand for Dempster Water Sup- 
ply Equipment. And we will 
be geared to supply that de- 
mand. Farmers, stockmen and 
home owners throughout the 
Nation will want the comforts 
and advantages that Dempster 
Equipment makes possible. 





Alert dealers are planning for 
these after-the-war days. They 
are looking ahead, getting ready 
for years of good business. Are 
you ready? 


Write for Franchise NOW 


It may be that there is a fran- 
chise open in your territory, 
with the assurance of steady, 
profitable business from a line 
that for 66 years has held a 
reputation for high quality and 
dependability. Write us today 
regarding your territory... it 
may be open. 


DEMPSTER MILL MFG. CO. 


BEATRICE, NEBRASKA 
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OLIVER B. SURPLESS 
CELEBRATES 60th 
YEAR IN HARDWARE 
Oliver B. Surpless, president, 
Surpless, Dunn & Co., Inc., manu- 
facturers’ agents, 74 Murray St., 
New York City, and 23 N. Clin- 
ton St., Chicago, Ill., celebrates 





OLIVER B. SURPLESS 


his 60th anniversary in connec- 
tion with heavy hardware and 
kindred lines this year. Now 
74 years of age, he continues to 
be active in business and social 
circles. He entered the hard- 
ware business in 1884, when at 
the age of 14 he began working 
for R. K. Carter, who is said to 
have originated the hardware pur- 
chasing agency business. In 
1886 he left the latter concern to 
become affiliated with the Sey- 
mour Mfg. Co. 

When Surpless, Dunn & Co., 
was organized in 1890, he be- 
came a member of the firm, and 
since 1905, has served as presi- 
dent of the company. For many 
years he has voiced energetic 
opposition to unnecessary taxa- 
tion, and to monopolies of any 
character. Known to his host of 
friends in all divisions of the 
hardware fraternity as “Ollie,” 
he has always been keenly inter- 
ested in welfare work, and has 
taken a prominent part in the 
hospital and charitable activities 
of Jewish, Protestant, and Catho- 
lic welfare organizations. He has 
also been greatly interested in 
working for the youth of the 
country. Through persistently 


emphasizing the importance q 
the sales element, he has co 
tributed much to the progress ¢ 
the manufacturing division ¢ 


the hardware industry. He hy 
constantly given of his time an( 
talents to Institute and code com 
mittees, acting for hardwar 
manufacturers. 

Keenly interested in sports and 








particularly in baseball, whic 
he actively played until just , 
few years ago he is at the age of 
74 still going strong and feeling 
younger than ever. He is 4 
member of the Harpware Aq 
Fifty Year Club. 





BIRMINGHAM RETURNS 
TO LINDEMANN & 
HOVERSON COMPANY 


C. A. Birmingham who repre 
sented The A. J. Lindemann i 
Hoverson Co., Milwaukee, Wis 
7, in the southeastern states be 
fore he went with the governmen 
as Board Operations Officer od 
the OPA, has returned to th 
company in his former post 
district manager. Mr. Birming 
ham had been with the compan 
since 1925. 

MILLER VICE-PRES. 

CROSSLAND MFG. CO. 


J. L. Miller, has recent) 
joined the Crossland Mfg. Co. 
Inc., Toledo, Ohio, as vice-pred- 
dent. Mr. Miller will be located 
at the New York headquarters o 
the company, which is a new cop 
cern formed to manufacture ané 
market Ya-De, a mothproofin 
spray. Mr. Miller will devote his 
immediate efforts to building 1 
sales organization to introduce 
Ya-De mothproof to Americ 
through leading hardware, drug, 
furniture, and selected depart 
ment stores. Mr. Miller was sale: 
and advertising manager of the 
Rex Co., for eight years, having 
achieved that position after start 
ing as a retail salesman. He 
later joined the Andrew Jergen! 
Co., as director of sales, where he 
remained for eight years. Hugh 
J. Crossland, president of the 
Crossland Mfg. Co., Inc., stated 
that Mr. Miller will assist in the 
formulation of sales and adver 
tising policies. 








R. H. Stotzer Awarded Bronze Star Medal 


Robert H. Stotzer, son of H. F. 
Stotzer, Archbold, Ohio, hard- 
ware dealer has been awarded 
the Bronze Star Medal for meri- 
torious service in action in Nor- 
mandy, Serving with the Signal 
Corps, Technician Stotzer’s com- 
mendation cites that the advance 





of his division “was made 


through terrain characterized by 
innumerable hedgerows, that of 
fered to the enemy ideal defer 
sive positions supported by snip 
ers, tanks and artillery. You 





dgties were extremely hazardous 
and compelled you to continualy 
expose yourself to enémy fire of 
all kinds.” 


HARDWARE AGE 


cent! 
bin, 
eral 





Own | 
at 9] 
Ga. 
the s 
for ( 
cago, 
ling, 
Chics 
Hard 
Mr 
ware 
Hard 
whol 
Camy 
diana 
affilia 
as m 
later 
Britai 
gener 


ANI 
STE 
SEI 

W. 
cently 
sition 
sale d 
Hardy 
Sprin; 
the U 
the i 
medic 
turn | 
Since 
Kaise! 
coast. 


H 
col 


a. ¢ 
pointe 
Courte 
pleme’ 
Hanse 
manag 
the Tr 


SEP’ 








importance ¢ 
: he has con 
the progress 9 
gz division 4 
istry. He hy 
f his time anj 
and code com 
for hardwar 


| in sports and 
iseball, which 

until just ; 
) at the age of 
gg and feeling 
r, He is, 
ARDWARE Acr 


RETURNS 
ANN & 
-OMPANY 


m who repre 
Lindemann 4 
waukee, Wis 
ern states be 
1e governmeni 
ns Officer o 
urned to the 
rmer post 
Mr. Birming 
the compan 


E-PRES. 
AFG. CO. 


has recent) 
id Mfg. Co. 
as vice-pres:- 
ill be located 
adquarters 0! 
is a neW cor 
ufacture and 
mothproofing 
ill devote his 
» building 1 
to introduce 
to America 
dware, drug, 
cted depart: 
ler was sales 
rager of the 
rears, having 
n after start: 
lesman. He 
lrew Jergen! 
les, where he 
ears. Hugh 
lent of the 
Inc., stated 
assist in the 
and adver: 








Medal 


acterized by 
ws, that of- 
ideal defen- 
ted by snip 
lery. Your 
y hazardous 





continually 


1émy fire of 








RE AGE 


JOHNSON AGENCY 
LOCATED IN 
ATLANTA, GA. 
Walter S. Johnson, who re- 
cently retired from P. & F. Cor- 
bin, New Britain, Conn., as gen- 
eral sales manager, to form his 





WALTER 8. JOHNSON 


own sales agency, is now located 
at 917 St. Charles Ave., Atlanta, 
Ga. He will travel throughout 
the southeastern part of the U. S. 
for Glynn Johnson Corp., Chi- 
cago, Ill.; Lawrence Bros., Ster- 
ling, Il.; Oscar C. Rixson Co., 
Chicago, [ll.; and Vannegut 
Hardware Co., Indianapolis, Ind. 

Mr. Johnson began his hard- 
ware career with the Honeyman 
Hardware Co., Portland, Ore., 
wholesalers, later joining Van 
Camp Hardware & Iron Co., In- 
dianapolis, Ind. He then became 
affiliated with P. & F. Corbin Co., 
as manager of its N. Y. office, 
later being transferred to New 
Britain, Conn., where he became 
general sales manager. 





ANDERSON RETURNS TO 
STEARNS HDWE. AFTER 
SERVING IN ALEUTIANS 


W. M. Anderson, Jr., has re- 
cently returned to his former po- 
sition as manager of the whole- 
sale department of F. C. Stearns 
Hardware Co., wholesalers, Hot 
Springs, Ark. He served with 
the U. S. Army as a captain in 
the infantry until receiving a 
medical discharge after his re- 
turn from the Aleutian Islands. 
Since then he has been with the 
Kaiser shipyards on the west 
coast. 





HANSEN ASS’T MGR. 
COURTEMANCHE HDWE. 


Z. C. R. Hansen has been ap- 
pointed assistant manager of the 
Courtemanche Hardware & Im- 
plement Co., Portland, Ore., Mr. 
Hansen was formerly assistant 
manager, motor truck division, of 


Portland, Ore. 
connected with that company 
since 1927, where he started in 
the accounting department. He 
later became a bookkeeper, office 
manager, and finally auditor. 
During six and one half years of 
his service with this company, 
he was employed in England, 
various European countries and 
North Africa. In recent years, 
he has been engaged in retail 
sales, national account, and 
wholesale sales work. In 194] 
he was transferred from Chicago 
to Portland as retail sales man- 
ager of the motor truck division 
there. 


GITS MOLDING CORP. 
GRANTED PATENT 
IN PLASTICS FIELD 


The Gits Molding Corp., Chi- 
cago, Ill., has recently been 
granted a patent coverage on a 
process of “three dimensional art 
in plastics,” which was originally 
invented and developed by J. P. 
Gits, and J. A. Gits, owners of 
the company. This process creates 
three dimension design and mul- 
tiple coloring imbedded in the 
back of transparent molded 
pieces, various parts of the de- 
sign being sealed in. The process 
is called, “Crystal Seal,” and is 
covered by patent No. 2,354,857, 
with 15 claims. It offers the in- 
dustry a method of totally enclos- 
ing attractive three dimensional 
effects in colors in such products 
as:-containers, name plates, dials, 
trim, insignia, counter displays, 
trade marks, emblems, buttons, 
stationery, and a great variety of 
technical products, some of which 
combine both metal and plastic. 





U. S.-MENGEL PLYWOOD 
OPENS WAREHOUSE 
IN ATLANTA 


The third plywood distributing 
unit, in Atlanta, Ga., has recently 
been opened by U. S.-Mengel 
Plywoods, Inc., Louisville, Ky., 
jointly owned enterprise of The 
Mengel Co., and United States 
Plywood Corp., formed to oper- 
ate an extensive plywood ware- 
house chain. The second ware- 
house was opened a short time 
ago in Jacksonville, Fla., while 
the first unit was established in 
Louisville in January. 

J. P. Burford, formerly The 


Mengel Co.’s_ southern . sales 
representative, will manage the 
Atlanta warehouse and also 


supervise the Jacksonville oper- 
ation. The Atlanta unit will 
service the entire state of 
Georgia, and also parts of Ten- 
nessee, Alabama, and Florida. 
This warehouse will stock all 
types of plywood manufactured 
by both companies in hardwood 





the International Harvester Co., 
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and softwood lines. 


He had been ; 













WE HAVE STUCK 


TO OUR KNITTING 


All through the war production period we have 
made standard catalog Porter cutting tools 
with few variations for military use. This means 
that we have no plant change-over problem for 
post-war production — that means we have, 
right along, been able to supply to our dis- 
tributors a continuous flow of tools — even 
though necessarily restricted and limited. 
(Actually, during each of the war years, we 
have supplied our distributors with more 
Porter Cutters than ever before.) That means 
that every new item of plant equipment, every 
improved method, every advance in heat 
treating is a retained and useful asset. 


PORTER sa (I 


Made right to sus- 
tain a good name 
earned through 64 
years-‘of integrity of 
product. A complete 
line of metal cutting 
hand power tools. 
Special tools for 
special operations. 
Ask for catalog and 
tool maintenance 
book. 
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SS cata 
Wf Pengove WINDO 


Help Your 
Customers 


* CONSERVE HEAT 


* MAKE FUEL 
' LAST LONGER 


* REDUCE FUEL COST 


Flexible, shatterproof R-V-LITE is an effective insulator . . . Keeps 
heat in, cold ovt . . . Retains humidity. According to leading 
heating engineers, as high as 30% of the heat generated in the 
average home is lost through the glass window panes, when not 
covered by storm doors and windows. Properly fitted storm 
doors and windows of R-V-LITE will prevent the greater part of 
this loss, 


R-V-LITE admits over 70% of the sun’s vital “Vitamin-D” rays 
+ ++ more than ample for normal health and growth in poultry, 
animals, human beings and plants. (Ordinary glass admits 
only about 1%). 
R-V-LITE nationwide publication and radio 
advertising makes doubly effective the 


powerful point-of-sale advertising material 
furnished free to all R-V-LITE dealers. 


Presenting ...0 New LOW cost 
ALL-PURPOSE WINDOW MATERIAL 


R-V-TEX 







































ADMIRAL NAMES 
THREE DISTRIBUTORS 


Ross D. Siragusa, president of 
the Admiral Corp., Chicago, III., 
recently announced that the fol- 
lowing distributors will handle 
in their territory, the complete 
line of Admiral products. The 
Peaslee-Gaulbert Corp., whole- 
sale hardware distributors, Louis- 
ville, Ky., will represent Admiral 
from its branches in Atlanta, 
Ga., and Jacksonville, Fla. The 
Monroe Hardware Co., Monroe, 
La., will distribute for Admiral 
in parts of Arkansas, and Missis- 
sippi, maintaining a branch in 
Shreveport, La. Kaemper-Bar- 
rett, San Francisco, Cal., has 
been reappointed distributor for 
the Admiral Corp., in this terri- 
tory. They will specialize in 
radios and major appliances only 
and will handle the full line of 
Admiral products throughout 
northern California, and western 
Nevada. The main office is lo- 
cated at 246 S. Van Ness Ave., 
San Francisco, and they also 
have a branch in Oakland, which 
will be used to display Admiral 
products, after the war. 





MARCUS HOOK PLANT 
CONGOLEUM-NAIRN 
WINS “E” PENNANT 


The Army-Navy “E” produc- 
tion award was officially pre- 
sented to the men and women of 
the Marcus Hook, Pa., plant of 
Congoleum-Nairn Inc., Kearny, 
N. J. The presentation was made 
by Lt. Col. Joseph A. Whelan, 
Chief, Legal Branch, Philadel- 
phia Ordnance District, repre- 
senting the Army and by Lt. 
Commdr. J. F. Hurlbert, USNR, 
Office of Inspector of Naval Ma- 
terial, Philadelphia, Pa. B. G. 
Stenetz, president of Congoleum- 
Nairn and John C. Long, repre- 
senting the employees, accepted 
the penriant. Peacetime producer 
of linoleum, and felt base floor 
coverings, Congoleum-Nairn start- 
ed to produce war material and 
equipment immediately upon the 
outbreak of hostilities in 1941. 
Among the war products which 
the company is now producing 
are: incendiary bombs, rockets 
for the tank demolishing bazooka, 
and tracers for anti-aircraft 
shells. 
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ARVEY CORPORATION 





| recently held a stag party at the 


HOLDS STAG PARTY 
The Omaha Hardware Club 


Castle Hotel, Omaha, Neb., after 
conducting a regular business 
meeting. During the meeting the 
president of the club, Emil Pipal, 
Pipal Hardware, Omaha, Neb., 
appointed committees on the 
subjects upon which the club is 








ing post-war planning, reVision 
of freight rates and the enlarge 
ment of the local airport to meet 
post-war demands. The club is 
also interested in the liquidation 
of war surplus by the Surplus 
Commodity Corp. 





5200 ATTEND N. Y. 
GIFTWARES SHOW 


More than 5200 buyers from 
hardware wholesale and retail 
concerns, gift shops, department, 
syndicate and chain stores at- 
tended the 29th Semi-Annual 
Gift Show sponsored by The N:- 
tional Gift and Art Association, 
Inc. Under direction of George 
F. Little Management, Inc., 220 
Fifth Avenue, New York City, it 
was held at the Hotel Pennsyl- 
vania and the Hotel New Yorker, 
Aug. 28 to Sept. 1, inclusive. 
More than 400 manufacturers 
and manufacturers representa- 
tives showed new .and older 
types of gift items including 
dinnerware, pottery, toys, nov- 
elties, glassware, costume jew- 
elry, etc., including new uses 
of plastics. Some items were 
available for immediate delivery 
and others in a matter of a few 
weeks, 

Officers of the National Gift & 
Art Association, Inc., are Henry 
Underberg, Breslauer-Underberg, 
president; A. S. Henry, The Lit- 
tle-Jones Co., Inc., vice-presi- 
dent; George F. Little, secretary- 
treasurer and William E. Little, 
assistant-secretary. Directors are: 
W. C. Burroughs, The Burroughs 
Co.; Harper Junius; Samuel 
Keepnews, The Keepnews Co.; 
Stanley H. Lang, The American 
Art Works, Inc.; Edward S. 
Lynch, Sun Glo Studios; Anne 
C. Wilmerding; Harry Burkhart, 
J. Leo Grogan and Ralph Gun- 
chel, Red Wing Potteries, Inc. 





CARROLLTON MFG. CO. 
BUYS CARROLLTON 
METAL PRODUCTS CO. 


The Carrollton Mfg. Co., Car- 
rollton, Ohio, manufacturers of 
Carlton Ware, stainless steel 
cooking utensils, have announced 
the completion of the purchase 
f all buildings, equipment, trade- 
marks, copyrights, etc., formerly 
held by the Carrollton Metal 
Products Co. The firm, now en- 
gaged in production of stainless 
steel items for the armed forces, 
will reenter the domestic and in- 
stitutional field as soon as con- 
ditions warrant. The trade name 
Carlton Ware will be retained. 
The present owners have operated 
the firm for the past two years as 
a partnership, the partners being, 
Walter D. Magruder, R. H. S. 
Kaufman, and E. F. Shadrach. 





now intent. These include study- 


Ned Wynn is manager of sales. 
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Hardware Age Men 


Sgt. Rudolph S. Wild, U. S. 
Army Air Forces, a prisoner of 
war, was the first member of the 
Harpware AcE staff to enter the 
armed forces in the present 
global conflict. Prior to his en- 
try into the Army, Sgt. Wild had 
been for more than seven years 
an associate editor of HARDWARE 
Ace. An aerial gunner and radio 
operator on a Flying Fortress, he 
saw heavy action before his cap- 
ture. 





SGT. R. 8. WILD 


Tech, Sgt. 4th Class J. G. Wil- 
cox is an M.P., on duty in Italy 
helping maintain law and order 
in the Army and among civilians 
in occupied territory. Affiliated 
with Harpware Ace for more 
than 16 years he was at the time 
of joining Uncle Sam’s Armed 
Forces our circulation manager. 

Corp. Harold Moore, of the 
U. S. Marine Corps, is on duty 
somewhere in the Pacific area. 
He studied radar and other highly 
technical subjects for the fighting 






in the Armed Forces 





| 


SGT. J. G. WILCOX 


Marines. Harold was a membet 
of the editorial staff of Harp- 
WARE AGE until several months 
ago, having been news editor and 
What’s New editor of this pub- 
lication. Prior to that he was in 
the production section of our 
advertising department for sev- 
eral years. 








CORP. HAROLD MOORE 








BARTH BUYS CONCERN 
IN MILLDALE, CONN. 
—WILL MOVE THERE 


The Barth Mfg. Co., Plants- 
ville, Conn., manufacturers of 
sheet metal working machines 
and tools, Plantsville, Conn., has 
purchased the Wright & Ellis 
Mfg. Co., Milldale, Conn., in 
peace times manufacturers of 
lamps and household specialties, 
but now engaged in making small 
metal specialties for the war ef- 
fort. Edward G. Hackbarth, 
president and general manager 
of The Barth Mfg. Co., since it 
began operations in April, 1941, 
has announced that the combined 
businesses to operate as The 
Barth Mfg. Co., will be consoli- 
dated in the Wright & Ellis plant 


repairs and renovations can be 
completed. 

Officers of The Barth Mfg. Co. 
are: Mr. Hackbarth, president 
and general manager; William 
Grinold, vice-president; Mrs. 
Alice Hackbarth, secretary and 


Miss Alida Huxley, assistant sec- | 


retary and assistant treasurer. 





APPLIANCE MFG. CO. 
NAMES DISTRIBUTORS 


The Appliance Manufacturing 
Co., Gaskill Rd., Alliance, Ohio, 
has recently announced the ap- 
pointment of three distributors 
for Duchess washing machines. 
They are: R. W. Nixon, Phoe- 
nix, Ariz.; 555, Incorporated, 


Little Rock, Ark., and Cardinal 














in Milldale, as soon as necessary 





SEPTEMBER 14, 1944 


Distributors, Inc., St. Louis, Mo. 


ol This war has given ALL 
tool buyers an appreciation 
of really fine hand tools. The 
customer acceptance of the 
name FAIRMOUNT coupled 
with the correct design and 
proper balance of all FAIR- 
MOUNT forged hand tools, 
makes them sell on sight. 


The FAIRMOUNT 


TOOL & FORGING COMPANY 


Hand Tools + Special Tools * Forgings 





* 7 19611 QUINCY AVENUE + CLEVELAND, OHIO 
























PRODUCTS 





Metal restrictions have been modified to permit the 
manufacture and sale of Chain Link Wire Fence, Steel 


Folding Gates, Wire Window Guards, Wire Mesh 
Partitions and other barriers for certain industrial uses. 
It’s possible some concerns in your vicinity may be 
able to qualify for these products. So keep sending 
your inquiries. We'll be glad to give you complete 
information and advice as to priority procedure. When 
writing, please mention prod- 
ucts in which you are interested. 














Wire Window 
Guards are avail- 
able to fit any 
size and shape of 
opening. 








Steel Folding Gates—furnished in 
single or double gate construction. 


When writing for information, 
give measurements 
and send sketch. 






Below: Stewart Non- 


Climbable Chain Link 
Wire Fence is 
mended where complete 
protection is desirable. 
3TH Chain Link Wire 
Fence is made in several 
heights and weights. 


recom- 


Wire Mesh Partitions 
are sectional and 
made to fit any 
height or width. , 
Quickly and easily installed. Ideal for 
toolrooms, stockrooms, lockerrooms, etc. |; 

















f. 
mt i. 





Style OTH Chain Link Wire 
Fence is used where a lesser 
degree of protection is necessary. 


* Stewart Plain or Ornamen- 


tal Iron Fences add beauty 
and dignity to all types of 
property. Its manufacture is 
still restricted. 










































































Style 1113 
above. 


WORKS CO 
'@Talalslalcliae 


Inc 


Ohio 


THE STEWART IRON 


1137 Stewart Block 
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| O’Neill - McNamara Hardware 


| Miss., recently passed away. Mr. 


| executive committee of the latter 
| and he was also a member of 


| Olson was for many years con- 


nected with the George D. Roper 
Corp., Rockford, Ill, and was 
| later associated with the Pren- 
tiss-Wabers Products Co., Wis- 


| fantry battalion, had been over- 





OBITUARIES 








C. J. O'NEILL, SR. § 


C. J. O'Neill, president of the 
wholesalers, Vicksburg, 


Co., 





O'NEILL, SR. 


c. J. 


O’Neill was almost a life-long 
member of the hardware indus- 
try as he started while a boy with 
the Louis Hoffman Hardware 
Co., and later in life established 
the O’Neill-McNamara Co. He 
attended many of the National 
Wholesale Hardware Association 
and Southern Hardware Jobbers 
Association conventions. He was 
at one time a member of the 


the Texas Hardware Boosters 
Club. 


ee 


JOHN B. OLSON 


John B. Olson, president of the 
American Gas Machine Co., Al- 
bert Lea, Minn., recently passed 
away having been in ill health 
since the past November. Mr. 


consin Rapids, Wis. 


CAPT. R. B. FINCH 


Capt. Robert B. Finch, 24, son 
ef John C. Finch, Tower Mfg. 
Co., Madison, Ind., died in action 
in France, Aug. 3. Capt. Finch, 
commander of an armored in- 


seas since Dec. 16, 1943, and in 
France since the beginning of 
July. Capt. Finch entered the 
army in March, 1941, and went 
to Ft. Knox, where he was as- 
signed to a tank division. He 
entered officers candidate school, 


bor, and graduated as a second 
lieutenant. He was later sent to 
Pine Camp as a gunnery instruc. 
tor, after reeciving training at Ft. 
Knox. Promoted to the rank of 
first lieutenant, he was moved to 
California, where he spent eight 
months on maneuvers. While 
there he was advanced to the 
rank of captain, and in June, 
1943, was given command of the 
infantry battalion which was 
shipped to England on Dec. 16, 
1943, 

Capt. Finch was praised on 
many occasions by his superiors, 
as an excellent officer, a fear- 
less and determined commander, 
and was held in high regard by 
his battalion. Besides his parents, 
Capt. Finch is survived by a sis- 
ter, Mrs. Frances Kellerman. 





MALCOLM MASON 


Malcolm Mason, 61, secretary 
of the Peaslee Gaulbert Corp., 
Inc., Louisville, Ky., wholesale 
hardware distributors, and asso- 
ciated with that company, and its 
predecessor, the Peaslee Gaulbert 
Co., for 46 years, passed away 
recently after suffering a heart 
attack at his home. Mr. Mason 
had been in recent years, in 
charge. of the company’s naval 
stores department, and for many 
years had had charge of electri- 
cal lamps and electrical goods of 
all kinds. He was past president 
of the Purchasing Agents Asso- 
ciation, member of the Crescent 
Hill Presbyterian Church, and 
was a Mason. He is survived by 
his widow, a son, a daughter, and 
a sister. 


JOSEPH MOSHOFSKY 


Joseph J. Moshofsky, 64, died 
recently after suffering a brief 
illness. He was president of the 
Northwestern Hardware Co., St. 
Paul, Minn. Prior to the organ- 
ization of the Northwestern 
Hardware Co., five years ago, he 
had been - affiliated.. with. Adam 
Decker Hardware Co., for 37 
years. He was vice-president of 
the First Federal Savings and 
Loan association and was a mem- 
ber of Knights of Columbus. He 
is survived by his widow and 
one brother. 





GEORGE F. EVANS 


George F. Evans, 63, vice- 
president and treasurer of Beals, 
McCarthy & Rogers, Inc., Buf- 
falo, N. Y., wholesale hardware 
distributors, passed away recent- 
ly at his home after an extended 





after the attack on Pearl Har- 


illness. 
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THEODORE C. ROSE 


Theodore C. Rose, vice-presi- 
dent and general manager of 
American Handle Co., Jonesbore, 
Ark., passed away recently after 
suffering an illness of several 
months. Mr. Rose was a member 
of the Texas Hardware Boosters 


Club. 








COUNCIL SPONSORS 
ARMED FORCES CONTEST 


The Citizens Post War Con- 
struction Council, Hotel Governor 
Bldg., Jefferson City, Mo., is 
sponsoring a contest for the mem- 
bers of the armed forces from 
Missouri. War Bonds amount- 
ing to $1,000 will be given for 
the best letters on the subject: 
“If I Were The Mayor of My 
Home Town.” The first award 
will be a $500.00 war bond, the 
second $250.00 war bond, the 
third, $100.00 in war bonds, the 
fourth, $50.00 in war bonds, and 
the fifth, to the eighth, $25.00 
war bonds. Every citizen of Mis- 
souri who is serving or has served 
in the Armed Forces of World 
War II is eligible to enter. 

Each entrant will submit a 
manuscript of|not more than 1500 
words, before Nov. 1, 1944, on 
what he or she considers neces- 
sary to reach a standard in his 
or her home town, that will in- 
sure needed development and fu- 
ture growth. Matters pertaining 
to religion or politics are exclud- 
ed from this contest. Preference 
will be, given to manuscripts deal- 
ing with outstanding needs and 
plans for accomplishment. Al! 
manuscripts must be unsigned, 
written or typed on one side of 
the paper in English. A separate 
sheet|with the entrant’s signature, 
home address, present mailing 
address, and normal occupation 
must be attached to the manu- 
script. The entries will be judged 
on the basis of the contents and 
value of the suggested — plans, 
rather than on literary merit. 

The awards will be made by 
a board of judges which is com- 
posed of the following members: 
John B. Gage, Mayor, Kansas 
City, Mo.; Frank L. Mott, Dean, 
School of Journalism, University 
of Missouri, Columbia, Mo.; 
Hugh Stephens, Chairman of the 
Board, The Exchange National 
Bank, Jefferson City, Mo.; and 
Harry F. Thomson, vice-presi- 
dent, General Material Co. 





G. E. SERVICE 
TRAINING SCHOOL 
BEGINS IN OCTOBER 

General Electric Co.’s 
pliance Division, Nela 


Ap- 
Park, 


Cleveland, Ohio, will start its 
service training meetings in Octo- 
ber. 


The previous courses were 
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attended by more than 18,000 
servicemen. Much important new 
service information will be pre- 
sented in this series of meetings, 
and some of the features to be 
included in the course are: a 
slide film on washer wringers; 
a slide film on the new FEA re- 
frigerating unit; a small ap- 


pliance shop-repair manual; a | 


preview of General Electric’s 
plans for home freezers and 
other low-temperature equipment; 
new refrigerator operating man- 
ual; discussion of postwar busi- 
ness, and many additional sub- 
jects, both new and review, filled 
with profitable information. The 
new school is intended to fur- 
ther increase G.E. dealers’ leads 
in the post-war market. 





MIAMI VALLEY DIST. 
CO. REPRESENTS 
CROSLEY CORP. 

Miami Valley Distributing Co., 

Dayton, Ohio, has been appointed 
distributor for The Crosley Corp., 
Cincinnati, Ohio, in the south- 
western part of Ohio. This com- 
pany will handle a complete line 
of Crosley products, when they 
are available, but for the present 
a full line of 


time, will have 
Crosley parts and a force of 
servicemen to provide efficient 


servicing and repairing. This 





company is directed by George | 


H. Deacon, general manager, who 
has had 18 years of experience 
in the appliance 
business. 
LT. COL. CROWTHER 
AWARDED BRONZE 
STAR MEDAL 


Lt. Col. F. D. Crowther, 
peacetime sales manager of Gen- 
eral Electric’s Lighting division, 
General Electric Co., Schenec- 
tady, N. Y. 5, has recently been 
awarded the bronze star medal 
for meritorious performance of 
duty in combat. The medal, 
created for heroism or meritori- 
ous service not involving air 
flight, was conferred upon the 


colonel before his promotion from | 
Col. Crowther, | 


_ALLEN MANUFACTURING CO., 


major in June. 
who has served in the southwest 
Pacific for more than a year, was 
cited for meritorious service as 
executive officer of the signal of- 
fice in combat on Bougainville 
Island, Solomon Islands. 
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When Heater Customers Ask 





YOUR ANSWER IS A BIG 
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with 


ALLEN’S 


Parlor 
Furnace 





vo 
"With Oldtime 
Fireside Cheer’’ 


Because of wartime experience, people today regard fuel- 
saving as one of the most important features in a home 
heater. 

You can meet your customers’ fuel-saving demands per- 
fectly with the ALLEN Parlor Furnace for coal or wood. 
This famous heater is equipped with Allen’s ‘“‘Hot Blast 
Down Draft Fuel Saver” which distributes air over the fire 
and gives better combustion . . burns ali the gas and 
soot which otherwise goes up, the chimney. 


You can assure customers one-third to one-half more heating 
capacity, too—provided by Allen’s husky, over-sized Inner 
“Finned” Heating Unit. And you can offer utmost in eye- 
appeal... a big exterior cabinet of attractive modern de- 
sign and beautiful finish. 


This celebrated Parlor Furnace, proved by 
now available. Write for Details. 





Models 600-6 
and 500-6 


years of use is 


INC. 
NASHVILLE, TENN. 


mee ceed 
| 
48 1 "Quality Stove Builders Since 1867" 
SS | 


“AP al 





— 
rs z 2 . 

\ | ee PARLOR FURNACES * 

7 PRINCESS RANGES» 

ALLEN STREAMLINE 
PRINCESS RANGE RANGE ETERNAL 

Here’s another great fuel-saver .. . 
a new, attractive porcelain-enameled 
ALLEN Range fer coal or 3 also 
available now. 
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Buy Bonds 


GRIFFIN 


Manufacturing Company 





NEW YORK: 45 Warren St. 





ERIE. PENNSYLVANIA 


AGENTS 


SAN FRANCISCO: 703 Market St. 


CHICAGO: 162 N, Clinton St. 

















STICHT DIRECTOR FORT 
PLAIN NAT. BANK 
Frank H. Sticht, president of 
Stewart & Bergen Co., Fort Plain, 
N. Y., was recently elected a 





FRANK H. STICHT 


director of the Fort Plain Na- 
tional Bank. Mr. Sticht is a 
past president of the New York 
State Retail Hardware Associa- 
tion. 


EKCO PRODUCTS 
WINS FIRST STAR 


Award by the Navy of the first 
star in the Army-Navy “E” flag 
of the Ekco Products, founded in 
1888 as the Edward Katzinger 
Co., 1949 N. Cicero Ave., Chi- 
cago 39, Ill., was announced by 
Lee B. Thomas, president of the 
company. The stars, like the 
original flag, are given for suit- 
able production, and are awarded 
every six months if the Navy’s 
standards of production are met. 
This company is now manufac- 
turing four sizes of cartridge 
cases for the Navy as part of its 
share in working for victory. A 
complete metallurgical labora- 
tory with a staff of 30 operates 
24 hours a day. For two and a 
half years, the company has 
operated three shifts, six days a 
week with no holidays. Peace- 
time products of this company 
include: A. & J. Kitchen Tools. 
Geneva Forge & Flint Cutlery, 
Ekco Tinware, Sta-Brite Table 
Flatware, and Tru-Spot Flash- 
lights. 


McCARTHY OFFERS AID 
ON WPB-OPA MATTERS 


Robert W. McCarthy has re- 
cently resigned as Sr. Products 
Specialist on Housewares for the 
Office of Civilian Requirements, 
which position he held for the 
past year. Mr. McCarthy will 
remain in Washington in an ad- 
visory capacity as a consultant 
for manufacturers on OPA and 
WPB matters, and for the pres- 





ent can be reached at 3935 §. 
St., S. E. Washington, 20, D. C 
The previous two years, Mr. Me. 
Carthy was Senior Business Spe- 
cialist on Housewares with the 
OPA. Prior to that he served 
as merchandise manager of the 
home furnishings division of Me- 
Curdy & Co. He was also asgo- 
ciated for 10 years as a buyer 
of housewares, major appliances 
and unfinished furniture for 
Sibley, Lindsay & Curr Co, 
Rochester, N. Y. 


—_—~ 


HDWE. SALESMEN OF 
ST. LOUIS HOLD PICNIC 


The Hardware Salesmen’s As- 
sociation of St. Louis, Inc., re- 
cently entertained hardware store 
owners and their wives and chil- 
dren at a party known as “Hard- 
ware Industry Night,” at the 
Crystal Lake Country Club in 
St. Louis. Entertainment in- 
cluded swimming, softball, cork- 
ball, horseshoe pitching and golf. 
In the evening sound movies 
were shown on the club terrace, 
while others danced to a 12-piece 
orchestra on the club patio from 
9 till 1:00 a.m. A buffet lunch- 
eon was served to all at 8:00 p.m. 
The party was sponsored by the 
jobbers and distributors who ser- 
vice the hardware dealers in St. 
Louis. Many manufacturers, job- 
bers and salesmen contributed in 
a financial way to make the out- 
ing a success. Numerous per- 


sons outside the state of Missouri, 


enjoyed this outing. 





HOUSEWARES MFRS. 
PLAN CHICAGO SHOW TO 
START JAN. 7, 1945 


A. W. Buddenberg, Lisk Mfg. 
Co., executive secretary, House- 
wares Manufacturers Association, 
1402 Merchandise Mart, 222 
North Bank Drive, Chicago 54, 
Ill., has announced that the Jan- 
uary, 1945, Housewares and 
Major Appliance Exhibit and 
Sales Conference is scheduled to 
start on Jan. 7, 1945, at the 
Palmer House, Chicago, Il. 


nt 


STROOT COMMANDS 
HILL-EMERY POST 
OF AMERICAN LEGION 


Alphons Stroot was recently 
elected commander of Hill-Emery 
post of the American Legion, at 
the annual meeting held at the 
Lincoln-Douglas Hotel, Quincy, 
Ill. Andrew Rapp of Morton, 
third division commander, was 
guest of honor. Mr. Stroot, a 
veteran of World War I, is 
president and general manager 
of the Stroot Hardware Co., and 
has served as senior vice-com- 
mander of the post during the 
past year. 
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Just Among Ourselves 


both pieces of legislation 
should be overhauled in order 
to determine what revisions 
could appropriately be made 
to modernize, without loss of 
proper anti-trust protection, 
the conditions under which in- 


-dustry and distributing groups 


might cooperate within the law. 

In the NRA days, in the 
early stages of organizing first 
for defense and then for war 
production and now as indus- 
try groups study post-war proj- 


(Continued from puge 86) 


ects, there is always the shadow 
of these two anti-trust laws 
harassing earnest efforts to im- 
prove our over-all economic 
position. Such was not the in- 
tended purpose nor function of 
such legislation. 

Not having a legal training, 
we do not presume to suggest 
the precise changes that should 
be made in the text and scope 
of these laws, but we do feel 
that as now in force they im- 
properly hamstring non-mo- 


* * * 


nopolistic agreements by being 
too severe and too inclusive. 
Congress could make an im- 
portant contribution to our 
post-war economy by giving 
these anti-trust laws a good go- 
ing over by competent non- 
partisan committees with a 
view to revision that would 
continue the protection intend- 
ed yet give some legal leeway 
to more cooperation and co- 
ordination by business groups. 


Retailing Major U.S. Industry 
-~Employs One Out of Every Seven:— 


LTHOUGH there are more 
small than large stores in 
practically every retail field, 
retailing collectively is a ma- 
jor industry in this country. In 
1940, there were 45,166,000 
persons gainfully employed 
among which about 1/7th or 
6,332,000 were employed on 
a full-time or part-time basis 
in retail establishments. An ad® 
ditional 1,000,000 persons, 
members of families of self- 
employed proprietors of re- 
tail stores, performed some 
service in the operations of the 
family business without com- 
pensation. 

The Chamber of Commerce 
of the U. S. is the authority for 
these figures and offers the ad- 
ditional observation that 2,- 
255,000 persons were em- 
ployed in hotels, amusements 
and service trades which deal 
directly with the public. 

Grouping retail and service 
trades employees together we 
find the total (8,587,000) 
slightly exceeds the total num- 
ber of persons engaged in agri- 
culture, forestry and fishing 
combined (8,475,000). In that 
same year 10,573,000 work- 
ers were employed in manufac- 
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turing. War production has, 
of course, greatly increased 
the latter figure. 

It is likely that most people 


* 


in the retail business did not 
previously appreciate the rela- 
tive importance of retailing as 
an American industry. 


* 


Co-Ops Should Pay Taxes 
On Their “So-Called Margins’”:— 


[* the August 17 issue we 
discussed, at some length, 
the unfair tax exemption en- 
joyed by Consumer Co-opera- 
tives in direct competition with 
retail end wholesale hardware 
distributors. This editorial 
comment has provoked consid- 


TAXES, SAVINGS 
1 en 


HOW CONSUMERS SPENT THEIR INCOME IN 1942 


CONSUMPTION EXPENDITURES 


erable correspondence, some 
of which will be published in 
the next issue dated September 
28, 1944. Further comment 
and suggestions for placing Co- 
Ops on the tax roll will be wel- 
come, especially comments 
available for publication. 
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with spring action that's 
long lasting... holds tight! 


Twisted . . . sprung... and bent time and again 
more than any washer would have to go through 
during years of ordinary use. That’s the kind of 
tests the spring type of Diamond G Lockwashers go 
through. Torture tests to prove the “Controlled 
Tension” of every Diamond G Lockwasher. 


“Controlled Tension” is an exclusive proved feature 
of Diamond G Lockwashers that can prove of vital 
importance in every installation where a lock washer 
is used It is one of the secrets of the success of 
Diamond G and is the result of absolute, precision 
control in manufacturing. Every step is controlled 
with scientific precision. Rolling .. . forming... 
hardening . . . and tempering are done with the Nth 
degree of accuracy to perfect the tension in each 
lock washer to assure it of holding tight. 


Here’s a lock washer that is a natural to build repeat 
business for you. Proved quality that can’t be 


and quick deliveries that are constantly amazing 
the entire industry. It will pay you now to get the 
details on Diamond G Lockwashers, manufactured 
_ eee { aie, 


| 
GEORGE K. GARRETT CO. 


1421 Chestnut St., Philadelphia, Pa. 











DIAMOND G LOCKWASH 
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THE “TORTURE TESTED” WASHER | 
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y WANT 
we aiISINESS * 


It takes new business to keep your store 








healthy and growing. And one sure way to 
get and keep new customers is to display the 
Gilmer “Eye-Ful” Tower Belt Assortment on 
your counter. 








The Tower holds 35 V-Belts that will take 
care of 887 different household requirements. 
Man, that’s really versatility ! 






Not only will the “Eye-Ful” Tower bring 
new business to your store, but itll return a 
clear profit of $14.01 on a $21.01 invest- 
ment. Order the Gilmer “Eye-Ful” Tower 
Belt Assortment No. 350, today. 


L. H. GILMER COMPANY 


TACONY, PHILADELPHIA 35, PA. & 


gum 


FOR SMALL DRIVES 


gr 







































L. H. GILMER CO., Tacony, Phila. 35, Pa. “i 
Gentlemen: Send me the complete Gilmer "Eye-Ful” Tower Belt 
Assortment No. 350 as follows: 

1. 35 assorted V-Belts for household appliances 

2. Gilmer Handimeter (patented) for quick measuring of belts 
3. Display Stand, Sign, Inventory Form 

4. Useful Gilmer Catalog—"Americo’s Belt Bible” 

Bill me $21.01 through your nearest jobber. 





NAME__ i Se pocteeidlatialteaatis 










ADDRESS. 




















Germany's Collapse Will Bring a Lessening 
Of Wartime Restrictions, Says Oliver Brothers, Inc. 


NE of the reconversion prob- 

lems which management men 
have had particularly in mind in 
view of the experiences following 
the last war is labor and strikes. 
The last war even more than this 
one saw the government stepping 
into labor-management relations to 
preserve peace in a tight labor mar- 
ket and thereby greatly strengthen- 
ing unions, after the war, strife be- 
tween labor and capital reached a 


‘ record pitch, and unions were perma- 


nently reduced in strength once the 
scrapping was over. So tremendous 
was the conflict, however, that 
1919” is itself now a symbol in the 
labor relations field for tremendous 
conflict. Incidentally, the strike 
period of 1919 contributed measur- 
ably to the uncertainties of the post- 
World War I period, and so to the 
inflation, and later collapse of that 
time. Which is one reason why 
many business men and other ob- 
servers keep wondering to them- 








; ay On FOOD put hoe” ON FENCE 


@ The American Farmer has done an 
unprecedented job in bringing food pro- 
duction to a new high this year. 

But he’s “short” on fence. He needs 
your help! 

Help him with Mid-States fence. Mid- 
States has been making every bit of 
fence possible, without sacrifice of es- 
sential war production—and doing its 
level best to equalize distribution. 

Further Mid-States has never let up 


broadcasting this news in all of the 
leading farm magazines, to your cus- 
tomers. 

Some day fence production won't be 
restricted. When that great day comes, 
be ready with Mid-States. The line and 
the time will be RIGHT! (Mid-States 
products are sold only through our 
dealers; no direct orders accepted.) 


MID-STATES STEEL AND WIRE COMPANY 
Crawfordsville, Indiana 


Barbed Wire + Steel Posts + Steel Braced Wood Gates 
Blue Ribbon Bale Ties and other steel products for the farm. 
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selves whether we will have another 
1919 after this war, which could 
have incalculably greater effects on 
conditions. 

Now, over the past several months, 
the labor situation has threatened 
to build up into another 1919. The 
one difference is the absence of or- 
ganized big-union strike pressure. 
But there has been a wider discon- 
tent taking the form of small, short 
interruptions to production than 
ever before in the war—indeed, than 
ever since the sitdown strikes of 
1936-1937 when the CIO was first 
organizing. May marked a peak in 
the measure of man-days lost in 
strikes, except for the months of the 
John Lewis coal stoppages in 1943. 
The invasion news reduced the 
strike fever in June, but shortly 
after that, stoppages started mount- 
ing up again. Though no figures 
are available for July and August, 
it’s probable that the strike wave 
has reached a new peak. 


Labor After the War 


It’s significant, of course, that 
there have been no major strikes in 
this time such as the coal strike, or 
the steel strike called for just a 
couple of days back in December, 
1943. Officially, at least, labor still 
holds to its no-strike pledge. But 
it’s quite clear that our successes in 
France are undermining the basis 
for that no-strike pledge, and that 
once Germany falls, the labor situa- 
tion can break wide open once again. 
The question is whether it will—not 
whether any reasons exist for that 
happening. For it’s obvious that 
labor in general will want wage in- 
creases—as well as many more sub- 
tle changes in labor-management re- 
lations—once overtime is cut back, 
workers move down from high-pay 
war jobs, and so on. One can argue 
that labor now is holding its fire 
pending elections—figuring that it 
will get a revision in the Little Steel 
Formula, or in some other way, just 
before or just after election, in re- 
turn for supporting the Administra- 
tion. And that if a deal is not made 
before election, and Roosevelt loses, 
a severe rash of labor trouble will 
break out shortly thereafter. It cer- 
tainly is important to try to figure 
what union leaders are doing, what 
their strategy is, and so on, but one 
must remember that the strike sta- 
tistics themselves are vitally im- 
portant as clues to what union rank- 
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and-file is feeling, how they are re- 
acting, and how much pressure they 
are putting on union leaders be- 
neath the surface. 

Parenthetically it might be worth 
noting what little effect the Con- 
nally-Smith anti-strike law has upon 
the current upsurge. In the first 
place, most strikes are spontaneous 
these days, or at least are made to 
seem so, and therefore, no planned 
action can be considered to be con- 
demned. Less than 5 per cent of 
the strikes which have taken place 
in the last year did so under the 
legal procedure, which is for union 
to notify federal agencies, of the ex- 
istence of a dispute, have a strike 
ballot taken, and wait for thirty 
days before walking out. Of over 
1000 strike petitions filed three- 
fourths were subsequently with- 
drawn, but of strike ballots taken, 
in 80 per cent of the cases they were 
voted. However, as was said, these 
strikes under Connolly-Smith pro- 
cedure, are just a drop in the bucket 
of all strikes. 


Restrictions Lifted 


Outlook — The resignation of 
Charles E. Wilson from the War 
Production Board portends no 
major shift in the outlook directly, 
but merely strengthens the shifting 
tide which is now running toward 
reconversion. Not that Wilsan nec- 
essarily was an opponent of recon- 
version. But, the very care he took 
to proclaim that he was no enemy 
of reconversion—and the insistence 
that opposition to it had been falsely 
attributed to him by others in WPB 
—signifies that with every advance 
of American forces nearer Ger- 
many’s borders, the importance of 
smoothing the transition to peace 
becomes greater. Actually, the trend 
of WPB thinking now is that since 
the post-German cutback will be 
from 40 to 50 per cent in war out- 
put, enough materials, facilities, and 
manpower will be released that the 
economy can be permitted pretty 
freely to work its way back to peace 
without limitations or regulations. 
In short, most wartime restrictions 
will be lifted with or shortly after 
Germany’s fall, and business will be 
left to put resources to work as fast 
as it can. There may be some slight 
interference with remaining neces- 
sary war output—and the whole 
nation could lead to trouble if the 
Japanese war didn’t end by the time 
civilian business got back onto an 
expanded basis, and began compet- 
ing madly again for scarce steel, 
machinists, and tools. However, the 








general idea now is that except for 
such few restrictions as a limit on 
new cars to be made or on similar 
other major industries, the produc- 
tion and manpower restrictions 
pretty much will be dropped shortly 
after Germany’s demise. 

Buyers’ Market? — This could 
mean, potentially, such a flood of 
supplies of the minor hard goods— 
mill supplies, general hardware, 
building and heating equipment— 
as to saturate demand and turn the 
present sellers’ market into a buy- 


ers’ market. However, this danger 
need not be faced in too many fields. 
It must be recognized as a real possi- 
bility in the cases of many types of 
minor hard goods which have been 
produced all through the war, and 
particularly where additional pro- 
ductive capacity has been added 
during the war. It is hard at this 
early date to specify too many such 
items to which the shift in markets 
apply—or to name the categories of 
merchandise where demand all con- 
tinue to outstrip supplies. However, 
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as these letters have pointed out in 
the past, in an over-all sense, the 
three fields of goods named are apt 
to ease up in this order; mill sup- 
plies fairly quickly, genera] hard- 
ware only after the passage of many 
months, and plumbing and heating 
equipment only after more than a 
year of resumed peacetime output. 
Within this general pattern there 
will be marked particular differ- 
ences. 

Consumer Income — The Depart- 
ment of Commerce reports that the 
sustained increase in consumer in- 
come payments over the past year 





was attributable more to the expan- 
sion in payments to soldiers and 
their dependents than to continued 
growth in payrolls and farm income, 
This, of course, contrasts with the 
earlier period of the war, when the 
bulk of the vast expansion in indi- 
viduals’ incomes was due to the labor 
and farm components. The signifi- 
cance of the Commerce statement, 
however, is great for the future. For 
few persons tend to realize that con- 
sumer income will be substantially 
lifted during the reconversion pe- 
riod by government spending, even 
though payrolls fall off sharply, and 





Our boys . . . millions of them . . 


. . are fighting in the far-flung corners of the world to preserve some- 
thing dear to the hearts of all Americans . 


American Free Enterprise is the priceless heritage of the American Citizen, 
protected by our Constitution and Bill of Rights. 


It calls for the freedum of choice . . 


purchase ... a vé 
ment in our ordinary affairs. 


It calls for the freedom of risk . . 


It calls for the preservation of property rights. 


What Will He Come Home To? 


. your boys, your neighbors’ boys 


. of education, of vocation, of 
and, conversely, the freedom from dictation by govern- 


! . inherent in soil and blight and weather 
. and the right to sell our crops at a profit. 





. . Free Enterprise. 

































American Free Enterprise has created wealth comparable to the wealth of 
all other nations together. It has lifted burdens from the backs of farmers 
and industrial workers . . . elevated their standards of living . . . made 
the American way of life the envy of all the less-favored peoples of the world. 







There are those . . . some in high places . . . who would supplant the 
Free Enterprise that has made America great with a planned economy. 
They promise a country, even a world, in which we will all live nice, 







planned, orderly lives . . . free from hardship and worry . . . and the 
necessity for thinking for ourselves. 
But freedom cannot be bestowed by a paternalistic government . . . it 





is attained only by constant vigilance and struggle. 








If we American citizens, here at home, fail to safeguard and preserve the 
Free Enterprise that has built this country and makes the winning of 
prt war possible, we'll be losing the very things for which our boys are 
ighting. 






Let us preserve the American Way of Life . . . the freedom of choice 
and opportunity that gave us our high standards of living and made this 
a great nation. ; 


Let us keep faith with our boys who are giving their all in this great struggle 
for freedom, 

















KEYSTONE STEEL & WIRE CO. [ Tastenmnn 
PEORIA 7, ILLINOIS Important group of 
Mid-western Farm 
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farm income declines. For, there will 
be soldier discharge pay, veterans 
pensions, ex-servicemen’s unemploy- 
ment pay, and civilian workers job- 
lessness checks. These factors will 
act as a great cushion on consumer 
income, even while plants shut down 
for changeover, the basic demand 
for goods from consumers will con- 
tinue to be present—if not in quite 
the same degree today, at least, suf- 
ficiently large to sustain markets. 

Profits—Corporation profits, which 
totaled almost 9 billion dollars in 
1943, have flattened out in the past 
six to twelve months, as have all 
other factors in the economic situa- 
tion. Taxes now are taking almost 
14 billion dollars additional, so when 
the decline in business comes after 
Germany’s defeat. net profits won’t 
fall very sharply, tax payments will 
absorb most of the first shock. Fur- 
thermore, since dividend payments 
have been running at only about half 
the net profits total—with the re- 
mainder going into corporate post- 
war reserves—the decline in busi- 
ness during reconversion is apt to 
mean no fall in dividends at all. 

—Oliver Brothers, Inc., New York 
City. 


—— 


Changing Markets 


HE effects of the war, plus 

rapid social and economic 
changes have brought about radical 
changes in— 

(a) Population and Its Character 
—The average age of the population 
is now slightly more than 29... . 
The segment of the population be- 
tween the ages of 25 and 44 was 39.7 
million in 1940, will be 42 million in 
1945 and 44.4 million in 1950... . 

(b) Regional Shifts in Population 
and Income—They have ranged 
from 24.9 per cent increase in the 
District of Columbia and 17 per cent _ 
in Nevada to 7.9 per cent decline in 
Idaho. 

(c) Redistribution of Wealth and 
Income—Rising prices have reduced 
the purchasing power of past sav- 
ings, fixed salaries and investment 
incomes. Corporate and personal in- 
come taxes have reduced incomes of 
the upper middle classes. . . . Labor’s 
share in the national income has 
risen from 65 per cent in 1939 to 70 
per cent in 1942. Weekly wages have 
risen 61.7 per cent and the cost of 
living 21.5 per cent, resulting in an 
increase of 33.1 per cent in the 
weekly purchasing power of the 
average worker. 

—Printing and Advertising Clinics, 
sponsored by General Printing 
Ink Corporation. 
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Peak Steel Ordering Believed Ended, 
Sharp Leveling Off Depends on the War 


NTIL such time as civilian steel 

orders begin to reach mills in 
large tonnages, it appears that the 
peak in steel ordering has passed. 
While incoming bookings were still 
heavy this week in most centers, it 
is recalled that material involved in 
these orders represents requirements 
set up some time ago. 

Although on the surface steel mar- 
ket trends appeared to be the same 
as a week ago, tiny cracks are be- 
ginning to materialize which may be 
indicative of a gradual levelling off 
or which may precede an upheaval. 
Whether the latter condition occurs 
in the near future depends entirely 
on the course of the war in Europe. 

No matter what shape near future 
events take abroad, steel producers 
and their consumers this week are 
entertaining more sober thoughts 
upon the effect Germany’s defeat 
will have upon the volume of new 
steel orders, the production of ma- 
terial already in steel mill schedules 
and the huge backlogs. Probably the 
deepest thinking is being carried on 
by those steel companies and allied 
industries which in the early days of 
the war made the greatest changes 
in their plants and methods to con- 
vert to the production of war goods. 


Many Problems Involved 


Even in steel plants where plates 
have been turned out on the wide 
strip mills, there are a considerable 
number of problems involved in re- 
turning these units to their original 
status—that of producing various 
sizes and gages of hot rolled sheets. 
The product mix in the steel indus- 
try because of the war is not uni- 
form company by company. Some 
plants are turning out much heavier 
percentages of semi-finished steel, 
plates and large steel bars than was 
the case in the prewar period, Other 
companies, however, which have 
wholeheartedly contributed to the 
production of war material find that 
demand for their products, necessary 
to carry on the fighting as well as 
keep essential civilian economy, fol- 
low a pattern more closely allied to 
peacetime production than has been 
the case with other companies. 

Some of the signposts in the steel 
industry which tend to support the 
view that lighter demand may be in 
the offing are: a sharp first quarter 
cutback in Maritime Commission re- 
quirements, postponements in some 
shell steel delivery schedules, sub- 
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stitution of lend-lease orders for 
fourth quarter domestic tinplate cut- 
backs, hesitancy on fresh steel orders 
and inventory house cleaning. Even 
though the cutbacks in shell steel 
production, as mentioned in The 
Iron Age last week, will probably be 
temporary and will have to be made 
up at a later date, this breathing 
spell is giving mills a chance to 
catch up on structural, rail, heavy 


bar and semi-finished steel back- 
logs. The shell program had pushed 
deliveries on these items back to a 
considerable extent. 

From a current market standpoint 
and despite the many small but per- 
haps significant trends, orders this 
week were almost as heavy as a week 
ago, pressure was still on for deliv- 
eries involving practically all steel 
products and unfilled order back- 
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Proves it with Profits! 








Ic sells fast because it holds fast. 


clamp”’...Weldwood Plastic Resin Glue. 


thac bring him back for more. 


This stubborn adhesive welds woods toget 
in a plastic bond that won't yield to moistu 
bacteria or decay. 


. . cold setting . . . and economical! 


‘Makes the 
glue line 
the SAFETY line’’ 


55 Wese 44th Street, 
New York 18, N.Y. 





dealer plan 





Because he gets results with Weldwood Glue 


And he'll find it easy to use, too! Fast-setting 


Ask your jobber for this fast-selling, high- 
profit Weldwood Glue or send the coupon 


Please send literature, prices, 
discounts, samples and informa Addres 
tion on WELDWOOD GLUE 


below. It comes in several convenient sizes 
for easy selling—10c, 25c, 50c cans. Also in 


And you build up year-round repeat business 1, 5, 10 and 25 Ib. sizes. 
when you sell your customer the “invisible 


Here's Strong Sales Help for Dealers 
1. Sales-producing packages and display cartons, 
designed by experts. 


2. Counter or Window Displays are both power- 
her ful and practical—will help make your cus- 
ire, tomers stop and buy. 

3. Circulars in four colors packed in every carton 

Additional quantities, imprinted with your 

name and address, available upon request. 


4. Weldwood Glue is consistently, nationally ad 
vertised in the magazines that industrial and 
consumer glue users read. 


WELDWOOD 


PLASTIC RESIN 


WATERPROOF GLUE 


UNITED STATES PLYWOOD CORPORATION, Weldwood Glue Dept. 116, 


Name. 








My jfobber i 





















logs were undergoing little or no 
change. Some steel officials looking 
at these conditions were reminiscing 
as to the possible paralle] between 
them and those which prevailed in 
the Fall of 1937 when the bottom 
dropped out of steel demand. At 
that time ordering was extremely 
heavy, deliveries were far extended, 
and backlogs had reached record 
levels. Yet almost overnight order- 
ing levelled off, bookings were can- 
celled and backlogs began to melt 
rapidly. It is some such reaction, 
even though it may not be so severe. 


f Uye 
ior Cynall 


which many observers look for when 
Germany is defeated. This condition, 
however, is expected to be a tempo- 
rary one until such time as recon- 
version plans cease being blueprints 
or items for conversation and 
“Washington argument.” 

That scrap buyers as well as sell- 
ers also have their ideas as to the 
probable future easing in the steel 
market is well exemplified by the 
almost complete apathy in practi- 
cally all the scrap markets this week. 
Prices being quoted, if anyone can 
be found to quote them, are purely 





To the nationally known line 
of Parker Small Hand Tools 
such as Parker Hack Saws, Coping 
Saws and Screw Drivers will shortly 
be added new, post-war, quality tools 


in greater variety 








MANUFACTURING 60. 


WORCESTER 


14% 
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nominal and for the most part rep- 
resent either the level at which the 
last sales were made or a figure on 
which sellers would be glad to base 
a firm commitment. It is expected 
that softness in the scrap markets 
will continue until a firmer but lower 
level is established and until the 
prewar relationships between the 
various grades come into being 
again. The Iron Age this week re- 
turns to its own method of quoting 
scrap prices since the publishing of 
OPA ceilings is no longer considered 
to be a real reflection of scrap mar- 
ket conditions. 


Ingot Rate Snaps Back 


The national steel ingot rate this 
week snapped back to 96.5 per cent 
of rated capacity from last week’s 
revised rate of 95.5 per cent. Last 
week’s decline reflects repair “troub- 
les.” District gains in output oc- 
curred in Pittsburgh, up one point 
to 93 per cent; Chicago, up one 
point to 99 per cent; Youngstown. 
up four points to 99.5 per cent; Buf- 
falo, up two points to 106.5 per cent; 
the Western district, up five points to 
83.5 per cent; and the Eastern area, 
up one point to 94.5 per cent. Cin- 
cinnati, down two points to 98 per 
cent, was the only steel producing 
center to show a drop in operations. 
Philadelphia at 98.5 per cent; 
Wheeling at 90 per cent; Birming- 
ham at 99 per cent, and St. Louis at 
106 per cent were unchanged. 


—From “This Industrial Week” in The 
Iron Age, August 31, 1944. 





Highway Programs 

N 1942, the 48 states spent more 

than 862 million dollars for high- 
way programs. Of this amount, ap- 
proximately 54 million dollars was 
spent for highways in the New Eng- 
land states; 138 million dollars for 
the Middle Atlantic states; 154 mil- 
lions—-East North Central; 92 mil- 
lion—West North Central; 149 mil- 
lions—South Atlantic; 58 millions—- 
East South Central; 95 millions— 
West South Central; 42 millions- 
Mountain; and 80 millions for the 
Pacific states. 


THE LARGEST SINGLE ITEM 
in state expenditures for the 48 states 
during the year 1942 was for opera- 
tion and maintenance, which in that 
year amounted to $4,083,877,000; 
of this amount, $1,030,117,000 was 
for the operation and maintenance 
of schools. 
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ATIONS, communities and 
| \ business firms are all in- 
terested in the subject of 
post-war planning. The salesman 
in the retail hardware store should 
also become interested in the sub- 
ject from the standpoint of lining 
up future business for his firm. 

Practically every hardware firm 
that operates a repair service can 
keep a pretty close check on its 
customers these days. When the 
repair man visits a home to service 
a major appliance he should keep 
his eyes open and learn all there is 
to be learned about the condition 
of the other appliances in the 
household, the need for linoleum, 
paint and many other articles 
hardware stores can sell. The aver- 
age salesman doesn’t have such op- 
portunities all ready made for him 
but if he keeps his eyes and ears 
open and uses diplomacy in his 
conversations with customers he 
can find out a great deal that will 
work out to his firm’s future ad- 
vantage. 

It’s an easy matter to start a 
conversation with a customer and 
to introduce the subject of major 
appliances or any number of items 
which he may need and of which 
there is a shortage. And don’t stop 
with the customers of the store. 
Many of your friends and acquain- 
tances may be in the market for 
something your store sells or will 
sell and you will never know just 
what they need unless you ask 
them. Do a bit of friendly scouting 
among them and you may be sur- 
prised by your findings. 

Keep your eyes open on your 
walks around the town. If you see 
a home or a barn that is badly in 
need of paint make a note of the 
fact. A poorly kept lawn may in- 
dicate the fact that there’s a lawn 
mower in the home that needs re- 
placing, so jot it down. Each and 
every item of this type that’s noted 
may mean a future sale by your 
firm in the days when the needed 
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Surveys for Future Business 


merchandise may be obtainable. 
Incidentally, the feminine mem- 
bers of your family might be able 
to give you a bit of information of 
this type if they only knew that 
you wanted it. The more leads 
you can get the better. Many of 
them may prove to be without val- 
ue but many more will mean dol- 
lars and cents to your firm in the 
future. Moreover, you will be call- 
ing attention to yourself as a per- 
son who has the welfare of the firm 
at heart and that fact may mean 
dollars and cents for you. 

The present day manpower 
shortage is bad, but the lack of 
interest exhibited by many em- 
ployees in various types of retail 
stores throughout the country is 


just as serious. The fact that jobs 
are easy to get has had a bad ef.- 
fect upon the morale of many per- 
sons who have obtained them. Con- 
vince your employer that your 
heart is in your work and the fu- 
ture will take care of itself. Check- 
ing up on prospective business will 
go a long way toward convincing 
him that you are the type of sales- 
man that he needs in his business. 


Special Events in October 


You may find it of considerable 
advantage to center the theme of 
some of your promotions for Oc- 
tober around one or more of the 
following days of celebration: 

October 8-14—Fire Prevention 

Week. 
October 12—Columbus Day. 
October 31—Hallowe’en. 








Test Your Hardware Sense! 


Grade yourself in the following manner to see how good you 
are. Each question correctly answered is worth 20 points. A 
grade of 100 is excellent; 80, good; 60, fair; 40, poor and 20, 
very poor. The correct answers to these questions will be found 
on page 195. 


Work the problem first, then substitute the figures 
of your business for those in the problem. 

1—A dealer desires a profit of 5 per cent 6n sales from his 
business. His cost of doing business is estimated at 25 per cent 
of sales. Find the margin he must attain to secure the results 
desired. 

2—A business, subject to Federal Wages and Hours Regula- 
tions recently increased its minimum hourly rates from 30 cents 
to 40 cents per hour. The actual increase was 10 cents per hour. 
What is the percentage increase? 

3—A dealer’s sales in a tool line were $300 per year. He 
knows that a 60-day stock is sufficient to take care of his trade. 
Determine the amount of the stock he should carry. 

4—Figure the amount of the installment payment due every 
other week in the following situation. The article being financed 
sells for $48 to which is to be added $4 carrying charge. Pay- 
ments are to be spread over a 26-week period and are to be 
made every other week. 

5—A salesman works in a store subject to Federal Wage 
and Hour Regulations. He works a 48-hour week and receives 
time and a half for all hours worked over 40 hours. He receives 
two weeks’ pay every other week amounting to $62.40. Deter- 
mine his hourly rate of pay. 

(Answers on page 195) 















Show Dairy Supplies, Ventilators and 
Heating Equipment in Early October 


HARDWARE AGE Original Window Display IDEAS 











a 











Furer 











Oscs 


























WINDOW 
VENTILATOR 
WINDOW 
MERCHANDISE: 


Window ventilators 
of several ; 
weather strip in 
rolls, weather strip 
in packages, and ac- 
cessories. 


PORTABLE 
HEATING 
EQUIPMENT 
WINDOW 


MERCHANDISE: 
Oil heaters, oil heat- 
er wicks, gas heaters 
of several types. 


BACKGROUND: 
Center panels in 
each window of buff 
corrugated board or 
painted wallboard. 
Side dividers of dark 
brown material. Cut- 
out letters of red 
and dark brown. 
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| WINDOW 
VENTILATORS 


GIVE FRESH AIR 
WITHOUT DRAFTS 


S 


THER 


PORTABLE 


HEATING 


DAIRY 
SUPPLIES 
WINDOW 


MERCHANDISE: 
Milker units, cream 
separators, milk cans, 
milk pails, cream 
cans, milk kettles, 
glass churns. stone- 
ware churns, milk- 
ing stools, butter 
crocks, milker repairs, 
filter disc, disinfec- 
tants, milk strainers, 
bottle brushes, scrub 
brushes, calf wean- 
ers, bull rings. 


BACKGROUND: 


Center panel of light 
blue _ corrugated 
board or painted 
wallboard. Side 
panels of dark blue 
material. Cut - out 
letters of dark blue. 


EQUIPMENT 


FOR COOL 





HARDWARE ACE 

















Only 
BRO 
offer 
tant 


Solid 
small 
Oval-« 
Extra 
and a 
machi 


Stand 
1. Unt 
forge 


2. Oval 
not 


4. Repl 
jaws. 
solid 





Pipe 
rount 
2. Slett 
hot 
ard 
all 
har 
steel! 


4. Link 


SEP’ 

















nd Hamme 


ARMSTRUNG BROS. 


BETTER PIPE TOOLS 











Only “ARMSTRONG 
BROS.” Pipe Vises 
offer all these impor- 
tant features: 


Solid centered jaws that prevent bending of 
small pipe, thin walled conduit and tubing. 
Oval-ended handles that will not pinch hands. 
Extra strength where strength is needed .. . 
and a fineness of design and an accuracy in 
machining that marks each a quality tool. 


Standard Pipe Vise 


. Unbreakable drop 
forged steel hooks. 


» > 


Oval handle ends, will 

not pinch hands. 

. Special steel screws 
with long-wear threads. 

4. Replaceable tool steel 
jaws, small sizes with 

selld centers. 





Chain Pipe Vises 


1. Portable. Combines maxi- 
mum capacity with minimum 
weight. 

2. Jaws drop forged with pat- 
ented solid centers. 

3. Drop Forged Handle and 
Base, with hardened Nut and 
special steel Screw. 

4. Proof-tested Chain. 











Pipe Vise Saddle 
|. Attaches Instantly to 

round or square posts. 
2. Slotted te 

hold stand- 

ard vises of 

ali «makes. 
3. Handle 


forged wi 
hardened 
stee! aut. 


ARMSTRONG BROS. TOOL CO. 


Oo 7 ° | . ‘ e 
314 N. FRANCISCO AVE. « CHICAGO, U.S.A 





Eastern Sales Office: 199 Lafayette St., N. Y. 





SEPTEMBER 14, 1944 





They Remind Farmers 
of Their Needs— 
Sales Follow 


(Continued from page 116) 


stocked and also given very fine 
display well up toward the front 
of the store. A three-level display 
is used for these articles. 

The large lower level is used to. 
display the heavy gallon bottles 
and jugs of sprays and disinfec- 
tants, while the smaller bottles are 
on higher display levels. While 
cattle sprays are seasonal, the 
disinfectants are items used in 
and about farm buildings twelve 
months of the year. 

Another allied farm line which 
the store stocks and has sold for 
years is beekeepers’ supplies. No 
stock of this is kept on display 
upstairs, as beekeepers do not 
need to be sold through advertis- 
ing or display. They know from 
experience what stores handle 
these supplies and go there to buy 
them. The Waterloo Hardware 
Co. carries a large stock of bee 
supplies in the basement and en- 
joys a fine volume on the line. 


America’s First Self 
Service Hardware Store 
(Continued from page 93) 


around the store interior is inval- 
uable. 

Profusely illuminated at night 
with neon signs and tubing the 
store presents a most pleasing and 
attractive appearance to passersby. 

This store is already achieving 
widespread reputation. Mr. Mast 
reports that representatives of 
many companies have made it a 
point to visit this new store for 
ideas and pointers. Looks like the 





streamline age has caught up with 
the hardware store! 








| 

| 

Latest News on | 
PRIORITIES “E] 
and | 

| 


WAR-TIME ORDERS 





on page 154 















DEPENDABLE... 





...so are Morse Tools 


That’s why Morse drills are a 
profitable item for hardware 
dealers. 














MACHINE COMPANY 
NEW BEDFORD, MASS., U. S. A. 


NEW YORK STORE: 130 LAFAYETTE ST. 
CHICAGO STORE: 570 WEST RANDOLPH ST. 
SAN FRANCISCO STORE: 1180 FOLSOM ST. 
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\ /, were saddened 


by a telegram announcing the 
death of Harry C. Atkins head of 
E. C. Atkins & Company of Indi- 
anapolis. He had been ill and in- 
active in the business for a long 
time. 

Mr. Atkins was a man of fine 
character. The nation has lost one 
of the highest types of American 
citizen. 

He took a warm personal in- 
terest in his employees—especially 
the younger men and his passing 
will be sincerely regretted by them. 

7 . 7. 

Recently my mail has been un- 
usually interesting. 

A long letter comes from Pit- 
cairn Island. You will remember 
this Island as the spot where the 
mutineers of the ship Bounty 
landed about one hundred and 
fifty years ago, sunk the ship and 
made this island their home. 

After placing the captain in a 
ship’s boat with several loyal 
members of the crew they kid- 
napped a number of native women 
and set sail for the almost un- 
known and uninhabited Pitcairn 
Island. The inhabitants of the 
island today are descendants of 
these mutineers. 

Ships seldom touch at this out 
of the way dot in the southern 
Pacific half way between the 
United States and New Zealand. 


Radio the Connecting Link 


It is a curious fact that while it 
takes a letter three or four months 
to reach the island with their radio 
set they receive all of the world’s 
news daily and hourly. They listen 
to President Roosevelt, the King 
of England, Churchill and other 
radio programmes. The Harp- 
WARE AGE is received regularly 
but the news is somewhat belated. 

Recentl), the rudder of the 
Bounty was recovered and the na- 
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The Dean’s Page 


By SAUNDERS NORVELL 


SAUNDERS NORVELL 


tives trade splinters from the rud- 
der for needed supplies when 
ships do arrive. They make var- 
ious souvenirs and prefer in trade 
to receive goods as money has no 
value. The island belongs to Great 
Britain and is now governed by a 
British magistrate. 
7 *. * 

Thirty four years ago a bright 
young fellow of sixteen named 
Harris worked for our concern in 
St. Louis. Last Sunday he called 
on me and I enjoyed hearing his 
adventures. He has made good and 
now is vice-president and direc- 
tor of the great Graham Paper Co. 
of St. Louis. He attributes his suc- 
cess to a natural bent for selling. 
He says his first inspiration as a 
salesman came from reading our 
sales letters. 

The Grahams were great church 
men. They contributed generously 
to the Episcopal cathedral and 
built a chapel. 

Harris had a good laugh when 
I told him of an occasion when 
I attended a wedding at the ca- 
thedral. Back of the altar in niches 
were about a dozen life size saints 
in marble. One of our party asked 








who are all those saints. Another 
whispered—“They ain’t saints 
they are statues of the board of 
directors of the Graham Paper 
Co.” 


Another letter comes from Har- 
vey E. Bressler doing promotional 
sales work for the National Man- 
ufacturing Co. of Sterling, II., 
who make builders’ hardware. He 
wrote to the American Service 
Library of New York for a book 
by the late Henry R. Towne. In 
place of this they sent “Forty 
Years of Hardware.” In this book 
I write about a fellow stock clerk 
named Gus Baehler. It turns out 
that “Gus” afterwards traveled for 
National and his son is now one of 
their salesmen. 


I have written Mr. Bressler that 
in my judgment the best book on 
builders’ hardware—“Taking the 
Mystery Out of Builders’ Hard- 
ware” was written by Adon 
Brownell and published by Harp- 
waRE AGE. Every dealer in build- 
ers’ hardware should have this 
book and should see that their 
clerks read it carefully. 

I see Sears, Roebuck & Co. are 
going into the book business on a 
large scale. 


Hardware Store Libraries 
I have long believed that hard- 


ware stores should have a library 
of about fifty books—all technical 
books on hardware, tools, home 
repairing, kitchen supplies, fish- 
ing tackle, guns, hunting, etc. 


These books should be read by 
employees and rented out to car- 
penters, housewives, hunters, fish- 
ermen, etc. I have been working 
with a publishing concern to de- 
velop this idea. 

Selling in the future is going to 
be more than just passing goods 
over the counter. You can have 
no better helpers in selling than 


books. Books inform, inspire and 
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2 WAY CLEANING HARMONY! 
—_— ll 





SMASH HIT! 


Albsorls and Washes 


uke A SPONGE 





Cleans, Dries and Polishes 


LIKE A 


CHAMOIS 


No Other 


or DRY 


A SWELL DISHCLOTH 


A money maker 
if there ever was 
one! “Duet” is used 
wherever a Sponge 
is used because of 
the amazing amount 
of water it holds due to a special 
process of manufacture. When 
wrung out tightly it is used like a 
Chamois, for cleaning, drying 
and polishing. Dry, it’s perfect 
for dusting. 

It CANNOT UNRAVEL. A hid- 
den stitch locks each and every 
thread through a secret process. 
The result is a dense, long wear- 
ing surface. 


Handsomely put up with red, 
white and blue display bands. 
Free counter folders and display 
carton. 


If your jobber doesn’t have it 
send us his name. Don’t miss out 
on your share of profit. 


ORDER INTRODUCTORY ASSORT- 
MENT 


Pieces DUET #100 @ $1.00 $2.00 
Pieces DUET #75 @ 75 1.50 
Pieces DUET #50 @ -50 3.50 
Pieces DUET #25 @ -25 3.00 
Total Retail Value $10.00 
ANOTHER PRODUCT OF 
AMERICAN SPONGE & CHAMOIS CO., INC. 


NEW YORK 7 SAN FRANCISCO 5 
47 Ann St. 245 Mission St. 


Producers of 
AMSCO CHAMOIS and MERMAID SPONGES 


8I RNAN 


Pieces 





ANOTHER AMSCO 





Cloth Like It! 
Used WET, DAMP 
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| nell’s book first on the list. 
| Books have long lives. “Forty 


lished in 1925, but it still is in 

demand. It is out of print, but I 
| still have calls for copies and peo- 
ple like Mr. Bressler still read and 
write about the book. 

So put it down that I am prob- 
ably the first to write about and 
recommend that a hardware store 
conduct a small circulating library 
of technical books. If | can in- 
terest the right people in this idea 
we may some day come around 
offering our hardware library with 
a convenient bookcase, card file, 
etc. 


pew of Hardware” was _ pub- 
| 


. * * 


Another letter comes from Mrs. 
Barrett, who was secretary to 
Frank Morancy when he was dis- 
trict sales manager for the Rem- 
ington Arms Co. at Atlanta, Ga. 
She writes that Frank has married 
and is now engaged in raising 
thoroughbred horses on his farm 
near Versailles, Ky. 

She is still secretary at the Rem- 
ington office. She 
coming to New York this month 
and would like to meet me. She 
will have a young friend with her 
who has never seen the Big City. 

I have answered that I will take 
great pleasure in showing them 
the city from the top of the Em- 
pire State Building. 

This article is written during 
the hot days in New York. The 
streets are empty. It is as quiet 
as the grave. All our neighbors 
have gone to the country, the sea 
shore, or the mountains. The 
Mayor and the papers have been 
advising all New Yorkers to stay 
home on account of. probable 
transportation difficulties. In read- 
ing Exodus, Kings, etc., I note 
that God frequently calls the 
Israelites a “stiff necked” race—l 
also note how reading the books 
of the Old Testament is just like 
reading war news today. They 
were always fighting. As Solomon 
finally writes in Ecclesiastes— 
“There is nothing new under the 
sun.” 

Solomon is credited with being 


writes she is 





the wisest man in the world. | 


| was curious to see how he ended 


| 


up. Well in the book of Kings | 
find he succumbed to the blandish- 





create desires. 1 would put Brow- 





































































Immediate 
Deliveries 


SUN BRAND 


SLEEPING BAGS 


vy, dry waterproofed duck; 
oe lined; 100% all — 
wool lined. Large head api 
Zippers down the side , . 
across ttom. Pocket . 
air mattress. Six sizes; popular 


prices. 


WATER BAGS 


Made of imported flax 
duck, especially made 
for water bags. Well 
sewed. Strong carrying 
strap of heavy webbing. 
Aluminum mouthpiece. 
Popular two gallon 
size. 


DUFFLE BAGS 


yy olive drab Army 
feck , Waterproof; dust- 
proof. Double scams 
throughout. Handles at 
bottom and side. Large 
inside flap with tie 
tapes keeps out dust. 
Heavy metal eyes 
with sturdy braide 
rope." Round bottoms. 


Six sizes. 


FRUIT PICKING 
BAGS 


d for aches, pears, 
a Grade A heavy white 
duck. Flat steel frame — 
Heavy 2” webbing, acjus 

able shoulder straps- 
Empty by releasing 
braided cord from fasten- 
ers on sides of frame. 





m SUN TENT-LUEBBERT CO. 
| 363 Sixth St 


¢ San Francisco 3, Calif. 
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ments of his seven hundred wives 
(or at least his favorites) —wan- 
dered off and worshipped their 
false gods—quarreled with God 
and in the end had eleven tribes 
of Israel taken away from him 
and was only left the tribe of 
Judah—God said for David’s sake. 

So the wisest man in the world 
wrote Proverbs, and the book of 
Eetlesiastes (See Chap. 9, Verse 
11). 

In writing about books let me 
recommend the best seller of them 
all. If you have grown old it will 
have a much deeper interest than 
in your Sunday School days. It 
is the Holy Bible. 


Federal Aid to States 


FEDERAL AID to the states had 
increased from five million dollars 
in 1915 to 786 million dollars in 
1942. During the same approximate 
period, state aid to local govern- 
ments increased from 119 million 
dollars in 1912 to 1,789 millions in 
1942. 
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ASSETS OF GOVERNMENTAL 
CORPORATIONS & CREDIT AGENCIES 


AS OF JUNE 30, SELECTED YEARS 





1943 





(MILLIONS OF DOLLARS) 


1933 
4, - 11,596 14,038 
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Governmental corporations and agencies have grown in the last decade. 


Coordinated Promotion Boosts 
Sales of Flag Sets 


FFECTIVE table and win- 
dow displays, plus a news- 
paper ad and several spot 

radio announcements, stimulated 
sales of United States flags and 
flag sets for one dealer. 











BIG 1 








It may be a long time before farm- 
ers can replace barn and storage 
buildings. In the meantime they 
need to protect their crops from 
weather and dirt. Harvested feed 
grasses, such as alfalfa, clover, hay, 
etc., deteriorate when left to the 
mercy of rain and snow. Farmers 
should protect their crops and farm 
equipment stored on the outside 
— Fultex Waterproofed Tarpau- 
ins. 

Fulton Bag & Cotton Mills, estab- 
lished in 1870, also manufacture 
back bands, cotton twine, tarpaulins, 
truck covers, tents and other canvas 
items. 


WRITE "DEPT. H A‘ FOR INTERESTING DEALER PROPOSITON 


FULTON BAG & COTTON MILLS 


Manufacturers since 1870 


Atlanta 
New York 


Minneapolis 


St. Louis 


Dallas 


New Orleans Kansas City, Kan. 














The flags and flag sets were ar- 
ranged on one of the tables in 
the store. This table was in a 
good location toward the front. 
Five of the flag sets were set up 
and placed on display in the small 
aisle at the back of the table. Sec- 
tional poles, which were a part of 
the outfits, were put together and 
the flags attached at the peaks to 
give customers an idea of the size 
of flag and length of pole and also 
to show them how the various 
items were assembled. Tags were 
attached to each setup outfit show- 
ing the price of the set and listing 
the various items comprising it. 

Attention to the display was 
secured immediately by showing 
the flags in this manner. The dis- 
play was arranged approximately 
three weeks prior to Memorial 
Day celebration. Small newspaper 
advertisements were used each 
week. Radio spot announcements 
were used during the week pre- 
ceding the holiday. 

A complete window of flags was 
installed during that week also. All 
flags except one were withdrawn 
the afternoon before the holiday 
and a large show card containing 
the pledge of the flag was added. 
This display was used over the 
holiday. 

Flags are in demand these war- 
time days and what was done for 
a special period could be done to 
equal advantage during any pe- 
riod of the year. 
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HE efficiency and economy of 

industrial production in this 
country have been made possible, 
in no small measure, by two factors: 
simplification and standardization of 
products and of methods. Nothing 
comparable has ever been done in 
the field of distribution. If it were, 
costs of distribution could be low- 
ered, as production costs have been, 
and probably with similar results, 
beneficial both to consumers and 
distributors. 

From a variety of causes, distribu- 
tion in the United States has be- 
come increasingly complex and cost- 
ly. Distribution is too complicated, 
too cumbersome and costs too much. 
It needs to be simplified and stand- 
ardized, not in one industry but in 
all. 


No Panacea Available 


This cannot be accomplished easi- 
ly. There is no panacea available, 
nor can any formula be devised that 
will fit all industries. However, the 
problems involved are not insoluble. 
They are man made and, therefore, 
can be changed by man. The first 
requisite, of course, is that men 
must desire simpler and better 
methods of distribution. If that is 
what we want, three human quali- 
ties only are needed to accomplish 
it: intelligence, perseverance and 
cooperation. 

Some of the reasons why distribu- 
tion is so costly are in the summary 
of the Federal Trade Commission’s 
exhaustive report on distribution 
costs in the food industry. Other 
reasons are explained and some con- 
structive suggestions made toward a 
simplification of the problem in Dr. 
Frederick’s able analysis of the 
“Changing Concepts of Distribu- 
tion.” 


Process of Distribution 


Indorsing the concept that “D and 
W” (A Chilton Publication) - has 
advocated for some time past, name- 
ly, that distribution begins with the 
origin of raw materials and ends 
only when a finished product has 
reached its ultimate destination, 
that is, the final user or consumer, 
Dr. Frederick explains that changing 
conditions make this broad concept 
of distribution more necessary now 
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Distribution Standards 


By CHARLES DOWNES 


Editor of “D and W” 
A Chilton Publication 


than ever. We agree. But the con- 
cept is valid at any time and under 
any conditions in an industrial so- 
ciety. The reason is obvious: if 
distribution begins with the origin 
of raw materials, before production 
starts, and continues after produc- 
tion or fabrication ends, the im- 
portance of distribution under any 
system of economics is fundamental 
and indispensable. 


Coordinated Planning 


If distribution in the United 
States is to be made more efficient 
and economical, and, thereby, more 
profitable for everybody, not only 
broader concepts but more deter- 
mined organized efforts will be need- 
ed. It is suggested that coordinated 
planning within industrial groups 
should be undertaken to simplify 
and standardize specific methods 
and practices. If that could be 


supplemented by the establishment 
of an Institute of Distribution, prop- 
erly organized to undertake not re- 
search only but the analysis and 
synthesis of facts obtained by re- 
search, then we might be able to 
establish standards in distribution 
comparable, in their way, to those 
which have made it possible for 
American industrial production to 
achieve its unique and imperish- 
able record. 


Relief Expenditure 


FEDERAL EXPENDITURES for 
relief and work-relief dropped 
sharply from 1,133 million dollars 
in 1942 to 317 millions in 1943. Dur- 
ing this same period, federal aid to 
agriculture remained almost un- 
changed; it was 1,220 million dol- 
lars in 1942 and 1,160 millions in 
1943, 
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SALES FOR YOU! 
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© Elmer the Bulborg, strong as a bull 


big 2s 2 horse, slippery as 2. hog. | Display Pictured Employees in Service 
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The above display, which was featured in the window of the Tenk Hard- alt 
ware Company, Quincy, Ill., during the recent Independence Day period, was , 
ef a patriotic nature and fully in keeping with the season. See . at Ww 
enlarged photographs of the firm’s employees now in the armed services o too s 
ELECTRIC FENCE CONTROLLERS their country arranged on a patriotic background. It caught the eyes of all of al 
: passersby and evoked many complimentary comments. The display was a 
Your farmer customers can give arranged by E. N. Sandifer, advertising and display manager. b = 
you the reasons why Prime is "Ma 
your best bet in the thriving elec-H) | eg 
tric fence business. pe 
Prime, with a ten-year success) | Harness Featured in Flat Display store 
record behind it, delivers quality rid « 
that means dependable service, UE to the war, farmers are flat instead of hanging them on the war | 
opens the way to profitable, sci- using more horses than be- wall. This sort of a setup has inter 
entific farming. | fore, and this makes for quite a worked very well because it permits W: 
Prime is safe. High-line mod- demand for harness in many locali- the farmers to look over the articles keep 
els approved by Underwriters’ ties. At Albert Lea, Minn., the Gul- on display from a center aisle lo- duciz 
Laboratories. brandsen Hardware Co. displays its cation rather then walking over to tribu 
itd Geteetteis dil d harness on a large double table ar- a wall location. And every article Ta 
rEg Nay ieee 3 remen,) 20 | rangement, lying most of the items can be inspected with ease. tome 
effectively in farm papers your losi 
customers read. saan 
Don’t take chances with your durin 
reputation in a business that can Ab 
become as important to your suc- polic: 
cess as electric fence. Stock and custo 
display Prime high-line and bat- of 1 
tery controllers. Ask your jobber. durin 
Prime sells only through jobbers, war | 
i 
s 
The Prime Mfg. Co. Babs 
istrat 
1669 S. First St. © Milwaukee 4, Wis. ware 
T-12 
New Free Book 
Helps Farmers 
Farmers appreciate this 
valuable information. 
Shows how to build 
and maintain an elec- 
tric fence system. 32 
pages of facts, pictures, 







diagrams. No advertis- 
ing. Write for a sup- 
ply. No cost to you. 














It's an easy matter to see the various pieces of harness 
in this display which helps save the customer many steps. 
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Your Post-War Problem 


OUR post-war distribution 
problems will be perplexing 
but not impossible. You will be con- 
fronted with active and progressive 
competition. Your keenest competi- 


‘tors may not be those competing 


with you now. They will probably 
be the men who are now in the fight- 
ing forces. I admonish you not to 
overlook the ability of the returning 
service man. He has been trained 
in storekeeping, purchasing, and. in 
the handling of supplies for the 
Army and the Navy. He has had 
contact with the rest of the world 
and has picked up new ideas. He has 
been technically trained. He has been 
thinking about the kind of business 
he wants to go into when he returns. 
If he has been one of your former 
employees, he may not be content to 
come back with you on the old: job. 
He may become your most active and 
competent competitor. 

Start now your plans for rebuild- 
ing your sales and service forces. 
Your large competitors are actively 
at work on this problem. It is not 
too soon to begin that most difficult 
of all tasks, that of obtaining first- 
class personnel for your post-war 
business activities. 

Move into the post-war period 
with a minimum of dead inventory 
and surplus antiquated stock in your 





store. Modernize your store and get | 


rid of those goods in which the post- 
war consumer will have little or no 
interest. 

Watch your price policies, and 
keep your prices in line with the re- 
ducing costs of production and dis- 
tribution. 

Take steps now to win back cus- 
tomers whom you may have been 
losing by reason of war restrictions 
and lack of adequate merchandise 
during the war period. 

Above all, see that you follow a 
policy in your relationship to your 
customers of equitable distribution 
of restricted materials available 
during the early stages of your post- 
war business period. 

—Dr. Carl D. Smith, president, 
Babson Institute of Business Admin- 
istration before New England hard- 
ware convention. 











Latest News on 


PRIORITIES 


and 


WAR-TIME ORDERS 
on page 154 
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**“TOASTMASTER” is a registered trademark of Toastmaster Propucts Division, 





Getting Set! 


We aren’t jumping the gun... but we'll be “on our 
marks” when the signal sounds. 


At present, we’re turning out war stuff... have been 
all along, you know. And we'll be giving that job 
all we’ve got, till it’s finished. 


But we’re thinking ahead to V-Day, too. We've been 
cultivating your customers, building up the postwar 
demand for Toastmaster products. 


Ever since Pearl Harbor we've been advertising in 
the Saturday Evening Post, Life, and Collier's. Re- 
cently we added True Story, Parents’, Bride’s Maga- 
zine, and Electricity on the Farm... to remind more 
people that Toastmaster* products are coming back. 


So don’t you worry about the demand! All you'll 
need is the merchandise. And we've been thinking 


about that, too. 
\ 


— TOASTMASTER Axoducha 


McGraw Electric Company, 


Elgin, Ill. Copyright 1944, McGraw Electric Co. 
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AMMUNITION RELEASED FOR HUNTERS; | 


HIGHER QUOTAS GRANTED FARMERS 


ALL USERS GET SAME QUOTAS 


Increased farmer, rancher quotas, now also allotted to 
hunters under L-286-b permitted until Dec. 31, 1944. 
Ammunition obtained under quarterly quota prior to 
Aug. 29, 1944, by farmers or ranchers does not have 
to be charged against the new special quota. Addi- 
tional types of ammunition now covered under L-286. 


The War Production Board, on 
Aug. 29, lifted the ban on the 
sale of ammunition to hunters 
and at the same time increased 
the existing quota of ammuni- 
tion for farmers and ranchers 
for use against predatory ani- | 
mals, which damage crops and 
kill livestock. Hunters may re- | 
ceive the same quotas as farmers | 
and ranchers under Supplemen- | 
tary Order L-286-b, the increased 
quota for farmers and ranchers 
being effective only until Dec. | 
31, 1944, when Supplementary | 
Order L-286-b will expire. 

Under Supplementary Order | 
L-286-b, the quota for farmers | 
and ranchers—which is now the | 
same for hunters—has been in- | 
creased to the following amounts: 
150 rounds of .22 caliber rim- 
fire cartridges, 40 rounds of cen- 
ter-fire-rifle ammunition (or 50 
rounds if customarily packaged 
50 to a box), and 100 shotgun 
shells of any gage. 

Ammunition for farmers had 
previously been under a quarter- 
ly quota system. Farmers and 
ranchers do not have to charge 
against the new special quota 
any ammunition that they may 
have obtained prior to Aug. 29, 
1944, under the quarterly quota 
system. Farmers or ranchers 
who get the special quota of 
ammunition may not get any 
more of their regular quarterly 
quotas of ammunition under 
Limitation Order L-286 before 
Jan. 1, 1945. Entire quotas need 
not be bought in a single pur- 
chase as farmers, ranchers and 
hunters may make partial pur- 
chases from time to time. 

Before any sale of ammunition 





is made to either hunters, farm- 
ers or ranchers, they must first 
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sign a certificate stating that they 
are entitled to this ammunition 
under WPB orders. Sellers are 
required, under L-286-b, to keep 
complete records of inventories 
and sales of ammunition, includ- 
ing the certificates, for two years 
beginning Aug. 29, 1944. 
Purchaser must sign his name 
and address and deliver to the 
seller a certificate in substan- 
tially one of two optional forms 


' of certifications, one option being 


the standard certification pro- 
vided for in paragraph (d) of 
Priorities Reg. 7. It reads: 


“The undersigned purchaser 
certifies, subject to the penalties 
of section 35 (A) of the United 
States Criminal Code, to the sell- 
er and to the War Production 
Board, that, to the best of his 
knowledge and belief, the under- 
signed is authorized under appli- 
cable War Production Board reg- 
ulations or orders to place this 
delivery order, to receive the 
item (s) ordered for the purpose 
for which ordered, and to use 
any preference rating or allot- 
ment number or symbol which 
the undersigned has placed on 
this order.” 


The other optional certification 
incorporated in Order L-286-b is: 


“CERTIFICATE.” 

“The undersigned purchaser 
certifies, subject to the penalties 
of section 35 (A) of the U. S. 
Criminal Code, to the seller and 
to the War Production Board, 
that, to the best of his knowledge 
and belief, the undersigned is 
authorized under applicable War 
Production Board regulations or 
orders to place this delivery or- 
der and to receive the item (s) 





ordered for the purpose for 
which ordered.” 


Address 

Order L-286 was amended Aug. 
29 to include 12 different caliber 
types of ammunition in the list 
controlled by that order. These 
12 types were not originally in- 
cluded in the list. They follow: 

.22 Hornet caliber. 

.22 caliber high power. 

.220 Swift caliber. 

.257 Roberts caliber. 

.30-06 caliber. 

.30-40 Krag caliber. 

.303 caliber. 

.348 caliber. 








.38-40 caliber. 

44-40 caliber. 

-10 gage. 

.410 gage. 

The following calibers and 
gages were originally included 
in Order L-286: 

.22 caliber rim fire. 

.25-20 caliber. 

25-35 caliber. 

250-3000 caliber. 

.30-30 caliber. 

.300 caliber (except .300 H & 
H Magnum). 

.30 caliber. 

32 caliber. 

.32-20 caliber. 

.35 caliber. 

.351 caliber. 

.357 Magnum caliber. 

.38 caliber. 

.380 caliber, 

45 caliber. 

12 gage. 

16 gage. 

20 gage. 

28 gage. 

Ammunition production in 1944 
is expected to be approximately 
62 per cent of what it was be- 
fore the war, WPB officials said. 

Civilian use of ammunition for 
shooting galleries, trap and skeet 
loads is prohibited by WPB. Of- 
ficials said there is no early hope 
for removing the ban affecting 
shooting galleries and _ skeet 
sportsmen. 








OPA May Make Changes in Trade Practices 
Only When Investigation Proves It Needed 
Under Stabilization Ext. Act of 1944 


(Washington Bureau 
of HARDWARE AGE) 


Conforming with the recently 
enacted Stabilization Extension 
Act of 1944, OPA has amended 
all of its price regulations, sched- 
ules, and orders with respect to 
changes in business practices. 

The Act requires that OPA 
make no changes in the business 
practices, cost practices or meth- 
ods, or means or aid to distribu- 
tion established in any industry 
to enforce any price regulation, 
except where such action is af- 
firmatively found by OPA to be 
necessary. 

Originally, Congress felt that 
OPA had so interpreted the 
Emergency Price Control Act of 
1942 that business practices were 





arbitrarily being upset to en- 
force price regulations. Under 
this Act OPA could require such 
changes, where necessary, with- 
out an affirmative finding. 

The Act of 1944 adds but one 
additional requirement, which is 
that OPA must affirmatively find 
that a change in an established 
business practice is necessary to 
prevent evasion of a regulation 
or of the Act. 

Under the new order an af- 
firmative finding is incorporated 
into the statement of considera- 
tions, statement of reasons oF 
opinion of each regulation, sched- 
ule or order, and in the preamble 
of each letter-order previously 
issued by OPA. 
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Deluxe Quality Original 
FORCE CUP 
TANK 


FOR IMMEDIATE DELIVERY 


* RUBBER SINK STOPPERS 

* RUBBER BASIN STOPPERS 

is cnt Levetery * FORCE CUPS 

r included * TANK BALLS 

* CRUTCH TIPS 

* IMPROVED PLASTIC SUCTION STOPPERS 
* PLATE SCRAPERS 


KEYSTONE BRASS & RUBBER COMPANY, INC. 


General Offices: Broad St. & Lehigh Ave. 
PHILADELPHIA 34, PA. 





BASIN STOPPER BATH STOPPER 














SINK STOPPER 
Plate, Pan and Boat 
SCRAPER 
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That's this 
attractive, popular Satintone “F-14"’ package assortment! Your 
customers will be delighted with Satintone’s soft, satiny finish 


Easy to sell . . . and a year-round money-maker! 


and delicately blended pastel shadings.. . they'll appreciate 
the many ways in which they can use this convenient, practical 
table service. The large bowl and four cups and saucers are 
ideal for desserts, ice cream, fruit salads, etc.; the handled plate 
is just the thing for serving cold cuts, cheese, cookies, etc. The 
assortment consists of two of these 10-piece sets — packed 
complete in one carton; totals $7.00 ($3.50 per set) at suggest- 
ed retail price (West coast slightly higher). There are many 
other popular, profitable Satintone groupings, so see your 
jobber for complete details. Inquire, too, about the Sales- 
proved assortments in our Maestro line of ruby and silver glass- 
They're available for prompt shipment. 
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Increased Materials for Hand Hair Clippers 
And for Certain Pocket Cutlery Uses 


Increased amounts of iron, 
steel and other metals may be 
used to make both light weight | 


and large heavy duty hand hair | purpose industrial knives. 


| knobs on sheath knives, adjust- 
able handles on rubber process- 
ing knives and certain specia} 
Cut- 


clippers. copper and copper base | lery manufacturers may now re- 


alloy 


may be used for linings | vert to aluminum for these pur- 


and rivets of pocket knives; and | poses or develop other uses. 


aluminum is permitted for any | 


type of cutlery, the War Produc- 
tion Board said on Aug. 31. 

The cutlery order, L-140-a, as 
amended Aug. 31, permits manu- 
facturers of hand hair clippers to 
use 65 per cent as much metal 
as they used in the year ending 
June 30, 1941. The previously 
permitted rates of metal usage 
were 45 per cent for large heavy 
duty clippers and 25 per cent for 
light weight clippers. 

The provision permitting the 
sale of light weight clippers for 
export purpose only has been 
deleted. 

As before, eight types of pocket 
knives are permitted under the 
order. They are tools, used almost 
exclusively by farmers, cattle- 
men, fishermen and mechanics. 

About 8,000 Ibs. of aluminum 
were used by the cutlery industry 
during the base period. It was 
used for handles on knives re- 
quired by laboratories producing 
certain serums and vaccines and 
for guards on food processing 
cutlery. Other prewar uses of 
aluminum were for tubular rivets, | 


The amended L-140-a also 
states specifically that products 
covered by the order are subject 
to the “spot authorization” pro- 
cedure established in Priorities 
Regulation 25. Any manufacturer 
who wishes to exceed the produc- 
tion quotas established for the 
various types of cutlery in L-140-a 
or to make pedicure and mani- 
cure implements and blackhead 
extractors, not permitted by the 
order, as well as any manufac- 
turer who wishes to enter the 
industry may file an application 
with the WPB field office near- 
est the plant in which the pro- 
posed production is to be under- 
taken. 

Cutlery manufacturers who are 
granted authorizations to produce 
under the terms of PR 25 are 
subject to the restrictions 
specifications and other provi- 
sions (except metal quotas) of 
L-140-a. 

Production will be authorized 
under PR 25 only where labor, 
facilities, and material not need- 
ed for war production are avail- 


on 





‘ 


able, WPB officials stressed. 








Remove Model, Fuel Type Restrictions 
From Heating, Cooking Stove Order L-23-c 


The War Production Board an-| ted in order to make it possible 
nounced Aug. 30 that restrictions | for the recent “spot authoriza- 


limiting the number of models 
and fuel types of domestic cook- 
ing appliances and heating stoves 
have been removed. There still 
will be no “dressed up” stoves, 
however, since accessories such 
as high closets and high shelves 
for coal and wood and combina- 
tion ranges, and waist high boil- 
ers on gas ranges, are still pro- 
hibited, WPB officials explained. 

The action was taken to re- 
move restrictions on the number 
of models and fuel types permit- 





tion” regulation to apply to these 
products. It was felt also that 
these restrictions had already 
been broadened to the point 
where there was no further jus- 
tification for them. 

Schedule B of Order L-23-c 
(Domestic Cooking Appliances 
and Domestic Heating Stoves) 
which specified the number of 
models and types of stoves which 
could be produced was deleted 
from the order. 








Coal and Wood Stoves Off Ration 
Regulations as of October 16th 


As we go to press, word is received that as of midnight, Oct. 15, 
1944, coal and wood burning stoves for cooking and heating will 
no longer be subject to rationing under Ration Order 9-A. Until 
that time the present system of rationing remains in effect. 

Despite this release on coal and wood burning stoves for coeking 
and heating, oil and gas stoves for cooking and heating will continue 


subject- te ration regulations. 






HARDWARE AGE 












WPB 


qa 
0! 
WPB 
of stee 
duction 
Class | 
of mid- 
all the 
placed. 
ed to c 
be suffi 
ments, i 
ever, 
asked t 
an effc 
invento) 
try. 
Navy 
fourth — 
000 st 
about 6 
drums — 
June. P 
000 wa: 
orders 
have b 
fourth-c 
resent ; 
WPB s 
are un 
Navy 
should 
Navy D 
necessa 
product 
ufactur 
Contair 
justmer 
The 
a comr 
tories t 
end of 
particu! 
this go 
vance & 
Mem 











Maxi 
Pa 


The 
mum p 
toilet | 
f.o.b. 
Aug. 3 
Admini 
fective 
tissue | 
to exp 
of ame 
tion, € 
modifie 
of pap 
to brin 
livered 

The 
Aug. 3 
ulation 
facture 
paper | 
ing on 
zone di 
1 throt 





SEPT 





lippers 
y Uses 


es, adjust- 
‘r process- 
in specia} 
ves. Cut- 
y now re- 
these pur- 
uses. 
40-a also 
products 
re subject 
tion” pro- 
Priorities 
\ufacturer 
e¢ produc- 
| for the 
in L-140-a 
nd mani- 
ylackhead 
d by the 
manu fac- 
nter the 
plication 
ice near- 
the pro- 
ye under- 


who are 
produce 
| 25 are 
ions on 
r provi- 
ptas) of 


thorized 
e labor, 
ot need- 
re avail- 


ed. 








-23-¢ 


possible 
thoriza- 
0 these 
so that 
already 

point 
er jus- 


L-23-c 
liances 
itoves ) 
ber of 

which 
leleted 


16th 


ct. 15, 
gz will 
Until 


eking 
tinue 


AGE 








Allowed 


(Washington Bureau 
of HaRDWAPE AGE) 


WPB has allotted 165,000 tons 
of steel for fourth-quarter pro- 
duction of steel drums under the 
Class B products program. As 
of mid-August orders for nearly 
all the allotted steel had been 
placed. The new allotments, add- 
ed to current inventories, should 
be sufficient to meet all require- 
ments, according to WPB. How- 
ever, the Steel Division may be 
asked to redirect some orders in 
an effort to previde balanced 
inventories throughout the indus- 
try. 

Navy requirements for the 
fourth quarter are about 1,200,- 
000 steel drums. Orders for 
about 600,000 or 700,000 of these 
drums were placed in May and 
June. Procurement of about 600,- 
000 was undertaken in July and 
orders for part of this amount 
have been placed. The Navy’s 
fourth-quarter requirements rep- 








resent about 45,000 tons of steel. 
WPB says that if manufacturers 
are unable to place orders on 
Navy allotments, the matter 
should be taken up with the 
Navy Department. If it becomes 
necessary to use B tonnages in 
production of A items, the man- 
ufacturer should so inform the 
Containers Division so that ad- 
justments can be made. 

The fact that WPB has made 
a commitment to reduce inven- 
tories to a 35-day supply at the 
end of the fourth quarter is of 
particular significance. To meet 
this goal, some cut-back of ad- 
vance allotments is planned. 

Members of the steel] shipping 


WPB Says Enough Steel Has Been 


for Steel Dram Needs 


containers industry at a recent 
industry advisory committee ex- 
pressed the opinion that the in- 
crease in indirect military re- 
quirements was greater than that 
provided for in the total allot- 
ment of steel to the industry. 
Committee members felt that the 
over-all B program was inade- 
quate and that additional steel 
should be allotted to the indus- 
try. They believed that the in- 
dustry could produce more con- 
tainers if allotted more. steel. 
Additional manpower would not 
be required. The manpower prob- 
lems of the industry would actu- 
ally be reduced, as the industry 





would be able to maintain a rate | 
of operation sufficient to hold its | 
employees. 

Meanwhile, the Containers Di- 
vision has reached an agreement 
with the Treasury Surplus Dis- 
posal Unit whereby lots of over 
2,000 surplus drums reported to 
their field offices will be referred 
to WPB. The Containers Division 
will consider local need, the avail- | 
ability of substitutes, and other | 
factors, and will recommend a | 
specific market whenever possi- | 
ble within 30 days. Treasury will | 
then notify its field offices as to | 
the disposition of the drums. 
Any person wishing to buy sur- | 
plus drums should contact the | 
Containers Division. 

Military stock piles of heavy | 
drums have decreased by about | 
50 per cent since January. Stocks | 
of small drums are down about | 
40 per cent. It is not expected 
that release of surpluses will seri- 








ously affect the industry. 








Maximam Price Calculation Clarified on 


Paper Towels, Toilet Paper, F.O.B. Mills 


The calculation of the maxi- 
mum prices of paper towels and 
toilet tissue when sold on an 
f.o.b. mill basis was clarified 
Aug. 31 by the Office of Price 
Administration. This action, ef- 
fective Sept. 4, 1944, amends the 
tissue paper products regulation 
to express definitely the intent 
of amendment 9 to this regula- 
tion, effective July 24, which 
modified the f.o.b. ceiling prices 
of paper towels and toilet tissue 
to bring them in line with de- 
livered prices. 

The provisions clarified by the 
Aug. 31 amendment to the reg- 
ulation are as follows: 1. Manu- 
facturers of toilet tissue and 


paper towels who had been sell- 
ing on the basis of their highest 





zone delivered price during Oct. 
1 through 15, 1941, are allowed 


SEPTEMBER 14, 1944 


to establish an f.o.b. mill price 
by deducting 50 cents per cwt. 
from their zone delivered price 
but the freight allowance must 
be deducted from the maximum 
delivered price for shipment with- 
in the zone in which the mill is | 
located. Amendment 9 had failed | 
to specify that the zone price 
from which the deduction is to 
be made is that of the zone in 
which the mill is located. 2. 
The maximum f.o.b. price plus 
the allowable freight charges | 
may in no case exceed the high- | 
est delivered price charged by | 
the manufacturer for deliveries | 
during March, 1942, excepting | 
those granted relief by OPA. 

Amendment No. 10 to MPR 
266—Certain Tissue Paper Prod- 
ucts — effective Sept. 4, 1944, | 
made these provisions. 





That’s when, the song 
says, “I’m coming back 
to you.” There have 
been a lot more things 
than apple blossoms in 
Normandy this year, 
but Lawson metal 
bathroom cabinets 
won't be back for 
some time. For though 
the Allies have made 
magnificent progress, 
much remains to be done. 






| | 


5 
} 


y 
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So Lawson production is still chiefly military and 


the manufacture of our regular bathroom cabinets 


cannot yet be resumed. But, the way things are 
progressing, we all have the right to be hopeful. 
Perhaps, when it’s next blossom time in Normandy, 
we will be—happily—coming back. 


LAWSON CABINETS 


When we say that Lawson Warwood Cabinets 
are the finest bathroom cabinets now being made, 
we want it understood that they are not as good 
as the metal cabinets we 
used to produce, and 
that we'll produce again 
when the war is over. 
But the Warwood is the 
most satisfactory wooden 
cabinet on the market— 
the best that wartime 
conditions allow us to 
make. 


THE F. H. LAWSON COMPANY 


CINCINNATI 4, OHIO 
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Left to Right: 


Stubby No. 443 Electricians’ No. 243 
Pocket No. 543 Mechanics’ Square 
Blade No. 343 


“RHINO” 
AMBERLITE No. 143 


Here’s a screw driver that shouts 
QUALITY, and is quality all the way 
through. In “Rhino”, eye appeal and 
true merit go hand in hand. 


When the screw driver demands of our 
boys under arms begin to taper off, 
we shall again be supplying distribu- 
tors “Rhinos” with Amberlite handles, 
the toughest, hammerproof, shock- 
proof, waterproof material ever de- 
veloped for a screw driver. 


Bridoepo at 


TRAOE 


DROP-FORGED TOOLS 


KNOWN FOR FIFTY YEARS 


THE BRIDGEPORT HDWE. MFG. CORP. « 




















BRIDGEPORT, CONN 








An increase of four per cent 
in manufacturers’ dollar-and-cent 
prices for staple work gloves and 
an increase of three per cent in 
wholesaler’s dollar - and - cents 
prices for these gloves were an- 
nounced Sept. 1, by the Office 
of Price Administration. At the 
same time, OPA announced that 
there would be no price increases 
to consumers for staple work 
gloves. 

This amendment, effective 
Sept. 1, 1944, to the staple work 
gloves regulation also provides a 
method for pricing work glove 
“seconds,” and makes certain 
minor changes in the marking 
requirements of the regulation as 
well as in the “wholesale per- 
centage” provision. 

The present dollar-and-cents 
prices for staple work gloves at 
the retail level is maintained by 
having wholesalers and retailers 
absorb the manufacturers’ in- 
crease. This is possible says 
OPA, because both wholesalers 
and retailers have larger mar- 
gins under the dollar-and-cents 
pricing in effect at the present 
time than their customary dollar- 
and-cents peacetime margins af- 
forded. 

Following are the principal 
changes made by this action: 

1. Adjustment in Manufactur- 
ers’ Prices: This action allows 
manufacturers to increase their 
ceiling prices for staple work 
gloves four per cent. Of this 
increase three and one-half per 
cent, figured on selling price is 
the amount necessary to com- 
pensate for wage increases re- 
cently allowed by the War Labor 
Board. The remaining one-half 
per cent increase covers the add- 
ed cost to manufacturers caused 
by the provision requiring each 
manufacturer to mark the lot 
number and a statement of de- 
fects, if any, on each pair of 
work gloves which he sells. 

Manufacturers representing the 
largest portion of the work glove 
production have applied for and 
obtained approval of wage in- 
creases. On the average the in- 
creases amount to an increase of 
approximately 13 per cent in a 
manufacturer’s labor cost, which 
is equivalent to about 3.5 per 
cent on the selling price of work 
gloves. 

2. Ceilings for Sales at Whole- 
sale and at Retail: The manufac- 
turers’ four per cent increase is 
apportioned among distributors 
as follows: Wholesalers are re- 
quired to absorb one per cent of 
the increase in cost. The absorp- 
tion of only one per cent of the 


Maker, Wholesaler Price Increases 


Bat No Dealer Advances on Work Gloves 









raises their ceilings by approxi F 
mately three per cent and give 
them a markup of 16.1 per cen 
figured on selling price. Retail 
ers purchasing from the whole 
saler absorb the remaining three 
per cent. Retailers purchasing 
direct from the manufacturer 
must absorb the entire four per 
cent. 

This action establishes two 
tables of retail ceiling prices. 













tion has 





























Table one lists ceilings for re dation | 
tailers who buy frem wholesalers, became 
The retail markup afforded by _ 
this table is 25.8 per cent figured the regu 
on selling price. Table two lists dfice fix 
ceilings for retailers whose sup housewar 
pliers, are manufacturers, The § °° w 
retail mark-up afforded by this u and bh 
table is 25.1 per cent, figured on duding 
selling price. dry (ex 
3. Other changes resulting ulso — 
from this action: The ceiling for worting 
seconds or imperfect gloves is tical goo 
established as 75 per cent of the and — 
ceiling price of the identical per dustrial 
fect styles, by this action. No health su 
distinction made for pricing These 
purposes between first quality merly 
gloves and seconds. aal Ma 
Retailers filling orders received § whi 
by mail from customers purchas individua 
ing through a mail order catalog, 1942, leve 
are no longer required to mark dation | 
each pair of gloves if they for Consume 
ward with the gloves a sales these com 
memorandum stating the retail provides 
purchase price, not . exceeding § ¥°°'S° f 
the ceiling price, and the idéh- dems. 
tity of the glove. _ Other : 
A manufacturer who was in § 9" 22n0 
L) The 





business in 1941 but is unable 
to determine his “wholesale per 
centage” because of inadequate 
records may now apply to OPA 
for the authorization of such 4 
percentage. 

Amendment No. 2 to Revised 






Fight . 




































increase in cost by wholesalers 





Maximum Price Regulation 506 — 
r . gor 
—Maximum Prices for Staple slumbin 
Work Gloves—effective Sept. 1, ate 
ie equipmen 

1944, made these provisions. Bdicate 
SOLDER RELEASE FOR 50 
THREE MORE USES “spot at 
Permission to use solder up to § issued on 
50 per cent tin content by weight, § Productic 
has been granted for three addi- J Aug. 30. 
tional purposes. A late WPB & gether w 
amendment of tin order M-43 § they cove 
permits this to be used for the § Comme 
manufacture, repair and mainte- § (L-248) ; 
nance of (1) refrigeration equip- § food and 
ment; (2) radio and radar equip § ment (L 
ment, and (3) any type of § (L-185); 
indicating, recording, measuring § Cast iro 
or controlling instruments and § Plumbin; 
valves (excluding manufacture § (L-199) ; 
and repair of gas meters). and Do 
For gas meters, solder contail- § ances an: 
ing 35 per cent tin is permitted § The “spo 
for manufacture, and containing § by Prior 
38 per cent of tin for repair. provides 
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Several additional commodities 
have been brought under the cov- 
aage of MPR 429 maximum 
price regulation for used con- 
gmers’ goods, certain other com- 
nodities have been regrouped in 
the regulation to facilitate refer- 
ace to listings, and a new sec- 
tion has been added to the reg- 
gation by an amendment which 
became effective Aug. 29, 1944. 

Additions to the coverage of 
the regulation include store and 
dice fixtures, a wider list of 
housewares, hard ware, appli- 
ances, wheel goods, and person- 
ad and household accessories, in- 
duding clocks, watches and jew- 
dry (except precious stones) ; 
dso small boats and canoes, 
sporting goods and firearms, op- 
tical goods, radios, phonographs 
ad records, toys and games, in- 
dustrial safety equipment and 
health supplies. 

These commodities were for- 
merly covered by the Gen- 
aal Maximum Price Regula- 
tion which held prices at the 
individual seller’s highest March, 
1942, level. Maximum Price Reg- 
dation No. 429 (Certain Used 
Consumers’ Goods), under which 
these commodities are now placed 
provides a simpler and more 
precise formula for pricing the 
items. 

Other changes made by the ac- 
tion announced Aug. 25, include: 
L) The removal of chains and 
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{ditional Used Consumer Goods Now 





Coverage of MPR 429 


chain products from coverage un- 
der the regulation because these 
items are now under another 
regulation, which provides a 
specific method for pricing used 
goods. 

2.) Another section of the reg- 
ulation is restated to make it 
clear that the exemption of sales 
by householders is limited to 
sales of goods which were ac- 
quired for personal use rather 
than for gain. Sales of goods 
bought by householders for the 
purpose of sale or renting con- 
tinue to be covered by the regu- 
lation, but the disposal of goods 
acquired by gift, bequest or in- 
heritance is exempt. 

4.) Added to the regulation 
is a new section under which 
manufacturers may obtain a writ- 
ten permission from OPA to 
charge their March, 1942, price 
for reconditioned articles of their 
own manufacture when they sell 
direct to his consumer, and with 
a guarantee equivalent to that 
given on the articles when new. 

5.) Posting and tagging re- 
quirements are amended. Auc- 
tioneers’ tags when required, 
must now show the ceiling price 
rather than the selling price. 


Amendment No. 4 to Maxi- 
mum Price Regulation No. 429— 
Certain Used Consumers’ Goods, 
effective Aug. 29, 1944, made 
these Aug. 25, 1944 provisions. 
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Eight additional limitation or- 
ders governing production of 
plumbing, heating and cooking 
equipment have been amended to 
indicate specifically in the or- 
ders themselves that the products 
they cover are subject to the 
“spot authorization” procedure 
issued on Aug. 15, 1944, the War 
Production Board announced on 
Aug. 30. The eight orders to- 
gether with the products which 
they cover follow: 

Commercial dishwashers 
(L-248); Commercial cooking, 
food and plate warming, equip- 
ment (L-182); Water Heaters 
(L-185); Oil Burners (L-74); 
Cast iron boilers (L-187); 
Plumbing and heating tanks 
(L-199); Coal Stokers (L-75), 
and Domestic Cooking Appli- 
ances and Heating Stoves, L-23-c. 
The “spot procedure” established 
by Priorities Regulation No. 25 
provides a method for authoriz- 
ing specified types of civilian 
Production in any area where 
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Fight Additional Orders Subject to 


“Spot Authorization” Procedure 


labor, facilities and material not 
needed for war or essential civil- 
ian output are available. 





PERMIT MAKING OF 
SEVERAL ENAMELWARE 
HOME. HOSPITAL ITEMS 


WPB has amended order 
L-30-b to permit production of 
several items of domestic and 
hospital enamelware, previously 
prohibited. 

The releases include colanders, 
baby botle sterilizers, dish pans, 
infants’ bathtubs and funnels— 
all in one size and model only— 
also baby chambers, in two sizes. 
Also permitted are several items 
of hospital enamelware, all con- 
trolled as to models and sizes. 

The amendment does not in- 
crease the quantity of iron and 
steel available for enamelware, 
namely, for domesite items, at 
approximately 70 per cent of the 
1941 rate; for hospital items, up 
to 100 per cent of 1941. 








Though Charles Briddell, who founded 
this business back in 1895, has been 
gone for too many years, the impress 
he made on it is as strong and the ideals 
with which he vitalized it are as alive 
—as though he were still at the helm. 


“C.D.’’ was 100% the craftsman, 
impatient with shoddy workmanship, 
intolerant of cheap materials. His zeal 
to do every job top-notch flamed 
through all his work—and inspired all 
who toiled with him to care as much. 


That is why Briddell products today 
have a quality, a dependability, that 
nobody appreciates more than the folks 
who use Briddell tools to make their 


living. os 


Flag awarded Jan. 4, 1944 + Star awarded June 24, 1944 


Crisfield, Maryland + Craftsmen in Metal since 1895 










THE ONLY 
HOUSEHOLD REPAIR 
CEMENT THAT 


X-PANDOTITE 


Wow a can be sold / Immediate deliveries 


to the American and Canadian trade — no priorities 
required . . . permission has been granted us to 
manufacture X-Pandotite in increasing quantities 
and to pack it in metal containers. Until now pro- 
duction has, of necessity, been limited. The au- 
thorities ok’d production for X-Pandotite because 
X-Pandotite is a repair cement that replaces new 
materials and because it is so easy to use that it 
saves calling in skilled repairmen. X-Pandotite is 
the only cement that expands as it sets. The ex- 
panding action causes a permanent, perfect, strong 

d. No other cement has this amazing advantage. 













FOR THOUSANDS OF PERMANENT 
HOME AND BUILDING REPAIRS 


9's Easy va Use — Mold it, trowel it, or 


pour it. Use X-Pandotite in any desired consistency. 
It’s so simple to use that home repairs become a 
pleasure. 


Vs Economical _ You won't have to make 


repairs a second time. Anyone can use it. A little 
goes a long way. 


Wakes Te facrs last because it is leak- 


proof, moisture-proof, vibration-proof, and water- 
proof. It completely fills cracks in marble, plaster, 
tile, concrete, terrazzo and wood. A perfect anchor- 
ing material. It’s guaranteed not to shrink. It 
expands! X-Pandotite is unaffected by heat, oil, 
soap, or caustic solutions. 












Order from your nearest job- 
ber. If his stock is short, write 
vs and we'll arrange for 
delivery. 


a« Zz 


—— Ss 
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X PANDOTITE 


A High Profit, Quick 
Selling Repeat Item! 


Accredited Jobbers 


please write! 
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dated Feb. 1, 1944, which the 
hardware trade may have on 
hand, may still be used, accord- 
ing to Howard E. Emmons, Chief 
of the Hardware Supplies Sec- 
tion, Wholesale and Retail Trade 
Division, 


WPB-547 Forms Dated Feb. 1, 1944 
May Be Used Providing Instractions 
In Newer Form Are Complied With 


Any stocks of Form WPB 547, 


These forms may be used pro- 
vided the instructions which ac- 
company the new forms, dated 
June 28, 1944, are followed, That 
is, the forms must be filed in 
triplicate, instead of duplicate, 
and filed with WPB field offices, 
instead of Washington. 











Procedure to be followed by 
consumers and dealers seeking 
to purchase liquefied petroleum 
gas tanks was outlined recently 
by the War Production Board 
through issuance of an amend- 
ment to Direction 1 to Limitation 
Order L-86. 

This action was taken to fur- 
ther emphasize the fact that 
preference ratings granted on 





Consumer, Dealer Procedure on Purchases 
Of Liquefied Petroleum Gas Tanks Outlined 
By WPB In Direction 1 to Order L-86 


Forms WPB-541 or WPB-547 
may not be deemed an authoriza- 
tion to purchase liquefied pe- 
troleum gas tanks, WPB said. 
Such authorization must be re- 
quested on Form WPB-809 re- 
vised, or Form GA-855, and the 
original authorization, as well as 
a certified purchase order, must 
be presented to the tank manu- 





facturer, WPB pointed out. 








|Request No More WPB-547 Applications on 
Flashlight Batteries for 3d, 4th Quarter 


The War Production Board to- 
day requested distributors of 
flashlight batteries to discontinue 
filing applications for preference 
ratings for the third and fourth 
quarters of 1944 on Form WPB 
547 (formerly PD-IX). 

The quotas established for 
rating applications in the third 
quarter have been exhausted, and 
no more ratings are being as- 
signed, officials explained. 





Use of Form WPB 547 for 


the assignment of ratings on 
flashlight batteries will be dis 
continued in the fourth quarter. 
This will eliminate a large 
amount of paperwork for both 
the trade and Government, WPB 
said. WPB expects more flash- 
light batteries to be available for 
essential uses in the fourth quar- 
ter than in the third quarter. 
The quantity will be sufficient 
for equitable distribution in the 
normal trade channéls, officials 
said, 








Committee Urges Resumption of 
Prodaction of Small Arms 


Resumption of small arms pro- 
duction, which has been prohibit- 
ed for more than two years, was 
recommended by the Small Arms 
Industry Advisory Committee at 
a recent meeting, the War Pro- 
duction Board reported on Aug. 
28. The committee said that 
production should be resumed in 
plants where facilities, manpower 
and materials are available. 
Members said that ‘facilities and 
manpower are available in some 
plants. 

The Office of Civilian Require- 
ments has prepared a program of 
materials that could be made 
available for the manufacture of 





small arms. This program is 
now in the hands of the Program 
Adjustment Committee for its 
approval, rejection or revision. 
This program likewise must be 
studied by Army Office of the 
Chief of Ordnance. 

Small arms are urgently need- 
ed for law enforcement agencies, 
State guard training courses and 
hunters of predatory animals, the 
committee members said. 

Production and sale of 12 gage 
shotguns was stopped on Feb. 
23, 1942, by Order L-55. Produc- 
tion and sale of pistols, rifles 
and all shotguns was halted on 
May 26, 1942, by Order L-60. 
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Authorization to produce 15,- 
700 domestic electric ranges in 
uarter of 1944 has 

o three additional 
manufacturers‘ who are able to 
make them without interfering 
with war production, the War 
Production Board said on Sept. 5. 

The manufacturers are: A. B. 
Stoves, Inc., Battle Creek, Mich., 
9,000; Malleable Iron Range Co., 
Beaver Dam, Wis., 3,750, and 
Newark Stove Co., Newark, Ohio, 


the fourth 
deen grante” 


2,950. 


This group of manufacturers is 
the second authorized to make 
ranges in the fourth quarter. 
Authorized production for the 
fourth quarter now totals 21,338 


ranges, 


Of the ranges authorized, 12,- 
750 will be three-burner. apart- 
ment house models, and 2,950 
four-burner 


will be standard, 


models. 


The three-burner models will 
» 


be used to fill “special orders, 


orders for new privately-financed 
Federal Housing Administration 
to 
the extent that they are not re-,4 


war housing projects, and, 


quired for these uses, for civilian 
replacement purposes. “Special 


orders” are those placed by the 


Army, Navy, Maritime Commis- 
sion, War Shipping Administra- 
Federal 


tion, 


Aatk ‘wie 15,700 More Electric Ranges 


Public Housing 


Authority, the Home Owners’ 
Loan Corporation acting for the 
National Housing Administration, 
and export orders. 

All the four-burner models may 
be sold for essential civilian re- 
placement purposes, but WPB 
expects few, if any, to be avail- 
able until late in the year. Most 
of the four-burner ranges will not 
be on sale until the beginning of 
1945. Since they have not been 
made for about two years, pro- 
duction cannot be started until 
production lines have been set 


up. 
WPB hopes to authorize the 
production of a total of 88,000 
domestic electric ranges _ this 
year, about 16 per cent as 
many as were made in the year 
ended June 30, 1941. However, 
WPB will permit the manufac- 
ture of ranges only in plants 
where labor and facilities not 
needed for war work are avail- 
able. 


power controls established by the 
War Manpower Commission. 

Of the 88,000 ranges, 27,005 
were built under appeals during 


This number, plus the 34,120 
authorized for production in the 
third and fourth quarters of 
1944, leaves 26,875 of the 88,000 
ranges to be authorized this year. 











Treasary Offers 1546 
Heavy 


The Office of Surplus Property 
of U. S. Treasury, through its 
Regional Office located in At- 
Janta, Georgia, has for sale 1,546 
heavy steel trucks. The trucks 
will be sold at $32.50 each F.O.B. 
their present location and “as is.” 
They are reported as new and 
unused, 

Description: Overall size 93 by 
76 by 53 in., constructed of 3 in. 
tubular steel] beams with remov- 


Sarplus 
Steel Trucks for Sale 


able base plates of 16 gage steel. 
Two swivel and two stationary 
iron casters, 734 in. diameter, 
2% in. face. Weight approxi- 
mately 800 lbs. each. 

They will make excellent all- 


being offered to railroads for 
baggage and freight handling, to 
warehouses, millwork and manu- 





facturing concerns for trans- 
porting supplies within their 
plants. 








100,000 World War I 


Bolo Scabbards 


Offered By Treasury Procurement 


The Office of Surplus Property, 
Treasury Procurement Division, 
on Sept. 6, announced for sale, 
as surplus, 100,000 World War 
One bolo scabbards. 

The scabbard is 12 in. long and 
has a 2 in. throat with a heavy 
leather tip and canvas covering. 
The inside construction is a com- 
bination of metal and wood. The 
scabbard comes equipped with a 
belt hook made of canvas and 
heavy gage wire. 

The scabbard will fit a variety 
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of hunting knives and should be 
of interest to Boy Scouts, hunt- 
ers. campers, and others. Hard- 
ware dealers should find this an 
interesting item, says the Trea- 
sury Department. 

Prospective buyers may get 
detailed information including 
lithograph illustrations by writ- 
ing to the Hardware Division, 
Office of Surplus Property, 7th 
& D Sts., S. W. Washington 25, 
D. C., or by contacting the Trea- 





The use of labor for range | 
production is subject to the man- | 


the first two quarters of 1944. | 


| sury Regional offices in Denver, | 


| Colorado, or San Francisco, Calif. 









| PANTHER and 
DRAGON TAPES 


purpose loading trucks and are | 


RUBBER TAPE FRICTION TAPE 
1. Guaranteed Footage 1. Guaranteed Footage 
2. High Grade Compound 2. Substantial Fabric 
3. High Tensile Strength 3. High Tensile Strength 
4. High Elongation 4. High Adhesive Strength 
5. High Dielectric Strength . High Dielectric Strength 
6. Uniformity of Thickness . Uniform Thickness 


Uniform Width 

. Excellent Tackiness 

. Strong, Durable Core 

. Colorful, Attractive Boxes 


Excellent Fusion 

High Insulation Resistance 

Excellent Tackiness 

Colorful, Attractive Boxes 1 


7. 
8. 
9. 
10. 


SOLD THROUGH RECOGNIZED INDEPENDENT WHOLESALERS 


HAZARD INSULATED WIRE WORKS 


Division of The Okonite Company 
Wilkes-Barre, Pennsylvania 












“I need more 
tools of this 
Rugged Quality 
and Right Balance!” 
































— And you'll surely get 'em when 
UNION LEADS PEACEWARD 
into New-line Production! 


There will be no limit on your supply of UNION 
Tools and Sporting Goods when the full force of 
our war-time capacity can be put behind your 
orders— 


And no limit on Quality, newly-developed out of 
our war-manufacturing experience ... This Quality 
will be powered by new SALEs features, planned to 
promote fast turn-over and Dealer’s profits on 
UNION. 


Roller and Ice Skates 
Fishing Tackle 


* Chisels and Screwdrivers 


*Hack Saw Frames 





Gun Implements 
* Available on Priorities 


meV EE oo @ we 
HARDWARE COMPANY 





TORRINGTON. CONN. 


NEW YORK OFFICE 51 a 























20 Electric Iron 
Makers Agree to Sell 
At March 42 Prices-Units 


Available Late in ’44 


| Price Administrator Chester 
Bowles announced recently that 
20 manufacturers who have allo- 
cations to produce 1,768,968 elec- 
tric irons have agreed to market 
them at no change from their 
March, 1942, prices. One of the 
first items in the consumer dura- 
ble goods field that will reappear 
in the market since production 
was suspended in 1942, the new 
electric irons will bear price tags 
on which manufacturers will state 
the dollar-and-cents retail ceil- 
ings. The Office of Price Admin- 
istration has authorized specific 
retail prices according to manu- 
facturer and model number, rang- 
ing from $5,30 up to $11.70. The 
bulk of the irons are automatic 
models in the medium price 
range, from $5.70 up to $8.75. 
These irons are not expected to 
be available until later this year. 


March 1942 Prices 


The irons for which OPA 
established maximum prices will 
be made by 16 manufacturers and 
‘will represent 81 per cent of the 
2,037,838 to be produced under 
War Production Board authori- 
zations announced up to July 20, 
1944. The manufacturers had 
stated on their applications to 
WPB that they would produce 
their allocation of irons at 
March, 1942, prices. 

Four other producers who ac- 
count for an additional 6 per 
cent of the allowed production 
also indicated they would sell at 
March, 1942, prices. Eight manu- 
facturers of low priced irons with 
12 per cent of the authorized 
production said that an increase 
over their March, 1942, ceilings 
is necessary. Prices for these 
12 producers will be established 
later. An additional one per 
cent of the production represents 
irons for commercial users. 

The ceiling prices at retail in- 
clude federal excise tax. These 
ceilings will appear on a state- 


statement also will give the make 
or brand name and the model 
number. 

On page 163 are the retail ceil- 
ings of each iron together with 
the quantity of each to be manu- 
factured and other information. 


Wholesale Ceilings 


- Wholesalers’ ceilings will be 
the lower of either (1) the high- 
est price charged for the same 
iron to each class of purchaser 
during March, 1942, or (2) the 
retail ceiling (reduced by the 
amount of the federal excise tax) 
less 40 per cent for sales in 
quantities of six or more units, 
or less 35 per cent for sales in 
quantities of less than six units. 

The prices are subject to 
terms, discounts, and allowances 
no less favorable than those in 
effect during March, 1942, on 
sales of similar articles by the 
seller. Wholesalers are required 
to notify in writing purchasers 
for resale of the maximum prices 
and conditions set for resales by 
the purchasers. 

The foregoing wholesale and 
retail price conditions are con- 
tained in Amendment No. 165, to 
Revised Supplementary Regula- 
tion No. 14—Modification of 
Maximum Prices Established by 
the General Maximum Price 
Regulation—and became effec- 
tive Aug. 24, 1944, 

Manufacturers who are resum- 
ing production at their previously 
established ceiling prices require 
no further price authorization. 
An order was issued Aug. 17 re- 
quiring them to affix a state- 
ment to each iron prior to its 
delivery to a buyer giving cer- 
tain information including the re- 
tail ceiling price. This is Order 
No. 2091 under Section 1499,159b 
of Maximum Price Regulation 
No. 188—Manufacturers’ Maxi- 
mum Prices for Specified Build- 
ing Materials and Consumers’s 
Goods Other Than Apparel—and 








ment attached to the iron. The 


was effective Aug. 24, 1944. 
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ing Price 
Inclusive 
Quan- Model of Federal 
Name tity No. Description Excise Tax 
American Electrical Heater, 
Detroit, Mich. ......... 40,000 55AB Automatic 1000 9.40 
watts 
Chicago Electric Co., Chi- 
OEGO, TH.  cccccocsccccce 175,000 242A Automatic 880 6.50 
watts 
Chicago Flexible Shaft Co., 
GCRIGGEE, Te ccccccceses 162,500 <A4 Automatic 1000 9.95 
watts 
Dominion Electrical Mfg. 
Co., Mansfield, Ohio..... 35,000 246 Automatic 1000 8.40 
watts 
General Electric Co., 
Bridgeport, Conn. ...... 100,000 116F112 Automatic 660 5.70 
watts 
General Electric Co., 
Bridgeport, Conn. ..... 321,500 116F115 Automatic 1000 8.55 
watts 
Knapp Monarch Co., St. 
Loule, Mo. .occcccccece 192,000 400R Automatic 1000 5.95 
watts 
Landers, Frary & Clark, 
New Britain, Conn..... 73,401 0184 Automatic 1000 9.40 
watts 
Landers, Frary & Clark, 
New Britain, Conn..... 24,467 0174 Automatic 800 6.75 
watts 
Manning-Bowman Co., 
Meridan, Conn. ....... 38,500 2494 Automatic 1000 11.70 
wat 
National Stamping & Elec- 
tric Co., Chicago, Ill... 8,800 3651 Automatic 1000 8.35 
watts 
Procter Electric Co., Phila- 
delphia, Pa. .......+.. 102,800 975 Automatic 1000 9.30 
watte 
Samson-United Corp., 
Rochester, N. Y.......- 38,500 5000 Automatic 1000 8.55 
watts 
Superior Electric Products, 
Inc., Cape Girardeau, 
BAG. ..a6bs opndensecesioss 83,000 220 Automatic 1000 6.95 
watts 
Tennessee Valley Associ- 
ates, Nashville, Tenn... 2,000 100 Non-Automatic 7.60 
615 watts 
Waage Mfg. Co., Chicago, 
TED... sds ca wecebeeesise 2,400 63B Non-Automatic 5.30 
Westinghouse Elec. & Mfg. 
Co., Mansfield, Ohio...120,000 LPC414 Automatic 1000 8.75 
watts 
Westinghouse Elec. & Mfg. 
Co., Mansfield, Ohio... 37,000 LR24 Automatic 700 5.95 
watts 
Winsted Hardware Mfg. 
Co., Winsted, Conn..... 25,000 191 ~ Automatic 750 7.10 
watts 








New Synthetic Rubber Provisions 
Show Progress in Supply Problem 


WPB announces a revision by 
the Rubber Director of the basic 
Rubber Order R-1, which com- 
piles all rubber directives and 
amendments issued to date. In- 
cluded are a number of provisions 
reflecting progress in the nation’s 
supply of synthetic rubber. 

1. All medium sized highway 
truck tires to contain 90 per cent 
synthetic rubber instead of the 
former 70 per cent. Special-pur- 
pose tires, including earth movers, 
rock service, logger types, to 
change from 100 per cent natural 
rubber to 35 per cent synthetic. 

2. All truck tire inner tubes 


and a large group of airplane tire 
inner tubes are converted to 
synthetic rubber. 

3. Use of neoprene and Buna 
“N” synthetic is now permitted 
without restriction in all wire and 
cable construction while use of 
crude rubber is further restricted. 

4. A procedure is set up for 
obtaining Buna S, a _ general- 


use in products where formerly 
not permitted. 

5. Elastic thread manufacturers 
are now permitted to use Neo- 





prene without restriction. 








Makers of Some Products May Bay 
Steel Nails on MRO Ratings 


Under CMP Regulation 5 
WPB has issued a direction that 
manufacturers of metal weather 
stripping, asphalt shingles, as- 
phalt roll roofing, asphalt siding, 
asbestos shingles, asbestos sid- 
ing, or cork board, may use the 
maintenance, repair’ and operat- 
ing (MRO) symbol to buy steel 
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nails, if these are to be delivered 
along with their product for use 
in applying it. They may not 
use this procedure to buy more 
than just enough nails to supply 
their product, and they may not 
increase the quantity which they 
supply with each unit, over the 








amount supplied in 1943. 


Retail Ceil- 





purpose synthetic rubber; also | 
reclaimed and scrap rubber, for | 











EASIER NAILING — FASTER NAILING 


Cheney Nail Holding Ham 
mers—with the added ex- 
clusive Cheney nail holding 
device—is a fine hammer 
with added usefulness. Car 
penters do a better job, eas- 
ier and faster with Cheney 
Nail Holding Hammers. 


Limited quantities available 


for essential workers. 


HENRY CHENEY 


HAMMER CORP. 


LITTLE FALLS, N. Y 





Feature the 


LITTLE GIANT 











































The “Little Giant’ is well named. Its iron 
frame and trough are built to last. The 24” 
stone is extra thick (31/2" to 4). Supplied 
with pulley or treadle, it is not only ideal 
for farm use but is also a favorite in shops 
and factories. 





The World’s Largest SANDSTONE QUARRY 
produces the uniformly high quality stone 
for the “Little Giant’ and all other BEREA 
Grindstones. Only the finest stone is se- 
lected ...which means that your customers 
are assured of fast, accurate sharpening. 


BEREA ABRASIVES ane 


eland, O 





eland Quarries Co l¢€ 


















| lath and plastering accessories 


|WPB Clarifies Procedure for Homeowners 
To Obtain Ratings for Maintenance, Repair 


WPB has emphasized and clari- 
fied the procedures by which 
| home owners, managers of com- 
| mercial residential properties, 
|.and farmers may secure prefer- 
| ence ratings for maintenance or 
repair materials. 

Commercial residential prop- 
erties owned or managed as a 
business are granted an AA-5 
preference rating for mainte- 
nance, repair and operating sup- 
plies under CMP regulation 5. 
For them, the filing of a sepa- 
rate application form for such 
materials is not necessary. 

Home owners (except farmers) 

obtain materials for emergency 
| maintenance or repair, including 
| lumber, by filing form WPB-2896 

with the nearest local FHA 
office. If approved by FHA, 
order P-55c provides an AA-3 rat- 


ing, which is generally sufficient 





for most of these materials. 

Preference ratings to obtain 
lumber for dwelling repairs wil! 
not be given except in emer. 
gency cases, such as damage 
caused by fire or flood, or where 
it ‘can be: proved that a dwelling. 
if not repaired immediately. 
would be uninhabitable. 

Farmers whose dwellings must 
be repaired immediately to be 
habitable, file form WPB-617 
with their county agricultural 
conservation committee, to obtain 
emergency maintenance or repair- 
materials, including lumber, for 
which ratings may be required. 
If a farm dwelling is extensively 
damaged by fire, flood or other 
disaster, and needs partial or 
entire rebuilding rather than re- 
pair, the county committee can 
issue a “farmer’s lumber certifi- 
cate” for reconstruction. 











WPB Exercises Greater Control 
Over Sprocket Chains, Links in L-193-a 


Because of the extreme short- 
| age of sprocket chain and at- 
tachment links, WPB has amen- 
| ded limitation order No. L-193-a 

to exercise greater control over 
deliveries Any person assigned a 


| preference rating, by means other 





than distributors’ form WPB-547, 


is now required to apply in detail 
to WPB in Washington, if he 
desires to receive in the succeed- 
ing month sprocket chain in ex- 
cess of the following values: Steel 
detachable type, $500; malleable 
detachable type, $500; other 
types, $1,000. 








‘ 


Recommendation R3-44 on Metal Lathe 
And Plaster Accessories 


Printed copies of Simplified 
Practive Recommendation R3-4, 
Metal Lath (Expanded and 
Sheet) and metal Plastering Ac- 
cessories are now available, ac- 
cording to an announcement of 
the Division of Simplied Prac- 
tice, National Bureau of Stand- 
ards. This recommendation will 
be effective when the critical ma- 
terials used in the manufacture 
of the commodities covered, be- 
come available. They are now 
restricted by War Production 
Board order. 

This recommendation planned 
for post-war use will enable the 
industry to make quickly avail- 
able an adequate supply of metal 





for the anticipated post-war ex- 
pansion in building activities. It 


further ‘simplifies the types. 
weight and sizes of items in the 
issue which it supersedes, and 
broadens the coverage of the 
recommendation to include bull- 
nose corner bead, corner lath. 
strip lath, base screeds, metal 
casings, concealed picture mould, 
tie wire, hanger wire, and meta! 
studs for hollow partitions. 
Copies of Simplified Practice 
Recommendation R3-44 may bi 
obtained from the Superintendent 
of Documents, Government Print 
ing Office, Washington 25, D. C.. 
for 5 cents each. A discount of 
25 per cent on orders of 100 or 
more copies is available to those 
desiring to purchase a supply of 
this publication for business pur 


poses. 
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Farm Lines Attract 
Many Customers 


RACTICALLY any item which the Iowa farmer wants 

for his poultry flock, herd of cows, hogs, or his farm 
buildings, is sold by the Rundle Hardware Co., Oelwein, 
Iowa. The store does an excellent business on farm goods, 
using good display and other merchandising features to get 
the business. 

One farm item display rack is placed close to the main 
wrapping counter. This means that every farmer who makes 
a purchase at the store sees the table and is reminded of one 
or more items he needs. This table contains a wide selection 
of milk and utility pail stock as well as electric fence units. 
milk strainers and poultry fountain equipment. Mr. Rundle 
always has trouble keeping this table full of merchandise 
because items on it move very fast. Pail stock especially 
interests almost every farmer who enters the store. 

“We try to keep just about everything the farm needs in 
the way of general operations,” says G. R. Rundle, owner. 
“We find that if the farmer knows he can get certain items at 
our store he will keep coming here for most of his needs. 
Not only that, but he will tell his friends about it. We have 
secured many regular customers through such recommenda- 
tion. We find you’ve got to display farm items, too, for the 
farmer likes to browse about inspecting stock just as much as 
the town person does.” 

Chains, bits, whiffletrees, pulleys and many other farm 
items are displayed from hooks at a well lighted wall area 
near an aisle that has heavy farm traffic. Many sales result 
from this sort of display, says Mr. Rundle, because at a 
glance the farmer can see all the items on display and in- 
stantly spot one or more which he needs. If the same items 
were featured on a flat counter, it would take much more 
effort on the part of the customer to see the items in stock. 


Glassware Appeals 
To Men Customers 


HILE the F. M. Jaeger Hardware Co., Dubuque, lowa, 

appeals mostly to men, a glassware section placed up 
near the front of the store has brought a lot of women trade 
to the store, because the men have mentioned the department 
to their wives. 

The section was placed at a spot where the men passed it 
on their way into the store and on their way out. Many men 
came alone, noticed the display and told their wives about 
it. Some men made purchases from the display without the 
aid of their wives. When men come to the store with their 
wives to buy tools or other hardware staples, the wives usually 
stop at the glassware and make a purchase. 


Saw Display Gets 
Ample Attention 


Si¥s of all types are good sellers in any rural community, 
for farmers have woodlots that need trimming, and trees 
that need cutting down to be sent to the sawmills to be made 
into lumber. Especially is this true during wartime with its 
shortage of lumber. 

Kleinpell Hardware, Elkader, Iowa, displays some of its 
saws high on the rear wall of the store above the elevator. A 
special rack on the wall. containing hooks, is used. The 
background is painted a light gray and this makes the saws 
stand out very clearly. The display can quickly be seen by 
any farmer entering the store and it is responsible for many 


sales. 
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NTERNATIONAL makes chain for 
every essential need: industrial, 
marine, farm, automotive. And Inter- 
national’s manufacturing and service 


facilities are complete in every detail. 


INTERNATIONAL CHAIN & MFG. CO. 
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Clay sewer pipe—An increase 
of approximately 8 per cent in manu- 
facturers’ present ceiling prices for 
vitrified clay sewer pipe and allied 
products, produced in the east central 
area, has been announced by OPA. 
Effective Aug. 17, the action follows 
the pattern of the increases granted 
April 26, to producers in the eastern 
area, since WPB finds that the two 
areas “form a single marketing region.” 
The change is effected by amending 
MPR 188 and MPR 206. 

- * 2 

Farm machinery and equip- 
ment—A recent meeting between in- 
dustry members and WPB, at Wash- 
ington, revealed that the value of farm 
machinery, produced during July, was 
$73,595,553, a gain of 51.2 per cent 
over the monthly average of the pre- 
ceding year. July production in 15 of 
the 21 machine groups exceeded the 
12 months’ average, while six fell be- 
low. WPB especially urged manufac- 
turers of corn pickers and binders to 
speed up their production through Sep- 
tember, so that these may be used for 
the fall harvesting season. Promising 
to make every effort in this direction, 
the manufacturers are hampered by in- 
sufficient quantities of parts, particu- 
larly malleable castings and chain. In 
fact, industry members reported to 
WPB that production of malleable cast- 
ings for all farm machinery has been 
seriously curtailed by the very large 
military requirements, and by man- 
power shortages. 

7 . . 

Appliance parts inventory— 
A recommendation that manufacturers 
of both domestic laundry equipment 
and mechanical refrigerators be per- 
mitted to build up inventories of parts 
until civilian production can be re- 
sumed, was made recently by these 
industry advisory committees, to WPB. 
Provision for increased production of 
washing machine repair parts already 
has been made by WPB, and a similar 
provision is planned for mechanical 
refrigerators. 
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Nails and Wire—Since July 1, 
distributors of nails and staples have 
not had the benefit of the “warehouse 
directives” which earlier had enabled 
the mills to save out a fair share of 
their output for regular jobber cus- 
tomers. Now all orders are scheduled 
under CMP regulations, with the earlier 
dated orders taking preference, up to 
the quota limits of each buyer. 

- . + 

Copper industry praised — 
Production of copper wire and cable 
showed such a marked increase in the 
last 12 months that government officials 
praised labor and management at a 
recent Washington meeting of the in- 
dustry advisory committee. WPB men 
told them that “the entire industry 
must be complimented on the ex- 
tremely able job of production for war 
that has been accomplished, in spite of 


ditions. This has been due to the 
untiring efforts of the men and women 
in the mills, the research and engineer- 
ing departments and the manage- 
ments.” WPB, however, stressed the 
urgent need for even greater produc- 
tion, to meet rising military needs 
occasioned by actual battle experi- 
ence overseas. 
* . . 


Tire chain limitations—Ci- 
vilians cannot hope for early procure- 
ment of tire chains beyond the presen: 
quota, the industry advisory committee 
announced at a recent meeting. In- 
sufficient side chains and other parts 
for use with army stocks of cross 
chains will hamper production sched- 
ules. Cross chains are the most dif- 
ficult parts to manufacture, so it was 
suggested that those held in depot re- 
serves would be useful in speeding up 
deliveries of completed chains on cur- 
rent schedules, if they could be redi- 
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handicaps and adverse operating con- rected to chain manufacturers. 





Wholesale Hardware Sales 
By Geographic Divisions, for July, 1944 





















































: SALES REPORTED SALES-YEAR-TO-DATE 
Percent Change 
DIVISIONS July 1944 Thousands of Dollars 
Change Months 
— = |. F 2 ae 1944 1943 
of July June July July June 7 mos. (Add (Add 
Firms 1943 1944 1944 1943 1944 1943 000) 
U.S. TOTALb...| 284 -—3 —10 | $29,187 | $30,112 | $32,413; +1 $290,583 | $289,120 
New England...... : 21 —12 —14 876 990 1,019; —6 7,347 7,835 
Middle Atiartic...... 76 —10 —14 4,996; 5,543/ 5822) — 5 51,288 | 53,720 
East North Central. . 52 —2 —-6 4,274 4,373 4,551; +1 42,434 
West North Central... 33 +11 — 2,839 2,562 3,193; +8 39,932 36, 
South Atlartic.... 34 —2 —12 2,533 2,576 2,882; +6 23,998 27,411 
East South Central... 18 +14 -7 2,028 1,777 2,186; +11 17,551 15, 
West South Central... 16 -7 —10 3,069 3,294 3,406; +3 31,151 30,189 
Mountain... ... 6 +3 —15 728 710 861; +9 5,128 4,722 
Pacifle........ 23 —6 —-8 7,714 8,179 8,359; — 5 65,593 69,230 
Bureau of the Cansus. Current Statistical Service 


a Number does not apply in all cases to the year 
b Includes data for five ety tate gehts sions. 










States comprising regions: 
New England—(Conn., Maine, . x} N. H., R. L, Vt.) 
Middle Atlantic—(N. J., N. Y., Pa.) 
East North Central—(Iil., Ind., Mich., Ohio, Wisc.) 
West North Central—(lowa, Kan., Minn., Mo., Neb., ., 8. D.) 
South Atlantic—(Del., D.C., Fia., Ga., Md., N. C., 8. é: Ven, W. Va.) 
East South Central—(Ala., Ky., Miss., Tenn.) 
West South Central—(Ark, La., Okla., Texas.) 
riz., Idaho, Mont., Nev., N. M., Utah, Wyo.) 
Pacific—(Calif., Ore., 
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WHEN SOMETHING 
GOES WRONG AND YOU’RE 
10.000 MILES FROM HOME, 
DIAMOND WRENCHES 
ARE THE KIND YOU CAN 
DEPEND ON ! 
























DIAMOND 
TOOLS 


Are On Every 
Fighting Front 








DIAMOND CALK 
HORSESHOE CO. 











Here i is the saneed, most effective, labor-saving way to rid 
livestock of grubs, wolves or warbles, lice, flies, scab, skin 
diseases, etc. Saves hides! Saves fences! Saves labor! Is 
always on the job. Allows livestock to treat themselves 
when and as needed. Used by leading livestock producers 
and feeders everywhere! 


Nationally Advertised in ALL THE 


LEADING LIVESTOCK PUBLICATIONS 
As a result of intensive national advertising 
continuously for more than 2 years... 
there’s a ready-made demand for Automatic 
Currying and Dipping Machines in your ter- 
ritory! 

) Write Today For DESCRIPTIVE FOLDER and 
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DEALER FRANCHISE PLAN 
AVAILABLE NOW FOR FIRST TIME! 
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FASTER 
TURNOVER 
FOR YOUR 
REGULAR MARKET 


Your regular line will 
move faster when you fea- 
ture the Flexloy hack saw 
blade. Though hard through- 

out, it is sufficiently flexible 
to be unbreakable in a frame. It 
stands up under rough handling. 

Customers come back for more. 


The Capewell Mfg. Co., Hartford, 2, Conn. 













CAPEWELL 


HACK SAW BLADES 


Sell Faster From 
Colorful Displays 


BIG, NEW FIELD 
OPENED TO YOU 
BY NEW STEELS 


Stainless and other hard-to- 
cut alloy steels, now in 
widespread use, must be 
cut with a special hack 
saw blade. To you this 
means a new market, 
added profit. For 
this market feature 
Technite, the fast- 
er cutting, long- 
er lasting hack 
saw blade. 




















Wholesale Hardware Inventories 





By Geographic Divisions, for July, 1944 












































END-OF-MONTH INVENTORIES (Cost) STOCK-SALES RATIOS 
Percent Change 
DIVISIONS 1944 Thousands of Doliars | | 
| | 
of July | Jun July |g | tone | 
e July June Jun 
Firms | 1943 | 1944 | 1044 | 1943 | 1944 1904 i908 1944 
U. S. TOTAL a 170 +10 | —1 | $30,884 | $28,185 |$31,211| 174 154 187 
New England...... 12 —-4/]-8 1,216} 1,284] 1,325] 213 186 
"ye 40 +9] -—1 4455| 4079 158 125 137 
East Central. . 38 +8 | +1 6047| 4654| 4979| 171 152 154 
West North Central... | 7% ° 3,651 Ht 3,653 we 4 = 
East South Central... A —5 | —14 | 1688] 1.770] 1,962) 115 139 119 
West South Central. .. 6 +20 | +6 1,682; 1,406| 1,508] 183 145 1 
Mountain............ ~ —&5|-7 546 572 584 215 174 
PUD ws ccnctincus. 12 +10 -1 8,068| 7,368) 8,162) 181 160 1 
Bureau of the Census. Current Statistical Service 








Stock-sales are percentages obtained by dividing the cost value of stocks by sales for an 
| identical group of firms. 





Aluminum utensils and 
housewares—On Aug. 15, WPB is- 
sued Limitation Order L-30-e providing 
the procedure for manufacturers to ob- 
tain aluminum to make cooking uten- 
sils, kitchenware and _ miscellaneous 
household articles. Manufacturers 
must apply for allotments of aluminum 
and other materials, and for authorized 
production schedules, to the nearest 
WPB field office, in accordance with re- 
cent Priorities Regulation 25. Allot- 
ments will be granted if the labor situ- 
ation in the area is such that war pro- 
duction will not be impeded. Tin, 
copper and brass may not be used in 
the production of the authorized alu- 
minum products. These are itemized 
as follows: commercial cooking uten- 
sils, household cooking utensils, dinner 
pails, ice cream dippers, ice trays for 
domestic mechanical refrigerators, lunch 
boxes, other kitchenware and miscel- 
laneous household ‘articles, trays and 
vacuum bottles. 


* * . 


Coir rugs, ete.—No authoriza- 
tions for the import under General Im- 
ports Order M-63 of coir or cocoa rugs 
and mattings from India, except for 
military end use, will be issued until 
further notice, the War Production 
Board said Aug. 29. WPB officials ex- 
plained that the issuance of import 
licenses had been suspended for the 
time being because of uncertain con- 
ditions in the supplies of India coir 
and cocoa varns, 


id . * 


Tubular steel furniture—It 
was brought out, at a recent Washing- 
ton meeting between WPB and industry 
representatives, that many of the former 





chromium plated 
tubular furniture now are engaged fully 
in war production, and will be unable 
to resume large-scale civilian manu- 
facture in the future. Not only making 
tubular parts for tanks, planes, and 
other types of military equipment, these 
plants are engaged in stamping and 
plating accessories for war goods. 
Shortages of labor and materials will 
be further deterring factors in the re- 
sumption of civilian production. Most 
of the metal furniture plants are in 
critical labor areas. Then, too, their 
needed flow of steel, copper, chromium, 
nickel, plastics, and shipping containers 
is insufficient to permit the use of these 
materials now for tubular furniture for 
general distribution. 


manufacturers of 


Radio certificates — Purchase 
orders for electronic equipment accom- 
panied by either a Consumer’s Certifi- 
cate or a Supplier’s Certificate are un- 
rated orders and carry no priority by 
virtue of a certificate, WPB has ruled 
in a recent interpretation of Order L- 
265. Unrated orders, even though ac- 
companied by such a certificate, must 
not be filled to the prejudice of re- 
quired deliveries on rated orders, even 
if the certificate order was placed 
earlier than the rated order. Further- 
more, certificate orders do not give rise 
to any preference ratings. Ratings can- 
not be applied or extended by sup- 
pliers simply on the basis of certificate 
orders on hand. 

* * * 


Civilian radios deferred — 
Production of civilian radios will be 
resumed after Germany surrenders, 
and not before. the Radio Industry Ad- 
visory Committee was told by leading 
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mittee that the radio-radar production 
program for 1944 must continue up- 
ward so that by December there should 
be a rise of 16.4 per cent above the 
July output rate. Army and Navy 
officials feel that this increase is essen- 
tial. Cutbacks, after the collapse of 
Germany, might yield a sufficient sup- 
ply of raw materials to enable civilian 
production without quota restrictions, 
since the amounts of steel, copper, and 
other raw materials needed by the radio 
industry are comparatively small. The 
“spot” authorization order (P. R. 25) 
of Aug. 15, does not’include radio. 


_ _ . 
Radio wholesalers—WPB an- 


nounces an important relaxation of the 
radio and radar section of Priorities 


Regulation 13, whereby wholesale radio | 
distributors will be in a position to | 


offer substantial aid to the war effort. 
The revision establishes a _ rating 
“floor” of AA-5 or better for all whole- 
sale distributors, who may now ob- 
tain stocks to meet emergency require- 
ments, from idle and excess component 
stocks on hand in other plants. The 
revision is not intended to permit 
stockpiling by wholesale distributors, 
but is intended to aid the movement of 
idle and excess stocks, and to allow 
wholesale radio jobbers to fill rated 
orders for electronic parts. Another 
important revision frees the sale of 
rejected components to wholesale radio 
distributors without priorities, so ‘that 
distributors may purchase such parts 
direct from a contractor’s idle and ex- 
cess stocks, without special WPB ap- 
proval. 
” * * 


Installing machinery — WPB 
has amended construction order L-4] 
and CMP Regulation 5, effective Aug. 
19, relating to equipment installations 
and the installation or relocation of 
machinery in a structure. Now, any 
person may install, without WPB ap- 
proval under L-41, a single piece of 
machinery or a group of related pieces 
of machinery or equipment, if the total 
cost of the entire installation and 
equipment does not exceed $25,000, 
and if the cost of the job, not including 
the equipment, does not exceed $5,000. 
Building alterations necessary to instal- 
lations may be made, but no new 
buildings or additions to buildings are 
permitted. Regulations concerning the 
relocation of equipment now apply to 
any factory or industrial plant. The 
former $500 cost limit for materials to 
be used in the relocation of any one 


piece of machinery or equipment has | 
been retained. CMP Regulation 5 was | 
amended to permit persons to use their 
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WPB officials at a recent meeting in 
Washington. They informed the com- | 


PLEASE STAND 
BY FOR AN 
IMPORTANT 


ROVAL 


ANNOUNCEMENT 
NEXT MONTH! 


ELECTRIC COMPANY, INC. 


95 GRAND AVENUE + PAWTUCKET, R. |. 








No matter what your require- 
ments in harness hardware or 
chains, you'll find it in the Mid- 
land line. For instance, clips and 
connectors ... normally there 
are sixteen styles in more than 
50 sizes and finishes. 


The Midland line is a quality 
line. The more than 380 years 
of experience that go into the 
making of Midland products is 
assurance of proper designing, 
greater strength, superior work- 
manship, longer life and com- 
plete customer satisfaction. 


Specify MIDLAND when 
ordering from your jobber. 


The Midland Company 


MANUFACTURERS—INCORPORATED 1911 
Wisconsin 
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MRO symbol and rating to obtain ma- 
terials for work permitted by the 
amendment to order L-41. Where no 
construction is involved, such persons 
may use their MRO symbol and rating 
to obtain up to $500 of materials to be 
used in installing equipment. 
* os * 

Construction equipment — 
Amending order L-217, WPB has per- 
mitted manufacturers to make certain 
types of 10 groups of construction 
equipment, even though they were not 
producing these types before. The 
manufacture of the equipment is still 
limited, however, as to specifications, 
and is subject to order L-192, which 
controls production and distribution of 
construction machinery and equipment. 
The new amendments are not expected 
to result in any immediate increase in 
total production, but the restriction is 
lifted because of the improved ma- 
terials supply situation, and to permit 
additional civilian production when 
manpower and facilities are available. 
The classes of equipment affected are: 
Portable jaw and roll crushers, port- 
able construction concrete mixers, truck 
mixer-agitators, pumps, tank car heat- 
ers and pumping boosters or circula- 
tors, bituminous paving finishers, bi- 
tuminous heating kettles, bituminous 
materials maintenance units, bitumin- 
ous patch plants, and asphalt surface 
heaters. 

s * a 

Boilers and tanks—WPB has 
amended order L-199, Plumbing and 
Heating Tanks, to provide a prompt 
method of increasing production by 
some manufacturers, if others are un- 
able to fill their quotas. Tank manufac- 





turers are permitted to produce 70 per 
cent of their 1941 output of range 
boilers and expansion tanks, and 75 
per cent of their 1941 output of hot 
water storage tanks. Any additional 
authorizations in excess of established 
quotas, will be made upon formal ap- 
plication to WPB. 


Chemicals—The War Produc- 
tion Board on Aug. 25 removed alloca- 
tion controls from civilian production 
of styrene and butadiene, important 
raw materials in the production of 
synthetic rubber, because, WPB said 
they are now in sufficient supply as the 
result of improved production tech- 
niques. The allocation control was 
lifted by revoking Order M-178 (buta- 
diene) and by an Amendment to 
Schedule 18 (styrene and dichloro- 
styrene) of Order M-300, the general 
chemicals order. Styrene is also used 
in plastics, magnesium castings, air- 
craft laminates, textile treating, shoe 
adhesives and electrical insulation. 
Production of butadiene and styrene in 
Government financed and operated 
plants has never been subject to allo- 


cation. 
* ¢ 6 


Tin plate—Because the bulk of 
the summer crop yield is packed during 
the peak second and third calendar 
quarters, tin plate production sched- 
uled for the fourth quarter of 1944 will 
be 125,000 tons smaller than the third 
quarter output, War Production Board 
officials informed the Tin Plate Indus 
try Advisory Committee at a recent 
meeting. About 750,000 tons of tin 
mill preducts are scheduled for pro- 
duction in the last three months of this 





Wholesale Hardware Collections 
on Accounts Receivable 


By Geographic Divisions, for July, 1944 





















































ACCOUNTS RECEIVABLE Collection Percentages 
Percent Change ied pon — i | 
DIVISIONS July 1944 Thousands of Dollars 
from 4? 
Mic July June July July June July July June 
Firms | 1943 1944 1944 1943 1944 1944 1943 1944 
U.S. TOTALa....| 254 -7 + 1 | $29,472 | $31,768 | $29,155 94 91 98 
New aye Diced 19 = -1 904 964 913 95 95 99 
Middle Atlavtic....... 65 —12 +2 6,219; 5,944) 5,107 88 87 93 
East North Central 49 —6 +1 4,164| 4407; 4,104 102 97 105 
West North Central 30 +5 +4 2,418} 2,304 117 m1 123 
South Atientie........ 30 -l1 -7 2,563; 2,869; 2,756 93 85 94 
East South Certral 17 +2 +10 2,095; 2,049; 1,903 94 80 106 
West South Central 4 -7 -2 2456) 2649; 2,518 103 104 115 
Mountain............ 4 +9 +20 370 341 308 87 66 104 
GUN 4 satetiies casei 22 ~9 +1 9,203 | 10,163; 9,149 85 85 85 
Bureau Current Statistical Service 
a Includes data for four firms not allocated to geographic divisions. 
Collectio: m percentages are obtained by dividing the collecti ts duri the 


month by accounts receivable outstanding at 
group of firms. 
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year, WPB officials said. This com- 
pares’ with the production of 875,000 
tons in the third quarter, 825,000 tons 
in the second quarter and 627,000 tons 
in the first quarter. The committee 
was informed that 148,000 of the 750,- 
000 tons slated for fourth quarter pro- 
duction will be exported, while the 
remainder will be reserved for domestic 
and Canadian use. Since tin mills re- 
port an increased accumulation of 
blackplate rejects, industry members 
expressed the hope that WPB would 
take steps to allow these rejects to be 
absorbed in the manufacture of such 
civilian items as are approved by WPB. 
© - = 


Auto replacement parts — 
WPB has revised order L-158, to aid 
production of certain automobile re- 
placement parts that still remain in 
critically short supply. Heretofore, 
anyone seeking repair parts for resale 
was required to take an appeal from 
the inventory provisions of the order. 
The amended order permits anyone to 
go into the business of distributing re- 
placement parts by acquiring up to 
$1,000 worth of parts as an initial in- 
ventory. Having once established him- 
self in the business, however, he would 
thereafter be subject to the inventory 





limitations of the order. Provisions of | 


the order permitting a five per cent 
“set aside” of plant facilities also are 
broadened, applying to the following 
parts, which are in short supply: en- 
gine components, clutches, transmis- 
sions,: propeller shafts and univérsal 
joints, axles, braking systems, wheels, 
springs, steering apparatus, cooling sys- 
tems, fuel systems and electrical sys- 
tems, including generators, starters and 
motors. 


When such production will | 


not interfere with the war program, | 


any producer of parts (for original 
equipment or replacement) may use in 
any month five per cent of his total 
houts devoted during the preceding 
month to the production of automotive 
parts, without restriction as to their 
use, and without regard to Priorities 
and Controlled Materials Plan Regula- 
tions. The list of parts that any con- 
sumer may acquire without turning in 


the old part, in order to improve the | 


efficiency, capacity or usefulness of the 
vehicle, also has been expanded, to in- 
clude such parts as governors, shims, 
piston and piston ring expanders for all 


vehicles; front wheel drive conversion | 


units; and attachment third axles, for 
medium and heavy trucks, truck trail- 


ers, passenger carriers, off-the-highway | 


motor vehicles and motorized fire and 
police equipment. 
eee 


Portable power tools—WPB 


has released statistics, showing that ‘he | 


larger and more expensive portable 
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ADMAT...../ CHICK FEEDER 


Sturdily made from tough, high grade 





wood fibreboard, impregnated with hot 
parrafin to repel moisture. Safer than 
metal—no sharp edges to tut your 


fingers. Write today for samples. 


NO CLEANING .. . you just replace them—they’re inexpensive. 
e NO METAL... priority-free. Less weight, low freight rates. 


¢ NO WASTE... 


conserves nation’s metal, saves customer’s feed. 
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CHICK FEEDER 


MANUFACTURED BY ADMAT, LTD. 
Sales Agents: DONHART SALES, LTD. 
CRICHTON (MOBILE) ALABAMA 
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pneumatic and electric tools are being self-contained electric motor, also lifted. th 
sold and shipped in increased quanti- held and operated by not more than du 
UFAIN ties. Also, in the first half of 1944, two persons. Based on reports from 33 mi 
there was a trend toward increased companies. representing nearly 90 per te 
demands for repairs and accessories. cent of the industry's total shipments, di 
Portable pneumatic tools include all the 1944 half-year showed shipments to th 
’” 
“LEADER CHROME CLAD portable working tools powered by a value of $56,108,000. compared to a Be 
compressed air (excluding rock drills 1943 (all-vear) total of $107,395,000. re 
STEEL igs and demolition tools) that are lifted, Po, nae th 
held and operated by not more than two en 
persons. Portable electric tools include Bedding fabrics—With total tre 
all metal working tools powered by a textile production running about one- co 
m 
z0 
SALES OF 1,194 INDEPENDENT RETAIL HARDWARE lo. 
DEALERS IN UNITED STATES th 
July, 1944 Comparisons le 
SUMMARY pe 
July 44 July’44 ri 
No. Stores vs. vs. July ’44 July ’43 June ’44 se: 
July ’43 June ’44 in 
Total 1,194 +7 — 8 $8,386,202 $7,831,028 $9,111,448 tis 
First seven months, 1944, showed 7 per cent gain from 1943 y- 
1944, $63,395,056; 1943, $58,735,368 Ak 
Per Cent Change id 
Number July’44 July ’44 Dollar 
States by Regions of firms vs. vs. Sales 
reporting July ’43 June 44 July ’44 
New England 77 +4 —9 659,000 be 
Maine . a , + 4 —9 108,462 t 
Vermont & N. H. 10 +17 + 2 178,659 ea 
Massachusetts 39 —2 —14 264,020 pm 
Rhode Island * att 
Connecticut 14 +7 —12 80,255 a 
Middle Atlantic 125 —2 —11 829,966 i 
Pennsylvania .. Pons evs cae eee —2 —11 829,966. of 
East North Central ee + 3 —10 2,218,653 Fi 
Ohio Serre + 3 — 8 719,125 ” 
Indiana ane tia ae +7 —10 296,929 
Illinois . 84 — 5 — 8 469,682 ar 
Michigan bats ese cd ee + 5 —10 303,036. ev 
Wisconsin 85 + 8 —15 429,881 m 
West North Central 156 + 7 — 8 603,554 li 
lowa 46 +7 —1 204,118 ‘ 
Missouri 38 +4 —]2 136,737 ke 
Nebraska 35 +9 —10 109,790 al 
Kansas 37 + 8 —9 152,909 of 
South Atlantic 46 +7 4 322,284 1 
South Carolina - 10 +21 a 65,104 " 
Georgia 20 + 4 t 138,574 -, 
Florida 16 +4 —§ 118,606 if 
East South Centra 1] +14 +8 82,457 pl 
Alabama e. 11 +14 +8 82,457 th 
West South Central 110 + 6 —10 708,949 
Arkansas 20 — ] — 3 127,458 os 
Oklahoma 39 +1 —13 191,265 th 
Texas 51 +12 —10 390,226 uc 
Mountain . + 4 —15 704,260 as 
Montana 17 z — 6 135,973 f 
Idaho 13 + 8 —31 85,967 , 
Wyoming 5 +10 —4 41,342 fe 
Colorado 24 +13 —13 109,191 of 
New Mexico 8 +1] — 9 109,522 sy 
Arizona 7 — 8 —21 171,115 k 
Utah ° ee IF , 
Nevada 4 +13 —5 36,594 wi 
Pacific 221 +18 — 3 2,257,079 ta 
Washington 35 +i me” 180,474 . 
Oregon 25 +24 —11 336,843 a 
California ewes +18 $ 1,739,762 pe 
Chicago, Il. 20 —20 —15 68,715 fu 
Los Angeles, Cal. 18 +50 + 6 330,150 8. 
IVA Oh, A Portland, Ore. 9 +3 —22 53,801 ‘ 
San Francisco, Cal.... 23 + 8 +4 201,407 . 
eRe 10 +11 —18 40,899 ar 
an seein Yew York City * Note while stores in these states are included in grand total, figures for these * 
TAPES * RULES « PRECISION TOOLS states are not shown in this chart, because of insufficient data. Compiled by Bureau SP 
JOL of the Census, U. 8. Department of Commerce. fil 
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third under the 1942 average, chiefly 
due‘to a shortage of manpower in the 
mills, and with the military demand for 
tent materials at a new high, the bed- 
ding industry expects its fabric supply 
this fall to be less than requirements. 
Bedding Industry Advisory Committee 
representatives have told WPB that 
their greatest problem is obtaining 
enough ticking and fabrics for mat- 
tresses, as well as under and outer 
coverings for sofa beds. While the de- 
mand for tent replacements in combat 
zones is so great that conversion of 
looms still contiunes, WPB believes 
that the military program will absorb 
less than 50 per cent of ticking ca- 
pacity. In the sofa bed industry, wool 
and mohair are not affected, and pro- 
duction of wool uphelstery materials is 
increasing. Fabrics and wood remain 
tight, but steel is now in an increas- 
ingly favorable position, so that bed- 
ding manufacturers may hope to find 
some additional wire for springs from 
idle and excess inventories of steel wire. 


~ oe 


Textile, clothing and leather 
order—A widely inclusive, and some- 
times puzzling order, M-328, has been 
eased somewhat by recent WPB 
amendment. Under the amended order, 
quick action can be taken to fill essen- 
tial civilian requirements, in the event 
of sudden changes in the war situation. 
For example, manufacturers of cotton 
duck, now able to sell only for military 
and certain other orders, may, in the 
event of cutbacks or cancellations of 
military orders, be authorized, for a 
limited period, to sell on the open mar- 
ket and without restrictions. The 
amended order also eases the definition 
of “rejects,” enlarging the term to in- 
clude materials in the hands of per- 
sons other than the original producer, 
if they obtained those materials with 
priority assistance, and now find that 
they cannot use them as intended be- 
cause of order cancellations. Among 
the wide variety of materials and prod- 
ucts covered by Order M-328 are: 1. 
animal bristles and hair; 2. clothing and 
footwear except rubber footwear, pro- 
fessional rubber gloves, or many items 
of safety apparel; 3. cotton, wool and 
synthetic yarns; 4. woven, felted, 
knitted and braided fabrics of cotton, 
wool or synthetic (including bedding, 
table linens, etc.) ; 5. dyestuffs; 6. cer- 
tain metal shoe findings; including arch 
supports, heel and toe rims and plates, 


wire shoe nails, etc.; 7. hides, skins, | 


furs and leather and their products; 
8. Manila, agave, istle, hemp, flax, jute, 
coir and other fibers, also rope, twine, 
and cordage products made therefrom; 
9. mops; 10. slide fasteners; 11. 
sponges, marine and loofa; 12. textile 


fibers (animal, vegetable, or synthetic, | 
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ON THE HALF-TRAC! 


The Half-Trac built by the White Motor Company is taking 


more punishment than any truck ever built. 

Constructing battle wagons for the severe service of 
combat requires Threaded Fasteners that are tough 
enough to “face the music” coming from the enemy's 
field guns. That means resistance to firing vibration 
and explosion shocks. 

If there is anything tougher than TRIPLEX in Threaded 


Fasteners, we would like to hear about it. 


TRIPLEX SCREW COMPANY 


5317 GRANT AVENUE ~ CLEVELAND 5, OHIO 












‘That ll be 
THE DAY!" 























Get SOILAX from your jobber. 
Retail Price: 25¢ for 1% Ib. Box 
Economics Laboratory, St. Paul, Minn. 
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including curled istle) and products 
made therefrom, but not including fab- 
rics after they have been coated or im- 
pregnated, or fire hose or fire hose 
jackets; 13. steel tacks (except thumb 


| tacks) and 14, synthetic rubber thread 


and products made therefrom. 
> os . 

Re-checking materials re- 
serves—All WPB division directors 
have been asked to re-examine their 
stockpile and purchase programs, and 


| to review their estimates of proper re- 
| serve stocks for each program. 
| re-examination is the result of many 


This 


changing war factors. Such considera- 
tions, for example, as shipping losses, 
and the possibility of losing territory 





to the enemy, have now been reduced | 


| in importance. The manpower problem 


has assumed new importance in the 
consideration of stockpile 
Under present circumstances, it is ex- 
tremely important to avoid any in- 
crease in stocks of domestically-pro- 


policy. 


| duced materials where such an increase 


would seriously drain manpower. Also, 
the undesirability of carrying large 


| stocks over into the peace-time period 


is another chief factor which the divi- 
sion directors have been requested to 


| consider in re-examining their stock 


positions. As a general yardstick, a 
safe reserve stock is now regarded as 
one equalling either three months’ total 
requirements or six months’ import re- 
quirements, whichever may be larger. 
However, many variations from this 
yardstick will have to be made. 
> . * 


Import revisions—Amending 


| order M-63, effective Aug. 19, WPB re- 


moved its wartime control from 50 im- 
ported commodities, but, at the same 
time, WPB restored control over the 
importation of dressed tula istle and 
articles manufactured from _ istle— 
which had been freed since May 27, 
1944. Among the leading items re- 
moved from control list were: Lead, 
fluorspar, and tin (except tin plate 
Coir fiber and several other 
vegetable fibers and products, also cer- 
tain cotton wastes. Camel hair tops, 
mohair and mohair tops and yarns; 
Angora rabbit hair yarns, and goat 
and kid hair and various types of wool. 
All floor coverings, except those made 
of cocoa and coir fiber. Baskets and 


scrap). 


| bags of bamboo, straw, willow, splint, 


and other woods or compositions, 
papier mache and palm leaf (but ex- 
cepting sisal, or agave). Mangrove 
bark and extract and wattle bark and 
extract (two tanning agents), and glue. 


: a s 

Adjusting steel commitments 
—WPPB’s Steel Division, in July, under- 
took a campaign to reduce backlogs 
of unfilled orders on steel mills. It ad- 














For steady sales and 
pretits...STOCK... 
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BUILDERS HARDWARE 


“NU Jamb” Spring Hinges . “Matchless” 
Floor Spring Hinges . Universal Pivot 
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Bolts . Lavatory Stall and Door Fittings . 
Adjustable Screen Hinges . “Rite-Way” 
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Guards. 
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lerge Economy size retoils for 
$1.00. Makes 25 gallons. im- 
proved, scientific, soluble-crys- 
tal home cleaner for dresses, 
suits, hats, ties, drapes, uphol- 
stery, rugs, ALLFASRICS! 5 


QUICK FACTS ABOUT DRI-KLEEN 
@ Simple to use. © Odorless, non-infemmablie, 
° plosive, © Cont no soap, animal fat, 
acid or other harmful ingredients. © Harms noth- 
ing, which cold water will not harm. @ Restores 
original sparkle and brilliance to colors. ¢ Keeps 
hends smooth and soft.¢ A ing! ical 
—saves time and money. 


Nationally Advertised in LADIES’ HOME 
JOURNAL - McCALL’S - WOMAN'S HOME 
COMPANION - BETTER HOMES & GARDENS 
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dressed a letter to large users of carbon 
steel who reported sizable inventories, 
directing them to review their current 
production schedules, to reduce inven- 
tories of carbon steel to minimum work- 
ing levels, and to cancel outstanding 
orders for the maximum possible ton- 
nage. WPB field representatives visited 
plants of large steel users to assist them 
in reviewing their needs. As a result, 
WPB reports that steel mill production 
schedules have been adjusted by the 
cancellation or deferment of purchase 
orders for 300,000 tons of steel, while 





the item-by-item review of current re- 


consumers must continue to use inven- 
tory to a maximum extent during the 
next two quarters so that steel mill ca- 





juires No 
ip pacity will be utilized to produce only | 

the most urgently needed requirements. | 

WARE Carbon steel remains in critically short 
supply. 

Matchless” * * 

sal Pivot 

~ mgs Furniture materials. re- | 

Rite-Way” viewed—F urniture industry representa- | 

kee” Door tives have asked WPB to permit the | 
placing of fourth quarter hardwood | 

y Line of : : 

satisfaction orders now, particularly with, the 


smaller mills, who generally saw lum- 
ber only during the summer months. | 
The lumber situation is described by | 
WPB representatives as “spotty.” The 
Douglas fir supply is precarious, chiefly 
because of the shortage of tires for haul- 
ing. More softwood is needed for crat- | 
ing and dunnage than is currently avail- | 
able, but hardwood production has been | 
showing a rising trend. Output in the | 
first half of 1944 was 3,614,000,000 
K board feet. As to other materials used | 
S | 
| 





ot 


by the furniture industry, the shipping 
container shortage is not expected to be 
eased in the near future. On July 22, 
because of the urgent need for military 
tenting, WPB ordered the conversion of 
17,000 looms for the production of duck 
and duck substitutes. The extent to 
which this will affect upholstery fabric 
production cannot yet be determined, al- 
though some looms used to make up- 
holstery fabrics cannot be converted, 
and will continue to be used for that 
purpose. The burlap supply cannot be 
improved until] transportation facilities 
permit larger imports. Feathers and 
down are still required to be held for 
military uses. None can be made avail- 
able for civilian furniture. Leather is 
not yet available in sufficient quantity 
to permit its use for furniture. 


















a s s 

A lumber guide—A “flow 

chart” showing different types of con- 

sumers, how they may obtain lumber, | 

where they may obtain their ratings, | 

what they may extend to distributors, | 
and what distributors may extend in the 
way of certification to their sources of 
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further cancellations are expected from | 


quirements. WPB points out that steel | 


ESTATE POSTWAR PROFIT JINGLES: 


Why tip on the taolish question ? 


7 The Baxters are stubborn 
, as a long-eared mule 
They’re sold on oil heat 
--.and no other fuel 


=>) 
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2 While the Bentleys won’t budge 
from their fixed belief 

That any heater but a coal one 
is sure to bring grief 








3 Effie Magrew is a 
mind-made-up lass 
She’s going to do 
all her cooking with gas 





While Nellie 0. Bumstead 
is decided ... won’t change 
She’s entranced with the thought 
of an electric range 





5 For postwar success, your tip and your cue is: 
Don’t argue fuels, when all you need do is... 











— 
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We don't say you can’t ever turn a customer around. But 
fuelish arguments are a lot more likely to have her turning 
on her heel and heading for the dealer who sells the appliance 
she wants for the fze/ she wants to use. The answer? Be 


ready with the fuel-proof line of Estate cooking and heating 








appliances. There'll be an Estate Range, an Estate Water 
Heater and an Estate Heatrola after the war for all fuels—all 
sold under one famous trade name that women know and 
respect. Like to know more about Estate postwar plans and the 
fuel-proof” line? Your nearest Estate distributor would like 
to talk to you about it. Write. We'll send you his name. 


THE ESTATE STOVE COMPANY, HAMILTON, OHIO: ESTABLISHED 1842 
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It’s up to today’s lubricants to do a bigger job than ever . . . to prolong 
the life of essential machines . . . to keep overburdened, hard-to-replace 
equipment turning out vital work. 

Repeatedly, where plain lubricating grease or oil does not function 
satisfactorily, Dixon’s Graphite excels as a lubricating additive. It prevents 
overheating . . . wear and cutting in presence of extreme pressure, speed, 
erature and variations of moisture. Used also as pipe joint coating, 
conductor of heat and electricity, 
releasing agent, pigment for re- 
sisting heat, cold and corrosion in 
protective and refractory coatings. 

In order that plant engineers 
using DIXON’S Graphites may get 
the most out of their machinery, 
“KNOW-HOW” containers are de- 
signed to give fuli information of 
its application in the field. Dixon’s 
“KNOW-HOW” containers are 
illustrated with use-pictures, shop 
applications, plus a 7-page illus- 
trated booklet attached to package. 


tem 






THE KNOW-HOW PACKAGE IS NOW 
USED FOR THE FOLLOWING 


GRAPHITES: 
1 and 5 pound containers Ticonderoxa No. 1 For practically every lubricating 
e es . . . 
1 and $ pound containers Ticonderoga No.2 job, there’s a Dixon Graphite, and 
ium es. a ” ° 
2 end 9 peetentitene tie, 006 they are a “must” with your cus- 
(Finely Powdered Flakes) tomers. 


%, land 5 ind conta Microfyne 

. (Extra | Finely oa ot Flakes) 
Round all-cardboard containers will replace 
all-metal containers when stock is exhausted. 























JOSEPH DIXON CRUCIBLE COMPANY, JERSEY CITY 3, N. J. 
Coneda: Canadian Asbestos Company °* Montreal * Vancouver °* Winnipeg 
Pipe Joint Compound + Graphite Seal * Graphited.Oils + Cup and Pressure Gun G + SlipStik 
Gear Lubricants + Waterproof Graphited Grease + Auto-Marine Grease - industrial Oven Lubricant 





Toronto * 














Graph-Air Guns-Lathe Center Graphite Lubricant + Welding Rods + Belt Dressing (Contains no Graphite) 
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supply, has been published by the War 
Production Board. The chart also ex- 
plains the operation of lumber order 
L-335, and may be obtained at local 
WPB district offices. 


* * * 


Paint and post-war jobs— 
The public can aid in lessening the un- 
employment that may crowd upon the 
heels of war contract termination, the 
latest bulletin of the Postwar Plan- 
ning Committee of the Nationa} Paint, 
Varnish & Lacquer Association, Wash- 
ington, D. C., points out as it calls at- 
tention to a statement made by Senator 
Elbert D. Thomas of Utah. “The paint 
industry,” said Senator Thomas, “has 
the power to put more people to work 
immediately postwar than any other in- 
dividual industry.” Putting al] trained 
painters to work would necessitate the 
manufacture of more paint. That 
would make possible the hiring and 
training of more apprentice painters, 
more factory workers, more clerks for 
dealers, more salesmen for manufac- 
turers. There is no doubt that a great 
percentage of structures are sadly in 
need of surface-protecting coatings. The 
average age of America’s 38 million 
homes is now 25 years, the Paint bulle- 
tin points out. Of these, “18% or 
more than 6 million—are estimated to 
be in need of major repairs. Exactly 
what percentage of the homes of the 
country are in need of immediate paint- 
ing is not known but competent authori- 
ties have estimated that, of the $30 
billion deferred maintenance job to be 
done for all the structures of the na- 
tion, 1/5 or $6 billion represents work 
for painting contractors while the work 
of manufacturing and distributing paint 
will be worth $1.8 billion.” 


Trade becoming “choosy”— 
Comments from distributors in all sec- 
tions show plainly the trend toward 
closer vigilance and selection in buying— 
both on the part of jobbers themselves, 
and among their dealer customers, For 
a long time, buyers have “played close 
to their belts” on substitute lines, whose 
material, efficiency, or even finish, are 
sub-standard. Now, in addition, the 
volume and timing of purchases are be- 
ing more closely watched and con- 
trolled—a needed step toward safety 
and sanity—no matter what the further 
duration of the war. The heavy con- 
sumer demand continues, nevertheless, 
for almost anything in hardware, house- 
wares or personal accessories. Now, 
also, the early shopping for Christmas 
gifts for the service forces, adds fur- 
ther impetus to the fine volume re- 
ported by large and small stores every- 
where. 
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“Package kitchen” planned 
—Plans for postwar production of a 
“package kitchen,” an innovation that 
would group appliances into the three 
basic units of refrigeration. cooking 
and dish-washing, has been announced 
by the Edison General. Electric Appli- 
ance Company. They say that, while 
most of the appliances will be similar 
to those designed for sale in 1942, a 
big difference will be that these appli- 
ances can be bought in “room pack- 


ages,” with everything designed and | 


built to match and operate as one unit. 


New department store 
records—The “Conference Board” re- 
cently has been studying department 
store sales, inventories and earnings. 
Business of these stores in the first 
seven months of 1944, was valued 7 per 
cent above the high level of the same 
1943 period, indicating another record- 
smashing year. Cash sales in the 
smaller industrial areas most affected 
by war business appear to account for 
a large part of the growth in total 
sales, Continuation of the present rate, 
the Board comments, will depend on 
the progress of the war and its effect on 
income payments to individuals. Mer- 
chandise in many departments is re- 
ported in relatively good quantity, 
despite apprehensions of shortages, and 
the stores anticipate a further increase 
in supplies by the year-end, under .the 
encouragement of current WPB policies. 


Sales by wholesalers — | 


Wholesalers’ sales in June were about 
3 per cent higher than in the corre- 
sponding 1943 month and for the first 
six months were 5 per cent greater than 
in 1943, the Department of Commerce 
reports. Wholesalers of automotive 
supplies recorded an increase of 23 per 


cent. Paint and varnish sales were up 


15 per cent and plumbing and heating 
supplies 11 per cent. Inventories, in 
dollars, at cost, were 9 per cent higher 
at the end of June this year than at 
the same time in 1943. 


A good crop year—Despite 
planting delays and shortages of labor 


and supplies, our farmers have suc- 


ceeded in putting in a slightly larger 
acreage than last year—an accom- 
plishment for which they deserve full 


credit. However, the late Spring and 


scarcity of help forced changes in crop 
programs. The acreage of such war 


crops as oilseeds, dried beans and peas, 


is smaller, and the feed grain acreage 
larger, than the earlier goals. 
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| Dealer and Customer say the same: 
“,pMERICA 
Partitioned Package | 
é 
wae 


After a year of use, the trade gives complete 
approval on this unique American-designed 
stove bolt package which keeps the bolts 
and nuts unmixed, in separate compartments. 
This makes for easier counting and saves the 
customer the operation of running off the 
nuts before using the bolts. 
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Add to this new convenience all the other 
long-recognized American advantages... 
like quality-control, complete line of all 
types and sizes, and individual inspection of 
each screw head, thread, and point. . . and 
you can see why more and more buyers of 
screws and bolts (both slotted and Phillips) 
are marking all their orders: “‘ American 
brand only . . . do not substitute!”’ 


AMERICAN SCREW COMPANY 
PROVIDENCE 1, RHODE ISLAND 
Chicagoll: 589E. Illinois St. « Detroit 2: 502 Stephenson Building 


Ve ee EPEPEBREEBEPEPEPUEURYES 


COCRERRRERROEE 
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» 


NEW Partitioned Package keeps 
bolts and nuts separate 
gives users greater convenience 


Put the Screws on the Axis...BUY WAR BONDS! 
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The Collins Co., Collinsville, Conn. 

















1943 Income By States 


HE Department of Commerce 

has just released its figures on 
income in the various states during 
1943, and they permit some star- 
tling comparisons of changes in con- 
sumer markets that are interesting 
to sales managers in particular, but 
are of not inconsiderable impor- 
tance to business men generally, 
simply as a matter of background. 
Perhaps the most striking com- 
parisons worth making are in the 
income gains from 1941 to 1943. It’s 
true that significant income changes 
took place between 1939 and 1941, 
but that’s almost a matter of history, 
and, in any case, they hardly stack 
up as important as the shifts in the 
latter two years. For, income in the 
U. S. as a whole rose about 50 per 
cent in that time, and the extremes 
among states are an income gain 
of 97 per cent for Arizona, as 
against one of only 23 per cent for 
New Hampshire. In short, one state 


gained twice as much as the nation, 
and one state only half as much 
in that time. 

Actually, the biggest gaining 
states may be taken as those which 
had increases in the two years of 
70 per cent or more. These include 
the whole block of western states 
—Idaho, Utah, Arizona, Nevada, 
Washington, Oregon and California 
—the last of which ranked lowest 
in gains with one of only 72 per 
cent. Other big gaining states were 
Nebraska, Kansas and Texas (with 
Oklahoma sandwiched in, both geo- 
graphically, and income-wise with a 
65 per cent rise), Mississippi and 
Louisiana and Florida, which had 
a 95 per cent jump. 

The smallest gaining states were 
mostly in the northeast section’ of 
the country —those with gains of 
less than 40 per cent. These in- 
cluded Vermont, New Hampshire, 
Massachusetts, New York, Penn- 
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Fall Planting Starts Now 
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Westbrook's, Riverside, Cal., urge customers to start fall planting and to 
shop free of charge in their own Victory Garden in this newspaper adver- 
tisement. It appeared the latter part of October and features merchan- 
dise for the lawn and garden and measured six columns wide and 


144, in. high. 
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sylvania, Delaware and West Vir- 
ginia—with I]linois in the midwest, 
and Montana and Wyoming in the 
west, thrown in. Other states more 
or less formed into other groups. 
Connecticut, Rhode Island and New 
Jersey among the easterners had 
increases only slightly larger than 
their neighbors. The whole midwest 
—except for laggard Illinois and for 
Michigan, which had a better-than- 
average rise—formed into a 40 to 55 
per cent increase group—Minnesota, 
Wisconsin, Iowa, Missouri, Ark- 
ansas, Indiana, Ohio. And _ the 
whole southeast of the nation form- 
ed into a 55 to 70 per cent increase 
group — Maryland, Virginia, the 
Carolinas, Georgia, Alabama, Ten- 
nessee, Kentucky. 


toward the west, next most sharply 
toward the south and away from 
the middle west, and, especially 
from the east. 


reflect the net impact of all changes 
in factory payrolls, in farm incomes, 
in soldier payrolls, and the like. In 
a measure, therefore, they are strict- 
ly wartime phenomena; the placing 
of war plants and military camps, 
and the booming of agriculture, all 
benefited the west and south. How- 
ever, what is unusual is to recog- 
nize that these wartime trends in 
income, which have been to the bene- 
fit of the newer parts of our indus- 
trial empire, are strictly in accord 
with peacetime trends, the tendency 
before the war was just as strongly 
toward increased income in the 
south and west, at the expense, 
especially, of the east. Therefore, 
we may expect that much of the 
wartime gains in income positions 
will be preserved in the post-war 
period—not only because new plants 
will be put to peacetime work in the 
gaining areas, or because we'll have 
larger armed forces than prewar, or 
because agriculture will have recov- 
ered from its slump, but also be- 
‘cause the general tendency is in 

‘the directions indicated. 
—Oliver Brothers, Inc. 

New York City 
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These income gains more or less | 
reflect what the population statistics | 
had told us already — that income | 
during the war moved most sharply | 


These income figures, of course, | 
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QUALITY BUILT 


MAGNINGT 
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AVAILABLE 
NOW/ 
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Because of the urgent need of the farm, 
industry and home for small barrel and tank 
pumps — pumps that avoid waste, mess and 
tire hazards when liquid transfers are made 
—the following models of the nationally 
known BENNET line are now available. 


Model 7 —A small, efficient, easy to oper- 
ate, easy to control, all-purpose pump that 
handles all light petroleum and similar liquids. 
Low in cost but built to give long depend- 
able service. 

Model 1008 — A fast, dependable, easy 
to operate pump for skid tanks. Suitable for 
gasoline, diesel oil, kerosene, etc. Furnishe 

with 8° hose, straight tube nozzle and intake 
pipe. ° 

Model 200 — A precision-built, all metal, 
universal barrel pump. Handles all light 
petroleum and similar liquids cleanly, effi- 
ciently and conveniently. 

Model 506 — An all metal, quality-built, 
one quart stroke barrel pump with automatic 
voll dleaiag return arm drain. Equipped with 
bottle filling nipple. 

Models 1008, 200 and 506 adapted to I!/, 
and 2" drum openings — Model 7 has 2” 
adapter only. Adjustable intake on Models 
7, 200 and 506 permits use on all standard 
15 to 60 gallon drums. All models can be 
locked when not in use. 


PUMP 


MODEL 1008 
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MODEL 506 














Write today 
for 
descriptive 
literature 
and prices 














SERVICE STATION EQUIPMENT COMPANY 


MUSKEGON, MICHIGAN 


BRANCHES 







IN ALL PRINCIPAL CITIES 











MONEY IN CIRCULATION IN THE U. S. 
(PER CAPITA) 


$56 





APRIL APRIL APRIL 


1940 194 1944 











PICTOGRAPH CORPORATION 
Per capita increase in money in circulation from 1940 to the present. 


Bolts, Nuts and Rivets Make 
Vital Contribution to Victory 


HE Aircraft Fasteners Division called “Fasteners.” Herman H. Lind 
of the American Institute of is president of the institute and the 
Bolt, Nut and Rivet Manufacturers, operating manager responsible for 
1550 Hanna Bldg., Cleveland 15, this interesting and highly informa- 
Ohio, publishes an interesting paper tive publication. A statement in the 





JOHN 


Attractively packaged in units of 
Ya Ib., Yo Ib., | Ib., and 5 Ib. pack- 
ages, also in catchweight coils. The 
gleaming finish of every coil of 
Johnson XLO Music Wire is visual 
evidence of its high quality. 


Wire sizes .003"' to .200'' diameter 


JOHNSON STEEL & WIRE CO.INC 


WORCESTER I, MASSACHUSETTS 














second edition of “Fasteners” by 
him is especially interesting. He 
says in part: 

“Just as expansion successively 
of railroads, farm equipment, 
electric power and_ telephone, 
automobiles, and household appli- 
ances brought new and great de- 
mands for the products of the 
bolt, nut, screw and rivet indus- 
try, so the tremendous aircraft 
program brought huge and new 
requirements for aircraft fasten- 
ers. The plants, equipment, en- 
gineering experience, production 
and metallurgical skill of the in- 
dustry were called upon to meet 
these new needs. 

“Nothing manufactured in the 
industry heretofore has demanded 
so much in strength, lightness of 
weight and dependability. The 
high factor of safety permissible 
in most assemblies must be kept 
low in aircraft fasteners to con- 
serve weight. This means the 
most careful selection and control 
of raw materials, manufacturing 
to close tolerances, rigidly con- 
trolled heat treatment and exact- 
ing inspection.” 


“Flying Fasteners” 


An article, immediately follow- 
ing, is by Chas. F. Newpher, vice- 
president, National Screw & Mfg. 
Co. and chairman of the special 
group within the Institute which is 
sponsoring “Fasteners.” It is titled 
“Flying Fasteners” and as the name 
indicates is devoted to an explana- 
tion of the vital place of bolts, nuts 
and rivets in aircraft production. 
From this article a couple of out- 
standing paragraphs, are as follows: 

“Some of the interesting special 
usages of fastening devices have 
occurred where special needs 
were encountered. Most of them 
new and developed into quantity 
requirements during this war 
period. There is frequent need 
for inspection of certain portions 
of the plane, and here numerous 
types of ‘cowl’ fasteners have 
been developed which firmly fast- 
en the plane or inspection port 
into place, yet permit instant dis- 
mounting for easy access. 

“In numerous parts of the 
plane, only one side of the as- 
sembly is available for work. 
Many forms of blind riveting have 
been developed, as well as other 
fastening devices that permit tight 
assembly without the use of a 
midget or trained mouse on the 
other side to hold a bucking bar 
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or wrench to make the fastening 
secure. 

“The use of bolts in particular 
has permitted the quick dismount- 
ing of an engine. In some de- 
signs, it has been observed that 
four, and at most, six 5 in. 
diameter bolts harness éach of 
the 2500 horse-power engines that 
power the Fortress. 
astounding stress which bolts 
must resist is encountered in the 
landing gear. In landing under 
all manner of conditions, it is 
quite usual for at least a major 
portion of the shock to be ab- 
sorbed by a single 7/16 in. or 
ly in. bolt under certain condi- 
tions. 

“A great advantage that has 
been encountered in actual ser- 
vice, since these fighting planes 
have been in use in the South 
Pacific and in England, has been 
the relative ease with which parts 
from damaged planes can be 
salvaged and used to repair or 
rebuild other damaged planes. 
With any form of holding, other 
than bolts, nuts or screws, this 
would not have been easy, but 
with the possibility of disas- 
sembling presented by fasteners, 
each of the sub-assemblies can be 
dismounted and re-assembled into 
other assemblies with ease. 
Thanks to the standardization of 
the fastening devices themselves. 
they are readily interchangeable 
and can be used over and over 
again, so that each wrecked plane 
becomes a ready source of spare 
parts. 

“With such requirements, the 
fasteners industry has kept 
abreast of the times. Mechanical 
niceties ‘and refinements which 
have been a necessity in plane 
building have become common 
practice with the industry. The 
metallurgy of fasteners has been 
improved to the point where it 
is safe to say that today there 
are no unsolved major problems 
left in that phase of the fasteners 
industry. From a standing start. 
the industry has come far, but is 
still busy refining the minor de- 
tails to produce better and better 
products more accurately and of 
greater strength. While the coun- 
try at large does not realize the 
important part the fasteners in- 
dustry has played in this phase 
of our warfare. the airplane in- 
dustry has fully appreciated its 
importance, and the armed ser- 
vices, both the Army and the 
Navy, have been fully cognizant 
of the fact that without good 
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% In these strenuous days, 
Xx serving, not only extra hours, and extra 
days—but extra years! This never-say- 
die endurance is building up good 
will for Indestro Tools that will 
result in greatly increased 
demand, when the vic- 
tory has been won. 


SERVING Long past “Retirement Age” 


Indestro Tools are 


Indestro Manufacturing Corp. 
. N. Kildare at Schubert 


Chicago, Ill. 


* 


INnDESTRO 
Toots fer Service 















Helping you to buy 
FASTENERS— 
a, leuclaad 3 


4 Branch Warehouses 


CHICAGO 
726 W. Washington Bivd., HAYmarket 1392 


PHILADELPHIA 
12th and Olive Sts., POPlar 7530 


NEW YORK 
47 Murray St., BArclay 7-5088 


LOS ANGELES 
1015 E. 16th St. 
PRospect 8326 





CLEVELAND 
FASTENERS 













ACME STEEL CUMPANY CHICAGO 8, ILLINOIS 


Also manutacturers of Acme 





Steelstrap and Strap-applying Equipment 


Displayed on your counter ... 
this attractive carton of Acme 
Fasteners . . . reminds customers 
of quick, easy ways to repair, 
save wear and lengthen the serv- 
ice of wooden household articles 
which are difficult to replace. 


Self-Selling . . . this handy dis- 
play-box goes to work and does 
a good job of selling, saves 
sales effort and gives you a 
quick turnover and profits. 


Also in Bulk Lots... you can 
get Acme Corrugated Fasteners 
in standard cartons of 500 and 
1000 fasteners . . . ten boxes to 
a carton in varying sizes and 
quantities—also 100 Ib. kegs for 
bulk sales. 


Get the Facts... about this 
quick turnover item that brings 
extra revenue. If your jobber 
cannot supply you write direct. 


2838 ARCHER AVE 










































CAREYCEL TANK JACKETS 


Prevent excessive 
waste of heat through 
tank walls. Made of 
fireproof asbestos in 
sizes to fit any stand- 
ard tank. Easily in- 


h AA ; stalled. Inexpensive. 








} 
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ASBESTOS ROPE 
and WICK PACKING 


Wick Packing—approximately % inch diameter. 
Furnished in % and 1-lb. balls, packed in 50-Ib. 











cases. 
Rope Packing—furnished in reels of 25 and 50 Ibs. 











RODUCTS of Asbestos 
Meet Many WARTIME NEEDS 


CAREY Asbestos Products, preferred because of their high quality 
and dependability. Ready acceptance assures quick sales and extra 
profits for YOU. Order from nearest CAREY Branch. 


FURNACE’ 
CEMENT 


No. 20 Furnace 
Cement is a wet plas- 
tic refractory cement, 
ready for use. Fur- 
ished in 1, 5, 10, 50 
and 100 Ib. cans. 





ASBESTOS MILLBOARD 


Pin Point Finish. Far superior to the 
old, rough finish millboard, both as to 
quality and convenience in handling. Two 
gtades—medium and extra hard. 


THE PHILIP CAREY MFG. COMPANY - 


N CANADA TH AREY MPANY 














fasteners the program would bog 
down.” 


The rest of this informative pub- 
lication is equally interesting and 
is written simply so that all may 
understand the vital place that bolts, 
nuts and rivets—‘fasteners’—play 
in our program for victory. These 
products are so common to whole- 
sale and retail hardware stocks that 
few hardware men ever think very 
much about them. 





Display Panel 
Dramatizes Materials 


RIFFING HARDWARE in 

Riverhead, Long Island, N. Y., 
a town of 8000, has used this clean- 
up, paint-up panel for several years 
as part of a window display to 
dramatize some of the materials it 
offers for that purpose. The samples 
of damaged equipment were taken 
from an old building torn down to 
make room for the company’s pres- 
ent store. Mounted on the disk are 
a damaged window, worn weather- 
boards and worn rain spout. Each 
of the four items mounted on the 
disk has its name, together with the 
suggestion that the window shopper 
buy new window glass, putty, stair 
treads, storm sash, column bases, 
etc. 


Used originally in connection with 
HOLC activity, the sign has the 
statement, “Don’t Overlook Anything 
When Arranging for Your Home 
Improvement Loan.” 





This panel has been used 
to advantage by the firm 
as a part of its window 
displays and has always 
managed to attract lots of 
attention. The fact that real 
equipment is used to con- 
vey the message is one 
reason for pulling power. 
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Miss Riester and one of 
the store’s employees. 


Woman Manages 
Hardware Store 


ANAGING a hardware store 

during wartime, and doing a 
very fine job of it, is Miss Eileen 
Riester, Wabasha, Minn. She is in 
charge of the Lynn R. Beeman hard- 
ware store, owned by L. R. Beeman 
who also owns and operates a store 
at Red Wing, Minn. 

Miss Riester has been manager of 
the Wabasha store for more than a 
year now, previously having served 
there in a sales and office capacity. 
She is well acquainted with all 
angles of a hardware business and 
her capable hand is plainly discern- 
ible in the neatness of the store 
stock and displays. She is proud of 
a fine glassware and china section as 
well as a splendid gift department. 

The store, under Miss Riester’s 
direction, does an excellent service 
business, repairing many sorts of 
appliance for town and farm people. 
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MADE WITH 


PYREX 


BRAND GLASS 















BACKED BY THE 
GREATEST 
AD CAMPAIGN ~ 


ever put behind i 
any coffee maker! ’ 


rrr 


25 MAGAZINES! OVER 46,000,000 MONTHLY CIRCULATION 






At your Jobber’s NOW! 












HILL-SHAW COMPANY 


311 N. DESPLAINES, CHICAGO 6, fLL. 








































Liberty American True Love and Motion Picture 
Life Good Housekeeping Romance Modern Screen 
Cosmopolitan American Home Photoplay Screen Romances 
Saturday Evening Post Country Gentleman Radio Mirror Modern Romances 
ladies’ Home Journal American Weekly True Confessions Real Story 
Women's Home True Romances Movie Story Movieland 
Companion True Experiences Magazine Real Romances 








Dazey Senior Can Opener, 
Model No. 60 


SOON .. We Hope.. 
THERE’LL BE MORE TO GO ’ROUND 


To help Wholesalers and Retailers meet the huge national 
demand for a “Dazey Can Opener”—and other Dazey 
Kitchen Helps — we are exerting every legitimate effort 
to get materials released for civilian use... Just how soon 
enough will be obtained is a question we cannot answer 
now. But, rest assured that we will keep you folks in the 
trade regularly informed of our progress. 


DAZEY CORPORATION 
WARNE AND CARTER AVES. « ST. LOUIS 7, MO. i 











THE BEST 
is always worth 
waiting for. m 


F course, we’re talking about 
the Manning-Bowman 
Smokeless Table Broiler. This 
great favorite, together with all 
the other appliances in the M-B 
quality line, will be back one of 
these days (soon, we hope). And 
like the whole line, it’s well 
worth waiting for. 

The picture ahead for Man- 
ning-Bowman dealers, like the 
gal pictured above, is mighty 
sweet, More homes needing more 
electrical appliances than ever 
before. More money to spend. 
More desire for top quality in 
everything. 

That's why we're suggesting to 
all our dealers that they PIN UP 
the delectable damsel in this ad. 
It will be a pleasant reminder 
that the Manning-Bowman line 
will PIN DowN those extra-profit, 
quality sales in the days ahead. 
Remember, the best is always 
worth waiting for and... 


Milanning 
Bowman 
Mleans Best 


MERIDEN, CONNECTICUT 
KEEP ON BUYING WAR BONDS 








This three-level, graduated type of display attracts the 
attention of woman customers to these cleaning supplies. 





Novel Display Gives Prominence 
To Cleaning Supplies 


NOVEL and effective way of 

displaying cleaning supplies of 
all kinds has been worked out by the 
R. D. Cone Co., Winona, Minn. A 
display table with three levels has 
been placed at the middle of the 
store. Each level is smaller in area 
than the one below. The display 
level closest to the floor has a in. 


wooden rim to keep the items from 
being pushed off onto the floor, and 
the space from the floor up is boxed 
in so that dust and other dirt can- 
nut accumulate under it. There is 
only one otber display case like this 
one and the arrangement attracts 
much attention from women shop- 
pers. 
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WORLD WAR 1 


BILLIONS OF DOLLARS 
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WAR, NAVY AND U. 5. MARITIME COMMISSION ONLY 
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WORLD WAR 2 












World War I was small in point of defense and war expenditures 
when it is compared to the enormous outlay which is being made 


during the present conflict. The above graph tells the story. 
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BUY L 


. NOW 


ALL ITEMS IN STOCK— 
ORDER FROM YOUR JOBBER 


OFFICER'S 
BAG 







tings. Built to take 
the hard knocks of 
all traveling. 
up into compact 
bag that conserves 
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BABY SWING 


Ne. 96. They will be in big de- 


terial, reinforced for long and hard 
ify No. 96. 


FAST SELLING 
SCHOOL BAGS 


No. 93 Pillow alip style; 
made from heavy duty 
Khaki Duck, sheulder 
strap style only. Apprex. 
size 10 by 18 inehes. 


SPRADLING'S Inc. 
ST. LOUIS, MO. 
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MAKING SALES HISTORY! 





DATOM’S 


OVAL DOUBLE 


ROASTER 


* Heat Resistant Glass 
* Interlocking Side Handles 
* Prompt Delivery 


* Good for the Duration— 
and After! 





High School Boys 


|Help Solve Roussell’s | 


Manpower Problem 


URING wartime with its labor 
in every line of 
business, employers have called 
and girls of high school age to do 
various jobs for pay. One of the 
fields where the young people have 
done especially well is in retail sales 
work. With a little training, many 
of these boys and girls have served 
capably. Leonard Roussell, 
of Roussell Hardware, 2206 Central 
Ave., Dubuque, Iowa, employs two 
high school boys in his store and 
finds that they are very satisfactory 
in retail sales work. 


Good Salesmen 


“These boys can sell almost any- 
thing we have in stock and do it 
admirably,” he says. “When I first 
hired them I told them what I 
wanted them to do and pointed out 
good ways to sell merchandise. Now 
and then a customer will come and 
tell me how well the boys waited 
on them. This is proof that they 
are doing all right.” 

The high school boys work for 
Mr. Roussell during summer vaca- 
tion, after school every night and 
on Saturday afternoons as well as 
during all holidays of the regular 
school season. He constantly passes 
sales and service lessons on to them 
and finds them very receptive to 
suggestions. They always are anx- 
ious to please. 

“The lads are even able to sell 
paint and give customers real help 
in choosing various types of paints 
and varnishes,” says Mr. Roussell. 
“They are even able to give advice 
as to what kind of care to use in 
preparing surfaces for painting. 
Working in a retail store during 
wartime helps these boys gain valu- 
able business experience. So far as 
we are concerned, they have solved 
a sales clerk problem in this store.” 
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NATIONALLY 
ADVERTISED 


Although engaged 100% in im- 
portant war work for Uncle 
Sam, JUICE KING has con- 
tinued its national advertising 
throughout the war. In_ plan- 
ning your lines for post war 
merchandising, remember 
JUICE KING —the line that is 
first in styling ... first in quality 

. first in consumer preference. 


NATIONAL DIE CASTING COMPANY 
600 North Albany Ave., Chicago 12, Ill. 





HOME JUICE ing 
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Post-War Cordless 
Electric Iron 


Iron will operate without a cord, and 
will draw its instant heat from a ther- 
mostat-controlled electric safety base. 





It will retain the heat for a consider- 
able length of time through a “sponge- 
like” heat absorbing pressure plate in- 
side the iron. A micro heat control 
unit governs the exact temperature re- 
quired for any material being ironed, 
and, according to the maker, insures 
safety while left unattended. Eureka 
Vacuum Cleaner Co., 6060 Hamilton 
St., Detroit, Mich. 


Booklet on Post-War 
Kitchen Planning 


Edison General Electric Appliance 
Co., Inc., 5600 West Taylor St., Chicago 
44, Ill., has released many helpful ideas 
and plans incorporated in a booklet en- 
titled, “Your Next Kitchen.” Contains 
25 pages with seven different kitchen 
plans, described and shown in color. 
One page is devoted to the basic rules 
for kitchen planners which are: Include 
counter-tops or working surfaces beside 
the sink, the range, and the refrige- 
rator; place the sink between the range 
and refrigerator for maximum con- 
venience; include a food mixing center 
beside the refrigerator, preferably or 
beside the range; and store foods and 
equipment nearest the place they are 


186 


And Still Available for Hardware Distribution 


used—within arm’s reach whenever pos- 
sible. Information regarding the stor- 
ing of utensils and supplies at the 
cooking center with the accent on con- 
venience is given for each kitchen plan. 
The American Eagle kitchen is simple 
in layout, designed with a Hotpoint 
electric range, refrigerator, cabinet sink 
and convenient electrically lighted steel 
cabinets. The Meadowlark kitchen for 
farm homes has a Hotpoint electric 
range, refrigerator, dishwasher, cabinet 
sink and electrically lighted steel cabi- 
nets, and the Skylark kitchen, designed 
for homes costing as little as $6000, 
contains the range and refrigerator, and 
cabinets, plus the dishwasher-sink and 
the Disposall. In the booklet, all ad- 
dressed for mailing, is an order form 
and layout sheet for the Hotpoint per- 
sonalized kitchen planning service. 


Universal Stove Cleaner 


Paste-type porcelain enamel and 
metal cleaner. Cleans and brightens all 
such surfaces including stoves, refrig- 
erators, sinks, bath tubs, toilet bowls, 
and all metals such as brass, copper, 
aluminum, pewter, etc. Packaged two 
doz. jars per carton. Universal Utility 
Products, Suite 935 Dime Bldg., De- 
troit 26, Mich. 











Indoor Game 
Called Handigolf 


Handigolf is packed in an attractive 
box containing two colorful, sturdily- 
constructed sticks, four Handigolf balls, 





and a set of numbered “holes” together 
with an instruction sheet. Box itself 
resembles a high grade golf bag. All 
types of regular and trick shots can be 
made with the Handigolf stick. Vari- 
ance in distance is secured by skill 
exercised in dropping the weight down 
the stick to catapult the ball away from 
the “head” of the club. Ideal for grown- 
ups as well as children. Handicraft 
Division of Burgess Battery Co., Chi- 
cago, Ill. 


A BC Booklet Of 
Contract Termination 


Entitled, “The ABC of Contact Ter- 
mination,” this booklet describes a sim- 
ple method of producing the numerous 
papers required by the War Depart- 
ment for settlement of contract claims. 
Method outlined is based upon the use 
of stencil duplicating equipment to 
eliminate. the re-writing of repetitive 
data, and is an excellent guide for both 
the prime and sub-contractor. Copies 
may be had upon request. A. B: Dick 
Co., 720 West Jackson Blvd., Chicago 6, 
Til. 


Improved Cabinet 


Quiet cabinet spring catch, made by 
The Stanley Works, New Britain, Conn. 
Has a wooden plunger made of hard 
wood, impregnated with oil to insure 
long life and very quiet action. The 
elongated screw holes in the 33 catch 
permit adjustment before being per- 
manently installed. 
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STOPS UNDER DOOR 
DRAFTS ® KEEPS OUT 
NOISES, IN- 
SECTS, SAVES FUEL 


ssential with 


AIR CONDITIONING 












' WEEN 





USED IN HOMES, _ 
APARTMENTS, HOTELS, 
INSTITUTIONS, U.S. 
HOUSING PROJECTS, 
ETC. 


AUTOMATIC 


* x Because it meets a real need, and does its 
job right, THERMAL-GUARD is producing an 
amazingly large volume of business in depart- 
ment, house g. and hardware stores. 
*x*x The approaching fall and winter seasons 
will double the demand for this attractive item 
because it ties in so well with the Government's 
fue] conservation program. 


ORDER THROUGH = ene OR DIRECT 


Assorted Package 9 


of 20—w 
strator—includes 30°—32”— se" ote 
all sizes of doors gay to ry ll 
and $1.69 
Established 


F.0.B.. Phila., Po. 
Price 


$21.52 $30.60 


TERRITORY STILL OPEN IN AREAS WHERE WE ARE NOT 
REPRESENTED .. . INQUIRIES ARE INVITED FROM JOBBERS. 





THERMAL COMPANY, Manufacturers 
45 W. DURHAM STREET, PHILADELPHIA 19, PA. 


DOOR BOTTOM 














THERMAL-GUARD CAN MAKE MONEY FOR YOU, 100! 


ATTRACTIVE COUNTER 


DEMONSTRATOR 


DOES ITS OWN SELLING! 
NEWSPAPER MATS 


LITERATURE 
Supplied Free 
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1344 - 1944 


Mc Ciure’s 
Centennial 


CELEBRATING 100 YEARS OF SERVICE TO THE JRADE 





The house of McClurg’s wishes to extend its gratitude and appreciation 
to those, both customers and sources of supply, who have made this long 
history possible. Today, McClurg’s, continuing its time- 
tested policies of fair dealing, looks to the future confidently, ready to 
serve America for another century. 


and successful 


("“McClurg’s Centennial,” a brochure devoted to the history and present day activities 
of the company, is available. If you wish a copy, please write.) 
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A. C. McCLURG & CO. 


Wholesale 








_ CHICAGO 
























































The “DIAMOND-ARROW”™ trademark iden- 
4fies the largest-selling high quality caster 
for furniture and office chairs. 

It’s Bassick’s “DIAMOND-ARROW™”—the 
caster that makes things move easier —and 
serves the user longer. 

The patented full-floated two-level ball 
race construction has the easiest action 
of any caster construction. 

Remember the name “DIAMOND-ARROW” 
—it stands for a selling point that is easy to 
put across... and is responsible for repeat 
business. 


RIGHT NOW 


Bassick Casters 
are available for re- 
placement and re- 
pair purposes in 
limited quantities. 
Your jobber can 
supply you with a 
few of the more 
popular types and 
sizes. 


Bassick 


MAKING MORE KINDS OF CASTERS 
MAKING CASTERS DO MORE 











Adjustable Hole 
Cutting Tool 


Designed to quickly cut smooth holes 
in wood, steel, brass, hard rubber, alu- 
minum, fibre, plastics and problem ma- 
terials, which might necessitate the use 
of torches or other such equipment. Two 
sizes are available, each with an easily 
resharpened steel blade. One model 
cuts holes to any diameter from % in., 
to 1% in., through % in., thickness. 





‘ 


The other covers all expansions from 1 
to 2% in., through thicknesses up to 
% in. Designed to operate in light drill 
presses, portable drills, or breast drills, 
the tools are also available with square 
shanks, for use in hand braces. Hole 
cutter consists of a drill which starts 
the hole and also serves as a pilot for 
the tool, a hardened body with a milled 
slot into which is set a specially ground 
high speed steel tool bit, and a hard- 
ened and ground shank. Adjustment is 
obtained by loosening hexagon bolt 
which holds a firm locking clip, and 
sliding blade to correct distance from 
pilot. They are useful for cutting holes 
for repair or maintenance and for pipe 
or ventilators, in switch boxes, panels, 
partitions, and floors. Because of their 
adjustabiltiy they are practical for cut- 
ting any size of hole, within their ca- 
pacity, in walls. of barns, granaries, 
poultry houses, etc. Bruno Tools, Bev- 
erly Hills, Cal. 


-. 


Nubun- Synthetic Rubber 
Insulation for Lighting 


Nubun, synthetic rubber latex insu- 
lation designed for power, lighting and 
communication cable has been devel- 
oped by the United States Rubber Co., 
Rockefeller Center, New York City. The 
insulation will permit the design of new 
types of wire and cable, with improved 
electrical and physical characteristics. 
Qualities of this insulation, made by the 
latex continuous dip method, include, 
flexibility, impermeability to water, 
laminated construction and perfect cen- 
tering of the conductor to produce an 
insulated wire of maximum conductivity 
and minimum diameter. The synthetic 
insulation is said to be exceptionally 
homogenous following vulcanization, 
and has high electrical characteristics 
such as di-electric strength, and insula- 
tion resistance. It is made from a spe- 
cial modification of buna S synthetic 
rubber. 








THE AMAZING NEW 





LIQUID =HOUSEHOLD CLEANER’ 





TOPSO which is 

Work, Venetian blinds. 

leaving them like new. 
requires one 


TO PS eration only. 


mixing, drying or hard 
bing. Apply to soft cloth, 
lightly. 


to painted surfaces, or 
Non-inflammable. 


DEALERS TELL US 


ity, 





SUGGESTED OPENING 

STOCK ORDER 

12—1! Quart Size Retails 
6—!/, Gal." ss 
4— | it} uo oe 


90 
$1.40 


fast 


revolutionizing 
the method of cleaning Paint- 
ed and Enameled Walls. Wood 
Bath- 
room Fixtures, Kitchens, etc., 


op 
No 
rub- 
rub 


lirt and grease Van- 
ish like magic, without injury 


ds. 


of the great success and profit 
they are having selling Topso, 
because of its surpassing qual- 
popular censumer prices 
and steady repeats, once sold. 
May we hace a trial order? 


50 each 


Shipment inelndes, Counter Card, Window Stream- 


ery. and Envelope Stuifers. 
prices on application. 
Jobbers name. 


SALES REPRESENTATIVES 


Some gov’ territory is unuw open if you 
quickly, Write— 


GAIL CHEMICAL CO. 


NEW YORK, N. Y 


512 FIFTH AVE 


lealeors and Jobbers 
When ordering mention your 


act 








Cleveland’s most friendly 
hotel is its most con- 
venient one, too. 


| fel Cleland 


Directly connected with 
Union Passenger Terminal 











HARDWARE AGE 




















EW 


alae 


ch is fast 
ylut ionizing 
aning Paint- 
Walls. Wood 
inds. Bath- 
tchens, etc., 
new. 


res one op 
m only. No 
> hard rub- 
't cloth, rub 
urease Van- 
thout injury 
g, or hands. 


Li US 

« und profit 
Hing Topso, 
using qual- 
mer prices 
. once sold, 
ul order? 


G 


50 each 
ae: * 
40 u 
jow Stream- 


ind Jobbers 
weution your 


(ES 


if you act 








EE AGE 











“ross tack 


is A COOD TACK 


(AND THEY’RE ALL STERILIZED) 


TTY] 


Jacks and staples 
fn new nequinements 
M specially --- 


W.W. (ross & CO. INC. 


EAST JAFFREY. N.H. 























fl New 
BETTER BRAND 








see the 


HOME GUARD 


(REG. U. S. PAT. OFF.) 
wood trigger 
mouse trap 


McGILL METAL PRODUCTS CO, 
Marengo, Illinois 
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Wheel-Type Carbon 
Fire Extinguisher 


Randolph 25-lb., wheel type carbon 
dioxide fire extinguisher features a 
palm-trigger valve, mounted conveni- 
ently on the extinguisher steel handle. 
By grasping the handle, the operator 








can move the unit and press the release 
button with one hand, discharging a 
penetrating, icy blanket of carbon diox- 
ide in a large sweeping arc, 10 to 20 ft. 
Release of pressure on the trigger au- 
tomatically stops the flow of the car- 
bon dioxide gas. Long range 54 ft. 
horn and hose connection for directing 
charge into the base of the flames. 
Mounted on hard-rubber wheels, the 
unit is self balanced, standing or in 
operation. It is recommended by the 
maker for fighting gasoline, oil, paint, 
grease, machine, electric and surface 
fires in shops, shipyards, refineries, 
garages, airports, etc. Randolph Labo- 
ratories, 8 East Kinzie St., Chicago, Il. 


Decimal Point Locator 
And Slide Rule 


New decimal point locator and slide 
rule that will determine the decimal 
point mechanically in involved expres- 
sions with results up to 19 places is 
announced by Picket & Eckel, 53 W. 
Jackson Blvd., Chicago, Ill. Unique 
scale arrangement gives 30 in., accu- 
racy for cube root, 20 in., scale accu- 
racy for square root. One setting of 
the hairline enables the computer to 
read square root, cube root and loga- 
rithm. One setting also determines the 
decimal point location for square root 
and cube root. Slide rule is 11 in. long, 
2 in. wide, and % in. thick. Constructed 
of Sorex tag lithographed, varnished, 
bended. Complete in box with coat- 





pocket carrying case and manual. 


Rival 
Built Slowly, 
Surely, Solidly 
Through Its Distributors 


In the future, as in the past, you can 
count on: 

eThe SAME Company Policy 

eThe SAME Top Quality 

e The SAME Distribution Channels 


4 















Jce-O-Mat 


Trade Mark 





Easily crushes cubes or 
umps, fine or coarse. 















Opens cans of 
al sha es,and 
sizes, leaving 
4/smooth bey- 
eled edges, 


National Consumer Advertising schedule 
: includes: 
House Beautiful 
Good 
Housekeeping 
Ladies* 
Home Journal 
American Home 
Bride’s Magazine 
Woman’s Home 
Companion 








Ge 












*Trademark Reg. U.S. Pat. Off, 


MANUFACTURING COMPANY 
KANSAS CITY MISSOURI 


Cuginaliuila 
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WHATS NEW 


AND STILL AVAILABLE FOR HARDWARE D/STRIBUTION 


Warner Chick Brooder designed to assure ventilation at all 


Warner 500-D electric chick brooder times. The Chromalox rings, which 
has two patented reflectors which dis- supply the heat for the brooder, are an- 
tribute an even heat over the entire « her of its features. National Ideal 
area of the brooder. Also they are Co., 914 Summit St., Toledo 4, Ohio. 













































Super Drill Grindin ing wheel. It handles drills from 3/32 
P G d g in. to 11/16 in. in diameter, and up 
Attachment Tool to 11 in. in length. Adjustable to either 


59, 69, or 88 deg. angles. Gives a per- 


Simple jig, which will enable even fect center, clearance desired, and three 


an amateur to grind a drill to a factory different point tapers. By lifting out 
finish in 25 seconds, says the maker. adjusting rod, and screwing it in bot- 
Super drill is mounted next to a grind- tom end of trough you can grind drills 






THE MASTIC RIBBON OF A 
THOUSAND-AND-ONE USES! 


WHEREVER PUTTY, CAULKING OR OTHER MEANS have 
been employed for sealing, caulking, glazing and weatherstripping between glass, | 
wood, stone, brick or metal . . . indoors or outdoors . . . Strip-Seal fills a long-felt | 
want for simple, economical means of doing all plugging-up, sealing and glazing | 
jobs. No tools, no fuss, no bother. . . simply press in place. 

SINGLE | 
Sold Through Wholesale PACKAGE 





spats s? 





1] in. long. Attachment can also be 
attached to a floor grinder by making 
a little bracket to set it on and fasten- 
ing it on the grinder housing. When 
adjustable lip is clear up it grinds all 
98 per cent of all drills. When grind- 
ing close twist drills, or when center 
grinds over on opposite cutting edge, 
drop the lip a little, and this action 
will bring the angle back to the correct 
way to gage a drill. A. D. McBurney. 
939 W. 6th St., Los Angeles, Cal., 14. 





Window Display 
Poster 


Window display poster for hardware 
dealers featuring Speed Tone, the self- 
priming washable flat oil .paint. 20th 
Century Paint & Varnish Co., 30 
Roebling St., Brooklyn, N. Y. 


ORIES IN ONE HOUR ON 
WALLPAPER, BRICK ,CEMENT 
PLASTER WALLS ..u WALLBOARO 
















i 





PACKAGED 13 BOXES TO A 
SHIPPING CASE $] 625 Per 
RETAIL LIST... Case 


PUT IT ON DISPLAY Meg eg TZ fee TUT Tag Tae 
ee eee ae 
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Wrecking Bar 


Wrecking bar of the goose neck type 
is made of highly tempered, high car- 
bon steel. This bar is 18 in. long and 
is easy to use. Sturdily made, it will 
stand a lot of hard usage. Chas. D. 
Briddell, Inc., Crisfield, Md. 


HARDWARE AGE 















Seah Frame Fenishes...in Bree Cog/ 

















lso be 
naking 
fasten- 
When 
ids all 
grind- 
center 
edge, 
action 
orrect 
urney, 
.» 14. 


dware 
» self- 


20th 


an 


4 








ype 
par- 
and 
will 








ae FOR YOUR 
1945 CATALOG 


DU PONT SEMESAN LINE 


Here’s material you need! Send a 
post card today for new broadside 
showing electros and copy avail- 
able on the Du Pont Semesan line 
for use in your catalog. No charge, 
of course! 

Every Seed Buyer Is a Prospect 


In 70 farm papers and over the air, 
farmers and growers hear about 
AMMATE* weed killer, ARASAN 

non-mercurial seed disinfectant, 
and are reminded of CERESAN s 
SEMESAN*, SEMESAN jr.,* SEME- 
ESAN BEL* and Special SEMESAN"™. 


Farmers need and want these 
products—endorsed by agricul- 
tural experts. Semesan products 
are sure sellers. Feature them in 
atalog and promotional 


#REG. U. S. PAT. OFF- 





your c 
pieces for 45. 


Ot PINT 


DU PONT 


SEMESAN CO. (Inc.) 


Wilmington 98, Delaware 




















The Chicago “V”-Belt 
Palley Display 


will help 
You 
make Sales 


A $15.00 
Value 
for Only 
$7.20 


tsk Your Jobber fbout— 


the No. 50 Display Board. A 
complete assortment of 24 pul- 
leys in 12 popular sizes ranging 
from 134” up to 5” in diameters. 
All pulleys are for “A” belts 
and come in 1%” and %” bores. 
The Display Board is finished 
in red, white and blue and has 
space in the rear for additional 


sizes. 
Mfr’d by 


CHICAGO DIE CASTING MFG. CO. 


2507 W. Monroe St., CHGO. 12, ILL. 
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Certified Accuracy 
Micrometer Catalog 

Central Certified Accuracy Micro- 
meters are illustrated and fully de- 
scribed in Catalog No. 14 which is now 
available. Micrometers are black en- 
amel finished forged steel from 1 to 6 
in., in length. The improved forged 
steel, polished frame micrometers with 
decimal equivalents are available in one 
and two in. sizes and the black forged 
steel micrometers are available in all 
sizes from 1 to 6 in. Also available 
are micrometers with ratchet stop, lock 
nut and 10,000ths graduations as well 
as a full range of metric micrometers. 
Central Tool Co., Auburn, R. I. Round 
anvil micrometers for use in measuring 
the wall thickness of tubing are avail- 
able in the one in. size, with either 
type of finish. All have the new Central 
Certified Accuracy type of thimble 
whereby adjustment can be made 
adaptable to the individual touch. 
Frames are crescent shaped and the 
spindle is made from tool steel and 
hardened to eliminate excessive wear. 





Zippo Utility Line 
For Light Washings 


Easy winding line with. no metal 
parts, is designed for drying lingerie 
and other light washings. Made espe- 
cially for small apartments, travel or 
vacation use. Easy to install, it is com- 
pact and out of the way when not ac- 
tually in use. Has 28 ft. of sturdy line 
with ventilated case. Has special wedge 
hook molded on case which will anchor 
the line at any desired length. Encased 
in colorful durable plastic it is avail- 
able in assorted colors, individually 
boxed, packed one doz. to the carton. 
Columbus Plastic Products, Inc., Co- 
lumbus, Ohio. 
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SAVES MARKING 
TIME | 


’ t | 
| prose cpa is the most versatile | 
marker you ever used—perfect 
for marking on metals, wood or — } 
practically any surface that needs { 
marking or checking. It's a perma- — | 
nent mark thet will stay on regard- — | 
eather. Recommend it to ei 

your customers. 


Write for the American Industrial 
Crayon Guide! It’s Free. 


oR 
Y 
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CAPACITY 
60 ibs. by 
1/10 tbs. 


For the dairy farmer 
who requires accu- 
rate milk production 
records, Saves money 
by weeding out non- 
producing cows. Ex- 
tra adjustable indi- 
cator cam be set to 
deduct weight of 
milk pail. Large, easi- 
ly read graduations 
of one tenth pound 
simplifies computa- 
tion. Dimensions 8” HANSON 
oF a 17”. Heavy ta Vimea?) ia hi 
construction assures 3 

years of reliable 
service. List $5.00 


Ada S$? 
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Magic-flo Coffee Brewer 
With Wide Neck 


General Consumer Products, Inc., 
Chicago, IIl., has designed the Lyric, a 
Magic-flo coffee brewer, with a neck 





wide enough to alleviate washing diffi- 
culties. Upper bow] has a black plastic 
cover and this cover is especially de- 
signed for measuring coffee. While 
coffee is brewing, cover is placed on 
the upper bowl as protection against 
bubbling over. Further protection 
against boiling over is provided by the 
added height of the upper bowl. Both 
bowls of the Lyric are made from hand- 
blown, heat-resistant, sturdy glass, 
trimmed with Palladium bands. Stand- 
ard Magic-flo multiple filter is used on 
this model. Filter is made entirely of 
porcelain. 


Tavern Dry Cleaner 
Now in Two Gal. Cans 


Tavern Dry Cleaner is a highly re- 
fined, narrow boiling point range petro- 
leum solvent. Said to be inflammable, 
it will not leave rings, and has no effect 
on stable dyes. The vapor is non-toxic, 
and it will not calise shrinkage of fab- 
rics because petroleum solvents do not 
affect the fibers of fabrics. It is recom- 
mended particularly for articles likely 
to be injured by water washing, such 
as. silks, chiffons, ribbons, gloves, 
woolen goods, velvets, crepes, rugs, etc. 
Socony-Vacuum Oil Co., Inc., 26 Broad- 
way, New York City 4. 





IN PACE WITH 
THE TIMES 











NAMES IN 
NETTING 


INDIANS 
STCCL & WIRE CO 
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SIZE MARfJKED 





Easy Sales 


Selling Simplex size-marked pump 
feathers means more profitable sales. 

You will appreciate the efficiency and 
convenience of the sharp, clear size 
markings on all Simplex pump leathers. 
These assure quick and correct selection. 


Ask your jobber or write 
us for price list. 








H recision Manufacturing 
PRODUCES PERFECT COTTER PINS 


Solo Cotter Pins meet the exact engineer- 
ing specifications of all Army, Navy and 


Lighted Wall 
Switch Plate 


An electrically lighted wall switch 
plate that will operate for less than 2 
cents per year, according to the maker. 





LumiNite wall switch plate features a 
tiny shielded light that comes on auto- 
matically when room lights are turned 
out and remains off whenever room 
lights are burning. Makes the switch 
easy to locate in the dark, and serves 
as a safety or pilot light at night. Helps 
to keep walls free of smudges and 
fingerprints from hands groping for 
light controls. Plate is molded in a 
single piece of ivory plastic at the top 
of which is an attractive housing for 
the fractional-wattage glow lamp and 
mechanism. Portion of this housing is 
specially fabricated so that the bulb 
will emit a soft glow of light, so that 
use in the bedroom will not disturb the 
sleeper. Will fit any standard switch, 
and installation is accomplished by con- 
necting two wires to the terminals 
found on the switch. Associated Prod- 
ucts Co., 74 East Long St., Columbus 
15, Ohio. 


Revised Sherman Manual 
On Packing War Materiel 


War Materiel” this booklet has been 
revised to incorporate the latest govern- 
ment specifications and shows advance- 
ments in war materiel packaging meth- 








Air Force requirements. Their excellent 


ods. Has an expanded section on the 





performance is certain, because they are 
triple gauged and rigidly inspected for 
quality and uniformity. Available from 
1/32” x %” to %” x 4” including all 
intermediate sizes. Standard, special or 
export packing to Army and Navy or your 
individual requirements. 


ORDER SOLO COTTER PINS 
FROM YOUR JOBBER TODAY! 


SOLO PRODUCTS CORPORATION 


395 Fourth Avenue, New York 16, N. Y. 
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protection of metal products, and 
Method 1A, which is described in great 
detail is illustrated with a comprehen- 
sive set of photographs. Included is a 
new cushion-wrapping method, also il- 
lustrated photographically in -step-by 
step sequence. Contains samples of 
many different kinds of packaging ma- 
terials, Page is devoted to the technical 
specifications of Sherman V-lines. Be- 
fore each sample is a smaller page giv- 
ing all information regarding its use, 
contents and other details. Sherman 
Paper Products Corp., Newton Upper 


Entitled “Speed Packing Manual for © 





Falls, Mass. 


MINUTE MOP 
ANDDRAINER 





SPONGE 
HEAD 
ABSORBS 
20 TIMES 
OWN 
WEIGHT 
IN WATER 





Women swear by it because 
it keeps their hands out of 
water, eliminates wearisome 
wringing, kneeling, splash- 
ing. Ideal for floors, walls, 
rugs, linoleum, tile, ete. 
Patent-protected drainer 
called “finest labor-saving 
device ever invented.” With 
more and mote women 
forced to do their own work, 
this deal is a strong and 
steady seller at $1.59 retail. 
Carries liberal markup. 
Place your order promptly 
since the supply of sponge 


material is limited. 


MINUTE MOP (0. 


ia me. 22 rd. St, 


CHICAGO !6 ILL. 
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THEY SPELL 


“Keal Safety : 


EMBURY 


luc k-E-Lite 


HIGHWAY TORCHES 


Lowest Cost for Highest 
Dependability 


> 
> 
a Be ean OE 


Order through Your Jobber 
EMBURY MFG. CO., WARSAW, N. Y. 









9 


Quick selling item. 
Always in demand. 
18” long, stamped 
one piece con- 
struction — 24 
gauge galvanized 
steel. Built for 
long use and easy 
handling. Rust 
resistant. 


to a Carton 


Distributed Nationally 
by leading Jobbers 
PRICES ON REQUEST 


| 
centres ected 
DENN 56594 —2itel Gyenston | 


1825-39 N. Sth St., Philadelphia 22, Pa. 
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Seal-Sac Printoned 
Close Ensembles 


Made from fleuratoned glazed sateen, 


ensembles are both dust and moth 
proof. Suitable for both men’s and 
women’s wardrobes. Provided with 


which 
are 50, 60 and 66 in. in length, and 
single garment covers, 34, 50, 60 and 


eight-garment wardrobe bags, 


66 in. long. Also included is a 12- 
pocket, closet door shoe bag, a three- 
pocket laundry bag, and a large blanket 
storage bag, 21 by 27 by 8 in. in size. 
Trim hanger covers are also a part of 
the set. Seal Sac, 6 East 39th St., New 
York City, 16. 


Dubbing For 
Leather Shoes, Etc. 


Said to preserve and waterproof 
leather boots, shoes, coats, gun cases, 
holsters, belts, etc., in all weather. Made 
from neat’s foot oil processed with 
leather preserving and waterproofing 
waxes. Maker says it stays in the 
leather, and will not get sticky nor rub 
off. By Chemical Products Co., 750 Na- 
toma St., San Francisco, Cal. 








Latest News on 
PRIORITIES 
and 
WAR-TIME ORDERS 


on page 154 


























BARREL 
BOLTS 





This high quality, extra strong bolt 
is available in five sizes—2", 2!/2", 
3", 4", and 5". Made of wrought 


steel; black enamel finish. Fur- 
nished with or without screws. 
Packed one dozen in box. 


Ask Your Jobber 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 


Shell: Y NCE ee 
ee OE, st Pale ey 


Gell td 














SPEED THE WAY 
TO HIGHER PROFITS 
WITH THE 


No. 89-J 
Yo" DRILL 


$3950 


For a light weight, handy, 
high powered, general utility 
%” drill the SpeedWay 89J is 
your best bet. Because Speed- 
Way Tools carry a hardware trade margin 
it means the best profit angle in the drill 
line. Ideal for close quarter drilling in 
tight places and for maintenance, installa- 
tion and repair work. Has streamlined, 
air cvoled Die Cast Case, specially wound 
toruue SpeedWay Drill Motor, self align- 
ing oillews bearings, Jacobs chuck and 
key, 500 R.P.M. operating speed, and 
every modern feature. 
Light weight (10% Ibs.) though sturdily 





constructed—it will give year-in-year-out 


performance. 
co. 


SPEEDWAY MFG. 
1836 S$. 52nd Ave., Cicero 50, Ill. 
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LONGER HANDLES! 
PERFECTLY BALANCED 
Shaped to Fit the Hand 


Instantly Replaceable 
DOUBLE-EDGE 
SUPER-KEEN BLADES 
No screw driver or tool 
needed to replace the 
high quality blades — 
just push in new blades, 
and out come the old 
ones. Stock genuine 
RED DEVIL BLADES for 

replacements. 


LANDON P. SMITH, Inc. 
IRVINGTON, N. J., U.S. A. 








RUG and 
Upholstery 








HERES A 
TrAFrric GUIMDER 


Want some real hot sales help? 
Rug and Upholstery Cleaner Concentrate is 
ready NOW. A ten-cent packet is ample to 
clean any 9x12 rug or average 3-piece living 
room suite. 


That’s 
“Little 


performance that SELLS itself. 
Doe” Window Cleaner Concentrate, 

Refrigerator Cleaner, 10-Minute 

= Car Wash and the Brush Cleaner, 
fe are ail self sellers, too. Get the 
_ full detaile. Write today. 


GUS. J. SCHAFFNER COMPANY 


1944 








Golden Fleece 
Pot Cleaner 


Non-metallic pot cleaner and scour | 


cloth. Working area, totaling both 
faces, is approximately 68 sq. in. Easy 
on both hands and pans, its sturdy tex- 
ture will assure long usage. Surface 
contains many plastic-abrasive micro- 
scopic beads, suspended by tiny cotton 
cushions. These are attached to a strong 
cellular woven base-fabric, which retains 
the lubricating filament of soap and 
water when applied by the user. Porous 


base structure permits easy squeezing, | 


rinsing and rapid drying. Downy Prod- 
ucts Co., 55 Central Ave., Orange, N. J. 





Vaculator Flavor 
Insurance Policy 


With each Vaculator glass 
brewer made by it, Hill-Shaw Co., 311 
N. Desplaines St., Chicago 6, IIl., gives 
an insurance policy guaranteeing full 
satisfaction or a refund of the purchase 
price. Two Vaculator models are being 
featured in the consumer advertising 
campaign which will back up this 
housewares program. They are the four 
and eight-cup sizes and both are made 
of Pyrex brand glass. The refund will 
be made if the Vaculator does not live 
up to the claims that the company 
makes, when used according to direc- 
tions. It must be returned unbroken, 
postpaid together with the purchase re- 


| ceipt within 30 days after date of pur- 





“Little Doc” | 





chase. 


Increasing Interest 
On Federal Debt 


RIOR to the Civil War, interest 

on the federal debt amounted to 
a little more than three million dol- 
lars; by 1870 it had jumped to 129 
millions but then gradually de- 
creased to 21 millions in 1910. As a 
result of World War I, interest on 
the federal debt again jumped in 
1920 to more than a billion dollars 
but had declined to 659 million dol- 
lars in 1930. Interest on the federal 
debt since 1940 has amounted to 
more than a billion dollars each year 
and now is estimated at $2,650,000.- 
000. 





Correct Answers to 
“Test Your Hardware 
Sense” 


(Questions on page 145) 


1—Answer—30 per cent margin must 
be secured on all sales. 

2—Answer—Minimum wage rates 
were increased 10 cents per hour or 
331/3 per cent of the original 30 cent 


| hourly rate. 


3—Answer—$50. 

4—Answer—$4 every other week. 

5—Answer—Hourly wage 60 cents 
per hour. 


coffee | 








Because they are 
scientifically de- 
signed for the 
work they do, 
Vichek Tools help 
gét the job donein 
the quickest possible time. 





They, have the balance, 
feel, fit, that a good 
mechanic likes. They 
work not against him but 
with him. They create 
confidence—and what 
is so important these 
days—they save time. 


THE 


VLCHBK 


TOOL COMPANY 








MERE'S WHAT 
FOLKS NEED 


furaitare, 

plaster. This plastic 
repair material comes 
ja powder form...jast 
mix with water and 
ase. Will aot shrink. 
Sticks and stays pat. 



















cone o four 4-Ib. cons to case. 
Alco eveileble in 25, 50 and 
100 drome for industrial users. 


DONALD DURHAM CO. 
Des Mois as lewe 





The PLASTIC Repair Material 


in POWDER Form 





|Give — to the 


eae 
Red LJ! Cross 











SPEED 
ALUMINUM 


Chromium-like Finish 


Spar Vehicle—Heat Proof 
20th CENTURY PAIKT & VARNISH CO. 


30 Roosbling St BROOKLYN 11, WN. Y. 









COOK’S 
SUPER VALUE 
NAIL CLIPPER 


Due te the war, “Gon, 
Rite,” "Gem" 

Je” Finger Nail Clienen 

are unavailable. 
conditions permit hel 
sole, remember the name: 
Cook! 
THE H. C. COOK CO. 
77 Beever St.. Ansonia, Cass. 








PRECISION LEVELS 


Available from stock without Priority 


POCKET LEVELS 


Write for New Catalog 
WALI LEVEL & MFG. WORKS 


sre " seney 








Bidg New Orleans 12 Lo 





The C.E.D. High 
Employment 
Tax Plan 


(Continued from page 90) 


payers marked relief from the pres- 
ent heavy burdens. 

2. Excise and sales taxes should 
be lightened as much as possible. 

3. Taxation applied directly 
against business operations should 
also be lightened as much as pos- 
sible. 

4. Serious inequities of the pres- 
ent tax laws should be removed. 

5. Federal taxation should be 
heavy enough to end the long un- 
interrupted rise in the national 
debt, and to reduce that debt when 
production and employment are 


high. 
The Reasons Why 


The reasons why the Committee 
believes that at least half of total 
federal revenues should come from 
personal income taxes are: First, 
that personal taxes have less re- 
pressive effects on production and 
employment than do sales, excise 
or corporate taxes—provided the 
rates do not discourage higher- 
income groups from taking risks, 
or unduly reduce the purchasing 
power of the lower-income groups. 
Second, because this is the fairest 
form of taxation, most closely ad- 
justable to ability to pay. Third, 
because it is clearly evident where 
the tax falls. “It is a common and 
mischievous fallacy about taxation 
that it is possible to relieve indi- 
viduals of a tax burden by levying 
taxes on goods; or on corpora- 
tions; or on transactions,” says 
the report. “The truth is that all 
taxes have to be paid out of the 
pockets of living persons. The 
mere circumstance that in many 
cases the taxpayer may be unaware 
of the tax does not alter the fact 
that he is paying it.” 

The Committee feels it would be 
a healthy thing for 40,000,000 
taxpayers “to be acutely conscious 
that they were contributing to the 
Federal government. The result 
should be to make citizens aware 
of their stake in the nation, and 
it should tend to more economy 








NU-WAY 
Calf & Cow 
WEANER 


SELLS ON SIGHT 











BECAUSE THE PRINCIPLE IS RIGHT 
Thousands ef satisfied users trom coast te const 
Veuns Them the 


dabe the Animal 
Hamane Way 


Doing the Soctios 
— 4n That Repeats 
Ste “your ieee: 


AUSTIN MFG. CO.. ROUND GROVE, ILL. 





SUNSHINE 
CHAMOIS 


in U S A 


‘ASK Y R JOB8EGR. 
FOR OUR EXTRA VALUE 
SCWES PIECE CHAMOIS 
WORTHEN TANMIMC CORP 
Li MASS 


MADE 


HOYT €£ 
HAVERH! 











CHAIRS 


FOLDING CHAIRS 

TABLET ARMCHAIRS 

CANVAS COTS 
PROMPT 

SHIPMENT 


ADIRONDACK 


CHAIR COMPANY 


1142 BROADWAY 
| __ NEW YORK 1, N. Y. 





























STEEL MORTAR BODS 







The fork-ts 
{rem 


heavy gauge 
steel 











esfety 


FILE CARD—cleans files, taps. and dies quickly 
and thoroughly. 


TROY FILE WORKS 


A anes Guana assures better workman- 
ship 


Troy, Est. 1831 N. Y. 











AGAIN AVAILABLE! 
A Much Wanted ltem— 

To Drain: Cellars, 

: Pools, Washing Ma- 
am chines, CENTRO- 

\} ORAIN and FILLER 

] Retails $1.50 
Write for details. 

Mention your jobber. 


CENTRAL RUBBER PRODUCTS CO, INC. 














821 Broadway New York 3, N. Y. 





HARDWARE AGE 
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When 
V-DAY 


Comes 


We're ready to switch 
to Solid Steel Rods 
... best sellers every- 
where ... as soon as 
the word comes. 


WATCH 
| PREMAX 


SOLID STEEL 


RODS 


Division Chisholm-Ryder Co., Inc. 
4409 Highland Ave., Niagara Falls, N. Y. 











t Link Up With Lenk 


ALUMINUM SOLDER 


(No Acid Or Flux Needed) 
Now available 
‘ Today 
Order 


FAST SELLING, 
PROFITABLE,! 
PROVEN - IN - SERVICE . 
How's Your Stock? 4 
Bar, Wire, Acid and Rosin & 
Core Solders + Electric Sol- : 
dering Irons + Gasoline and Alcohol Blotorches. 5 





Prierity required 
only for Bietorches 
and Seldering 
Irens, AA-5 or 
higher. 











t 

5 

a Send for 

a complete 

: catalogue. 

1... THE MAFG. CO.- 
—_—_ 





of Soldering E 


i ipment Since 1919 
llveeneee eff 
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and efficiency on the part of the 
government.” 

The Committee presents in detail 
suggested schedules of personal in- 
come tax rates. These schedules 
start with minimum or standard 
rates of 16 to 20 per cent, depend- 
ing upon total revenue require- 
ments. For a married couple with 
two dependents, earning $4,000 
net income after deductions, the 
income tax proposed, under the 
18 per cent schedule, would be 
$360, as against $505 at 1944 
rates. The same family with $10,- 
000 income would pay $1,800 
against $2,245 at present rates. On 
$100,000 income, the tax would be 
$42,430 instead of $68,565 as in 
1944, 

Such personal income tax rates, 
with national income of $140,000,- 
000,000, would yield about $11,- 
000,000,000 a year. Significantly, 
they would leave $77,000,000,00) 
of income not taxed at all, a delib- 
erate design to maintain purchas- 
ing power. 


Hits Large Incomes 


Although the Committee pro- 
poses reduced income taxes for all 
income groups, its suggested sched- 
ules would impose progressively 
heavier burdens on_ individuals 
with large incomes, and would 
take upwards of 60 per cent of all 








income in excess of $1,000,000. It 
believes any higher imposts would 
kill initiative. 

Various other inequities in the 
tax laws are pointed out, and 
remedies suggested. The Commit- 
tee does not believe in attempting 
to stimulate enterprise by offering 
tax concessions of one kind or an- 
other to new enterprises. “Such dif- 
ferentials,” it says, “are likely to 
result in a vicious cycle of special 
subsidies which can be paid for 
only by added tax burdens on 
other types of income. Instead, we 
believe that moderate and equita- 
ble tax treatment for all groups in 
our economy will be more condu- 
cive to an expansion of production 
and employment.” 

Bound copies of the report are 
being distributed to members of 
the Committee for Economic De- 
velopment, now organized in more 








than 2,000 cities. 








The 


HOMEMAKERS 
FIRST CHOICE 


ES, it’s a Gas Circulator 

of the BRILLIANT FIRE 
standard that will get the call 
this winter because fuel restric- 
tions necessitate getting highest 
efficiency and maximum heat 
production from every heating 
unit installed. The alert Dealer 
realizes this, too, and is investing 
his certificates wisely RIGHT 
NOW to insure having adequate 
stock when the call comes. Aside 
from the full vented, enclosed 
model B-]1 shown above, there 
are other Two and Three Way 
Circulators in the BRILLIANT 
FIRE line, ranging from 20,000 
to 75,000 Btu capacity .. . and 
Ready Now. Safey Pilot and 
Auto Valves available for im- 
mediate shipment. 


Write for your copy of the 
BRILLIANT FIRE Balletin 
No. 460-E showing full line 
of WPB releases together 
with specifications and prices. 


THE OHIO FOUNDRY & 


MANUFACTURING CO. 
STEUBENVILLE, OHIO 


“Quality Heating Equipment Since 
* RILLIAN 1846” 
2 oe 
ie ws EeMant Jive 
GAS CIRCULATOR 
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MILLIONS: Untaxing Business 
By HARLEY L. LUTZ 
OF son Professor of Public Finance 


Princeton University 
| ARGE and continuing produc- 
tion is the only basis for achiev- 


ing an adequate living standard or 
| any semblance of security. Any ap- 









proach to the attainment of so-called 
social gains that ignores this is un- 
realistic and fanciful. 

It is only under conditions of a 
free enterprise system that substan- 
tial advancement has been made in 
the elevation of living standards and 
the spread of security to a substan- 
tial number of a nation’s population. 





But enterprise is not free if it is 
subjected to excessive regulation and 
oppressive taxation. Unwise regula- 
tion is a powerful brake on produc- 
| tive forces but excessive taxation 
locks the wheels. 


MADE OF 
WIRE - - 
BETTER, CHEAPER 


Reconversion is not far off. Ask us now 
how Brooks Hooks and Wire Forms can 
be fitted into your postwar production | 
plans. No obligation. | 


M. S. BROOKS & SONS 
CHESTER, CONN. 
Since 1848 


BROGKS fe HOGKS 








Taxes Deter Progress 


Heavy business taxes deter pro- 
duction for the following reasons: 
BOX ‘'B"’ 
produced and reduce consumption; 


tute apathy and caution for vigor, 
confidence and optimism and thus 
depress employment and wages; and 
(3) they deter investment and de- 
stroy incentive to expansion and risk 
taking. 

Only a policy of moderate taxa- | 
tion will insure a full release of the | 
driving power of private initiative | 
and private enterprise. This should | 
be covenanted now by the adminis- | 
tration and Congress and made effec- 
tive at the end of the war. | 








MEN WHO KNOW, 
SAY 


Reduce All Taxes 


Moderate business taxes, that 
would release the full driving power 
of production at adequate wages 
and profits, mean that as soon as the | 
war is over the excess profits tax and | 
surtax should be repealed. The nor- | 
mal rate should be reduced to some | 
point in the range applied from 1918 | 
to 1932. In no case should the rate 
exceed 20 per cent. 





Hyde Putty Knives are made for men 
who know what they want, by men who 
know how to give it to them. Every de- 
tail—from strength and rigidity of the 
blade, to balance and comfort of the 
handle is important to Hyde craftsmen. 
And important to you too—for in mak- 
ing what’s wanted we're making what 
you can sell, - 





Will Release Funds 


Moderate taxation of individuals 
as well as of business will release 
the funds needed for new business 
enterprises and provide the motiva- 
tion for venture capital investment. 
With a large national income cre- 
ated by active production, neither 
business nor individuals need be 
taxed heavily. 








HYDE MANUFACTURING CO 











(1) they add to the price of goods | | 











(2) they reduce profits and substi-| 








SILO-SEAL SAVES 
— the SILO! 


Year ’round seller to farm trade. 
Practical inside coating for leaky 
silos. Preserves walls, prevents 





spoilage of ensilage. 


Prompt shipment. Write or wire 
for prices and full information. 


SCHUBERT CO., NORTH MANCHESTER, IND. 











vecd,, KEY BLANKS? 


You'll find that locksmiths 
everywhere hail WHITLOCK . 
America's largest exclusive lock- 
smith supply. 
SO ... let us take care 
of your locksmith needs. 
We'll be expecting you. 


ITLOCK 5,404 on 


17 WARREN ST. NEW YORK 7,N.¥. 


Gripper Clips 


Geeall and iaree Registered U. S. Pat. 0 
for bolding 


d 

















request 
GIBSON GOOD TOOLS, INC. e 


© box 268 Orange, Mass., U.S.A. 


KEY BLANKS 


OF EVERY DESCRIPTION 








GRAHAM MFG. CO. 


Derby, Conn., U. S. A. 








THEY PULL—CLINCH—HOLD 
The ecutstanding a. 4 for making, repeiring 


soreens, garden fur frames, ete. 
wt ORDER NOW FROM YOUR SeATION 
ER CORPORATION 








Fi 
2949 Elston Ave. Chicago (18) If. 











SKILLMAN 


Manufacturers 


BUILDERS HARDWARE 
Locksets 
Cast Shelf Hardware 
A Dependable Product 
PROMPT SHIPMENTS 
ee HARDWARE 


° co. 


Trenton 4, M. J., U.S.A. 





HARDWARE AGE 
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CARDED 
STEEL 


HEEL PLATES 


HI-TES 


HE-TeST Wie PROVE TORS 
‘ 7 s ‘ 





WEAR LONGER 
EASIER TO ATTACH 


L. KARNO & CO. cnicscor ut 











Most glue for home use is bought to mend 
furniture. That’s why the new ‘“Mends 
Furniture” label, on 44-pint and 14-pint 
bottles of Iron Glue, is such a great sales 


booster. Iron Glue also comes in 10¢ bot- 
tles, pints, quarts and gallons. Ask your | 
jobber, or write giving jobber’s name, to | 
McCormick & Co., Inc., Baltimore-2, Md. | 


LIFE ADVERTISING OF | 


IRON GLUE 


MAKES DISPLAY PAY 
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| sociation, 


Coming Conventions 
and Events 


Corrected According 
To Latest Data 


Association, Oct. 16-19, 1944, at The 
Marlborough-Blenheim, Atlantic City, 


| N. J. Charles F. Rockwell, 342 Madi- 
son Ave., New York 17, N. Y., is sec- | 


retary-treasurer of the manufacturers’ 
association and George A. Fernley, 505 
Arch St., Philadelphia 6, Pa., is secre- 
tary-treasurer of the wholesalers. 


American Society of Architec- 
tural Hardware Consultants, an- 
nual meeting, Oct. 4-6, 1944, at the 
Palmer House, Chicago, Il]. John R. 
Schoemer, 411 Lexington Ave., New 
York 17, N. Y., is executive secretary- 
treasurer. 


Housewares Manufacturers 


| Ass’n, housewares and major appliance | 
exhibit, opening Jan. 7, 1945, at the | 
| Palmer House, Chicago, Il. 
| Buddenberg, Lisk Mfg. Co., 1402 Mer- 
chandise Mart, 222 North Bank Drive, | 
| Chicago 54, Ill., is executive secretary. 


A. W. 


Montana Implement and Hardware 


Association, annual convention, Oct. 27- | 
28, 1944, at Missoula, Mont. C. M. | 


Wall, P. O. Box 216, Helena, Mont., is 


secretary. 


National Contract Hardware As- | 
sociation, annual meeting, Oct. 4-6, | 


1944, at the Palmer House, Chicago, 
Til. John R. Schoemer, 441 Lexington 
Ave., New York 17, N. Y., is executive 
secretary-treasurer. 


National Retail Farm Equipment 


Association, National Food Produc- 


ing Equipment Conference, Oct. 10-12, | 


1944, at the Knickerbocker Hotel, Chi- 
cago, Ill. Paul C. Mulliken, 207 Hotel 


De Soto Bldg., St. Louis, Mo., is execu- | 


tive secretary. 


National Wholesale 
Association, meeting jointly with the 
American Hardware Manufacturers As- 
Oct. 16-19, 1944, at The 
Marlborough-Blenheim, 
N. J. George A. Fernley, 505 Arch St., 


Philadelphia 6, Pa., is secretary-treas- | 


urer of the wholesalers. Charles F. 
Rockwell, 342 Madison Ave., New 
York 17, N. Y., is secretary-treasurer of 
the manufacturers’ association. 


Pacific Northwest Hardware and 


| Implement Association, annual conven- | 


tion, Oct. 30-31, 1944, at the Desert 
Hotel, Spokane, Wash. James B. Chan- 
ning, P. 0. Box 6, Spokane, Wash., is 


| secretary. 


Western Retail Implement and 
Hardware Association, annual con- 
vention, Jan. 29-31, 1945, at the Hotel 
President, Kansas City, Mo. Frank H. 
Spink, 322 Scarritt Building, Kansas 
City 6, Mo., is secretary-treasurer. 


American Hardware Manufac- | 
| turers Association meeting jointly | 
| with the National Wholesale Hardware 


Hardware | 


Atlantic City, | 





































































PLUG FUSES 


APPROVED BY UNDERWRITERS’ 
3-30 amp., 125 volts 





” 


Your customers will like these fuses. 
They are easy to handle and have an 
insulated grip. Ratings can be read at 
two points—on the fuse link seen 
through a magnifying lens window and 
on the contact rivet at the base of the 
fuse. 

G-E Pyrex Plug Fuses are made of the 
finest materials and will give lasting 
protection. They have a cold-molded 
base which is keyed into the Pyrex top 
so that there is little chance of turning 
and damaging the link. The shell hold- 
ing the Pyrex top and the base together 
is staked securely into the base. This 
| construction provides safety in the use 
of the fuse. 

G-E Pyrex Plug Fuses are packed in 
handy fuse dispenser cartons—five 
fuses to a carton. These cartons are 
ideal for users because they can be 
tacked up near fuse panels. They’ll help 
j you sell five fuses at a time too, instead 
| of just one or two. 

For further information see the near- 
est G-E Merchandise Distributor or 
mail the coupon. 





Hear the General Electric radio programs; 
“The G-E All Girl Orchestra’”’ Sunday 10 
P.M. EWT, NBC.” The World Today’’ news 
every weekday 6:45 P.M. EWT, CBS. 
BUY WAR BONDS AND KEEP THEM 
*Reg U.S. Pac. Off. 


-— lOO . 


| General Electric Company | 
Section D944-29 
| Appliance and Merchandise Dept. | 
| Bridgeport, Conn. | 
| Sirs: Please send me information on G-E 
| Pyrex Fuses. | 
| | Name = . . 
| 
| Address | 
| 
| | City State | 


| 
GENERAL (6) ELECTRIC 
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One of America’s best- 
known housewares 
lines: dripless servers, 
nut meat choppers*, 
condiment sets, salt and 
pepper shakers, onion 
choppers*, jar wrench- 
es*, clothes sprayers*, 





















To our customers: we are sugar servers, etc. 
doing our best to keep FED- 
ERAL PRACTICAL HOUSE- (*Not now available.) 


WARES moving to you... 
despite curtailed production 
caused by critical shortages of 
materials and manpower. We 
appreciate your understanding, 
your cooperation, and your con- 
tinuing goodwill; and assure 
you that our impartial shipping 
policy guarantees your order 
equal rank with all others. We 
regret sin-erely that we still 
must say “no” to new accounts. 































Shown here is the 
epular Ne. 430 
ipless ee 

ideal for serving 





Tentte plastic; con- 
tainer is clear-giass. 


FEDERAL TOOL CORP. 


400 N. LEAVITT ST CHICAGO 12, ILLINOIS 









































MAKE SURE 
OF 
MORE BUSINESS 
NOW! 

USE- 


Lists That Bring Maximum 
Success To Your Direct Mail 
Sales Promotion Advertising 
And To The Personal Sales 
Contacts Of Your Salesmen 










We can supply you with 


the following lists:— 


1689 Outstanding Major Hardware Retailers 
whose sales exceed $50,000.00 Annually. 
For $19.00 


9668 Major Hardware Retailers whose sales 
exceed $30,000.00 Annually. 
For $10.00 per M. 


4764 Hardware Retailers whose sales are 
$20,000.00 to $30,000.00 Annually. 
For $10.00 per M. 


16754 Hardware Retailers whose sales are less 
than $20,000.00 Annually. 
For $10.00 per M. 


31186 Hardware Retailers (Complete List). 
For $9.00 per M. 


10360 Lumber Yards. 
For $10.00 per M. 


787 Department Stores handling Hardware 
and Housefurnishings. 
For $10.00 Complete 





We also supply lists of hardware retailers in one 
state or in as many states as may be desired. 
When more than 2000 names and less than 10,000 
are purchased, the price is $11.00 per M names; 
when less than 2000, $13.00 per M. 


All lists are compiled in loose leaf list form. 
When desired on 3°15” cards there is an extra 
eharge of 75¢ per M for the cards. 


We also do addressing and mailing of circular 
matter at reasonable rates. 


Ask for Details 


HARDWARE AGE 


Direct Mail Addressing Dept. | 
100 East 42nd St. New York 17, N. Y. | 













































HARDWARE AGE 
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HANDY PACK DEPARTMENT 











Unit sales in popular Milapaco lace paper increased 
two fo nine times higher—is one of the reasons why 
the Milapaco HANDY PACK has been called one of 
the greatest merchandising ideas in paper. 
You'll want to remember the sales and profit possi- 
bilities of this new package. Make your “Handy Pack” 
Department the center eye stopping paper goods dis- 
play when partially restricted production is again in- 
. “= creased. It's a colorful, self- 
selling “bargain package 
of beauty” you'll want to 
use — with profit — when 


ap 


Sn ie a 
g'0° GSK. 


Tete) TS ; 
: rib eed <r, ° ° 
(ae more are again available. 


* 
TODAY — BUY MORE 
WAR BONDS... Plan 
' for a Milapaco Handy 
mee sat! Pack Department later. 


MILWAUKEE LACE PAPER CO. 


1306 East Meinecke Ave. Milwaukee 12, Wisconsin 


ESTABLISHED IN 1898 
Luce Papers 
of Charac ler 





—dMNilapace 
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---WISS QUALITY 


96 years of quality performance have given WISS 
Shears and Scissors nation-wide consumer acceptance. 
During the war years of production scarcities, the name 
WISS has been kept before the public through con- 
sistent national advertising—and WISS remains today 
a symbol of quality, familiar from coast to coast. There 
are profits ahead in this reacy-made market—be sure 
you take full advantage by inclucing the entize WISS 
Line in your post-war plans. 


J. WISS & SONS CD. © NCWARK 7, I.J., U.S.A. 
Established 1848 
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NO. 29 PREMIER 
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This automatic electric fountain heater (one of 
many items in our long poultry farm equipment 
line) is made from heavy galvanized iron, has a 
100 watt, mica insulated heater, operates very eco- 
nomically and is automatically controlled. With 
egg prices on the increase, all poultrymen with 
ample feed supplies ahead will be looking for new 
equipment this fall and winter. This electric foun- 
tain heater will help increase egg production by 
keeping warm water before the flock. Write today 
for complete equipment catalog and dealers’ prices. 


cartons—S to steel strapped bundle. Order from this ad. 


THE NATIONAL IDEAL CO., TOLEDO, OHIO 








on the way I 


Stock up with— 
CHAMPION 


Storm 


indow Hanger 


No. 358 


Made of wrought steel and 
designed for long service. 





Your customers will appreciate these 
strong, durable hangers, suitable both 
for storm windows and for window 
screens. 


Nearly all hardware jobbers 
buy some Champion products. 








THE CHAMPION HARDWARE COMPANY 





ORDER THIS COLD WEATHER ITEM NOW 


ELECTRIC FOUNTAIN | 





Dealer's price on No. 29 heater $2.77 ea. f.0.b. Toledo. Individual | 


—Stormy Weather— 








SOUTHINGTON 
SCREWS 


For Wood or Metal 


Since 1867 the name Southington has stood for 
dependable value in hardware. Southington 
Wood Screws, Drive Screws and Sheet Metal 
Serews are in constant demand because of their 
superior quality. All standard sizes with vari- 
ous styles of heads in the most called for types. 
Send for Catalog which illustrates and describes 
the entire line. 


| 


Government restrictions prevent us filling orders 
on certain lines. “Our Country first”—you 
understand! 


THE SOUTHINGTON 
HDWE.MFG.COMPANY 


Est. 
1867 


\tscr SOUTHINGTON, CONN. 











'| Follow the LEADER 
‘| In “Want Ad” Advertising— 


In every trade there is always a leader. In 
the Hardware Trade it is HARDWARE 
AGE. Classified as well as National adver- 
tisers have found it out. 


Year after year HARDWARE AGE has led 
its field in the volume of classified as well 
as display advertising. Its classified col- 
umns bring together buyer and seller, em- 
ployer and employee. 


Those who contact the hardware trade 
know from experience that HARDWARE 
AGE is the logical medium to use to secure 
RESULTS from their classified advertising. 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York City 











HARDWARE AGE 
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The traditions of three 
generations in manufac- 
turing wire products are 
woven in every roll of 
WRIGHT Wire Cloth. 
Equal to WRIGHT has 
long been the high 
standard of the industry. 


RIGH STEEL & 


WIRE CO, 
WORCESTER* MASS. 


Y 
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NOKORODE SOLDERING PASTE 


Will flux all metals except Aluminum. 
Takes the place of acid in all soldering 
jobs. Absolutely non-corrosive, safe as 
resin and rapid as acid. Not affected by 
heat and does not spatter. The solder will 
not turn dark after using, and the work has high 
tensile strength. 


NOKORODE SOLDERING SALTS 


Eliminates the use of corrosive soldering acid and is 
the remedy for all soldering troubles—makes perfect, 
lasting and non-corrosive joints wherever used. Ex- 
tensively used by plumbers, tinsmiths and leading 
manufacturers in all lines. Highly economical, and 
has no disagreeable fumes while under heat—will not 
burn the operators hands or clothing. 


NOKORODE SOLDERING FLUID 


Like Nokorode Salts, eliminates the use of corrosive 
soldering acid ... ready for instant use. Packed in 
one and five gallon containers, also in steel drums 
ouvese with faucets containing approximately 55 
gallons. 


C. 8. and 
For. Reg. 


NO CHARGE FOR CONTAINER 
CORE SOLDERS, NOKORODE, IDEAL ACID, GEM 


RESIN SOLDERS. ALSO MANUFACTURED IN 
PLAIN STRING AND BAR FORM. 


THE M. W. DUNTON COMPANY 


670 EDDY STREET 
PROVIDENCE 3, RHODE ISLAND, U. S$. A 

















F 4 


lo Join you 
SOON... 


The manufacturing fa- 
cilities of our entire 
plant are still required 
for war work carrying 
AAA or AA-1 ratings. 
That is why we cannot supply ballcocks, at this 
time, even though restrictions have been lifted 
and an AA-3 rating allotted to manufacturers. 
With our army and navy giving our enemies a 
thorough pasting on every front we hope that it 
won't be long until Duck Bill can help you 

















supply the pent-up demand for good ballcocks. 


ROCKFORD BRASS WORKS 


ROCKFORD, ILLINOIS 





The Complete Line of 


Q2c4iA Good Since 1890" 
1G4 j 20d 4 Otsice ISEYC 
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CAN 
\\ aay =OPENERS 


\ s» .»» More now available 


Partially relaxed wartime 
controls now make avail- 
able more Edlund Jr. Can 
Openers. We are still un- 
able to fully supply con- 
sumer demand for Egg 
Beaters. BOTH are ra- 
tioned on basis of former 
sales . . . through your 
jobber. 

Watch for month-to- 
month news of production. 


EDLUND 


Kitchen Tools 














203 





Blaisdell 
METAL MARKERS 


MARK ALL 
METAL SURFACES 
EASILY 


The versatile Blaisdell Metal Marking 
Pencil makes a vivid mark at every 
swift stroke on china, glass, or metal. 
The original, patented Nick and Pull* 
string feature saves time. Write for 
free sample today. 


792-T with thin black lead 
795-T with thick black lead 


Write on your business letterhead 
for free sample. Or buy from your 
dealer today. 


NICK with string, 
PULL the paper. 
flame *(U.S.Pat.No.1,756,953) 


v 
a # 
A 


ee RNR, RNR RRM 
War Work Limits Supplying All Demands for 


CHICAGO LOCKS 
ees but eee 


We Look Forward to the Day When We 
Can Again Fully Supply All Our Customers 


In the meanwhile, please remem- 
ber—Al!l CHIC. 





Security’ promotes qui: , Casi 
sales—with every sele winning 
extra Customer Good Will — for 
You! 

There's a “CHICAGO” 
Lock for Many Needs 


Padlocks, “‘Ace’’ Locks, Cylinder 
Locks, Single, Double Bitted 
Locks for Burglar A 


larms and 
Airplanes. 





: 
Mw 
a 

i 


Drawer Lock No. 1970 
Shown Half Stee 
Cat Open View, Artual Rize Zone 14 


CHICAGO LOCK.CO# eiicreoi" 




















Founded 
1871 


Today our production goes to war. But when 
the time comes, our conversion to peacetime 
production will be rapid, and Iver Johnson 
dealers won't have to wait long to enjoy again 
the profit and prestige that has always been 
their pride. 


IVER JOHNSON'’S ARMS & CYCLE WORKS 


53 RIVER ST., FITCHBURG, MASS. 
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STEP AND ELEVATOR BOLTS 
Lamson Elevator Bolts are made in four standard types. 
No. 1, flat head countersunk; No. 2, oval head; No. 3, 
flat head, with slot, four fins beneath the head; No. 4, 
flat head, four fins beneath the head. Stocked to %-inch 
diameter; with large heads to Bolt Institute standards. 
A copy of the Lamson “Ready Reference’ List, a 
handy visible indexed catalog and price list, is ready 
Jor you. Ask your jobber’ s salesman, or write us for it. 
THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 


LAMSON & SESSIONS 
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ERS Glue 
tic Times 


HowAbo 
In These 


Can you get merchandise? 


Yes—Can’'t serve new customers but we re taking care 
of our old customers. 


. Is the supply of Rogers Glue limited? 


72?Oo FO 


Yes, to a certain extent, for the duration, but we've 
worked out a fair plan of distribution on back orders to 
assure Hardware Trade a steady flow 


What about prices? 
We are not advancing our prices.» 





. And “Rogers” quality — ? 


2» OPO 


Rogers Glue is by far the strongest on test—no change 
in quality. 


Rogers Carries On With Exclusive Hardware Jobber Policy 


{Phone Your Jobber for Free Project Policy 
* USE ROGERS LIQUID FISH GLUE 

















Bad “business” for Pests 
Good business for YOU! 


; Sell the Complete 











“Their Last 






Meal” NOTT Line 
* 
RAT-NOTS — - 
* 
MOUSE-NOTS > You'll do a lively business 
* in these death-dealing prod- 
MOLE-NOTS : 


$ ucts—if your stocks are 
complete. There’s a NOTT 
PRODUCT to meet every 


* 


ROACH-NOTS 
* 
ANT-X JELLY , 





BAIT need . .. through all 12 
* months of the year. Your 
Seer PASTS customers know by experi- 
KILMICE $ ence that NOTS “do the 
WeHelpYouSell 3 trick.” Check your stock 
with free mats ¢~ and order NOW. 
and electros . , e 
displays that e@ Write for latest Catalog 
STOP your cus- Sheet .. . Dealer and Jobber 
tomers. Discounts. 


NOTT MANUFACTURING CO. 


Mount Vernon, N. Y. 
REE NICE 
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BOMMER 


SPRING HINGES 


ARE THE BEST 


ESTABLISHED 1876 


While many of our products are still avail- 
able, the main effort of our company is 
devoted to the manufacture of items for the 
armed forces. 


We will give you the best service under 
War Production Board Order L-236. 


TRADE MARK | 


Double Action Single Action 
Standard Type No. 29 Standard Type No. 0 


BOMMER SPRING HINGE CO., BROOKLYN 5, N.Y. . 
CHICAGO SALES OFFICE: No. 180 N. WACKER DRIVE 














COMING—NEXT MONTH! 





Vinportant 


ANNOUNCEMENT 











KEEPING A PROMISE 
TO 
MYERS DEALERS 





















Superior 
Features 


1 A Parallel Action 
2 Open Throat 
3 Compound Leverage 


Dealers—Do you have our catalog? 


THE WM. SCHOLLHORN COMPANY 


P. O. Box 1944, New Haven, Conn. 























CARRIAGE BOLTS 

@ Lamson Carriage Bolts (heat treated) are accurate- 
ly made, have smooth, round heads and true, square 
shanks under the head. Available in either rolled or cut 
threads. Stocked in a full list of sizes up to %-in. diam- 
eter, 14-in. length. Large sizes made to specifications. 

A copy of the Lamson “Ready Reference” List, a 

handy visible indexed catalog and price list, is ready 

Sor you. Ask your jobber’s salesman, or write us for it. 
THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 





LAMSON & SESSIONS 











THE BIT WITHOUT A 
CENTER SPUR.. 


The Forstner Augur Bit Is 
Guided By its Circular Rim 


Tue Forstner 
Augur Bit bores at 
angles, cuts any 
are of a circle, and 
leaves a smooth- 
walled, flat-bot- 
tomed hole in the 


toughest, knottiest 
woods. 


If your customers have war uses for 
these heavily demanded bits, you can 
get them with hand brace shanks, 
from 4“ to 114” by sixteenths; with 
machine shanks, from 154" to 3” 
by eighths. 


yhe PROGRESSIVE MFG CO 











| A QUICK-READY STOCK 


Easy for you and easy for the customer 












a A complete 
ua, |retailers’ stock 
_j assortment packed 
in a refillable metal 
= container which holds 
15 dozen of the 
popular sizes. 


MILFORD 
FLEXIBLE TUNGSTEN 
ALLOY HACKSAW 
BLADES 






















LIMITED SUPPLY 












ORDER WITHOUT DELAY . . NO PRIORITY 
NEEDED. Also ask for a supply of “TRICKS 
OF THE TRADE”. An illustrated booklet 
which every hacksaw user will want. 
MILFORD BLADES are the only blades sold 
under a Fair Trade Contract. 








THOMPSON & SON CO. 


NECTICUT 


THE 


HENRY G. 


NEW HAVEN 5, COP 
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FLETCHERIZE 


In the hands of highly skilled 
mechanics and operators at the 
FLETCHER plant, the finest steel 
obtainable is made into little pre- 
cision wheels . . . the heart of the 
FLETCHER glass cutter.’ 


FLETCHER'S specialized ™ pro- 
cesses of DUO-Grinding and con- 
trolled Honing result in matchless 

- quality familiar to all users of 
“Gold Tip” glass cutters. Many 
other features in the bearing, 
blade and handle, combine to 
make the FLETCHER the choice of 
the mechanic and the occasional 
user alike. For best results specify 
FLETCHER. 


THE FLETCHER, TERRY CO. 
FORESTVILLE, CONN 


H TAYLOR 





“A STRENGTH 
GRIP-EASY HANDLE 


FREEDOM from SHOCK 
plus 
INDIVIDUALITY 
furnished by 173 types 











WRITE FOR CATALOG 


VACO PRODUCTS CO. 


325 E. ONTARIO ST., CHICAGO 11, ILL. 
Canadian Branch Whse. + 560 King St. W., Toronto 2, Ont. 
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Sold by 
Leading 
Jobbers 


Moor of the finest steel obtainable 
-.. electrically tempered . . . diamond 
point tested for hardness . . . beau- 
tifully finished and numbered separ- 
ately for easy reference in re-ordering. 


Dasco supplies a complete line in a 
wide variety of dealer displays . 
these sales-making displays are fur- 
nished without charge. Write for 
literature. 


DAMASCUS STEEL 
PRODUCTS CORP. 








WATCH SNELL! After V-Day we 
will supply auger bits of the same 
high quality as always, in a modern 
package produced on new modern 
equipment in our recently enlarged 















3256 Milwawkee Ave., Chicago, til. 


DEARBOR 


/ tures plus Matchless 
, from const 


Cabinets—Hi 
matic Lighting—Syphonsire 


proval. These are features that 
Dearborn heaters truly 


They 
Saleable difference. 
WRITE FOR LITERATURE 


AIR GOOLED CABINETS 


For Safety 


Air Insulated Cabinets end the fire hazard. The cabinet never gets hot. Yes, you 
$y yet Neo blistered woodwork. Ne scorched cur- 
No seared fingers. No burned furniture. The syphonaire chassis is the 


tabos. 
secret. It’s patented. Dearborn’s famous cool cabinet feature is 2 major contribu- 


@As. 
FAMOUS HI-CROWN BURNER 
with Blue Flame Pilot Light 
ALL Dearborn Hesters have this costlier but definitely superior Hi-Crowa Burner 
and Blue Fleme Pilct Light. You get umequalied burner performance plus the 


eenvenience and safety of Automatic Lighting. 


DEARBORN STOVE COMPANY 


3625 8. Grand Ave., Les Angeles, Calif. 


WORLD'S FINEST, SAFEST 


GAS HEATERS 


fey em your profits. Join the swing 
to Dearborn, the complete line of vented 
and unvented heaters offering out- 


Performance. 
» It’s the Quality line that leads in sales 
to coast. 


FEATURES THAT SELL 


Ultra-smart Appearance—Alr Insulated 
a 
Super Glo Radisats — “on ap. 


Outstanding. 
Offer a Talkable—Visible - 


BuT. 
PRO. 


fea- 





Make Your Store 


Waterproofing Headquarters 








You can 


KAY-TITE 


It will positively 
prevent the seep- 
age of water. 

It’s serene to 
do the job. 











and floors and all 

masonry surfaces. 

Any one can a 

it. Goes on lIike 

paint. 

Users are 

enthusiastic = 

ers. They will boost 

your store as the piace 

to get real waterproof- 

ing satisfaction. 

Kay-Tite is wy in 10 bb. 
od Ib. bags. 





proof 100 to 150 sq. ft. ¥ 


Write for complete in- 
formation. Send your 
Jobber’s nume. 


KAY-TITE COMPANY 
. ee West Orange, N. J. 
Jobbers now selling Kay-Tite: 


John Duer & Sons, Inc., pone, Md.; aya weed Trading Co., Frederick, 
Md.; Martin Hardsocg Co., Pittsburgh, Brooklyn, N. Y., 


. Jamaica, 'N. - Saniora. Cs ‘Conn. Newark, N. J. Asbury 


New York, N. 

Park, N. J., cag ‘Hawthorne, (N N. Washington, D C.; 
Newark Specialty Co., I ouppioe Bide fe lordeore Co, Phila- 
delphia, Pa.; Phoenix dw. ~~ oad Federbush, Paterson, N. J. 


stand 
squarely back of 


For cellar walls. 
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OUR FIRST GOAL 
IS VICTORY 


And our second goal is an 
even finer post-war line of 
Arcade hardware, tools, and 


toys. 


ARCADE MFG. CO. 
1201 SHAWNEE STREET 
FREEPORT, ILL. 


HARDWARE & TOOLS 

















RICH LADDERS 


Limited Materials Cartail 
Prodaction to Several Models 


NEEDS CONTACT 
YOUR JOBBER 








RELIABLE 


A goed reliable ox- 
tension ladder with 
ereosoted rung ends, 
automatic hooks and 
roller guide. 





DUREX 


A good light- 
weight household 
ladder with non- 
skid steps. 


The RICH LADDER 


& MANUFACTURING Co. 
1000-1028 DEPOT STREET 


CINCINNATI 4, OHIO. satitiie 
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RIEGEL 


WORK GLOVES 


These strong, protective work gloves are the product of 
one of America’s largest textile mills. They are Riegel- 
controlled—in one plant—from raw cotton to finished 
glove. This single close supervision of every detail re- 
sults in unexcelled quality—durahility—economy. 

Sold By Lending Wholesalers 


a= 
As 





“The Right Glove is For Every Job” 


RIEGEL TEXTILE CORPORATION 


342 Madison Avenue, New York 17, N. Y. 





MODERN SCIENCE 
PROVES THAT 







GETS THE 
SMART RATS 


It is being generally accepted by those study- 
ing the rat problem that prebaiting is about the most 
effective way to get the smart rats and make a thor- 
ough clean-up. 

KAZOO PRE-BATE Extract used 
with KAZOO RAT BREW solves 
that problem—the proof is in the 
rapid increase in sales and many ‘re- 
peat orders wherever this combina- 
tion is tried. 


DEALERS 


MAKE MONEY 


One sale immediately encourages many 
more. National advertising is familiariz- 
ing your customers with this product. Be 
the first in your community to cash in 
on the profits already being made wher- 
ever these products are stocked. 

Ask your jobber for Kazeo Rat Brew 
and Kazoo Pre-Bate Extract—or write 
direct giving jobber’s name. 


BAILEY, PRIHODA & CO. 
342 W. Kalamazoo Ave., Kalamazoo 11, Mich. 
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CENTRAZ Adhesive 
Sets loose tile 
and linoleum. 
Prevents screws, 
m bolts and pipe 


} joints from plumbing fix-. 


a nar, 
Pint --. 39° 








CENTRAZ Cleaner 


higher 
ORDERS OF 12 DOZ. OR MORE SHIPPED AT ONE TIME, WE PAY THE FREIGHT 
A READY MARKET—ATIRACTIVE PROFITS 
CENTRAZ Products are notionclly distributed — Ask your Jobber or write 


CHRISTY COMPANY, INC. 


1417 PINE STREET 7 ° ST. LOUIS 3, MO. 
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GLAD RAG Silver Polishing Cloth 


GLAD RAG shoe Wiping Cloth 
GLAD RAG Auto Wiping Cloth 


| 
GLAD RAG Furniture Duster 
| 
| 
GLAD RAG General Utility Cloth | 








GLAD RAG PRODUCTS CORP. 


305 €. 43rd St New York 17, N. Y 




























FARRELL-CHEEE 


FIRE-FIRER 


FURNACE TOOLS 


" aL ah 


CLINKER TONGS 
ASH HOES CLINKER HOOKS 
BACK-UP WRENCHES 








CLINKER RAKES 





Good Quality, Practical Design, and Convenient 
Use Has Made The FIRE-FIXER Line The 
“LEADER™ in Furnace Tools. 


ASK. YOUR JOBBER FOR CATALOG, 
OR WRITE DIRECT TO: 


FARRELL-CHEEK STEEL CO. 


—" 







GAMSON CORDAGE WORK? 
BOSTON 10, MASS- 


















GAUGE GLASSES 
30,000 DOZENS 


« — stock for immediate delivery of 
CORNI STANDARD, PYREX HIGH PRES- 
SURE, PYREX RED LINE and PYREX BROAD 
RED LINE GAUGE GLASSES. 

Machine facilities available for engths. 
Also Glass Cylinders, Oil Cup el “Lube. 
cator Glasses, etc. Write, wire, or phone. 


j m I Py aaa 






















AY. MeBONALD MFG. CO. 
Dubuque, | 


Makers of Pumps, Peumberd 









Brass, Oii Handling Equipment 

















a eden tee 


ea a leech sticks 

— but if you’ve ever 

been to the “ole 

swimmin’ hole”— 

ou know how a 
h sticks. 


FLUID CEMENT 


REG. U. S. PATENT OFFICE 1932 


We believe Leech Cements, including a special Model 
Builder’s Cement, have more all around uses than any 
other cementon the market. Attractively packed and 
carded in sales-compelling displays— carries good mar- 
gin for both retailer and jobber. You can add it to 
your line at a profit. Drop us a postcard for prices. 








LEECH PRODUCTS CO. Box 243-C Hutchinson,Ks. 
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FAULTLESS CASTER CORP 
Evansville, Indiana 


Branches in Principal Cities 








Ely eo 


PAINT & VARNISH 
REMOVER 


THAT MEETS 


, ©4 GOVERNMENT 
cificaen bog) 


SHEFFIELD BRONZE POWDER & STENCIL 
COMPANY ....... Cleveland, Ohio 
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Quick Sellers : GOOD PROFITS 
QUALITY THAT MAKE AND HOLD CUSTOMERS 


LINOLEUM 
Bui PASTE 


—— | Ready for use 


=| for laying and 
== patching. Also 
= used on drain 
Ne“ boards and stair 


treads. 


Packed: 
Pinte—Quarts —Gallons 


The Old Reliable 


COLD 
WATER 
MIX 


CONSUMERS 
CRACK 
FILLER 


OR WOOD PUTTY 


Mixes smooth, 
dries hard and 
stays put — will | will do that job. 
not chip, crack, r 
shrink or peel. Retail: 
Fills holes, cracks or breaks 
in wood, stone, etc. 
5-oz. and 1-lb. cartons. 


x. PAINT BRUSH 
SZ) 
A Go} CLEANER 


12-0z. package 
Packed 1 gross to the case. 


CONSUMERS GLUE COMPANY 
SINCE 1906 
ST. LOUIS [18] MISSOURI 


VAUGHAN NOVELTY MFG. CO., INc. 


3211 - 


SEPTEMBER 14, 


World's Largest Manufacturer of Can Openers and Bottie Cpeners 
25 CARROLL AVENU: CHICAGO, ILL U.S.A. 


* * BUY WAR BONDS AND STAMPS 


1944 


—brewing coffee by CORY 
Glass Vacuum Method 


ree ...NO “METAL TASTE” 


Among the CORY Selling Advantages 
Outstanding beauty. Completely equipped with 
the CORY deluxe accessories, including the CORY 
all-glass Filter ROD. Continuous consumer adver- 
tising. Quality assured. Prices maintained 


CORY GLASS COFFEE BREWER CO. 


325 North Wells Street Chicago 10, Illinois 





When Jennie 
Comes Marching Home 


While the wheels of America 
are grinding out materials of 
war, many minds are at work 
on the betterment of home 


equipment. 

Buy Bonds today and 
tomorrow buy Walters 
Steel Fashioned Home 
Equipment. 


Lb weg— 
Company 


WALTERS Ly ea 


yar] | 

















[| __Chanrified Adwentinimg Rater | 





Help Wanted, Accounts Wanted 
Business Opportunities 
Sales Representatives Wanted 


& solid, maximum, 50 words....... $4.00 
ll capitals, maximum, 50 words.... 5.00 
Each additional word. . 


Positions Wanted 
Cus Rate) set solid, maximum, 


eeeeeeeee 


Allow Seven Words for Keyed Address or Your Address 


BOXED DISPLAY RATES 
One inch .........- eebencccccccece GUE 
Each additional inch....... «ee 4.00 





DISCOUNTS FOR CONSECUTIVE INSERTIONS 
4 insertions, $% off; 8 insertions, 10 % off. 
Due to the special rate, these discounts do 


not apply on Position Wanted Advertise- 
ments. 


REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
ot currency or stamps. 


Samples of Merchandise, Literature. Cata- 
logs, etc., will not be forwarded te boz 
number advertisers unless accompanied by 
sufficient postage for remailing. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 3 wks. 
previous to date of publication. 


Address your correspondence and replies to 


HARDWARE AGE 
Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 











Essential Workers Need Release Statements 





ATTENTION, SALESMEN 
With Hardware Store Connections 


Responsible paint manufacturer has 
openings in Connecticut, Westchester 
County, Northern New Jersey, Southern 
New Jersey, Fastern Pennsylvania, Cen- 
tral Pennsylvania, Eastern New York 
State, and Central New York State. 
Excellent opportunities for salesmen 
who have been calling on paint and 
hardware stores. Paint experience not 
essential. Write full details: Age, past 
experience and earnings, marital] status, 
etc., to First Class Mail, P. O. Box 117, 
Newark 1, New Jersey. Statement of 
availability required. 











WE NEED ONE ADDITIONAL LINE 
for Jobbers, Chains and Department 
Stores fur Missouri, lowa, Illinois, 
Nebraska, Kansas and Oklahoma. 
Hermen M. Kruse & Associctes, 


301 Forest, 
St. Lovis 19, Mo. 








ha we SALES AGENTS COVERING 
CANADA LIN 


WANT HARDWARE en 
ETC., THAT ARE _ SOL 

THROUGH THE HARDWARE TRADE. 
CAN SELL FOR DIRECT SHIPMENT OR 
COULD HANDLE LINES THROUGH OUR 
WAREHOUSE. WE GET RESULTS. AD- 
DRESS BOX H-535, CARE OF Harpware 
fon, 100 EAST 42np ST., NEW YORK 17, 


NEW PRODUCTS WANTED 


Sales Organization Expanding 


Well rated, large responsible 
midwestern concern interest- 
ed in contacting manufac- 
turers of steel building sup- 
plies or other lines. Good 
sales organization with 30 
years’ experience; now oper- 
ating steel fabrication plant 
desires to expand business. 


We invite correspondence 


BROWN-STRAUSS CORP. 
1442-1728 Quinotte - Kansas City 10, Me. 








“ATTENTION BUYERS" 
OF BUILDER'S AND SHELF 
HARDWARE CONTEMPLATING 
A VISIT TO NEW YORK CITY 
NO PRIORITIES NECESSARY 
NATIONALLY KNOWN BRANDS IN 
Binney + FOR IMMEDIATE DELIVERY 
Assortment 4, PREW4R Finishes om Bronse 
ie Coe 
ng Bette 


Butts. Piaie Bail 
py Locks. ef, 2s 
L, Peers. Flush & Surface Bolts. 
Helder Knockers. Cabinet 
Baked Enamel Transom Lifts. 
housands of other Miscellaneous Items. Also 
Mand Tools. Padlocks, Cylinder Night 
Home nthe, One and Herd 
VISIT WILJ. KE WELCOME 
care HARDWARE AGE 
New York 17, MN. Y. 


mL 
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WANTED! 
MANAGER SPORTING GOODS 
AND ELECTRICAL APPLIANCES 


UNUSUAL OPPORTUNITY! 
Experienced make connection with old 
established oon. __Huellent F-- 4 to right man. 
State experience other Statement of 
availability Ry 

care of mangwans AGE 





Box H-542, 
100 East 42nd St., New York 17, 

















SALES REPRESENTATIVE — WANTED: 
UNUSUAL OPPORTUNITY for man calling 
on Wholesale trade and large retailers selling 6 
inch stainless steel rule with dept. gauge. Divi- 
sions in 32nds. and 64ths. Decimal equivalents 
on back. Some of our men make several hundred 
dollars monthly. Twelve on attractive display 
card—No price printed on card. Big appeal, ex- 
cellent commissions to salesman. Continuous re- 
= Mark ey bend 406 Temple 
ldg., Rochester 4, N. Y 


212 








MANUFACTURERS AGENT 


Wants fast selling Volume Line for 
Midwest Distribution. Complete Cover- 
age of Department and Chain Stores, 
and Jobbers in Missouri, Kansas, 
Iowa, Nebraska and Oklahoma. Bank 
and trade references exchanged. If 
you have a real selling opportunity 
that requires active high class repre- 
sentation write today. 


Harry S. White 
436 Ridge Bidg. Kansas City 6, Mo. 


motive jobbers 
houses 


MANUFACTURER’S AGENCY, ESTAB- 


agg 1932, FINANCIALLY RESPONSI- 


selling leading Hardware and Auto- 
covering Pacific Coast with ware- 
Los Angeles and San Francisco. Desires 


an additional quality line. Can assure manufac- 
turer permanent connections with i 


Commission basis only. Address Box 


ume. 
H-521, care of Harpware Acz, 100 East 42nd 
St., New York 17, N. Y. 

















ee infeenynedic Ran oper in acing, de 
butor or manufacturer’s representative for New 
seaboard. 


tri 
York City and any parts of the eastern 
with department 


Address — 


discussing 
MELAIRE "DISTRIBUTING oom 420 Lexing- 
ton Ave., New York 17, N. Y. 
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Chansihied Oppovtumnitien Section... 





Essential Workers Need Release Statements 








NOTICE—Classified Forms Close Three Weeks Previous to Date of Publication 





MANUFACTURERS 


An export house with a history of more than one hundred 
years, and maintaining an effective selling organization in the 
markets abroad, invites correspondence from manufacturers 
interested in developing foreign outlets for their products, 
immediately and post-war. You are not burdened with sales 
promotion or export details; we handle all this, and we pay 
you cash here on all our business. However, we do expect you 
to give us your exclusive export selling representation. If you 
will write us, giving particulars of your products, we shall 
gladly tell you, on the basis of our experience and knowledge 
of the foreign markets, if your line is suitable. 


Please address: Box H-532, care of Harpware AGE 
100 East 42nd St., New York 17, N. Y. 


BUILDERS’ MTARDWARE, SHELF HARD. 
WARE AND TOOL Lines wanted for Western 
States by Experienced Builders and Shelf Hard- 
ware and Tool Representative (27 years with large 
Eastern Manufacturer) headquarters San Fran- 
cisco, California, at once or for Post-war period. 
Address Box H-543, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 





ACCOUNTS WANTED FOR SALE TO 
Hardware, Mill Supply, Plumbing and Heating 
Department, Chain Stores, Furniture and Allied 


Lines by Agent with fifteen years’ experience 
covering North and South Carolina. Address 
Edward Irwin, P.O. Box 491, Raleigh, N. C. 





ATTENTION MR. MANUFACTURER: 
SEASONED, AGGRESSIVE and _ Dependable 
Salesman has Capacity to Adequately represent 
quality lines through channels of Hardware, 
Woodenware, Paint and Drug Trades in the Indi- 
anapolis Area. Reputable concerns please address 
reply to Box H-540, care of Harpware Acz, 
100 East 42nd St., New York 17, N. Y 





MANUFACTURER’S AGENT NOW DO. 
ING AN Intensive Selling Job to all types of 
trade in the New York Metropolitan Area 
would like to represent a manufacturer of a 
Strong Line of, Hardware Products. Address 
Box H-527, cate of Harnoware Ace, 100 East 
42nd St., New York 17, N. Y. 


SALES-PURCHASING-INVENTORY CON- 
TROL EXECUTIVE, twenty-two years’ experi- 
ence heavy hardware, mill supplies and construc- 
tion machinery seeks responsible position with 
manufacturer of progressive whol Back- 
ground includes manufacturing, distributing and 
export phases. Employed at present but have 
excellent reason for changing. ly permanent 
position considered. Write Box H-504, care of 
oo Acz, 100 East 42nd St., New York 17, 





WANTED: MAN NOW CALLING ON Re- 
tail Hardware Trade to handle Our Line of 
Surplus Government Materials. Economy Dis- 
tributors, 812 N. Wells St., Chicago, Illinois. 





WANTED—MANUFACTURERS’ AGENTS 
CALLING ON hardware, paint, lumber, house 
furnishings dealers and jobbers to sell nationally 
known waterproofing products. Very interesting 
proposition for live wires. Address Box H-493, 
Ft Oe Acz, 100 East 42nd St., New 
York 17, él 





WANTED RELIABLE MAN TO REPRE- 
SENT US on a nationally advertised item sold 
to dealers and wholesalers. Permanent income. 
State full qualifications in reply. $500.00 re- 
quired, fully secured and returnable. Statement 
of availability required. Address Box H-539, 





care of Harpware Acez, 100 East 42nd St., 
New York 17, N. Y. 








REPRESENTATIVES 
WANTED 


Prominent builders and cabinet hard- 
ware manufacturer has exclusive terri- 
tories open throughout Country. Men 
must be intimately acquainted with 
builders hardware distributors and 
wholesale houses. Please give full par- 
ticulars in your letter. Statement of 
availability required. 


Address Box H-516, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








WANTED 
Jobbers— Dstributors— Representatives 
SPEED ALUMINUM 
The Best in Aluminum Paint 


20th Century Paint & Varnish Co. 
30 Roebling St., Brooklyn 11, N. Y. 











PLUMBING MATERIALS OR ALLIED 
LINE WANTED — Favorable Contact with 
Plumbing and Hardware Jo'bers, Direct Plumb- 
ing Supply Fre merit Agent can 
offer Quali Sales Representation in the 
States of Michigan and Ohio, Post War Pro- 
posals invited—Remuneration on comission ha- 
sis—qualified references. Address Box H-528, 
care of Marpware Acz, 100 East 42nd St., New 
York 17, N. Y. 





FOR SALE—1 only Line-O-Scribe Show Card 
Writing Machine, A-1 condition, complete with 
type, ink, etc. Price $50.00 f.o.b. Johnstown, 
Pennsylvania. Address Overdorff . Brothers 
Hardware, P.O. Box 870, Johnstown, Fennsyl- 
vania. 





EXPORTER WITH PREWAR_ ESTAB- 
LISHED OFFICES London and Agents in Brit- 
ish Colonies and Central and South American 
Markets open for additional lines small tools and 
kitchen hardware manufacturers only reply Box 
H-536, care of Harpware Ace, 100 East 42nd 
St., New York 17, N. Y 





DEPENDABLE WHOLESALE CHICKS— 
50.000 WEEKLY. Year seen hatches. 18 
Purebreeds & Crossbreeds. tal brings litera- 
ture. STANDARD HATCHERIES, 121 W. 
Third St., Terre Haute, Ind. 


(Classified Opportunities continued on page 214) 
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Classithied Opportunities Section... 








[| _Clansified Adwentising Rater | 





Help Wanted, Accounts Wanted 
Business Opportunities 
Sales Representatives Wanted 


Set solid, maximum, 50 words....... $4.00 
All capitals, maximum, 30 words.... 5.00 
Each additional word......... .08 


Positions Wanted 
(Special Rate) set solid, maximum 
Ge WE Sechwocctocodesisocecec $1.00 


Each additional word..... coco = 
Allow Seven Wards for Keyed Address or Y our Address 


BOXED DISPLAY RATES 


Gav fagly 00 as ap Ve den 69 006 Ge0 pwede $6.00 
Each additional inch.......... 4.00 


DISCOUNTS FOR CONSECUTIVE INSERTIONS 
4 insertions, 5% off : 8 insertions, 10% off. 


Due to the special rate, these discounts do 
not apply on Position Wanted Advertise- 
ments. 


REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
mot currency or stamps. 


Samples of Merchandise, Literature, Cata- 
logs, etc., will not be forwarded to box 
number advertisers unless accompanied by 
sufficient postage for remailing. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to date of publication. 








Address your correspondence and reéplies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St.. New York City 











EXPORT 


Well known Export Firm well 
represented in various Foreign 
Countries wishes to obtain the 


EXPORT SALES AGENCY 


from a reputable Hardware 
Manufacturer. Profitable rep- 
resentation assured. 


Address Box H-538, care of HARDWARE AGE 
100 East 42nd St., New York 17, WN. Y. 


ATTENTION 
MANUFACTURERS 


Progressive Canadian jobbing 
house covering all Canada re- 
quires a few additional good 
lines for present or post war 
distribution. Covering automo- 
tive, hardware, chain store trade. 


Apply Box H-530, care of HARDWARE “— 
100 East 42nd St., New York 17, N. 








Distribution - Present and Postwar 
Established — Reliable —- Aggressive 
Selling Agents 
ANCO CORPORATION 


Pittsburgh, Penna. 
Branch Offices 


New York — Philadelphia — Detroit 
Chicago — Cleveiand — Louisville 
Covering all classes of We will 


carry the accounts or you ean bill direct. 


Write for further information and 
references. 








WANTED—HARDWARE ENGINEER 


Manufacturer desires a reliable Hardware aon 
and [’reduction Manager. One capable of desi 
and producing locks and vurious builders —~ 
items. Big opportunity with California company. 
— salary for a man of considerable experience with 
record. Write full particulars of experience. 
Lotter will be held in strict confi 
of avallsbility required. 


Address Box H-512, care of HARDWARE AGE 


dence. Statement 











100 East 42nd St., New York 17, N. Y. 





MANUFACTURER’S REPRESENTATIVE 
OR DISTRIBUTOR, interested in representation 
for New Enxland or any part. Years of experi- 
ence contacting Jobbers, Retailers, Lumber Yards 
and Manufacturing Plants. Thorough, honest, 
reliable, executive ability, capable of good rep- 
resentation, at present and for Post War. Ad- 
— Ray Hathaway, 9 Twiss Ave., Meriden, 

onn. 





WELL ESTABLISHED BUILDERS’ HARD. 
WARE SPECIALTY MANUFACTURER de- 
sires salesman for extensive territory, including 
South Eastern and Central Southern States and 
Texas and Oklahoma. Will pay al! expenses, 
salary plus bonus. In your reply state age, edu- 
cation, experience if any, and salary desired. 
While primarily a permanent postwar opportu- 
nity, we are anxious to train a suitable man now. 
Statement of availability required. Address Box 
- 541. care of Harnow ne Ace, 100 East 42nd 

» New York 17, N. 





FACTORY REPRESENTATIVE WITH 
WELL ESTABLISHED Paint Business in 


Florida and South Georgia would like perma- 
nent and exclusive selling agreement with manu 
facturers of allied lines of merit such as ladders, 
brushes, and etc., commission basis calling on 
jobbers and dealers. Headquarters Tacksonville 


Well experienced. Address Box H-537. care of 
Harpware Acer, 100 East 42nd St., New York 
7,  V. 

214 


RESPONSIBLE SELLING AGENCY 
WANTS ADDITIONAL LINES FOR JOB- 
BING TRADE OF HARDWARE—MINE AND 
MILL SUPPLIES—OIL WELL SUPPLIES—- 
MARINE AND PLUMBING SUPPLIES—AG 
GRESSIVE SOLICITATION THROUGHOUT 
TEXAS AND LOUTSIANA. EXCELLENT 
REFERENCES. ADDRESS P. O. BOX 1150, 
HOUSTON, TEXAS. . 





SALESMAN, 36 YEARS OLD, MARRIED 
WITII Children; interested in making post-war 
connection. Covered Southern States for five 
years. Now holding responsible position in de- 
fense work. Prefer handling one direct line for 
gees manufacturer. Reference and bond shal! 

be furnished upon request. Address Box H-511, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 





WANTED: RETAIL HARDWARE SALES- 
MAN FOR Store in Eastern Virginia. Must be 
thoroughly familiar with building hardware, 
paint and household furnishings, and be ex- 
perienced in buying and general business man- 
agement. Reference required. Excellent oppor- 
tunity for any one interested in a permanent 
position. Statement of availability required. 
Address Box H-533, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 





SALES PROMOTION AND MERCHAN- 
DISER OF Proven Ability to produce goed sales 
and promotion results for Hardware Jobber or 
Hardware Manufacturer willing to consider of- 
fer of position from firm who can use this ex- 
perience advantageously for present and post- 
war Sales Fromotional merchandising plans. 





Address Box H-534, care of Harpware Acez, 190 
East 42nd St., New York 17, N. Y. 





WILL PURCHASE FOR CASH 
ENTIRE STOCKS 
HARDWARE — PAINT — TOOLS 
We also buy and sell Hardware Fixtures. 
WILLIAM BROUDY 


72 Sumner Ave., Brooklyn, N. Y. 
Tel. Evergreen 8-2547, 8-1729 











DISTRIBUTOR—INTERESTED IN ACT- 
ING AS Distributor or Manufacturer’s Repre- 
sentative for State of Texas or Fort Worth Trade 
Area. Have numerous contacts with department 
stores, hardware dealers and jobbers, with build- 
ing trade and various retail lumber outlets. If 
unable to make deliveries at present, interested 
in discussing post war representation. SOUTH- 
WEST SALES & DISTRIBUTING CO., P. O. 
BOX 148, FORT WORTH 1, TEXAS. 








BUILDERS’ HARDWARE OR HAND 
TOOL LINE wanted by Recognized Manufac- 
turers’ Agent covering Ohio and Michigan—- 
Attentive Sales Representation assured by 
method of not handling the sale of more than 
two hardware lines—contacts consist of Build- 
ers’ Hardware and Regular Line Hardware 
Wholesale Concerns, Ouantity Furchasing Large 
Dealers and Lumber Yards, commissi»n arrange- 
ment—qualified references. Address Box H-529, 
care of Harpware Act, 100 East 42nd St., New 
York 17, N. Y. 








ACCOUNT WANTED — MANUFACTUR- 
ERS’ REPRESENTATIVE would like to make 
contact with manufacturers who wants substan- 
tial representation throughout the St. Louis. 
Mo., territory selling to job department 
stores; furniture; hardware and builders’ supply. 
Plan now for post-war selling. Excellent refer- 
ences. Address Box H-531, care of Harpware 
Act, 100 East 42nd St., New York 17, N. Y. 


HARDWARE AGE 
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OHLEN-BISHOP 


Cracked Firepots 8-8-5 “Greyhound” 


and Stoves 


MOLDING MORTAR e- Salen 1852 this saw has been the favorite of car- 
penters and woodworkers. Recommend it with 


Dry refractory material . confidence that it will meet the quality demand. 
only .add water. Forms solid 
stone-like lining in furnaces 
and stoves. Resists up to 2500° 
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fe bed ier Sa years Sied wore OHLEN-BISHOP 
3 MFG. COMPANY 
The J. A. FAULKNER REFRACTORIES CO. 901 Ingleside 


Columbus, Ohio 








101 Mahoning Bank Bidg. Youngstown, Ohio 


LBVELAND ‘. Z ALN | 


for Safety . Economy - Good Service WELDED AND WELOLESS/ [> 


THE CLEVELAND CHAIN & MFG. CO. CLEVELAND, OHIO 


When Peace _ 


THE BEST MADE K ; 
dyCalitihtes, Attaas —Many a young man in our Armed Services 
are the standard for will recall the dependable performance and 


strength, workman- . ‘ 
tty ded’ ddpend: personal protection he found in... 


ability. Columbian rmaoe ® . 

vie afer om 1 | MARBLES Outing Equipment 
customers the great- “aes 

est value in efficient 
































ond eecckenhdal dk in the meantime, your patience and loyalty to 











equipment. All Marble's is appreciated. 
types for all work. 
i See your distributor. MARBLE ARMS & MFG. co. 
THE COLUMBIAN VISE & MFG. CO. 540 Delta Ave. Gladstone, Mich., U.S.A. 
9017 Bessemer Ave. Cleveland 4, O. 
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Hold-E-Zees do the job better, ‘aan 
They excel wherever screwdrivers are 
_used. Gripper instantly released by spring 
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4 A 
Acme Steel Co. ... 182 
Adirondack Chair Co. . 1% 
Admat, Ltd. .......... oie ae 
Admiral Corp. ....... séclean Eee 
Allen Mfg. Co., Nashville, Tenn. 135 
Allen & Co., Inc., S. L.. -§ © 
Aluminum Company of America.. 15 
Aluminum Goods Mfg Co. cs 


American Central Mfg. Corp..... 14! 
American Chain & Cable Co., Inc. 84 





American Chain Div. ............ 84 
a Crayon Co., Industrial ' 
PE A A ee 91 
American Fork an OS ae 9 
American Mfg. Co. ............. 2 
American Pad at Textile Co. 56 
American Screw Co. ............. 177 
American Sponge & Chamois Co., 
SD. rec comeeweesen sid icici cs cscs 149 
American Steel & Wire Co........ 71 


American Thermos Bottle Co., The 57 
Animal Trap Co. of America. . 67 
Apex Oil Products Co............ 4 


Arcade Mfg. Co. ................ 208 
Archer-Daniels-Midiand Co. ..... 26 
Armstrong Bros. Tool Co......... 147 
_.. hh... =e 132 
Atkins & Co., E. C. ....... 217 
CUERD TRUE Sedisichsidnciict 124 
CD BS GO, oc csicincccs ssbccdec 1% 
Auto City Plating Co. ........... 17 


Automatic Equipment Mfg. Co.... 167 
Automatic Washer Co...... oo ae 


Bailey Prihoda & be. . 209 
Baker Mfg. Co. ‘a . 218 
Bassick Co., The pS) 188 
Behr-Manning Corp. .............. 24 
Berea Abrasives ........ 164 
Bird & Son, Inc. ....... 42-43 
Blaisdell Pencil CD ai a dectsbils 204 


Bommer Spring Hinge Co. 205 
Boston Woven Hose & Rubber Go. 
Briddell, inc., Chas. aS > 


D. 159 
Bridgeport Hdwe. Mfg. mR 
Brooks & Sons, *M. S. 198 
re Battery Co. (Hondicraft 
ssode 51 


ee 


c 
Capewell Mfg. Co., 


ee I 
Carey Mig. Co., The Philip...... tea 
Central Rubber Products Co., Inc. 1% 
Century Metalcraft Corp. |... 156 
Champion Hardware Co. 202 


Cheney Hammer 

oe Mfg. Co. 13 
cago Die Casti M 

Chicago Lock Co, no Mig. Co... 191 

Chicopee Sales 


Corp., Henry.. - 


Ce ae UP” ee me 
. Se 

Clark Co. J. ree ss 4 
Clemson Brothers, is 113 
Cleveland Cap PR t81 
Cleveland Chain & Mfg. Co.. 215 


Cleveland Wire Spring Co is 
Colomen Lowe Spring Co..:..... 1% 
Gell ~~ _—— Co. 28-29, = 
umbian Rope Co. ia. ai 
Columbian Vise & Mfg. Go.’ ai 
Columbus-McKinnon mn Chain ¢ Corp.. 80 
Commercial Solve nts Corp. 192 
Consumers Glue Co... 


Continental Screw Co. ae sree 
on. 16... 1% 
Corbin, P. & F. .......... 121 





Cross & Co., Inc., W. E. ........ 189 
Cyclone Fence Div. ..... $ 71 
D 
Damescus Steel Products Corp.... 207 
Datom Co., The ............ cis o 
Dawey Carp. ......cccccecese.. .. 183 
Dearborn Stove Co. ............. 208 
Delaval Separator Co., The..... 63 
Deluxe Clock & Mfg. Co., Inc.... 38 
Dempster Mill Mfg. Co. 130 
Detroit Lubricator Co. ........... 50 

Detroit Va Stove Div 
Warner Corp. ............ io a 
Devoe WI Raynolds Co., . @ 


216 

















Diamond Calk Horseshoe Co..... 167 K 
Dietz Co., The R. E..............- SEL Keene :& Go, Gie., bi:.....-.00.505 ~ 
Dixon Crucible Co., Joseph....... 176 | Kauders-Steuber "pe SR 
Domes of Silence ...........+--++ 217 | Kaul Importing Agency, Inc., Leo 2 
Dri-Kleen Co. ......eeeeeeeececeee 174 | Kay-Tite Company ............-+- 208 
Dunton Co., M. W. ....--.-+-005 BAB TT WemeTORO 6 oon e sec decssescec- isos 23 
ey ag de Nemours & Co., inc., Mester Gelded Gas. - 0. 4.v6..60.000 62 
E. Keystone Brass & Rubber Co..... 155 
Bane Cement ........- 20 | Keystone Steel & Wire Co......... 142 
PIOFOR ) . 2. ccccncksévtects 54 
duPont Semesan Co., Inc. ... 191 . 
ae ey + ad fe ee ee 204, 206 
Landers, Frary & Clark .......... 55 
Leweedi Qa #.) Mi. . .. sudecaes «03 157 
E Leech Products Co. .......2.--.++8 210 
Eagle Lock Co. -.......---0.0.+- 75 | Lenk Mfg. Co. .........0ecseeeee 197 
Eclipse Moulded Products Co..... 64/ Libbey-Owens-Ford Glass Co..... 22 
Economics Laboratory, Inc. ...... . 174 Lindemann, A. J. & Hoverson Co. 44 
Economy Plumber Co. ........--. 49! Lloyd Products Co. ...........008 31 
Biiund.. Ge. cccwevepvcvseveresorsee 203 | Lucas & Gex. tue; Seba 5.502535 219 
Ekco Products Co, .......-+++-.++ 9 | Lufkin Rule Co., The .........0.. 172 
Embury Mfg. Co. ..........----+5 194 | Lux Clock Mfg. Co., Ine. 38 
Englishtown Cutlery, Ltd. 59 
Estate Stove Co., The . 75 be 
Mabestie: Geb: «ide. cdadtens.-..c0c0 217 
Manning, Bowman & Co. ....... 184 
ia Marble Arms & Mfg. Co. ....... 215 
Fairmount Tool & Forging Co..... 133 | Marshalltown Trowel Co. ....... 217 
Farrell-Cheek Steel Co. .......... 210 | Martin-Senour Co. .............. 35 
a Refractories Co., The Mascot Stove Co. .............++ 73 
A. ncccccccccccccccesceeacece 215 | Master Lock Co. ..............0c- 47 
Fosltes Caster Corp. ©........... 210 | Master Metal Products, Inc...... 58 
Federal Tool Corp. ........-. - 200] McClurg & Co., A. C.......0.000- 187 
Fletcher, Terry Co., The . 207 | McCormick & Co. yo ‘1 an 199 
Formica Insulation Co. ...... - 19] MeDonald Mfg. Co., A. Y....... 210 
ty agen me p Meant Metal Products Co........ 189 
ley ats ae es 4tatie &* ™ ‘ 
SE Th. .wccntseekdedescés 125 a oN). Co. (Toastmaster 153 
Fulton Bag & Cotton Mills .. 150 | Mercury Aircraft, Inc. ........... 137 
Meyercord Co. ..........000- sees 53 
Mid-States Steel & Wire Co....... 140 
c ~ 7 We ee 170 
Goil Chemical Co. .... . 198 | Miller, inc., Robert E. .......... 217 
Garrett Co., Inc., Geo. K . 139 | Millers Falls Co, ................ 78 
General Electric Milwaukee Lace Paper Co....... 201 
Appliance & Merchandising Milwaukee Stamping Co. ....... 174 
leit ccc cidaabedeecabes guanine 0-11 | Minute Mop Co. ................. 193 
Bidg. Material & Wiring Div... 199 | Moore Push Pin Co. . 217 
Gerity-Adrian Mfg. Co. ......... . 61 Morse Twist < & Mach. Co. . 47 
Gibson Good Tools. Inc. ........ 198 | Morteli Co., J. W. .....0.....4.. 5 
Gillette Safety Razor Co........ 65 | Myers & Bro. yn é. E. 205, 218 
ee eemaes OG... cdice.... 008 139 
Glad Rag Products Corp . 209 
Graham Mfg. Co. .............+. 198 N 
Grand Home Appliance Oni, .cnie 68 | National Die Casting Co 185 
Great Neck Saw sfacturers, National Ideal Co., The. . 202 
Ddtahcseachastanaae’ 112 | National i eee 
Gitta Mfg. Co. ..... 136 | New Haven Clock Co. ..... 44 
Slay BOle. Ge. ...5.dpies deen skes’ 217 
Nicholson File Co. .............. 82 
H , | Nott Mfg. Co. .... . 205 
Hall Level & Mfg. Works 196 
Hamilton Beach Co. ............- 107 
ee, ee Ceomnenesnrs 1% | Ohio Foundry & Mi. Co., The... 197 
Hazard Insulated Wire Wks...... 161 | Oblen Bishop Mfg. Co. ....:..... 215 
Malle? Brass Ces. .icccessces 37 | Okonite Co., The .............4- 161 
Hill-Shaw Company .............. 183 Owens-Corning — a . 
Hedell Chain Ce. . g 129 Owosso Products Co. . 34 
Horton M‘g. Co., Fort Wayne, ‘Ind = 
Hotel Cleveland ...............-- p 
Hoyt & ne Tanning Corp... “i Paragon Utilities Corp ” 
held He FOR... -g80s Parker Mig. Co. ............-.000 144 
Hyde —~ co <a > Penn Supply & Metal Corp. ...... 194 
ydro-Tex - 1 ion SR 60 
A eee 117 
; Plumb, Inc., Fayette R. .......... 103 
Plymouth Cordage Co. ........... % 
Independent Lock Co. .. - #7 wre res, Ms WE G.3;...R...68 131 
Indestro Mfg. Corp. ........-.++« 181 Products Div. ...........- 197 
Indiana Steel & Wire Co. ....... 192 | Prime Mfg. Co. . . 152 
International Chain & Mfg. Co.. 165 Pooaronice Mfg. ‘Co. . 206 
Irwin Auger Bit Co. ........-.... ! | Puritan Cordage Mills 12 
R 
Jackson Mfg. Co. .......--.-.065 128 | Ray-O-Vac Co. ........-........- 19 
James Mfg. Co. .....-.------+ ee 115 yrs ops Inc. (Indus- ~~ 
a th Fat ating 204 | Remington Arms Co., inc... 97 
Johnson Steel & Wire Co., . 180 | Republic Steel Corp. . 4 
Judd Co., Inc., H. Lb. .......-ceee 137 Rich Leder & Mig. Co., The . . 28 
Justrite Mfg. Laddok Joa Gia dh 61 | Riegel Textile Corp. . 209 








en a eee 189 
Rival Textile Corp. ........-..-. 2% 
Rockford Brass Works ...... + a 203 
Rogers Isinglass & Glue Co. ..... 205 
Royal Electric Co., Inc. ........- 169 
Rusticide Products Co. ........... &@ 
° 
Samson Cordage Works ......... 21¢ 
Sand's Level & Tool Co. ......... 217 
Savage Arms Corp. .......-.-.-+- b6 
Schaffner Co., Gus J. .........+. 195 
Schalk Chemical Co. ............. 14 
Schatz Mig. Co. ........5-.sceceee 155 
Scholihorn Co., Wm. ........---+ 206 
Schubert Co., The ..........--..+- 198 
Schwartz Mfg. Co. .......-.---5-- 8! 
Seeman Brothers ...............+.- 7 
Service Station Equip. Co. ...... 179 
oy Bronze Powder & Stencil ale 
Shelby Spring Hinge Co. ......... 194 
BE Ge CUD. oé sWadbetsceusgeres 8 
Simonds Saw & Steel Ar. 
Simplex Mfg. Co. ........+....-- 193 
Skillman Hardware Mfg. Co. ..... 198 
Smith, Inc., Landon P. .......... 195 
Guell Behe. Ce. ooh casacte cies... = 
Solo Products Corp. ............. 
Sonora Radio & Television Corp. ¥ 
weet Bibe. GE 2... fcadecdcccsnce. 217 
Southington Hdwe. Mfg. Co., The 202 
Speedway Mfg. Co. ... ... «2+. 194 
Spradiing's Inc. ...... enovtunmace VE 
Stanley Works, The .........--.+-- 4 
age Surely RRs o: ganaienes«< 106 
me Ete. , Div. filinols Iron 
BPE GOs 6 cceccs vtwedee Sedu ee 218 
Stevens pron Sag De Sucaccovecse bb 
Stewart tron Works PCL OES: 1344 
Sun Tent-Luebbert Co. .........- 149 
Superior Fastener Corp. .........- 198 
"Swift Lubricator Co. ........-. 210 
Taylor Instrument as nN 
Valley Associates ...... be 
Textile aa ae eee 
Thermal Oe aR 187 
Thompson & Son Co., Heary G. . 206 
Tremco Mfg. Co. ......--eeees- 190 
Triplex Screw Ce. .....---se0-0-- 173 
Troy File Works ......--.----+-+ 1% 
Tucker Duck & Rubber Co. ....... be 
Turner Brass Works, The ......... 62 
20th Century Paint & Varnish Co. 1% 
v 
Union Hordware Co. ........ 162 
Union Steel Products Ce. ....... 21e 
United Gilsonite Laboratories .... 15! 
United States Pt 
(Weldwood Div. Pr 
United States Steel Corp. 71 
United Wallpaper Factories, “Ine. 2! 
Upson Brothers, Inc. .......-.--+- 215 
Vv 
Vaco Products Co. .....-....-+.-- 207 
Vaughan Novelty Mfg. Co. ....... 211 
Victor Elec. Prod., Inc ........... 
Vichek Tool Co. ......-..--0.00-> 195 
w 
Walters Mfg. Co. .........-.++- 21! 
Warwick Mfg. Corp. .........--- 69 
Washburn Co., The .........--++ 104 
Whitlock Supply ee 198 
Whitney Carriage Co., F. A. ... 58 
Whitney Seed Co., Inc. ......... 128 
Will & Baumer Candle Co. ...... 82 
Wilson-Imperial Co. ........-+.++ 129 
Wiss & Sons Co., J. ....-- 52-000 20! 
Witt Cornice Co. .......--60-sere 126 
Wix Accessories Corp. .......... r.) 


Corp. 
Wright Steel & Wire Co., 6. F. 203 
s 


X-Pando Corp. 


Y. 
Yale & Towne Mfg. Co. ........---- 3 


HARDWARE AGE 
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* MARSHALLTOWN TROWELS * 


MARSHALLTOWN:’ TROWEL COMPANY * MARSHALLTOWN, 











Push-Pins 
Push-less Hangers 


Sell them TOGETHER for every 
pin-up or hang-up need. 44 
years of dependable service. 
Ask your jobber. 





IOWA 








Sl aed 


-€ tagwtir 


Cattle Stalls, Stanchions, Pens, Water 
Bowls, Milking Stools, Feed Carriers, 
Feed Trucks, Litter Carriers, Cork Brick, 
Steel Columns, Ventilation, etc., etc. 


Se cs 









Established 1879 


atso HAYING TOOLS anp 
HARDWARE SPECIALTIES 
*‘Guaranteed to satisfy the user’ * 


THE NEY MFG. CO., CANTON, O. 


BRANCH HOUSE COUNCIL BLUFFS, IA 
























For three generations Brownie Clamps and Turnbuckles 
have proven their high standard of quality ... in types and 
sizes for almost every shop need, for assembling operations 
or tool, die and pattern work. Théy‘re designed for maximum 
strength, durably finished and fitted with accurately ma- 
chined screws. Typical Majestic quality! 


Available in Limited Quantity — See Your Distributor 


the Majestic Company, . Huntington, Ind. 












Your customers will demand SOSS 
INVISIBLE HINGES because of the 
flush, streamlined effect these hinges 
provide for doors, panels and cabinet 
work of all kinds. Nationally adver- 
tised in the Saturday Evening Post 
and Architectural Journals. It pays 
to stock them. Write for information. 


SOSS MANUFACTURING COMPANY 
21779 Hoover Read + Detroli 13, Michigan 














Handsaws 
Crosscut Saws 


eSeneeenesapreaneeane 


Keyhole Saws 





Circular Saws 


All Other Types 








E. C. ATKINS AND COMPANY, 410 So. Illinois St., 








Indianapolis 9, Ind. 





Genui® DOMES of SILENCE 


SLIDE SILENTLY - SOFTLY- SMOOTHLY 


40c SET - 10c SET - SET -10c SET SAVE FURNITURE 
de> FLOORS - CREATE QUIET 


Look for nam 
“Domes of Slience'* 
















Domes of Silence — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 





SEPTEMBER 14, 1944 






















“flow CARPENTERS’ 


ALUMINUM LEVELS 





ROUGH Factory-Built-in-Accuracy, developed to the highest de- 
gree of perfection, combined with careful inspection, Sand's 
Levels have set the world's standard for 49 years. 





SANDS LEVEL&TOOL Co. 


DETROIT 13, MICHIGAN 


B63! GRATIOT AVE., 





COMING—NEXT MONTH! 





. 
Vmportaut 


ANNOUNCEMENT 











KEEPING A PROMISE 
TO 
MYERS DEALERS 

















as TO QU 
FIT, AND FINISH 


ns are avail 


fatter 
P listers, ™! 
oO 


plows, 

soft center a 
i ¢ qual ni 

ee ond trade prices. 


STAR MANUFACTURING COMPANY 


DIVISION OF ILLINOIS IRON & BOLT CO 


CARPENTERSVILLE, ILLINOIS, U.S. A. (EST. 1873) 


There's news in the wind blowing over America’s farms 
— news of more profits for you. Monitor windmills are 
now ration-free, and are being manufactured at top 
speed to meet the demand. 

A nation-wide interest in windmill water systems has 
already been established. Eventually you can reap the 
profits of this great rural market and gain the lasting 
thanks of your farmer friends. 

Three million farm families are still dreaming of run- 
ning water in the house, in barns, and poultry houses. 
Their answer is the windmill—a vast amount of power, 
literally os free as the wind. 

The new Monitors are regulation storm-safe models, with 
automatically governed, constant pumping speed. Install 
new windmills — repair worn ones—on these hundreds 
of thirsty farms. When war developments permit, and 
pneumatic tanks and automatic gauges are available, 
grateful farmers will ask you to attach a complete 
Pressure system. 





4 4 


DISTRIBUTED BY 
BAKER MFG. CO.; Mi lis, Minn.; Madi Wis.; 
Fort Dodge, ta.; Cedar Rapids, ic.; Omaha, Neb.; 
Konsos City, Mo.; Enid, Okla.; Hutchinson, Kan. 
BAKER MFG. LTD., Winnipeg, Canado. 
AXTELL CO.; Fort Worth, Texas; Amarillo, Texas; 
Lubbock, Texas; San Angelo, Texas. 


BAKER MFG. CO., EVANSVILLE, WIS. 














They'll Be 


EVEN BETTER 


After the War 


These popular items 
of peace-time America 
will be back in your 
store when Victory’s 
won ... improved, of 
course, with new fea- 
tures that will make 
them more sales ap- 
pealing than ever be- 


UNION STEEL 
PRODUCTS CO. 


604 Berrien Street 
Albion, Michigan 


HARDWARE AGE 





Star in the Paint World 


a's farms ee! gh i 1 int it was P i 
ste cae gs th To bring to home-owners and industry the finest paint it was humanly possible 
pot te to produce — that was the aim of John Lucas when he built the first Lucas paint plant at 
tems a Gibbsboro, New Jersey, nearly 100 years ago. 

reop e 

e lasting ; And, it was an aim that became a fact . . . and a principle to which Lucas 
} of run- has adhered ever since. Its soundness has been reflected in ever-increasing company growth .. . 
y houses. 

# power, ever-widening acceptance of the Lucas line. Today, the Lucas name means highest quality paints 
dels, with in 51 countries all over the world. 

d. Install . gis 

nundreds As important as quality is, there is another reason why Lucas Paints are so easy 
mit, and 

vailable, to sell — Lucas has always helped dealers sell more paint by supplying a steady stream of tested 


omplete 4 ee Ps J ‘ x 
business-building ideas and effective selling aids. 


It’s a combination that’s sure to win sales for you — (1) quality that assures 
customer-satisfaction every time — (2) sales-producing merchandising support. Prepare now for 


big postwar paint sales. Look into the Lucas line. An inguiry on your letterhead, regarding the 


Lucas Paint Franchise in your neighborhood, will bring prompt response. 


The Paint Line That Has Everything! 





ADMINISTRATION OFFICES - PHILADELPHIA, PENNA. 


JOH N LU CAS & COMPANY, INC. OFFICES, FACTORIES, WAREHOUSES IN PRINCIPAL CITIES 
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STOVES * RANGES nl 




























PRIZE “wou” STOVES BOSS OVENS 
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RANGES: STOVES *« OVENS ° HEATERS 
THE HUENEFELD CO. _ CINCINNATI, OHIO§ 














